NOVEMBER 
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DECEMBER 


in  history! 


"Tfy  Highest 

JANUARY 

in  history! 


Highest 

FEBRUARY 


in  history! 


Daily  average  circulation 
of  the  Chicago  Daily  News 
in  February  1957  was 


|S^  M  ^  M  m  circulation  in  all  Daily  News 

I  history  ...  up  25,973  over 

_  February  1956  . . .  and  the 

fourth  consecutive  month  of  record-breaking  circulation  figures! 


_  .  the  highest  February 
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'^PREFERENCE” 


CLIMBING  THE  LADDER 


INCREASED  LINEAGE  SALES  .  .  . 


4.CLOSE- 


ABOVE:  Scott  pctuplo  Press  with  4  coIm 
printing  ceuplel  superimposed  ever  blodi 
units.  Gives  full  color  printing  wirhevt 
losing  any  block  page  capocity. 


"Color  Creates  Preference!”  Ad  men  from  every 
pan  of  the  country  endorse  color  as  the  most 
effeaive  lineage  booster  on  the  newspaper  scene 
today  ...  a  sure  sign  of  the  modern  newspaper 
organization. 

The  desirability  of  color  comes  hand-in-hand  with 
the  need  for  full-tone,  perfea  register,  high-speed 
produaion.  And  installed  color  capacity  has  to 
be  just  right  —  Do  you  want  to  spot  one  color 
with  varying  black  page  capacity.^  —  Do  you  need 
black  plus  independent  four-color  capacity?  — 
These  decisions  tell  you  what  your  press  needs 
will  be.  No  compromise  in  design  or  arrangement 


should  be  made  .  .  .  none  is  necessary  with  Scott 
"Extra  High-Speed”  press. 

Whether  a  single  unit  with  a  Scott  Reversible 
Drive  (a  flick  of  a  lever  for  color  arrangement) 
is  best  for  you,  or  multi-combination  presses  for 
variable  four-color  location,  Scott  engineers  can 
advise  and  equip  your  pressroom.  Reliable,  mod¬ 
ern  standardized  design  —  superior  quality  high¬ 
speed  color  reproduction  from  feed  to  folding; 
these  are  experienced  proved  faas,  not  claims. 


WRITE  FOR  DETAILS 

Th*  compUt*  illustratad  Scott  color  prou 
bullotin  i«  your*  on  roquott. 


Buy  with  CONFIDEfXE  ■  -  •  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


Since  World  War  jj 


invested  in  Baltimore 
industry  expansion 


As  Baltimore  goes,  so  go  the  Sunpopers.  For  each  of  the  past  44  months, 
our  daily  and  Sunday  circulation  figures  have  gone  up— and  up— and  up. 
Our  advertising  leadership  has  kept  pace.  We  invite  you  to  go  and  grow 
along  with  Baltimore  and  the  Sunpopers. 


wfiir 


Combined  daily  circulation  407,691  .  .  .  Sunday  321,709 

National  Ropresontotives:  Creimtr  &  Woodward,  Inc.,  New  York,  Son 
Francisco  ond  Los  Angeles,-  Scolaro,  Meeker  &  Scott,  CKtcogo  ond  Detroit 
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Spotlights 

IVEWMAN 


Star  reporters  the  world  over  make 
the  New  York  Herald  Tribune  News 
Service  the  perfect  second  service 
for  more  and  more  papers— a 
30%  increase  in  clients  in  1956! 


★  JOSEPH  NEWMAN,  South  Amerkon 

Bureau  chief,  covers  this  volatile  area  with  the  some 
skill  that  won  him  fame— ond  awards — in 
Tokya,  Mascow,  Berlin  and  London. 

The  world-wide  staff  of  ffTNS  includes  these 
experts  on  the  foreign  scene: 


★  Borreft  McGurn,  Rome 
it  B.  J.  CuHer,  Moscow 

★  Don  Cook,  London 
it  Frank  Kelley,  Paris 

it  Gaston  Coblentz,  Bonn 

★  William  J.  Humphreys,  roving  Europe 

★  A.  T.  Steele,  roving  the  world 


PLUS  the  staff  of  The  London  Observer,  including; 


Soviet  Satellites: 
Berlin: 

India: 

Southeast  Asia: 


Far  East: 


if  Edward  Crankshaw 
WSebastion  Hotfner 
A  Jonathan  Swayna 
if  Rawle  Knax 
if  Dennis  Bloodwarth 
-A  Michael  Gordan 
if  Rabert  Franklin 


(ALSO  crack  correspondents  in  the 
Middle  East,  Africa,  Scandinavia  .  .  . 
Frequent  special  series  by  HTNS  and 
Observer  staff  writers!) 


(-H  T  M 

THE  SUPPLEMENTARY  NEWS  SERVICE 


New  York  Herald  Tribune,  New  York  36,  N.  Y. 

PEnnsylvonia  6-4000 
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March  25-29 — National  Press  Photographers  Association,  aflitual  eu 
vention.  Hotel  Willard.  Washington,  D.C. 

March  29 — Virginia  Associated  Press  Broadcasters  meeting.  Nation  ! 
Press  Club,  Washington,  D.  C. 

March  29-30 — Illinois  Press  Association,  University  of  Illinois  advartiig 
copy  writing  and  layout  clinic.  Champaign,  III. 

March  29-31— Inter-American  Press  Association,  semi-annual  boaddl 
directors  meeting,  San  Jose,  Cosla  Rica. 

March  29-31 — Florida  Women's  Press  Convention  and  workshops,  Ua 
versity  of  Florida,  Galnsville,  Fla. 

March  30 — Connecticut  Editorial  Association,  Winter  meeting,  Nsi 
Haven,  Conn. 

March  30-31 — Arkansas  AP  annual  meeting.  Pine  Bluff,  Ark. 

March  30-31 — North  Carolina  Press  Association,  Mechanical  Conie 
ence.  North  Carolina  State  College,  Raleigh,  N.  C. 

March  30-31 — Kansas  Associated  Press  Wire  Editors  meeting,  Abiliis  I 
Kan. 

April  1-3 — Newspaper  Personnel  Relations  Association,  ninth  sswl 
conference:  Broadmoor  Hotel,  Colorado  Springs,  Colo. 

April  1-12— American  Press  Institute,  general  reporters  seminar,  C«l»l 
bla  University,  New  York. 

April  2-6— International  Society  of  Aviation  Writers,  Roosevelt  Hahl 
Washington.  D.  C. 

April  3-4 — Pennsylvania  Society  of  Newspaper  Editors,  Editors'  Wsii 
shop,  NIttany  Lion  Inn,  Penn  State. 

April  7-9 — Interstate  Circulation  Managers  Association,  40th  Spri^ 
meeting.  Lord  Baltimore  Hotel.  Baltimore.  Md. 

April  7-1 1— National  Association  of  Radio  and  Television  Broadcssha 
Association,  annual  convention,  Conrad  Hilton  Hotel,  Chicago. 

April  12 — United  Press  Editors  of  Iowa,  meeting,  Des  Moines,  lows. 
April  13-14— The  Associated  Press  Society  of  Ohio,  meeting.  Fort  Hspt 
Hotel,  Columbus,  Ohio. 

April  13-14 — Oklahoma  Press  Association  Spring  News  Clinic,  Blltmoe 
Hotel,  Oklahoma  City,  Okla. 

April  13-14 — Florida  Society  of  Editors  annual  meeting,  Tallahassee. 
April  14-16— Northern  States  Circulation  Managers'  Association,  Sprint 
meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  17-20 — National  Federation  of  Press  Women,  annual  conventioi, 
San  Antonio,  Tex. 

April  20 — Oregon  Newspaper  Publishers  Association  Admanegsn 
Spring  meeting,  Heathman  hotel,  Portland. 

April  20-21 — American  Council  on  Education  for  Journalism,  Weldori- 
Astoria  Hotel,  New  York  City. 

April  22 — ^The  Associated  Press,  annual  meeting.  New  York  City. 

April  22-25 — American  Newspaper  Publishers  Association,  71st  anssst 
convention.  Waldorf-Astoria  Hotel.  New  York. 

April  25-27— Nebraska  Press  Association,  State  convention,  Uned* 
Hotel,  Lincoln,  Nebr. 

April  25-27 — Press  Photography,  Southern  short  course.  University  d 
North  Carolina,  Chapel  Hill,  N.  C. 

April  25-27 — American  Association  of  Advertising  Agencies,  aniHwl 
meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  26-27 — South  Texas  Press  Association,  30th  annual  convention 
Gunter  Hotel,  San  Antonio,  Tex. 

April  27— Indiana  Republican  Editorial  Association,  annual  Spring  meet¬ 
ing,  Severin  Hotel,  Indianapolis. 

April  27 — United  Press  Illinois  Editors  meeting,  Chicago,  III. 

April  27-28 — Alabama  Associated  Press  state  meeting,  Reich  Hotel. 
Gadsden,  Ala. 

April  29 — Canadian  Press,  Spring  meeting.  Executive  Committee 
Toronto. 

April  30 — Canadian  Press,  Spring  meeting  of  Board,  Royal  York  Hote 
Toronto. 

May  I — Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 
May  2-4— Institute  of  Newspaper  Controllers  and  Finance  OffIc*r*' 
western  regional  conference,  Olympic  Hotel,  Seattle,  Wash. 

May  4 — Ohio  United  Press  Editors,  lunch  and  Spring  meeting,  rort 
Hayes  Hotel,  Columbus.  Ohio. 

May  6— Overseas  Press  Club  of  America,  18th  annual  Awards  dinner 
Waldorf-Astoria  Hotel,  New  York  City. 

May  6-8  — Association  of  Cana  dian  Advertisers,  42nd  annual  meetina. 
Toronto. 

May  6-8 — Photojournalism  Conference,  first  annual.  University 
MI  ami,  Coral  Gables,  Fla.  .  _ 

May  10 — United  Press  Newspaper  Editors  of  Massachusetts,  Sprm; 
meeting.  Hotel  Somerset,  Boston. 
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Bringing  ho7ne  the  haem — when  you  can’t! 


WHEN  family  earnings  are  suspended  due  to  accident 
or  Illness,  loss-of-lncome  Insurance  can  fill  the 
vacuum  In  the  family  budget  with  cash  benefit  payments 
that  can  be  used  to  help  meet  living  expenses. 

Loss-of-lncome  insurance  is  playing  an  Important  part 
in  the  overall  national  growth  of  voluntary  health  insur¬ 
ance.  30  million  Americans  have  loss-of-lncome  policies 
with  insurance  companies.  And  loss-of-lncome  payments 


accounted  for  over  one-third  of  the  total  $2,000,000,000 
In  benefits  that  the  nation’s  insurance  companies  paid  out 
to  health  Insurance  policyholders  in  1956. 

1957  will  unquestionably  show  a  dramatic  further  de¬ 
velopment  of  America’s  health  insurance  program.  It  will 
be  our  pleasure  to  report  that  story  clearly  and  accurately 
as  the  central  source  of  health  Insurance  Information  for 
the  public  on  behalf  of  the  nation’s  Insurance  companies. 


THE  HEALTH 


dh  J 


INSURANCE 


INSTITUTE 


^88  MADISON  AVENUE 
editor  SL  publisher  for  March  23,  1957 
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— '‘'‘Communism  is  a 
wicked  deception  for  the 
artless. 


Its  pipe  dream  of  the  millennium 
is  quickly  transformed  into 
misery  and  tyranny.*” 

Ever  spreading  Peoples  Capitalism 
is  gradually  winning  in  the  world. 

It  satisfies  basic  human 
desires  for  ownership  and  self 
expression. 

Peoples  Capitalism  is  being 
expedited  by  widespread  owner¬ 
ship  of  common  stock 
and  by  rapidly  spreading  ^ 

profit  sharing.  .  '1^ 


Membership  in  the  u||" 

Council  of  Profit  Sharing  3 
Industries  is  growing  by 
leaps  and  bounds. 

As  a  service  to  industry,  most  members 
(including  ourselves)  are  glad  to  send 
executives  a  synopsis  of  their  profit 
sharing  plan. 


Clip  here  and  mail  to: 


P  UBLIC  RELATIONS,  theme  of  this  issue,  means  to  n* 
simply  good  will,  something  every  person,  every  newspaper, 
every  company,  every  organization  on  earth  seeks,  needs,  thrive? 
upon.  ...  A  good  public  relations  job  for  the  business  oi 
writing  is  performed  by  Larston  Farrar,  ex-newsman,  in  his 
new  book,  “How  to  Make  $18,000  a  Year  Free-Lance  Writing" 
(Hawthorn  Books,  Inc.),  a  feat  Mr.  Farrar  has  perforitd 
annually  for  a  long  time.  Incidentally,  he  lists  (page  49i 
among  publications  he  subscribes  to  and  reads  from  cover  to 
cover  in  his  Washington  home  Editor  &  Publisher  and  com¬ 
ments:  “This  is  a  wonderful  magazine  for  any  writer  to  read, 
since  it  fills  him  in  on  the  birth  of  new  publications  and  the 
death  of  old  ones,  plus  giving  him  many  other  facts  about  tlie 
publishing  field  that  can  be  obtained  nowhere  else.”  ,\nd  tliis 
hook  is  a  “wonderful”  and  practical  one  for  anyone  interestd 
in  free-lance  writing  and  selling. 

— From  William  W.  Wilcox  Jr.,  makeup  editor,  Srrfour 
(N.  Y.)  Herald-Journal,  comes  this  little  parody  on  thr  liie 
“Tobacco  is  a  filthy  weed  .  . 

Journalism’s  a  shrew  and  scold — 

I  like  her. 

She  makes  you  sick,  she  makes  you  old — 

1  like  her. 

She’s  daily  trouble,  storm  and  strife; 

She’s  love  and  hate  and  death  and  life; 

She  ain’t  no  lady — she’s  my  wife! 

I  like  her. 

— Editor  and  Publisher  Virgil  Pinkley,  Los  Angeles  Mirror- 
ISetis,  currently  on  a  news  tour  of  Europe,  recently  lost  bL‘ 
i  father,  a  distinguished  California  physician  ...  And  Jenkic  ' 

!  Lloyd  Jones,  editor  of  the  Tu/sa  Tribune  and  president  of  tht 
American  Society  of  Newspaper  Editors,  here  for  the  Pulitzft 
Prize  juries  meeting,  told  me  he’ll  be  in  Europe  next  month  and 
will  miss  the  meeting  of  the  American  Newspaper  Publishers 
Association  .  .  ,  “The  Comical  Chronicle  of  the  Dexter  Fellows 
Tent  of  the  Circus  Saints  and  Sinners  Association,”  a  rare  com¬ 
pendium  of  art  and  knowledge  in  book  form,  is  off  the  press 
!  and  may  be  ordered  ($5)  from  the  club  (442  W.  49,  NYC)  -- 
Bob  Lodmell,  Lake  Wales,  Fla.,  sent  me  an  “Injun  Visa”  pro- 
I  viding  safe  passage  through  territory  of  the  Serninoles,  wlm 
haven’t  surrendered  yet.  It’s  headed:  “Egaw  Sinsoboket  Russ- 
I  gee,”  Seminole  for  “Don’t  Scalp  the  Bearer.”  ...  .\n  old- 
fashioned  community  bell  ringing  ceremony  by  500  pers® 
honored  Publisher  Russell  W.  F  rey,  Rittman  (Ohio)  Press,  mi 
his  bride.  After  the  bell  ringing  at  the  home,  the  couple 
taken  on  a  ride  to  the  Press  building  in  a  four-poster  W 
draw'n  by  horses. 

Lament  of  the  Grammarian* 

I  like  Adlai, 

1  like  Ike; 

But  instead  of  “as”. 

No  like  “like”. 

*  ai-aniniilicaster  to  some 

— Bolter  j.  Hr" 

— Comments  Louisville  Courier- Journal  columnist  Bill 
“One  thing  that  all  daily  newspaper  people  look  fon*ard  l«  * 
retiring  and  running  a  country  weekly.  It’s  an  easy  life, 
it  is!  ‘There  is  absolutely  nothing  to  do  but  talk  to  everybaav  a  I 
town  and  find  out  about  the  weddings  and  the  Police  Court 
and  sell  the  ads  and  set  the  type  and  read  the  proof  and  rua  V 
;  press  and  wrap  the  single-wrapped  papers  and  take  them  lo^ 

:  Post  Office  and  sell  the  subscriptions  and  collect  from  the  ^ 
scribers  and  collect  from  the  advertisers  and  attend  the 
of  the  School  Board  and  the  County  Court  and  the  ^^*~**^ 
Church  and  the  Rotary  Club  and  the  Kiwanis  Club  and 
.  Optimist  Club  and  the  polio  drive  and  the  TB  seals  and  read  V 
mail  and  answer  the  letters  and  plan  the  charity  campaigns 
I  the  publicity  campaigns  for  the  County  Fair.” 
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the  (IDre^onian  / 


REACHES 

MORE 

WOMEN! 


•  ••with 

circulation 

LEADERSHIP 


► 


49,361 


TOTAL  DAILY 
CIRCULATION  LEAD 
OVER  2ND  PAPER 
City  Zone  Lead  — 10,1 10 
City  A  RTZ  Lead  —  1 8,258 


•  ••with 

advertising 

LEADERSHIP 


► 


8,196,713 

LINES 


TOTAL  ADVERTISING  LEAD 
OVER  2ND  PAPER 
Year:  1956 

Retail  Lead  — 2,607,104 
General  Lead  — 1,568,879 
Classified  Lead  — 4,020,730 


SOURCES:  ARC  Publishers'  Stolemenls  for  6  months  ending  Sep* 
tember  30,  1956;AAed!o  Records  totol  odvertising,  lets  legal, 
AW,  TW  ond  comics,  1 956;  Annuol  Report,  Porllond,  1956. 


Largest  Circulation  In  the  Pacific  Northwest 


the  Oregonian 

fortland,  Orrgon 


«EF»tSENTED  NATIONAllY  »Y  MOIONEY,  «EGAN  &  SCHMITT,  INC. 
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100,000  in  Public  Relations 

11 1  ORE  than  100,000  men  and  women  are  now  working  full  time 
in  public  relations  jobs,  according  to  Public  Relations  News. 
Some  of  them  work  for  1,150  independent  agencies  or  specialists, 
but  many  mere  are  employed  directly  by  industry  and  business. 

The  total  figure  sounds  exaggerated.  But  if  it  is  true,  or  even 
if  it  is  inflated  by  10  to  20^,  it  reflects  the  vast  importance  which 
American  business  executives  attach  to  the  problem  of  communicating 
with  their  customers,  employes,  stockholders,  neighbors  and  the 
public-at-large.  The  rapid  growth  of  the  public  relations  field  in  the 
last  decade  is  an  indication  of  how  American  industry  and  business 
has  awakened  to  this  need  and  obligation. 

From  a  lowly  beginning  in  which  press  agentry  was  usually  the 
number  one  job  not  too  many  years  ago,  public  relations  has  grown 
to  a  stature  of  respectability  and  responsibility  and  is  more  and  more 
influencing  decisions  of  top  management.  Hundreds  of  p.r.  special¬ 
ists  now  hold  executive  titles  with  their  companies  and  in  the  last 
year  alone  69  of  them  were  elevated  to  vice  presidents. 

This  growth  and  development  in  public  relations  has  been  bene¬ 
ficial  in  two  ways  to  newspapers.  Public  relations  men  are  helpful 
to  newsmen  in  covering  the  news  of  our  industrial  complex  which 
would  be  difficult  to  do  without  such  assistance;  and  p.r.  men  are 
more  and  more  persuading  top  management  to  be  accessible  to 
reporters  rather  than  try  to  hide  information  from  the  press.  To 
the  business  office,  public  relations  has  created  a  whole  new  and 
profitable  classification  of  advertising— institutional  or  public  relations 
copy  through  which  business  or  industry  tries  to  tell  its  storv  to 
the  public. 

It  is,  therefore,  with  a  great  deal  of  pride  that  E&P  presents  in 
this  issue  its  Public  Relations  Forum  in  which  some  top  level  p.r. 
men  explain  their  philosophies  and  some  of  their  accomplishments 
with  this  20th  century  technique. 

Jail  Is  No  Punishment? 

^  I  ’’HE  reasoning  of  the  Coolidge  Committee  is  about  as  confused 
as  it  could  be.  In  essence  it  goes  like  this  Grand  jury  actions 
to  force  newsmen  to  reveal  news  sources  would  not  involve  punish¬ 
ment  for  reporters  except  that  they  would  face  jail  for  contempt  if 
they  refuse.  In  other  words,  tlie  only  way  in  which  no  punishment 
is  guaranteed  is  for  reporters  to  comply. 

The  Pentagon,  which  is  secrecy-happy  to  begin  with,  is  trying 
to  find  a  way  to  stop  “leaks”  of  classified  material.  It  has  been  un¬ 
successful  in  putting  a  thumb  in  its  own  censorship  dike.  It  has 
been  unable  to  discover  the  person  or  persons  within  its  own  ranks 
who  occasionally  have  deliberately  revealed  classified  information, 
or  perhaps  inadvertently  let  it  slip  out  in  the  wrong  places.  So  now 
the  Pentagon  thinks  the  only  way  to  solve  the  problem  is  make  re¬ 
porters  reveal  their  sources  and  break  their  confidences. 

It  is  correct,  as  Rep.  Clare  Hoffman  says,  that  there  is  no  law 
which  extends  privilege  to  a  reporters  communications.  But  by 
practice  and  precedent  it  has  been  generally  accepted  that  a  re¬ 
porter  is  entitled  to  protect  his  sources  as  a  necessary  part  of  his 
job.  There  should  be  laws  guaranteeing  this  privilege. 

If  the  Pentagon  succ-eeds  in  establishing  ^e  precedent  that  re- 
l)orters  can  be  forced  through  grand  jury  action  and  the  threat  of 
l>enalties  to  tell  all  they  know  about  whom  they  talk  to  in  their 
work,  then  the  veil  of  secrecy  will  become  almost  opaque  over 
official  Washington  and  probably  in  everv  other  important  news 
center. 


Verily,  verily,  I  »ay  unto  thee,  Extrpt 
a  man  be  born  again,  he  cannot  ttt  ilu 
kingdom  of  God. — John,  III  ;  3, 
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The  woman’s  body  was  found  after 
iwo  fishermen  discovered  her  in  their 
shack,  cooking  breakfast,  and  told  police. 
-Co'umhus  (Ga.)  Enquirer. 

•,  • 

Crows,  including  thousands  of  school 
iildren,  also  lined  the  five-mile  route 
i®  the  palace. — Buffalo  (N.Y.)  Courier- 


Plans  for  Michigan’s  observance  of 
National  Wildfire  Week  have  been  an¬ 
nounced.  —  W i/andotte  (Mich.)  Tribune. 

• 

Then  his  pay  may  be  garnished.  — 
■meuKe  (N.Y.)  Post-Standard. 

• 

^Christmas  Island  was  discovered  by 
1777  Cook  on  Christmas  Day 

T,  and  was  so-called  because  it  was 
^overed  on  Easter  Sunday,  177'2.  — 

S'  /olo  (N.Y.)  Evening  New.<>. 

Editor  &  publisher  for  March 


letters 


NOW  HEAR  THIS 

In  reply  to  Mr.  Harklow’s  letter  in  the 
March  9  E&P  about  our  special  Carstairs 
merchandising  program  reported  by  Robert 
B.  McIntyre,  I  join  Mr,  Harklow  verv’ 
heartily  and  appreciatively  in  saying,  "let’s 
get  the  records  straight  and  be  fair  to  all.” 
The  Ward-Gri£Gth  Company  has  been  most 
cooperative  in  sponsoring  merchandising  of 
our  advertising  by  their  member  newspapers. 

With  few  exceptions,  newspapers  have 
been  quite  cooperative  when  we  request 
merchandising  or  our  newspaper  advertising, 
but  surprisingly  enough  most  newspapers 
merchandise  our  ads  without  waiting  for  a 
request  from  us. 

When  Robert  McIntyre  first  heard  about 
this  “reprint”  merchandising  program  to  re¬ 
tailers,  it  was  in  its  infancy,  and  be  reported 
on  the  first  papers  that  did  it.  I  am  sure 
that  he  did  not  mean  to  convey  that  these 
were  the  only  papers  to  merchandise  our 
Carstairs  advertising,  merely  the  first  to  do 
a  complete  job  for  us. 

I  trust  this  clears  up  any  objections  Mr. 
Harklow  may  have  had. 

Manager,  S.  J.  Robivson 

Advertising  &  Promotion 

Carstairs 

New  York,  N.  Y. 

WHITE  HOUSE  DOOR 

I  hope  editors  noticed  the  March  14 
column  by  Tom  Stokes— one  of  America’s 
greatest  reporters— on  the  subject  of  press 
restrictions  at  the  White  House  front  door. 

We  hear  a  lot  about  Zenger,  Lovejoy  and 
all  the  rest,  but  if  freedom  of  the  press  is 
not  defended  now,  it  can  be  frittered  away. 

I  was  in  the  United  Press  from  1922-1946 
and  spent  many  an  hour  at  the  North 
Portico  of  the  White  House  along  with 
Stokes,  Reston,  Tom  Reynolds,  and  many 
others. 

The  situation  Tommie  describes  is,  to 
say  the  least  disturbing. 

WlLI.IAM  H.  Laniikh 

98-26  64th  Avenue, 

Fore.st  Hills  74,  N.  Y. 

NOT  A  CHATTER  CLUB 

1  am,  with  Carl  Lindstrom,  a  co-founder 
of  the  New  England  Society  of  Newspaper 
Editors  and  its  first  president.  From  th<‘ 
first  meeting  of  New  England  editors,  who 
joined  us  in  the  formative  task,  until  this 
day,  the  society  has  considered  itself  as  an 
organization  working  and  fighting  for  and 
preaching  and  practicing  the  principles 
vital  to  better  newspapers.  Defining  the 
NESNE  as  “essentially  a  discussion  group’ 
(E&P,  March  9)  makes  it  sound  like  a 
female  chatter  club. 

WiLLi.\M  H.  Heath 

Editor, 

Haverhill  (Mass.)  Gazelle. 

23,  1957 


WALKING  THE  DOG 

Alcibiades  was  an  Athenian  General,  the 
nephew  of  Pericles  and  the  favorite  pupil 
of  the  famous  Socrates.  He  was  handsome, 
brilliant  and  wealthy  when  he  entered  the 
Ecclesia  (governing  body  of  Athens)  and 
soon  became  the  people’s  idol.  But  he  was 
treacherous. 

He  customarily  walked  his  dog  each 
evening.  Whenever  he  wanted  to  distract 
attention  from  his  own  undertakings,  he 
would  mistreat  the  dog  on  these  walks.  The 
people  would  become  so  aroused  at  this 
mistreatment,  they  would  overlook  Alcibi¬ 
ades’  treachery  in  other  directions. 

Congressman  John  E.  Moss  Jr.,  (Dem.- 
Calif. )  and  his  subcommittee  are  walking 
the  dog  representing  the  people’s  right  to 
know  and  are  waging  verbal  war  against 
the  Pentagon  and  other  government  agen¬ 
cies.  In  the  meantime,  they  stand  four¬ 
square  against  the  people’s  right  to  know 
how  much  it  cost  to  send  400  Congressmen 
annually  on  junkets  to  remote  corners  of 
the  world.  The  curtain  of  secrecy  which 
.surrounds  these  expenditures  is  the  mo.st 
difficult  in  the  nation  to  penetrate. 

Mr.  Moss,  himself,  went  on  such  a  junket 
to  Europe.  Current  Biography  says:  “In 
the  summer  of  19.55  he  went  to  Europe  tc 
investigate  the  extent  to  which  U.  S.  re¬ 
porters  were  encountering  difficulty  in 
securing  news  from  American  generals  and 
diplomats.  T  found,’  he  declares,  ‘that  it’s 
hard  to  get  newspaper  people  to  put  their 
experience  in  writing.’  ” 

J.  L.  Rosenberg 

Editor  and  Co-publisher, 

Sacramento  (Calif.)  Union. 


COMMON  LAW  RULES 

Once  again  I  am  concerned  over  the 
designation  of  22  states  which  have  freedom 
of  access  statutes  as  “enlightened.”  (“Shop 
Talk  at  Thirty,”  March  9.) 

Some  of  the  statutes  in  these  22  states 
are  satisfactory,  some  of  them  are  useless, 
and  some  of  them  are  actually  a  detriment. 
Several  states,  like  Michigan,  have  been  able 
to  solve  the  problem  through  court  decisions 
under  the  common  law  rather  than  by 
statute.  I  would  say  these  states  are 
equally  enlightened.  Some  of  the  states, 
such  as  Utah,  have  .statutes  so  hedged 
around  with  exceptions  as  to  make  them 
less  desirable  than  the  common  law. 

We  have  studied  this  problem  in  Illinois 
and  have  concluded  that  unless  the  statute 
is  all-inclusive  we  are  better  off  relying  on 
the  common  law  rules. 

F.  S.  SlEHEBT 

Director,  School  of  Journalism, 

University  of  Illinois, 

Urbana,  Illinois. 
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Who’s  chasing 
the  puck  for  you? 


Xo  matter  how  fancy  a  man  is  with  the 

stick,  no  matter  how  adept  your  goalie,  you  don’t 

get  much  out  of  them  when  they  sit  out 

the  game  in  the  penalty  box. 

In  media  promotion,  as  in  hockey,  you’re  being 
penalized  when  you  don’t  have  the  big  scorer 
working  for  you.  That’s  The  New  York  Times  . . . 
the  nation’s  first  newspaper  for  media  promotion. 

When  you  tell  your  story  in  The  Times,  the  .story 
of  your  market  and  your  ability  to  sell 
that  market,  you  score  with  a  national  audience 
of  advertiser  and  agency  executives. 

In  New  York  and  in  advertising  centers 
across  the  country,  your  promotion  in 
The  New  York  Times  reaches  and  impresses 
the  men  and  women  most  concerned  with 
making  media  and  advertising  budget  decisions, 
who  decide  schedules. 

Make  sure  your  promotion  is  getting  the  kind  of 
national  support  only  The  New  York  Times 
can  give  it  ...  at  a  cost  you’ll  find  surprisingly 
economical.  See  for  yourself.  Try  it. 


el)c  ijork  Simcs 

“AU  the  New$  That’s  Fit  to  Print" 

For  38  years  first  in  advertising  in  the  world's  first  market 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 
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2  New  York  Evenings  Go 
To  10)2^;  Others  'Watching’ 


Scripps-Howard  and  Hearst 
Act  to  Offset  Higher  Costs 


Frank  L.  Taylor,  executive 
vicepresident  of  the  Herald 
Tribune,  said  that  paper  had 
been  “seriously  considering  rais- 
The  lOc-per-copy  daily  newspaper  became  an  cstab-  ing  the  price  to  10c  ever  since 


lished  fact  on  New  York  City  newsstands  this  week.  The 
trend”  had  taken  nearly  five  years  to  cross  the  continent 
from  California. 

Breaking  the  ice,  the  Scripps- 
Howard  World-Telegram  &  Sun 


the  newsprint  increase  of  .?4  a 
ton  was  announced.” 

“Obviously,  we  are  affected 
by  the  same  economic  pressures 
that  caused  the  evening  papers 
to  raise  their  prices,”  he  said. 
“We  are  watching  the  situation 
closely.” 

Roth  the  Herald  Tribune  and 
the  Times  raised  the  price  of 


an  expected  immediate  circula- 
innoun“ced  “the  Voubiing  of^Us  tion  drop,  which  both  papers 
price  from  a  nickel  to  a  dime  confidently  expect  to  make  up 
I  Monday  and  put  the  new  within  a  few  months, 
ice  into  effect  Tuesday.  Philip  R.  Stephens,  general 

The  Hearst  JoTtmaZ-Amencaw  manager  of  the  News,  had  ,  ,  _  ,  ^ 

gave  its  readers  notice  on  Tue.s-  nothing  to  say  other  than  that  their  S^unday^^papers,^^.Ian.^^l3 
dav  and  boosted  the  price  to  10c  he  was  watching  the  situ¬ 
ation.” 

“We  should  have  gone  to  a 
nickel  when  we  raised  the  city 
price  from  three  to  four  cents”. 


rn  Wednesday. 

Up  to  now  New  Yorkers  have 
wn  faced  with  a  dime-a-copy 
weekday  paper  only  on  Satur 


from  2.'ic  to  35c  beyond  a  200- 
mile  zone,  and  March  3  from 
25c  to  35c  in  the  100-200  mile 


days  with  editions  containing  said  \1  illiam  N.  Thomson,  the 


fxtra  features  such  as  comics 
and  magazines. 

Others  ‘Watching’ 

.4s  E&P  went  to  press,  ex¬ 


watching  the  situation  closely 
There  was  no  indication  either 
that  dailies  published  in  the 
metropolitan  area  (Long  Island, 
Staten  Island,  New  Jersey) 
were  planning  to  try  the  10c 
move. 

The  Saturday  prices  of  the 
W-T&S  and  J-A  will  be  main¬ 
tained. 

The  latest  ARC  five-day 
average  for  the  Scripps-Howard 
paper  was  569,290  and  for  the 
d-A  it  was  703,449. 

With  about  50,000  home- 
delivery  in  Rrooklyn,  the 
W-T&S  raised  the  price  from 
^5c  to  50c  a  week.  The  J-A  will 
make  carrier  deliveries  at  the 
newsstand  price. 

Prices  to  wholesalers  now  are 
n.60  a  hundred  copies  in  the 
mly,  just  double  the  former 
charge  of  $3.80  a  hundred. 
Staten  Island,  Metropolitan 
"®w  Jersey  and  suburban 
wholesalers  are  charged  $7.75 
*  hundred,  and  in  the  country 
It  was  expected  that  dealers 
Ktting  2.4  cents  a  copy  instead 
m  1.2  cents  may  help  cushion 


Holding  the  Line 

Ivan  Veit,  Times  promotion 
director,  said:  “Ry  building  lin¬ 
age  volume  and  keeping  ex¬ 
penses  down,  we  intend  to  hold 
when  we  will  increase.  We  have  the  line  on  the  price  to  our 

readers.” 

“All  papers  except  the  W-T&S 
have  recently  rai.sed  their  ad- 


Mirror’s  general  manager. 

Roth  tabloids  made  that  pen¬ 
ny  jump,  June  16,  1952. 

“Right  now  we  don’t  know 


fcutives  of  other  Manhattan  prime  competitor  and  it  de¬ 
newspapers  said  they  were  ^s  upon  what  he  does,”  Mr. 

Thomson  said. 


The  two  10c  evening  papers  vertising  rates. 


will  be  in  competition  with  the 
tabloid  New  Yor  Post  at  5c. 
Marvin  Rerger,  business  man¬ 
ager  of  the  Post  responded  with 


Talk  of  an  imminent  boost 
in  circulation  prices  to  7c  or 
10c  followed  upon  the  wage  set¬ 
tlements  with  the  various  unions 


“no  comment”  to  all  inquiries  beginning  last  December.  The 
addressed  to  him  regarding  “package”  increase  amounted  to 
prices.  $9  a  week  over  a  two-year 


LAR9EST  MEWSPAPER  BETWEER  WASHINGTON  ond  ATLANTA 


COMICS  GO  OUTDOORS — "Peanuts”,  popular  comic  strip  appear- 
in9  in  the  Charlotte  Observer,  went  king-size  after  United  Features' 
Cartoonist  Charlie  Schulz  designed  this  three-panel  strip  for  an  Ob¬ 
server  billboard — the  6rst  in  a  series  featuring  comics  page  characters. 


period  and  in  general  calcula¬ 
tions  it  was  said  to  represent 
an  aggregate  , payroll  jump  of 
$9  million  for  the  dozen  papers 
involved. 

The  typographical  union  was 
the  last  to  settle  on  a  new 
agreement  about  a  week  ago. 
The  higher  cost  of  newsprint 
became  effective  March  1,  the 
new  price  being  $134  a  ton  de¬ 
livered  in  New  York. 

The  idea  of  going  to  7c  a 
copy  was  scoffed  generally  be¬ 
cause  of  the  high  percentage  of 
street  sales.  It  has  been  con¬ 
sidered  dubious  that  New  York¬ 
ers  would  care  to  queue  up  for 
papers  and  wait  for  change. 
Furthermore,  the  experience  of 
California  dailies  that  went 
first  to  7c  then  to  a  dime  was 
sharjily  in  focus. 

California  Experience 

Seymour  Rerkson,  publisher 
of  the  J-A,  pointed  up  this 
thinking  in  the  business. 

In  making  his  decision,  Mr. 
Rerkson  had  before  him  this 
analysis  of  the  Los  .Angeles 
and  San  Francisco  experience; 

San  P’rancisco:  In  1948  there 
were  four  papers  selling  at  5c. 
Combined  circulation  in  March 
1948  was  743,214.  In  November 
of  1948  the  newsstand  prices 
were  increased  to  7c. 

In  March  1950,  the  circula¬ 
tions  had  dropped  to  668,-393,  a 
decline  of  74,821  or  10%,  the 
Chronicle  was  down  18,000  or 
10%;  the  Examiner,  20,000  or 
8%;  and  Call  Rulletin,  20.000, 
or  11%;  the  News  18.000,  or 
12%. 

In  1953  the  newsstand  prices 
were  increased  to  10c.  In  March 
1956  circulation  of  these  news¬ 
papers  totaled  664,072,  a  decline 
of  78,000  over  the  circulation 
at  the  5c  price,  or  a  decline  of 
only  4,000,  or  less  than  one  per¬ 
cent  of  the  total  at  the  7c  price. 
.Against  the  7c  price,  the 
Chronicle  was  up  19,000,  or 
12% ;  the  Examiner  up  20,000 
or  9%;  the  Call  Bulletin  down 
15,000  or  10%  the  News  down 
28,000  or  20%. 

Los  .Angeles:  In  1948  there 
were  four  papers  selling  at  5c. 
Combined  circulation  in  March 
1948  was  1,522,931.  In  Novem¬ 
ber  1948  the  newsstand  prices 
were  increased  to  7c. 

By  March  1950  the  Mirror 
had  come  into  being  and  was 
(Continued  on  page  74) 
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P.  0.  Rate  Hike  Keyed 
To  Pap  ers’  ‘Prosperity’ 

Washington 

Newspapers  have  been  pictured  to  the  House  Post 
Office  Committee  as  enjoying  top  prosperity  and  economi¬ 
cally  able  to  absorb  a  15%  annual  increase  in  postage 

rates  for  the  next  four  years.  - - - 

Maurice  H.  Stans,  deputy  is  true,  then  shouldn’t  the  tax- 
Postmaster  General,  carried  the  payer  underwi'ite  the  costs  of 
Administration’s  detailed  argu-  *^11  the  distribution  channels  of 
ment  for  higher  rates  to  the  magazines  and  newspapers  ? 
House  group  after  Postmaster  Why  should  not  publishers  be 
General  Arthur  E.  Summerfield  entitled  to  have  newsstand 
had  covered  the  field  to  pinpoint  operators  be  placed  on  Federal 
asserted  operating  deficits,  payrolls  or  that  the  costs  of 


pausing  to  say: 


carrier  distribution  be  under- 


“I  should  like  to  pay  tiibute  written  by  the  Treasury'?  Of 
to  the  newspapers  of  America  course  this  is  unreasonable,  but 
which — despite  the  fact  that  uo  more  unreasonable  than 
their  rates  of  postage  would  subsidized  postal  rates?” 


substantially 


Mr.  Stans  “prepared”  the 


have  indicated  a  willingness  to 
pay  a  price  sufficient  to  cover 
all  costs  of  a  publication  they 
wan  t — including  fair  postal 
costs.” 

The  postal  official  traced  the 
rise  of  business  to  depict  an 
increasing  disparity  between  in¬ 
come  and  costs:  in  fiscal  1956, 
he  said,  total  costs  of  handling 
second-class  mail  amounted  to 
$318.4  million  as  compared  to 
revenues  of  $65.9  million. 

Postmaster  General  Summer- 
field  has  asked  Congress  to  give 
his  department  credit  for  below- 
cost  handling  of  newspaper  de¬ 
livered  for  nonprofit  organiza¬ 
tions,  and  for  free-in-county 
mail  handling  of  newspapers. 

The  result  would  be  to  reduce 
the  bookkeeping  deficit  of  the 
department  by  $2,263,000  under 
the  first  of  these  items  and  by 
$839,000  under  the  second.  The 
Postmaster  General  did  not  sug¬ 


gest  that  the  mailing  privileja 
be  revoked  or  that  fees  be 
raised,  or  created  where  the; 
do  not  exist  now. 

Second-class  rates  were  list 
increased  in  1953  under  a  bH 
which  boosted  the  fees  abot; 
30%.  In  the  two  years  which 
followed  substantial  additioul 
amounts  were  sought  fn® 
newspaper  mailings  hut  tbe 
measures  died  in  committee 
Last  year  the  House  voted  ii- 
creases  but  the  Senate  failed  to 
act. 

The  second-class  zone  nte 
boosts  would  increase  revenue 
from  this  source  by  $7.3  milliou 
in  the  1958  fiscal  year,  andbuSii 
to  a  total  increase  of  $31  mil¬ 
lion  at  the  end  of  the  fourth 
year.  Adjustments  in  the  mini¬ 
mum  per  piece  rate  and  in  tru- 
sient  rates  vvould  produce  S2 
million  of  new  revenues  in 
Fiscal  Year  1958. 


have  unselfishly  supported  rate  committee  for  testimony  on 
adjustments  in  their  editorials  publishing  failures  in  recent 
by  a  margin  of  about  five  to  years  and  he  responded  by  say- 
one.  ing  trade  papers  have  shown 


Taxes  for  Ads 


these  failures  to  be  the  result 


“There  is  neither  justice  nor  .  internal  causes.  And,  he 


logic  in  asking  the  taxpayer  to 


The  fact  is  that  in  re¬ 


pay  a  substantial  part  of  the  years  magazines  and  news- 

cost  of  distributing  commercial  Papers  have  experienced  un¬ 
advertising  matter  through  the  precedented  levels  of  business, 
mails.  We  do  not  ask  or  expect  1956  a  new  high  was  set  in 
the  taxpayer  to  pay  part  of  **stional  advertising  volume — 
the  cost  of  the  paper  on  which  ‘continuing  a  postwar  trend, 
the  advertisements  are  printed  Magazines  and  newspapers 


Newspapers’  Health 
Diagnosis  Proposed 


or  the  cost  of  the  printing  it¬ 
self.  Congress,  1  am  sure, 
would  be  shocked  at  the  sug¬ 
gestion  that  the  tax  dollar  be 
used  for  such  a  purpose.  And 
yet,  the  cost  of  distributing  an 
advertisement  is  no  less  a  le¬ 
gitimate  business  cost  than 
either  paper  or  printing.” 

Mr.  Summerfield  said  this 
year’s  bill  (15%  increase  an- 


shared  in  these  gains  with  each 
reaching  new  levels  of  adver¬ 
tising  revenue. 

Higher  Revenue  Cited 
“In  1956  magazine  advertis¬ 
ing  revenues  climbed  to  a  rec¬ 
ord  $782  million.  This  is  a  7% 
increase  over  the  preceding 
year  and  an  83%  increase  for 
the  postwar  period.  Newspa¬ 
pers,  too,  experienced  another 


nual  y  m  each  of  the  next  four  Advertis- 

fiscal  years),  compares  with  ^  increased  more 

last  years  proposed  increase  of  t^an  6%  over  1955  for  a  total 


^%  on  reading  matter  and  Igg^^ 

120%  on  adverusmg  matter.  ^  ^s  in  the  trade 

The  satiri^l  tinge  which  Mr 

Summerfield  s  comments  carried  breaking  vear  in  1957  for  both 
was  heavily  overlaid  in  Deputy  newspapers  and  magazines.  In 
Stans’  argument.  For  example:  publishers  are  cur- 


Attacks  Subsidy  Policy 


rently  boasting  of  having  at- 


“Some  publishers  claim  that  tained  profits  unprecedented  in 
the  low  second-class  rates  are  the  publishing  industry, 
subsidies  to  the  public  and  not  “Circulation,  too,  has  set 
to  the  publishing  industry.  This  new  highs  in  recent  years  for 
argument  has  been  repeatedly  both  newspapers  and  mag- 
advanced  by  those  who  oppose  azines.  These  records  were  ac- 
second-class  rate  adjustments,  complished  in  spite  of  higher 
But  just  how  valid  is  this  argu-  subscription  rates  and  news- 
ment?  stand  price  increases  ranging 

“It  appears  to  be  based  upon  as  high  as  300%  since  the 
the  supposition  that  the  Amer-  1930’s. 

lean  taxpayer  has  an  obligation  “Statistics  disprove  that 
to  pay  part  of  the  costs  of  his  these  increases  in  selling  prices 
neighbor’s  newspapers  and  have  been  a  deterrent  to  circu- 
magazines.  If  this  supposition  lation.  Beyond  a  doubt,  people 


Washington 

Canadian  newsprint  manufac¬ 
turers  would  like  to  have  the 
Senate  Committee  on  Interstate 
and  Foreign  Commerce  “throw 
more  light”  on  the  real  financial 
health  of  the  U.S.  newspaper 
business. 

The  suggestion  was  made  by 
Robert  M.  Fowler,  president  of 
the  Newsprint  Association  of 
Canada,  in  a  presentation  filed 
with  the  committee  last  week, 
by  way  of  a  reply  to  testimony 
given  by  Cranston  Williams, 
general  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  As- 
.sociation. 

The  Magnuson  Committee, 
which  has  undertaken  an  in¬ 
quiry  into  the  newsprint  supply 
and  price  picture,  was  told  by 
Mr.  Fowler  that  the  ability  of 
a  customer  to  pay  is  one  of  the 
factors  to  be  considered  when 
costs  have  increased  and  prices 
may  have  to  rise. 

Basic  information  on  the  eco¬ 
nomic  condition  and  future 
prospects  of  the  U.S.  newspaper 
business  is  lacking,  Mr.  Fowler 
said,  but  he  did  observe  that 
publishers  spent  over  $10  mil¬ 
lion  extra  to  buy  additional 
newsprint  at  premium  prices 
last  year. 

“The  fact  that  they  were 
willing  to  buy  all  this  high  cost 
newsprint  last  year  might  per¬ 
haps  be  taken  to  indicate  that 
U.S.  publishers  could  afford  to 
pay  something  more  than  the 
prevailing  market  prices  and 

EDITOR  8C  PU 


found  it  profitable  to  do  lo,”  Mr 
Fowler  remarked. 

The  Canadian  spokesmu 
translated  the  recent  $4  a  ton 
price  rise  into  terms  of  less 
than  three-fifths  of  one  per 
cent  in  operating  costs  of  u 
“average”  newspaper  of  33,000 
circulation  and  about  four-fifths 
of  one  per  cent  for  the  “typical" 
50,000  circulation  paper  whose 
operation  is  analyzed  each  veer 
by  Editor  &  Publisher. 

Mr.  Fowler  disputed  Mr 
Williams’  forecast  of  another 
shortage  in  newsprint  supply 
within  the  next  few  years.  He 
said:  “Unless  some  calamity 
seriously  interferes  with  pro¬ 
duction  or  a  very  unexpecteii 
and  large  upsurge  in  demaic 
occurs  in  North  America  or  ii 
the  rest  of  the  free  world,  there 
will  not  be  any  shortag:e  of 
newsprint,  anywhei-e,  durini 
the  next  three  years.” 

Detailing  the  growth  of  mflie- 
Mr.  Fowler  pointed  out  thi: 
the  original  construction  cos 
has  risen  from  $30,000  P*t 
daily  ton  to  $125,000  per  daily 
ton.  He  criticized  publisher! 
“erroneous”  use  of  mill  earnuip 
reports  to  support  their  theme 
that  the  newsprint 
“unjustified.”  Mr.  Fowler  call 
the  Senators’  attention  to 
capital  investment  data,  say®? 
“the  individual  share 
a  bigger  piece  of  property  “ 
it  was  a  year  ago,  and 
earnings  per  share  must  _ 
correspondingly  larger  .  - 
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Mimic  RELATIONS  FORUM 

Corporate  PR  Problems  Stem 
From  Marketing  Operations 


19th  Annual  PR  Forum 

This  is  the  19th  annual 
Editor  &  Publisher  Public 
Relations  Fo.u.n  conducted 
to  encourage  the  use  of  paid 
newspaper  space  by  advertis¬ 
ers  for  public  relations  pro¬ 
grams.  A  host  of  special 
articles,  based  on  the  theme; 


Developments  Cited  That  Stress 
Urgent  Need  for  Understanding 

By  Franklyn  Mailman,  D. rector  Public  Relations 

Sun  Oil  Company,  Philadelphia,  Pa. 

Ever  increasingly,  corporate  public  relations  problems 
have  their  origin  in  the  marketing  operations  of  American 
business. 

This  is  not  to  say  that  there  is  anything  fundamentally 
wrong  with  the  marketing  practices  of  American  business. 
Rather,  these  problems  grow  out  of  the  widespread  popular 
misunderstanding— if  not  outright  ignorance— regarding  the 
functioning  of  competitive  enterprise,  plus  the  agitation  of 
political  opportunists  and  socialist-minded  collectivists. 

Today’s  Troubles  public  relations  over  the  pre- 

Unless  some  measure  of  sue-  vious  10  years  as  the  has  s  for 
cess  is  achieved  soon  in  the  an  article  on  that  subject  in 
direction  of  better  mass  under-  the  tenth  anniversary  number 
standing  of  the  meaning  and  of  the  Public  Relations  Journal, 
benefits  of  free  markets,  I  ven-  the  publication  of  the  Publ.c 
ture  the  prediction  that  mar-  Relations  Society  of  America, 
keting  operations  will  produce  Quite  detailed  information  about 
far  more  troublesome  public  the  activ.ties  of  the  public  re¬ 
relations  problems  for  business  lations  departments  of  92  busi- 
than  have  come,  for  some  enter-  ness,  industrial,  financial  and 
prises,  from  their  stormy  labor  transportation  enterprises,  of 
relations  or  their  vexatious  all  sizes,  was  accumulated.  The 
community  relations.  breadth  and  scope  of  corporate 

Actually,  the  core  of  many  Public  relations  activity  thus 
of  the  public  relations  troubles  revealed  was,  as  I  wrote  at  the 
of  business  today  is  to  be  time,  breatht^ing  and  the 
found  in  the  misunderstanding,  progress  over  the  decade  under 
or  the  lack  of  any  popu  ar  un-  review  was^  a  remarkable 
derstanding  at  all,  of  the  free  achievement, 
market  principles  which  have  But  few  of  those  who  re¬ 
made  America  the  greatest  in-  sponded  to  my  inquiries  re- 
dustrial  nation  on  earth  and  ported  any  particular  activity 
have  provided  these  United  in  the  field  of  marketing  prob- 
States  with  the  h'ghest  stand-  lems,  other  than  the  promotion 
*rds  of  living  that  any  people  or  public'zing  of  products, 
at  any  time  in  history  on  this  Many  cited  increased  attention 
earth  have  enjoyed.  to  “employe  relations,”  or  to 

Amazingly,  if  that  thesis  be  “stockholder  relations,”  or  to 
true,  those  in  professional  pub-  “community  relations  or  to 
lie  relations  activifes  are  doing  “government  relations.”  Those 
little,  if  anything  at  all,  effec-  mentioning  “customer  re  a- 
tively  about  the  solution  of  tions,”  for  the  most  part,  made 
this  cancerous  infection.  Para-  clear  they  were  talk  ng  about 
doxically,  far  too  many  corpo-  product  or  service  publicity  or 
rate  pub.ic  relations  practition-  other  promotion, 
ers  are  leaving  treatment  of  Not  more  than  half-a-dozen, 
this  truly  public  relations  prob-  or  so,  thought  it  relevant  to 
km  to  the  marketers,  while  at  describe  what  they  were  doing 
the  same  time  they  seem  deter-  to  improve  dealer  or  distributor 
mined  to  usurp  the  specialty  understanding  or  that  of  other 
the  marketers,  which  em-  customers  about  piices,  corn- 
braces  the  promotion,  merchan-  petition,  profit  margins  and  the 
dising  and  sale  of  products  and  other  marketing  factors  that  so 
services.  frequently  cause  discontent  and 

In  the  Summer  of  1955  this  hostile  reactions, 
wthor  undertook  a  survey  of  Under  today’s  concept  of  the 
the  prog  ess  made  in  corporate  public  relations  function  in 
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business,  it  is  not  the  proper  “Public  Relations  and  Mar- 

job  of  a  corporate  public  rcla-  keling  Problems,”  begins  on 

tions  staff  to  devote  its  pri-  this  page  and  conti  lues  on 

mary  efforts  to  the  direct  sell-  pages  58-65  of  this  issue. 

ing  of  products  or  services.  - - - - — 

That  is  the  function  of  the  ,  ,  .  ,  . 

marketing  or  sales  department,  relations  man  worth  his  salt  is 
through  its  promotion,  mar-  Y'”  "S  do  everything  he  can, 
chandising  and  advertising  divi-  d.rectly  or  indirec  ly,  to  help 
sions  as  well  as  its  sales  per-  sales  vo.ume. 

sonnel.  course,  he  is  doing  this 

In  the  first  place,  these  mar-  time  by  whatever  he 

keting  divisions  usually  arc  dots  that  enhances  the  public 
equipped  and  manned  to  do  the  reputation  of  his  company  as 
job  batter  than  those  who  have  o"®  ^hat  genu  nely  strives  to 
been  trained  to  meet  the  public  serve  the  best  interests  of  its 
relations  needs  of  today’s  man-  customers  as  well  as  those  of 
agements  people  who  woik  for  it, 

Secondiy,  better  coordination  those  who  have  put  their  sav- 
and  a  higher  degree  of  efficien-  into  it  and  those  who  are 

cy  are  achieved  when  such  ac-  community  neighbors, 
tivit  es  are  retained  with  n  the  .  ®ut,  to  repeat,  the  primary 
market'ng  department  rather  the  public  relations  man 

than  dispersed  or  shared  with  u°t  to  sell  products.  His  job 

another  department,  such  as  to  achieve  broad  public  un¬ 

public  relations,  wh’ch  is  or  derstanding  of  the  manner  in 
should  be  independent  of  the  which  his  company  operates  to 
marketing  department.  satisfy  those  for  whom  it  was 

Thirdly,  if  the  public  rela-  created  to  serve.  Such  a  goal 
tions  department  is  to  devote  ^  challenging  and  imperative 
its  major  efforts  and  t’me  to  because  no  business  nor  in- 
the  direct  selling  of  products,  dustry  can  long  survive  in  this 
it  is  not  going  to  have  the  time  Amer.can  democracy  without 
and  the  energy  needed  to  do  an  achieving  such  understanding, 
effective  job  of  getting  deeper  Greatest  Opportunities 
and  broader  public  understand-  The  marketing  end  of  busi- 
ing  of  the  manner  in  which  a  ness  and  industry  offers  the 
company  meets  its  responsibil-  greatest  opportunities  to  make 
ities  for  fulfilling  the  needs  and  such  demonstrations.  At  the 
desires  of  its  employes,  cus-  same  time,  those  engaged  in 
tomers,  stockholders  and  com-  marketing  stand  to  benefit  the 
munity  neighbors.  most  from  them.  Primarily  be- 

This  function  of  winning  pub-  cause  those  who  se  1  the  na- 
lic  understanding  is  the  pri-  tion’s  goods  have  closer  con- 
mary  reason  for  what  we  call  tacts  w.th  broader  areas  of  the 
corporate  public  relations;  it  public  than  do  other  segments 
is,  in  essence,  the  only  reason  of  a  business  enterprise  (such 
for  the  existence  of  a  formal-  as  manufacturing,  transporta- 
ized  public  relations  staff  or  tion,  finance  or  administrative) 
department,  independent  of  oth-  the  marketing  division  usually 
er  departments.  The  real  goal  ig  the  first  to  suffer  the  harm- 
of  the  public  relations  function  ful  effects  of  any  misunder- 
in  business  and  industry  should  standing— or,  for  that  matter, 
be  to  preserve  and  promote  justified  grievances— that  may- 
harmony  between  corporate  pol-  exist  among  groups, 
icies  and  activities,  on  the  one  Oil  men  will  recognize  the 
hand,  and  the  thinking,  hopes  truth  of  this  contention  as  they 
and  needs  of  the  people  depend-  leflect  upon  the  divergencies  of 
ent  on  those  policies  and  ac-  opinion,  much  of  it  based  on 
tivities.  msunderstanding,  that  exist 

This  is  not  to  say  that  public  between  the  refining  or  supply- 
relations  people  are  or  should  ing  companies  and  the  whole- 
be  indifferent  to  their  com-  salers  and  retailers  who  sell 
pany’s  sales  activities,  any  gasoline,  motor  oils  and  fur- 
more  than  any  group  of  corpo-  nace  oils.  A  goodly  share  of  the 
rate  employes  should  be  apa-  headaches  now  afflicting  the 
thetic  to  the  ring  of  the  cash  oil  business  can  be  attributed 
register.  Every  corporate  public  {Continued  on  page  59) 
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Toronto  News  Media 

_  Toronto  on  Sunday. 

In  Sunday  Law  Test  ,,  77“  , 

J  Ihe  nist  issue  of  the  Sunday 

Telegram  sold  out  completely 
‘  the  press  run  of  350,000  copies, 
1  nree  Toronto  daily  newspapers,  three  radio  stations  paper’s  officials  reported. 

and  one  television  station  will  be  prosecuted  by  Ontario  For  March  24  a  press  run  of 

.yttorney  General  Kelso  Roberts  under  the  Lord’s  Day  Act  400,000  copies  was  planned. 

tollowing  publication  of  the  new  Toronto  Stindati  Tele-  ,  j” 

^  ■'  heavily  oversubscribed  we  hard- 

^^^*^**'  ,  ly  knew  what  to  do,”  said  Cir- 

The  go\  erninent’s  decision  to  prosecute  newspapers  and  culation  Manager  John  Potts, 
stations  was  announced  just  before  the  Lord’s  Dav  Alliance  A  reporter  in  the  east  end 
requested  prosecution  of  the  Toronto  Telegram  for  pub-  Toronto  found  it  faster  to 

lishing  its  Sundav  newspaper.  J"  with  his 

^  ^  ,  story  than  wait  for  a  phone 

In  announcing  prosecution  of  Sundav  Teleera'^n^  line.  Another  reporter  waiting 

the  Toronto  Telegram,  Toronto  aunuaj  xeiegiam  ap  a 

Daiht  '<tar  Toronto  Globe  &  peared  in  different  format  to  ^  tobacco  store  foi  a  cab 

iS  the  govrnment’s  Can  that  of  the  daily  Toronto  Tele-  the  store  jammed  with 

A-  ’  D  J  trnments  can  members  of  the  congregation 

tfo'rand’Sd™  StatioifcKF?’  t»  »  spe-  f™"'  "f '>!' 

M Rots  U.a7  cMc  subject.  The  brst  section 

Lord’s  Day  Act  allows  certain  covered  late  news  including 

exceptions  based  upon  works  sports  news  on  the  front  page.  Police  lake  Names 

of  mercy  and  necessity.”  He  second  section  was  largely  mupre  was  no  indication  of 


of  Toronto  found  it  faster  to 
drive  to  the  offices  with  his 
story  than  wait  for  a  phone 


Police  Take  Names 


felt  that  “it  is  in  the  public  devoted  to  spoits,  the  third  interference  with  delivery, 

interest  that  the  legal  and  pol-  to  modern  living  and  paper  was  published 

icy  position  should  be  clarified  °  cr  ainmen  .  criticism  that  publi- 

as  soon  as  possible.”  of  the  four  sections  was  Lord’s  Dav 

IG  pages  in  size.  »  *  ,  *  ..u  4. 

General  (  omplaint  '  Stories  were  kept  to  70<)  and  reports  that  prosecu- 

^  la.*  li-iT  ^ _ 4  tion  mieht  be  launched.  (L&P, 

Mr.  Roberts  instructed  law  most,  with  plenty  of  u  ^  naee  9  ) 

officers  to  prefer  a  charge  picture  spreads.  I^cal  news  '  ^  of 'provincial  and 

against  the  Toronto  Telegram  was  featured  in  all  but  the  first  n^gtropolitan  police  appeared  at 
based  upon  publication,  sale  and  news  section  which  covered  the  Telegram  after  midnight 


There  was  no  indication  of 


distribution  of  the  Sundav  Tele-  latest  world-wide  news. 


gram  on  March  17.  He  pointed  ‘May  M'e  Come  In?’  truck  drivers  and  editorial  em- 

out  that  Telegram  officials  editorial  page,  in  the  ployes  on  duty, 

made  complaints  against  sever-  ^,^g  Representatives  of  the  Lord’s 

7,  ngenci^,  w  o  i  c  aims  are  ^  full-page  illustration  of  a  Day  Alliance  watched  as  the 
1  ewise  Ki^i,-  *  section  of  suburban  Toronto,  papers  left  The  Telegram.  The 

Lords  Day  and  are  publishing,  the  editorial  entitled  “May  Rev.  A.  S.  McGrath,  general- 

"^^1  H 'Ve  Come  In?”  featured  in  the  secretary  of  the  alliance,  said 

He”  theretore  had  the  other  ‘’f  the  page.  The  edi-  the  situation  will  be  considered 

duili7a"fbr.a‘cas.lr:  «onal.  stated  in  partt  at  a  meeting  Match  22. 

^  “A  dally  newspaper  becomes  During  Sunday  Provincial  Po- 

Mr.'  Roberts  emphasized  that  f  very  personal  part  of  one’s  lice  Inspector  J.  Craig,  on 

the  Lord’s  Day  Act  is  a  federal  home  life.  It  becomes  a  regu  ar  orders  fium  the  Ontario  At- 

statute  ot  daily  living.  We  be-  torney  -  Generals  Department, 

“It  is  important”  he  said  lieve  that  this  will  be  especially  made  a  spot  check  of  newspa- 

“to  understand  what  this  law  ‘ru®  of  the  Sunday  Telegram  per,  radio  and  television  offices 
is  and  what  discretions  and  '^hen  the  family  has  so  many  as  well  as  other  places  to  pre¬ 
exceptions  are  and  how  they  more  hours  to  spend  together  pare  a  report  on  how  the  Lord’s 
apply.  There  is  also  a  question  ^han  on  any  other  day  of  the  Day  Act  is  observed  in  Toronto, 
to  be  determined  of  the  effect  week.  This  fact  has  been  kept  He  was  accompanied  by  a  de- 
of  tolerances  which  have  been  much  in  mind  during  the  tective  from  the  Metropolitan 

developed  under  this  law  be-  preparation  and  production  of  Police  morality  squad, 
cause  of  a  change  in  times  and  paper  and  will  continue  to  Possihle  Finex 

conditions  since  its  passage  ^e  paramount  in  our  thinking. 

more  than  50  years  ago.”  Names  on  the  masthead  on  The  Lord’s  Day  Act,  passed 

John  Bassett,  Telegram  pub-  the  editorial  page  were  John  in  lOOG  by  the  federal  goveni- 
lisher,  reiterated  that  he  be-  Bassett  Jr.,  as  publisher,  and  ment  to  replace  an  1859  statute, 
lieved  publication  of  the  Sunday  Laurie  McKechnie  as  editor.  prohibits  all  work  on  Sunday 

Telegram  “to  be  within  the  Other  members  of  the  staff  except  that  of  necessity  or 

law,”  and  added:  “with  such  are  George  MacFarlane,  assist-  mercy.  Under  pennissive  legis- 
distinguished  co-defendants,  I  ant  editor;  Kenneth  Johnson,  lation  passed  by  the  Ontario 
feel  sure  this  whole  matter  will  entei-tainment  editor;  Jessie  Government  more  than  50  mu- 
be  thoroughly  aired.”  MacTaggart,  women’s  editor;  nicipalities  in  the  province  have 

The  Sunday  Telegram’s  four  'Bruce  Byrnes,  home  section  edi-  held  plebiscites  which  led  to 
news  sections  totalled  64  full-  tor;  Frank  MacEwan,  copy  by-laws  authorizing  admission 
size  pages  in  addition  to  a  mag-  editor;  and  Andrew  MacFar-  charges  for  Sunday  sport, 
azine  section,  full-length  novel  lane,  feature  and  rewrite  editor.  Fines  for  infractions  of  the 
and  28  pages  of  comics,  for  a  The  paper  was  on  sale  at  federal  statute  have  ranged 
total  of  160  pages.  newsstands,  hotels  and  other  from  $18  to  $40. 
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and  took  the  names  of  some 
truck  drivers  and  editorial  em- 


selling,  advertising  and  dis¬ 
seminating  news  on  that  day.” 
He  therefore  had  the  other 
dailies  and  broadcasters  prose¬ 
cuted. 

Mr.  Roberts  emphasized  that 


Strike  Closes 
Quebee  Daily 

TROIS-RIVIERES,  Qtt 
Lv  NouvHliate  announcM 
suspension  of  publication  for  e 
indefinite  period  March  13  foi- 
lowing  a  strike  Feb.  28  of , 
composing-room  members  i  ‘ 
the  International  Typographia!  ' 
Union.  i 

The  daily  newspaper,  whicj  ! 
did  not  publish  March  2  k:  ' 
since  then  appeared  as  a  photo- 
engraved  paper,  said  the  deci¬ 
sion  to  suspend  publication  wi- 
taken  for  the  protection  of  em¬ 
ployes  not  involved  in  the 
strike. 

The  newspaper  said  the  dis¬ 
pute  is  over  the  status  of  three 
engravers  which  the  typograph¬ 
ical  union  contends  it  should 
represent. 

The  newspaper  said  the 
bee  Labor  Relations  Board  has 
ruled  that  any  strike  over  the 
issue  of  the  engravers  would 
be  illegal. 

The  last  contract  with  Le 
Nouvelliste  expired  Jan.  31, 
1955,  and  negotiations  have 
been  going  on  since  then. 

*  *  * 

.Strike  .Averted 

Nanaimo,  B.C 
A  strike  against  the  Namith 
Free  Press  by  the  Typographi¬ 
cal  Union  was  settled  Marc: 
18  six  hours  after  pickets  had 
been  placed  around  the  newspa 
per’s  new  office. 

Publication  was  delayec 
slightly  while  negotiations  w 
concluded.  The  Free  Press  has 
never  missed  a  publishing  day 
in  its  68-year  history. 

The  18  persons  invoW 
agreed  earlier  to  a  wage  in¬ 
crease  of  10  cents  retroactive 
to  last  Oct.  1  and  15  cents  nef 
Oct.  1,  bringing  hourly  wap' 
at  that  date  to  $2.45. 

Issues  that  provoked  tic 
.strike — jurisdiction  over  proof 
readers  and  adjustments  in  a 
clause  covering  tape  operator. 
— were  resolved.  The  newspape 
agreed  to  give  six  month’s  noticr 
of  any  intention  to  use  Trie 
typesetter  keyboard  operator? 
in  the  office. 

• 

.•\ul  Rcite  Boosted 

Fairmont,  Minr 
Effective  April  1,  nations 
advertising  rates  for  the 
ynont  Daily  Sentinel  will  b« 
creased  to  9c  per  line.  Waltf 
K.  Mickelson  Jr.,  publisher, 
announced  that  the  paper  woud 
accept  ROP  spot  color  at  a  ^ 

!  extra  color  flat  cost  of  $40  ® 

I  minimum  size  space  of  !• 
lines. 
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UN  Press  Aggrieved 
By  ‘Quiet  Diplomacy 


—off  limits  customarily  to  the 


Hammarskjold  has  as- 


press  since  Mr.  Hammarskjold  sured  newsmen  that  he  is  mind- 
ordered  this  restriction.  It  was  ful  of  their  feelings, 
the  first  time  the  Secretary  Instead  of  a  press  confer- 
General  had  ever  met  with  the  ence,  it  has  been  suggested  a 


|_)y  J_-^ A y  correspondents’  committee.  round-table  arrangement  might 

J  ^  ^  The  issue  of  the  Times  story  be  arranged  whereby  newsmen 

United  Natio.ns  Other  correspondents,  mean-  aired  with  correspondents  would  get  data  for  background 

Reporters  with  long  United  while,  were  expressing  objec-  insisting  that  the  Secretary  use. 

Nations  experience  say  they  tiotis  to  the  Secretary  General’s  General  should  have  named  With  these  prospects  in  mind, 

cannot  remember  a  time  when  communication  and  in  particu-  names  and  spelled  out  his  ob-  UNCA’s  executive  committee 

nress  relations  have  hit  such  a  jar  to  the  reminder  contained  jections  in  all  fairness  instead  held  off  publication  of  its  reso- 

OTubled  low  at  the  world  capi-  it  that  committee  meetings  merely  criticizing  the  story  lution  this  past  week.  How- 

were  closed  and  if  any  state-  ^s  “misleading.”  ever,  the  text  'is  being  kept  on 

it  has  been  months  (Nov.  12)  merit  was  desirable  it  wouM  be  Grievances  organization’s  books, 

iince  Secretary  General  Dag  made  by  or  on  behalf  of  the  Certainly  press  relations  were 

Hammarskjold  last  met  with  Secretary  General.”  More  than  this,  however,  the  not  improved  by  the  arrange- 

orrespondents  for  question-  To  many  correspondents,  this  correspondents  aired  their  griev-  ments  made  for  Mr.  Hammarsk- 

ind-answer  discussion.  appeared  to  be  a  pointed  way  ances  in  general;  why  no  press  jold’s  departure  this  week  from 


correspondents  for  question 
and-answer  discussion. 


as  “misleading.”  ever,  the  text  'is  being  kept  on 

, .  „  .  the  organization’s  books. 

Air  Grievances  i  i  x- 

Certainly  press  relations  were 

More  than  this,  however,  the  not  improved  by  the  arrange- 
rrespondents  aired  their  griev-  ments  made  for  Mr.  Hammarsk- 


Furthermore,  it  has  become  of  letting  it  be  known  that  conferences?  Why  were  legiti-  Idlewild  for  Cairo, 
ncreasingly  difficult  to  get  UN  diplomats  would  not  discuss  mate  requests  for  data  brushed  UN  correspondents  had  gone 
officials  to  give  guidance — let  committee  matters  with  the  aside  with  the  answer  that  the  to  Idlewild  just  on  the  chance 
ilone  clarification — on  more  ob-  press.  The  controversial  “press  statement  “speaks  for  itself”  that  Mr.  Hammarskjold  might 
icure  passages  written  by  the  communique”  —  Hammarsk-  only  to  have  UN  officials  later  have  some  farewell  remarks 
Swedish  chief  in  recent  Middle  jold’s  term — said  that  all  mem-  complain  that  Hammarskjold  from  the  brief  formal  statement 


East  reports  and  statements.  tiers  ot^  tne  committee  con- 
Most  correspondents  here  have  curred  in  the  objections  that 
leen  trying  to  pick  their  way  fl'®  Times  story  was  ‘mislead- 
•hrough  Mr.  Hammarskjold’s  ing.” 

;ntricately-worded  declarations  Some  of  this  press  dissatis- 


was  misinterpreted  ? 


given  out  at  UN  headiiuarters. 


Among  many  issues,  corre-  They  followed  instructions 
spondents  raised  the  point  that  given  out  by  the  UN  as  to  time 
Mr.  Hammarskjold’s  impending  and  place  where  Mr.  Ham- 
departure  for  the  Middle  East  marskjold  would  deliver  the 


which  leave  implications  aplenty  faction  with  these  recent  events  was  not  made  public  at  UN  statement.  They  arrived  to  find 

3Ut  little  to  quote  solidly.  Then  was  refiected  in  the  March  12  but  broken  in  Washington  and  the  UN  chief  had  come  25 

they  try  to  button-hole  dele-  dispatches  filed  by  Reuters  and  carried  also  from  Ottawa  and  minutes  ahead  of  schedule  and 

?ates  to  find  out  if  their  under-  the  United  Press.  Reuters  said  Cairo  w-hile  UN  newsmen  were  been  escorted  to  a  different  site 

sundings  jibe  with  what  the  Mr.  Hammarskjold  had  “im-  told  cautiously  that  a  trip  was  and  that  he  obligingly  had  an- 

nosed  a  strict  news  blackout”  “under  consideration.”  swere#!  oiiections  Kefoi-e  tVie 


diplomats  have  been  told. 
Critical  of  Story 


Some  days  ago,  the  situation  up  accordingly, 
came  to  a  head  when  Mr.  Ham-  Ussocia 

marskjold  issued  a  press  com¬ 
munication  debunking  a  news  UP’s  accour 


posed  a  strict  news  blackout” 
on  committee  talks  and  dele¬ 
gates  consequently  had  clammed 


‘under  consideration.” 
But  the  main 


swered  questions  before  the 
grievance  television  cameras — after  refus- 


seemed  to  be  that  the  Secretary  ing  repeated  lequests  from  UN 
General’s  affection  for  the  tech-  correspondents  for  the  same  op- 


.\ssociation  Act.s 


munication  debunking  a  news  UP’s  account  began  .  .  . 

report  in  a  New  York  news-  “secretary  General  Dag  Ham- 
paper  (unnamed)  as  “inaccu-  marskjold  today  clamped  a 


niques  of  “quiet  diplomacy” 
was  making  it  increasingly  dif¬ 
ficult  for  reporters  to  give  their 


portunity. 


rate  and  misleading”  and  com¬ 
plained  that  it  contained  errors 
(unspecified). 


“secretary  General  Dag  Ham-  readers  responsible  and  infor-  Chlllfl  Pfl.SSPOrt 
marskjold  today  clamped  a  rnative  reports  of  UN  issues  ^  ^ 

secrecy  censorship  .  .  .”  and  news  developments.  And  OlQ  111  CiOllffrCSS 

went  on  to  observe  that  normal-  point  is  made  repeatedly  ® 

ly  friendly  diplomatic  sources  world  organization  Washington 

had  parried  reporters’  queries  ^ust  recognize  both  the  role  of  Concurrent  resolutions  have 


(unspecified).  ly  friendly  diplomatic  sources  that  the  world  organization 

The  stoi'y  at  issue  was  identi-  had  parried  reporters’  queries  must  recognize  both  the  role  of 

Sed  next  day  by  Thomas  .1.  by  advising  them  to  go  and  the  press  and  of  public  opinion 

Hamilton.  UN  bureau  chief  for  “ask  Mr.  Hammarskjold.”  as  an  integral  part  of  its  func- 

the  \ew  Y'ork  Times,  as  his  Newsmen’s  response  to  these  tinning. 

March  12  report  of  a  closed-  developments  was  to  raise  the  Many  correspondents  are  in- 


the  press  anu  oi  puonc  opinion  been  introduced  in  both  Houses 
as  an  integral  part  of  its  func-  of  Congress  seeking  to  per- 


ioor  meeting  at  which  a  seven-  issue  also  at  the  Executive 


Many  correspondents  are  in¬ 
clined  to  think  that  Hr.  Ham- 


suade  the  State  Department  to 
reverse  its  refusal  to  issue  pass¬ 
ports  to  newsmen  to  enter 


nember  advisory  committee  on  Committee  meeting  of  the  marskjold’s  personal  reticence  Communist  China, 
the  UN  Emergency  Force  was  United  Nations  Correspondents’  and  trainimr  in  the  Swedish 


espondents’  ^nd  training  in  the  Swedish 


i*id  to  have  held  divergent  Association  —  the  organization  foreign  service  have  influenced 
dews  as  to  Middle  East  stra-  representing  some  180  newsmen  bis  attitude  toward  the  press. 
t«?y-  Mr.  Hamilton,  who  said  stationed  regularly  at  the  UN.  On  a  different  level,  it  is  pointed 
lie  had  checked  a  number  of  UNCA  adopted  a  resolution  that  the  press  suffered  by 


Senator  Thomas  E.  Hennings 
of  Missouri,  and  Rep.  Emanuel 
Celler  of  New  York,  are  spon¬ 
sors.  The  resolution  states: 
“That  it  is  the  sen.se  of  the 


UN  sources  before  writing  his  which  deplored  practices  of  being  deprived  in  recent  weeks  Congress  that  in  the  adminis 

dory,  filed  the  full  text  of  Mr.  _  keeping  secret  the  news  of  months  of  its  usual  liaison  tration  of  section  1  of  the  .\ct 

Hammarskjold’s  criticism  which  important  issues  of  great  in-  channel  through  Wilder  Foote,  of  July  3,  1926  (22  U.  S.  C. 

was  printed  in  the  Times,  and  terest  to  world  public  opin-  the  UN’s  director  of  Press  and  211a;  44  Stat.  887),  the  Secre- 

*  iiv?  comment:  ion  .  .  .”  Publications  who  became  ill  tary  of  State  shall  grant  and 

Mr.  Hammarskjold,  who  is  a  The  Secretary  General’s  blast  after  weeks  of  round-the-clock  issue  passport  to  any  duly  ac- 


•  •  •  Publications  who  became  ill 

The  Secretary  General’s  blast  after  weeks  of  round-the-clock 


practitioner  of  confidential  di-  at  the  Times  was,  as  one  news-  duty  during  the  Hungarian  and  credited  newspaper  man  or 

p  omacy,  has  insisted  for  years  men  phrased  it,  “only  the  head  Middle  East  crises.  woman,  or  radio  or  television 

about  his  activities  on  the  pimple,”  but  it  served  to  Newsmen  also  have  been  told  reporter  assigned  by  the  infor- 
s  ould  be  published  until  he  bring  the  issue  of  the  deteri-  by  the  Secretary  General  that  mation  medium  by  which  em- 

issued  a  written  report.  He  and  oration  in  press  relations  out  the  extreme  delicacy  of  the  ployed  to  perform  reportorial 

IS  spokesman  have  often  criti-  into  the  open.  Middle  East  situation  presents  duties  in  any  country  or  area 


newspaper  articles 


Ninety  minutes  after  UNC.\’s  special  difficulties 


ployed  to  perform  reportorial 
duties  in  any  country  or  area 


Mr.  abroad.’ 


ined  from  other  sources  as  committee  sent  its  resolution  to  Hammarskjold.  For  this  reason.  Secretary  Dulles  will  be  asked 
works  of  imagination.’  How-  Mr.  Hammarskjold,  Bruce  W.  he  is  not  free  to  give  the  kind  to  appear  before  the  Senate 

ver,  today  was  the  first  time  Munn  of  UP,  UNC.A,  president,  of  no-holds-barred  press  con-  Foreign  Relations  Committee  to 

ind  public  his  efforts  to  and  the  executive  committee  ference  sought  by  reporters  and  defend  the  policy  of  refusing 

sil  remain  were  invited  to  the  38th  floor  which  was  a  feature  of  earlier  U.  S.  newsmen  passports  to 

■  offices  of  the  Secretary  Geneml  UN  days.  China. 
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Will  O’  Wisp  Tells  All 
In  $130  Phone  Call 


Houston  getting  a  telephone  circuit  to 
A  weeks-long  search  by  Texas  Rio.  He  went  home,  briefing 
newspapers  lor  the  missing  man  rewriteman  Bulgier, 
in  the  the  collapse  of  the  ICT  Around  11,  the  call  came 
Insurance  Company  ended  dra-  through,  BenJack  talked  to 
matically  just  before  midnight  Bulgier  while  rewriteman 
on  March  14  when  the  Houston  Franklin  West  transcribed.  The 
Post’s  patient  digging  paid  off.  phone  bill  was  $130.  At  mid- 
BenJack  Cage,  the  will  o’the  night,  word  on  the  AP  Texas 
wisp  mastermind  of  the  ICT  wire  announced  that  the  search 
empire,  was  located  at  the  was  over — Cage  was  found.  By 
Copacabana  Palace  in  Rio  de  12:15  a.m.,  words  were  rolling 
Janeiro  at  2  a.m.  (Rio  time),  out  of  Houston,  and  after  the 
For  41  minutes  on  oceanic  tele-  copyrighted  story  had  moved, 
phone  he  answered  questions  the  Post  put  on  its  complete 
put  to  him  by  a  Post  rewrite-  Q.-&-A. — nearly  two  columns  of 
man,  Chester  Bulgier.  The  type.  Deadlines  were  forgotten 
Q-&-A.  made  the  late  editions  as  the  b’g-city  papers  held  to 
on  Friday,  March  15.  make  the  complete  story. 

_  .  ..  „  i  “It  was  a  fine  example  of  .4P 

ascina  mg  ac  s  member  cooperation,”  said  Man- 

The  search  for  BenJack  had  aging  Editor  Felix  McKnight 
been  made  a  personal  project  <,£  the  Dallas  News. 
by  the  Texas  press  several  At  the  moment  Cage  was 
weeks  before.  As  the  labor-  found,  the  Dallas  News  had 
backed  ICT  firm  was  learned  police  reporter  Harry  McCor- 


PROMISING  PEOPLE — Dwight  L.  Bicknell,  left,  presents  cash  prim 
of  Lee  Evans  Round  Table  to  Monna  Kohn,  Sharon  Maloney  ind 
Julianne  Baker.  Monna  accepted  $100  prize  for  her  husband,  Sherwood 
Kohn,  Cincinnati  Tirrres-Star  reporter  who  is  hospitalized  for  malerii 
contracted  in  Korea,  Prize  was  for  a  story  about  smog  dangers.  Mia 
Maloney  of  Post  wrote  best  feature  story  on  police  life  squad;  Mia 
Baker,  only  gal  photographer  on  Cincinnati  dailies,  had  best  pholo 
(of  a  small  boy).  Awards  are  for  newspaper  people  of  six  years  a 
less  experience. 


Union  Bars 
Reporter  As 
Cireus  Clown 


about  the  union  leaders’  actioD 
under  a  three-column  headlinr 
reading:  “Reporter  Tells  Wij 
He  Failed  To  Play  Part  of 
Circus  Clown.”  The  overl'iie 
read:  “He  Met  Real  One.”  The 
reporter  explained:  “I  bumped 
into  some  little  guy  who  to- 
sisted  I  would  be  upsett'ng  the 
entire  national  labor  movemen: 
if  I  donned  the  grease  paint, 
old  clothes  and  battered  hat.” 


„r\  tA  S’ Sill’S.^  KM  m 

During  14  years  in  the  busi- 

once  con-  ness  and  with  a  good  many  Binghamton,  N.Y- 

lire  which  features  behind  me,  including  Presidential  press  secretary 

jompanies,  playing  the  part  of  Santa  Claus,  James  C.  Hagerty  rejected  the 
left  and  learning  to  fly  an  airplane,  proposal  made  here  last  week 
job.”  interviewing  a  talking  dog,  and  by  the  Binghamton  Press,  i 
visiting  local  spiritualists  and  Gannett  newspaper,  that  he 
fortune  tellers,  I  have  never  run  seek  the  Republican  nominat  oo 
into  anything  to  equal  the  stu-  for  Governor  of  New  York, 
pidity  of  this  situation,”  Mr.  En  route  to  Bermuda  witl 
Moran  told  E&P.  the  President  Mr.  Hagerty. 

INCINNAT.  ^  reporters,  “the  a««r 

od  hit  the  good  feature,  with  an  eight-col-  is  no  and  will  remain  no  t 
r  m  East-  umn  art  layout,  if  a  reporter  many  times  as  you  ask  me.” 

January,  played  the  part  of  a  clown,”  he  The  Press  suggested  in  w 

ade  school  explained.  “Unfortunately,  the  editorial  that  Mr.  Hagerty, » 
national  outdoor  renresentat’ve  former  reporter  who  has  new: 
ten,  treas-  for  the  American  Guild  of  Va-  held  an  elective  public  offift 
r  Parent-  riety  Artists,  who  happened  to  is  the  only  Republican  capaN' 
on,  wrote  drop  in  while  the  show  was  of  beating  Democratic  incoB- 
g,  Cincin-  playing  here,  didn’t  see  the  dif-  bent  Averell  Harriman. 
about  the  ference  between  a  professional  *  *  ♦ 

ess  pupils,  actor  trying  to  work  without  a  ^  ^  ..  -j 

.rinted  on  union  card  and  a  newspaperman  0"  the  Democratic  side,^^ 

s  have  al-  playing  the  part  for  one  show 

s  of  books,  for  the  sake  of  a  story  ® 

resident  of  I  t  U-  S.  Senator.  He  and  Jim  Ha 

cal  union  ^  enough,  I,  too,  am  a  ^^ty  were  members  of  * 

iver  hnok«  card-carrying  Guildsman  and  an  Legislative  Correspondents  As- 
officer  in  the  ANG  local.”  sociation  before  going  into 

_  Mr.  Moran  wrote  a  long  story  lie  otiiice. 
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WHO’S  GOING  TO  BE  FIRST 
TO  SHOOT  SANTA? 

Craiq,  Columbus  Dispatch 


O.K.  SONNY  BOY! 
YOU  WANTA  SEE  ME?’ 

Alley,  Memphis  Commercial  Appeal 


Press  Votes  Approval 
Of  Ike’s  Sea  Jaunt 

By  Mcrriman  Smith 

United  Press  White  House  Correspondent 

Aboard  U.S.S.  Wm,  M.  Wood  Chicago  Tribune;  James 

Twenty-four  reporters  and  Time  and  Life;  Charles  P 
photo^aphers  made  the  Baha-  Newsweek;  and  Jack  1 
mas  cruise  with  President  land,  U.S.  News  and 
Eisenhower.  They  were  divided  Report. 
between  escorting  destroyers  Aboard  the  Barton 
p.S.  William  M.  Wood  and  John  Edwards,  ABC; 
U.S.S.  Barton.  They  maintained  Herman,  CBS;  Ray  S 
•requent  contact  with  Presi-  NBC;  Charles  Goiy,  AP 
^ential  activities  aboard  the  rapher,  Milton  Freiei 
^ided  missile  cruiser  Canberra  Photos;  A1  Muto,  INP; 
by  frequent  ship  to  ship  radio  Walker,  Life  and  Time, 
wws  conferences  with  Jim  pool  photographer 

liaprty  on  the  Canberra.  Craven  Jr.,  CBS-TV  < 

The  Navy  could  not  have  been  man;  Tom  Craven  Sr 
®ore  cooperative  in  attempting  Movietone  cameraman; 
to  provide  the  best  possible  Anderson,  NBC-TV  < 
Mmmunications  facilities  and  man;  Muiray  Alvey,  Te 
tnake  life  pleasant  aboard  ship,  and  John  Sandstone,  no 


Those  on  Board 
Importers  for  four  press  as- 
^lations,  six  newspapers  and 
hree  news  magazines  traveled 
the  Wood.  They  included 
Serriman  Smith,  United  Press; 
"Orvin  Arrowsmith,  Associated 
JfMs;  Robert  E.  Clark,  INS; 
^Ph  Harris,  Reuters;  Garnett 
“0™er,  Washington  Star; 
'lliam  H.  Lawrence,  New 
Of"  Times;  Robert  Donovan, 
ow  York  Herald  Tribune; 
rancis  Stephenson,  Neto  York 
.Vewg;  Laurence  H.  Burd, 


Chicago  Tribune;  James  Truitt, 
Time  and  Life;  Charles  Roberts, 
Newsweek;  and  Jack  Suther¬ 
land,  U.S.  News  and  World 
Report. 

Aboard  the  Barton  were 
John  Edwards,  ABC;  George 
Herman,  CBS;  Ray  Scherer, 
NBC;  Charles  Goiy,  AP  photog¬ 
rapher,  Milton  Freier,  UP 
Photos;  A1  Muto,  INP;  Hank 
W’alker,  Life  and  Time,  maga¬ 
zine  pool  photographer;  Tom 
Craven  Jr.,  CBS-TV  camera¬ 
man;  Tom  Craven  Sr.,  U.P. 
Movietone  cameraman ;  Leroy 
Anderson,  NBC-TV  camera¬ 
man;  MuiTay  Alvey,  Telenews; 
and  John  Sandstone,  pool  man 
for  35  mm  reels  and  represent¬ 
ing  MGM  News  of  the  Day. 

Officers  of  both  destroyers 
doubled  up  to  make  room  for 
press  and  picture  contingents, 
with  skippers  of  both  ships 
giving  up  their  own  quarters 
which  were  converted  into 
pressrooms. 

The  entire  group  was  invited 
aboard  the  Canberra  for  church 
services  Sunday  and  had  an 
opportunity  to  chat  with  Mr. 
Eisenhower,  and  photograph 
him  at  will  from  atop  an  eight- 


pI^ITOR  Sc  PUBLISHER  for  March  23,  1957 


inch  gun  turret  as  he  wor¬ 
shipped.  Mr.  Eisenhower  usually 
is  not  photographed  at  church. 

Communications  between  the 
destroyers  and  W'ashington, 
while  the  Presidential  flotilla 
was  laying  to  in  Exuma  Sound 
in  the  Bahamas  Islands,  was 
largely  by  radio  teletype  to  the 
main  Navy  communications 
center  in  Washington,  where 
copy  was  transferred  to  com¬ 
mercial  facilities.  Photographers 
were  able  to  dispatch  pictures 
back  to  the  mainland  late  Sun¬ 
day  aboard  a  seaplane  carrying 
Brig.  Gen.  Andrew  J.  Good- 
paster,  White  House  Secretary, 
to  Washington  after  a  ship¬ 
board  conference  with  the  Presi¬ 
dent. 

No  Fishing  Pictures 

The  destroyers  were  permit¬ 
ted  to  move  up  close  to  the 
Canberra  Monday  when  she 
fired  her  terrier  guided  missiles 
to  knock  down  a  drone  plane. 
This  enabled  photographers  to 
get  good  pictures  of  a  missile 
launching,  but  the  cameramen 
were  somewhat  frustrated  about 
not  being  able  to  get  rid  of  the 
missile  pictures  until  arrival  at 
Bermuda  Wednesday. 

When  the  President  made  his 
one  fishing  excursion  from  the 
cruiser,  however,  reporters  and 
photographers  were  not  invited 
along.  They  were  out  on  their 
own  in  small  craft  from  the 
destroyers  and  were  able  to  see 
the  President  but  not  photo¬ 
graph  him. 

When  the  destroyers  were  re¬ 
fueled  bv  the  Canberra  while 


underway,  Mr.  Hagerty  held 
one  of  journalism’s  most  un¬ 
usual  press  conferences,  howl¬ 
ing  through  electric  bullhorn 
from  the  deck  of  the  Canberra 
to  answer  questions  put  to  him 
by  megaphone  from  the  de¬ 
stroyers. 

Consensus  among  reporters 
and  photographers  after  six 
days  at  sea  was  that  the  Presi¬ 
dent  should  make  more  trips 
by  sea. 

• 

Newsman  Gets  Out 
Of  Red  Romania 

New  Britain,  Conn. 

Frank  E.  Stevens,  74,  veteran 
newsman  and  native  of  Okla¬ 
homa,  who  spent  nearly  35 
years  in  Romania  and  who  tried 
to  get  out  of  that  Communist- 
controlled  country  for  10  years 
before  he  recently  succeeded  in 
doing  so,  is  here  with  his  Ro¬ 
manian  -  born  wife  and  two 
daughters  on  a  visit  to  relatives. 

Mr.  Stevens  began  his  news 
correspondence  for  the  London 
Times  and  later  worked  for 
Reuters.  His  news  career  vir¬ 
tually  ended  in  1946,  when  the 
Communists  censored  his  copy. 
He  was  under  house  arrest  for 
eight  years. 


Geo.  Allison  Dies 

London 

George  F.  Allison,  70,  a  for¬ 
mer  business  representative  for 
the  Hearst  Corporation  in  Great 
Britain  for  15  years,  died  here 
March  13. 


‘HOW’S  HER  TECHNIQUE 
ON  INTERNATIONAL  SCENE?’ 

Temple,  New  Orleans  Times-Picayune 


Judge  Suing 
Paper  Faces 
Disbarment 


Wichita,  Kas. 


Sedgwick  County  Judge  John 
N.  Stice,  who  on  Feb.  14  filed  a 
$1,000,000  libel  suit  against  the 
Wichita  Beacon,  was  named 
this  week  in  formal  disbarment 
proceedings  by  the  Kansas  At¬ 
torney-General  for  connections 
with  a  burglary  gang. 

The  suit  against  the  Beacon 
was  filed  as  the  result  of  an 
exclusive  story  on  Jan.  24, 
(E&P,  Feb.  23,  page  66). 

Attorney-General  John  An¬ 
derson  said  that  ouster  proceed¬ 
ings  against  Judge  Stice  are 
contemplated.  Criminal  charges 
may  follow  the  initial  action 
against  the  judge  and  an  at¬ 
torney,  the  state  official  said. 

The  accusation  contained  four 
specific  citations  against  Judge 
Stice  and  nine  citations  against 
Roy  S.  Trail,  an  attorney  who 
has  represented  a  long  list  of 
persons  charged  with  burglary. 

All  of  the  accusations  in  the 
-Attorney  -  General’s  statements 
are  almost  an  exact  parallel  of 
the  story  published  in  the  Bea¬ 
con. 

In  a  statement  to  the  press, 
Mr.  Anderson  said  the  Beacon 
had  furnished  information  of 
a  “corroborative”  nature  in  the 


Next  Week:  E&P’s  Big  ROP  Color  Issue 

The  140-page  March  edition  of  EDITOR  &  PUBLISHER 
will  be  its  first  special  presentation  on  ROP  newspaper 
color  advertising.  It  will  be  filled  with  important  data  on 
color  linage,  color  advertisers,  color  success  stories  .  .  . 
a  package  of  information  of  particular  value  to  advertisers 
and  their  agencies  that  has  never  before  been  compiled 
anywhere  in  one  handy  publication. 


475  Baseball 
Scribes  Enroll 
In  New  Group 


Color  Ad  Gets 


70%  Greater 
Readership 


Columbus,  Ob 
The  National  Association  of 
Baseball  Writers,  formed  j 
month  ago,  has  enrolled  a 


r< 

To 


case. 

Since  the  Beacon  story  on 
Jan.  24,  a  total  of  19  state  war¬ 
rants  have  been  issued  for  mem¬ 
bers  of  the  burglary  ring. 

Less  than  three  hours  after 
the  Democratic  judge  issued  a 
statement,  in  which  he  linked 
the  Beacon  and  Attorney-Gen¬ 
eral  Anderson  and  accused  the 
latter  of  wanting  the  Kansas 
governship.  Judge  Stice  suf¬ 
fered  a  heart  attack.  He  was 
hospitalized. 

“The  Republican  Attorney- 
General  who  wants  to  be  gov¬ 
ernor  has  accused  me  of  crimes 
as  defined  and  set  out  in  our 
laws  of  Kansas,  yet  he  ap¬ 
parently  wants  to  convict  me 
by  newspaper  releases  first,” 
the  judge  said. 


Record  Price 


DuMont  Broadcasting  Cor¬ 
poration  has  closed  a  deal  for 
radio  station  WNEW,  New 
York  City,  for  approximately 
$7,500,000.  This  is  said  to  be 
the  highest  price  ever  paid  for 
a  radio  station.  Sellers  are 
Richard  B.  Buckley,  station 
manager;  J.  D.  Wrather,  Texas 
industrialist;  and  John  L.  Loeb, 
investment  broker. 


Chicago 

A  full-page,  full-color  news¬ 
paper  ad  has  from  70  to  120% 
greater  readership  of  its  com¬ 
ponent  parts  than  a  full-page, 
black-and-white  ad  on  the  same 
food  product  appearing  the 
same  day  in  the  Battle  Creek 
(Mich.)  Enquirer  &  News, 
based  on  a  recent  split-run  test. 

The  test  was  conducted  for 
Kraft  Foods  Company  which 
ran  a  cheese  ad  in  four  colors 
and  another  in  black-and-white 
on  an  “every-other-copy-split- 
run”  basis.  (E&P,  March  2, 
page  17). 

Robert  Davis,  product  adver¬ 
tising  manager  at  Kraft,  said, 
“In  my  personal  opinion  the 
test  certainly  endorses  the  use 
of  full  color  when  budgets  and 
other  situations  permit.” 

The  readership  study  was 
made  by  Publication  Research 
Service  for  Sawyer-Ferguson- 
Walker  Co.,  representative  of 
the  Enquirer  &  News. 

The  findings  show  the  full- 
color  ad  received  70%  greater 
readership  for  any  part  of  the 
ad  than  did  the  black-and-white 
ad;  headline  attracted  88% 
greater  readership;  top  illus¬ 
tration,  70%  greater;  bottom 
illustration,  77%  greater;  and 
copy  120%  greater  readership 
over  the  b  &  w  ad. 

The  b  &  w  ad  cost  $443.52 
and  the  color  ad  cost  $633.52,  a 
difference  of  $190  or  43% 
greater. 

“The  results  would  indicate 
the  premium  paid  for  color  is 
worth  the  extra  money  over 
black  and  white  when  it  comes 
to  attaining  greater  reader- 
ship,”  said  Hugo  Maguson  of 
Sawyer-Ferguson- Walker  Co., 
who  arranged  for  the  test. 


Trenton,  N.  J.  original  membership  of  475. 
Federal  Judge  Philip  For-  .  includes  at  l^st  ok 

man  has  dismissed  a  $1,000,000  1'  .  ^  *ii  ^ 

libel  suit  instituted  by  Mrs.  “ 

Lillian  Pursey,  wife  of  Com¬ 
mander  Harry  Pursey,  member 
of  the  British  Parliament, 
against  the  Goodrich  Publish¬ 
ing  Company,  publisher  of  the 
Trentonian,  and  David  Hapgood 
and  Emil  Slaboda,  members  of 
the  staff. 


Reporter  Survives 
In  Plane  Crash 


the  United  States  and  Canada, 
except  where  there  are  no  (iii]> 
newspapers.  In  addition  to  ti» 
cities  of  the  National  .4ssocl- 
tion  of  Professional  Baseba] 
Leagues  which  sponsored  tk 
new  organization,  all  cities  in 
the  Major  Leagues  are  repre¬ 
sented.  Several  Mexican  citk; 
also  are  included. 

President  George  M.  Tm:- 
man  of  the  National  Associa¬ 
tion  of  Professional  Basebai! 
Leagues  said  support  by  tie 
writers  is  “beyond  our  fondf;; 
expectations 

The  writers  will  operate  oi 
an  informal  basis  for  the  coit 
ing  season  without  a  slate  of 
officers  and  without  due 
structure. 

“It  is  a  good  sign  for  base 
ball  when  there  is  this  muc.’ 
interest  generated  in  a  pro- 
17.  The  plane  gram  in  its  formative  stages, 
a  mountain  on  Mr.  Trautman  added.  “I  f» 
that  our  writers  and  edhc; 


Judge  Forman  ordered  the 
dismissal  “for  failure  to  prose¬ 
cute”  the  action.  The  case  grew 
out  of  an  article  in  the  Tren¬ 
tonian  on  Sept.  22,  1954.  The 
suit  was  filed  Sept.  22,  1955. 


Manila 

Nestor  Mata,  Phillipine  Her¬ 
ald  reporter,  was  the  sole  sur¬ 
vivor  of  the  plane  crash  in 
which  President  Magsaysay 
died  March 
plunged  into 
Cebu  Island. 


Mr.  Mata,  who  suffered  realize  the  importance  of  k«: 
serious  burns,  said  an  explosion  ing  baseball  franchises  actre 
awakened  him  from  a  nap.  He  and  healthy  in  their  towns  td 

that  a  town  without  basebal.  i? 
a  dead  town.” 


was  thrown  clear  of  the  wreck¬ 
age. 


It  was  emphasized  by  (W 
Lundquist,  public  relations  di¬ 
rector,  and  temporary  chainnr 
of  the  new  writers’  group 
“membership  is  entirely  vdf. 
tary.” 

‘It  may  be  for  some  rea-n''. 


3  Special  Sections 

Lynn,  Mass. 

The  Daili/  Evening  Item  has 
issued  three  special  supplements 
with  20  days.  On  Feb.  27  it 
published  a  24-page  North  that  a  writer  may  not  want » 
Shore  Industrial  Section;  on  become  affiliated  with 
March  15  it  issued  a  32-page  group,”  he  said.  “In  that 
tabloid  supplement  embracing  all  he  has  to  do  is  to  retc: 
reports  of  officers  of  the  Town  his  membership  card, 
of  Swampscott  for  1956  and  on  “At  the  same  time,  1  i*' 
March  19  a  20-page  section  in  there  may  be  many  others « 
connection  with  a  good  House-  have  missed  in  our  building? 
keeping  Magazine  promotion 


Becomes  Moss  Aide 

Washington 
Paul  Southwick,  Capitol  Hill 
reporter  for  United  Press,  has 
joined  the  staff  of  the  Moss 
Committee  on  Government  In¬ 
formation  as  an  investigator 
and  writer-consultant. 


of  an  active  mailing  list 
•  shall  be  glad  to  include  iF 

.  others  who  are  actively  « 

tree  trip  to  Europe  gaged  in  the  coverage  of  bai^ 
Bevin  Ennis,  Compton  Ad-  have  to  ^ 

vertising  Agency  account  ex-  write  and  ask  to  be  me 
ecutive,  was  declared  winner  members, 
of  the  Overseas  Weekly’s  con-  Mr.  Lundquist  explained  i® 
test  to  find  a  name  for  its  full-  the  membership  list  was  ^ 
color  women’s  section.  He  will  piled  from  an  original 
receive  an  all-expense  paid  list  in  the  Association 
trip  to  Europe  for  two.  The  the  Editor  &  PuBLiSHffl 
winning  name  was  “The  Over-  Book,  and  the  Official 
seas  Family.”  Blue  Book. 
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Frey  Study  Broadened 
To  Encompass  Industry 


Section  Edited 

By  Robert  B.  McIntyre 


Hv  U.  Mrinlyre 


Hot  Springs,  Va. 


Advertising  agency-client  relationships,  just  a  little  more 
than  a  year  out  of  the  anti-trust  fires,  aren’t  likely  to  jump 
into  any  “Frey-ing”  pan  come  next  fall. 

What  originally  started  out  to  be  an  interim  report  on  a 
“special  study  of  agency  compensation  methods”  broadened 
Hit  here  last  week  and  instead  was  presented  as  an  interim 
l-eport  on  a  “study  of  agency-  ^ 

r  ICS  acvAn/siAQ  anri  WianiO 


■lient  relationships”  by  Prof. 
Ubert  W.  Frey,  Tuck  School 
if  Administration,  Dartmouth 
'"ollege. 

No  Bombshell 

Speaking  before  the  48th 


advertisers,  agencies  and  media 
toward  each  other;  and  6)  A 
report  on  existing  methods  of 
compensation  and  on  opinions  of 
advertisers,  agencies  and  media 
toward  these  methods. 

Prof.  Frey  said  that  within 


INTERIM  REPORT  DISCUSSION— Prof.  Albert  W.  Frey,  (left)  Tuck 
School  of  Administration,  Dartmouth  College,  snapped  while  discussing 
his  report  with  Paul  B.  West  (center),  ANA  president,  and  John  B. 
McLaughlin,  director  of  sales  and  advertising,  Kraft  Poods  Co.  and 
chairman  of  the  ANA  Special  Study  Committee  on  Agency  Com¬ 
pensation  Methods. 


Spring  Meeting  of  the  Associa-  the  next  few  weeks  question-  ANA  members  Mr.  Me-  For  only  through  an  up-to-date 


don  of  National  Advertisers,  naires  will  be  sent  to  advertis-  i^uj^hlin  said  that  two  m’iscon- 
Prof.  Frey  assured  some  350  at-  ers,  agencies  and  media,  and  cgptions  have  crept  into  the 
•ending  members  that  his  study,  warned  that  the  success  of  the  situation  “that  need  to  be 


for  completion  next  final  study  “depends  on  you,  straightened  out  right  now. 


I  tail,  will  not  “throw  a  uomn-  your  agencies  anu  iiieuia  aiiu  on  “The  first  of  these  is  refer- 

ihell  into  the  industry”  nor  pro-  your  capacity  for  organizing  the  project  as  an  ‘agency  Second  Misconception 

iuce  a  set  of  “radical  recom-  information  you  send  us.”  compensation  study'*  It  is  true  The  second  misconception  re- 

Hentotions.  He  assured  ANA  members  that  when  this  committee  was  ferred  to  by  Mr.  Mcl.aughlin 

,  or  are  we  coming^  up  with  that  in  approaching  the  heads  formed  just  a  year  ago  and  most  dealt  with  the  false  idea  that 
*n*l^'^  *  of  their  companies  “we  are  not  of  ug  were  really  learning  for  the  final  Frev  report  will  provide 

Kather,  we  shall  present  a  re-  interested  in  any  sort  of  check  the  first  time  what  the  term  “a  definitive,  specific,  spelled- 
*  H  f  It’  j  ^  your  performance.  We  think  ‘consent  decree’  really  meant —  out  answer  to  your  individual 

^  e  or  etter  ad\ei using  it  is  important  to  learn  the  the  committee  was  formed  for  questions  about  the  methods  and 
truces,  and  at  thus  make  attitude  of  these  company  heads  the  specific  purpose  of  studying  amounts  of  agenev  compensation. 

incLS  advertising  and  toward  the  methods  of  agency  compen-  «Those  of  you*  who  originally 

me  adequately  the  mcreasing  the  agency  _  system,  to  learn  nation.  The  consent  decree  did  w«nteH  this  com- 


your  agencies  and  media  and  on 


study  of  this  entire  subject  can 
we  reach  our  final  objective  of 
gathering  information  on  the 
subject  of  compensation.” 


ihell  into  the  industry”  nor  pro-  your  capacity  for  organizing  the 


iuce  a  set  of  “radical  recom 
mendations.” 


information  you  send  us.” 


Second  Misconception 
The  second  misconception  re- 


sore  adequately  the  increasing  the  agency  system,  to  learn  sation.  The 
ind  varied  needs  of  our  indi-  something  of  the  part  they  play  focus  attention  on  this  one  par- 
idual  businesses  and  our  na-  or  think  they  play  in  the  com-  ticular  area  of  client-agency  re- 
lonal  economy.  pany-agency  relationship,  and  to  lationships. 

“We  aim  to  help  you,  the  adver-  ascertain  the  amount  and  nature 
ising  director,  and  your  man-  of  any  non-advertising  and  non-  ' 

igement  either  confirm  the  marketing  counsel  they  may  get  “But  aln 


the^  methods  of  agency  compen-  “Those  of  you  who  originally 
sation.  The^  consent  decree  did  thought  you  wanted  this  com- 
focus  attention  on  this  one  par-  juittee  and  A1  Frey  to  come  up 
ticular  area  of  client-agency  re-  ^vith  a  brand  new  method  or 
lationships.  system  of  paying  advertising 

A  Vacuum  agencies  may  be  disappointed. 

“But  almost  as  soon  as  the  •  •  •  Changes  in  any  system  as 
committee  was  formed,”  Mr.  and  complicated  as  this 

McLaughlin  continued,  “it  be-  only  through 

came  apparent  that  this  one  evolution  not  revolution.  Mr. 


ind  media,  too.” 

6  Key  Points 


»?ement  either  confirm  the  marketing  counsel  thev  mav  get  “But  almost  as  soon  as  the  ;  '  ‘  ‘5  i-  j  i,u- 

^undness  of  your  media  and  from  agencies.”  '  committee  was  formed.”  Mr.  and  complicated  as  this 

agency  relationships  or  help  you  prof.  Frey  said  that  “while  McLaughlin  contin^ued,  ‘;it  be-  ^;^iuHon\?t'’?ev£on^’^°M^^ 

0  improve  them.  And  this  study  the  consent  decrees  seem  to  have  rame  apparent  that  this  one  ’  ‘  ' 

'hould  be  useful  for  agencies  provided  the  immediate  impetus  subject  could  not  be  singled  out  nci^usrniin  saio. 

»nd  media,  too.”  foi-  project,  I  feel  sure  that  study  by  itself  that  it  was  Members*  Ad  Plans 

6  Key  Points  such  a  project  was  inevitable.  !iuum  -‘"eUherfn  Release  of  the  latest  ANA 

Prof.  Frey,  who  is  being  as-  term^of  meS  or  amount  If  eui^-ey  of  members’  advertising 

sistcH  i„  f  j  u  i.-  ^1  objective  manner  has  been  long  terms  or  metnoa  or  amount,  it  renlies 

'Bled  in  his  study  by  his  col-  nverHnp  Wc  hnvo  Keen  told  you  discuss  compensation,  you  Plans  tor  laoi,  oasea  on  replies 

'ague  Kenneth  Davis,  cited  six  come  lin  with  an  unbiased  must  simultaneously  discuss  what  from  278  companies  m  26  indus- 

key  points  their  study  will  con-  presentation  of  facts  We  are  compensation  is  for.  We  tp’  classifications,  highlighted 

■^in:  presentation  of  facts,  we  are  intelHpentlv  discuss  the  ‘^e  meeting  and  showed  a  num- 

UAj  •  .  not  beholden  to  any  group  with-  cannot  inteingenriy  discuss  me  # 

1)  -A  description  and  analysis  jj,  without  the  ANA”  without  discussing  its  re-  her  of  sig^nincant  points. 

’f  the  function  of  agencies  in  .  lationship  to  the  whole.  Judging  from  reports  of  259 


McT<aufrhlin  said. 

Members’  .Ad  Plans 
Release  of  the  latest  ANA 


.am,-  I'  .  overdue.  .  .  .  we  nave  neen  loit 

•  r?’  "-n**  to  come  up  with  an  unbiaset 

^in;  presentation  of  facts.  We  an 

n'  .  j  .  .  not  beholden  to  any  group  with 

..  .  description  and  analysis  =_  „  without  the  ANA.” 


impossible  to  discuss  compensa¬ 
tion  in  a  vacuum  —  either  in  Release  of  the  latest  ANA 
terms  of  method  or  amount.  If  sun’ey  of  members  advertising 
you  discuss  compensation,  you  plnos  for  1957,  based  on  replies 


'*f  the  function  of  agencies  in 
ifda^s  marketing  system;  2) 
i^pecific  information  on  agency 


in  or  without  the  AN.A.” 
Change  Explained 
The  reasons  for  the  change  in 


her  of  sig^nificant  points. 

Judging  from  reports  of  259 


“Thus,  your  committee  im-  responding  companies,  179,  or 
mediately  found  itself  facing  the  of  the  total,  plan  to  in- 


■>fganization,  policies,  services  the  original  concept  of  Prof,  necessity  of  studying  the  entire  crease  their  advertising  expen- 
*0(1  methods  of  compensation;  Frey’s  study  was  explained  by  subject  of  advertising  before  djtures  in  1957  over  1956.  Me- 
)  Information  on  the  structure  John  B.  McLaughlin,  director  of  they  could  study  the  specific  anticipated  percentage  in- 

!astre-  advertising,  Kraft  subject  of  agency  compensation.  reporting  this 

■iusiry,  4)  A  description  of  the  Foods  Co.  and  chairman  of  the  So  rather  than  referring  to  or  •  lorr  a  nf 

interesting  differences”  in  the  .ANA  Special  Study  Committee  thinking  of  this  subject  as  the 


on  Agency  Compensation  Me-  .Agency  Compensation  Study  —  companies,  or  %  p 
thods.  let’s  think  of  it  as  a  Study  of  maintain  their  1956  rate  of  ex¬ 


porting  relationships  among  ad-  on  Agency  Compensation  Me-  .Agency  Comper 
'ertisers,  agencies  and  media;  thods.  let’s  think  of  il 

*1  A  report  on  the  attitudes  of  In  introducing  Prof.  Frey  to  Agency  -  Client 
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Relationships. 


(Continued  on  page  18) 


Frey  Study 

{Continued  from  page  17) 

penditures,  while  26  companies, 
or  10%  plan  to  cut  back  their 
advertising  efforts. 

Comparing  1956  expenditures 
with  1955  outlays,  187  com¬ 
panies,  or  73%,  of  those  re¬ 
sponding  increased  their  expen¬ 
ditures  over  the  1955  rate.  Me¬ 
dian  anticipated  percentage  in¬ 
creased  for  those  reporting  this 
figure  is  10%.  Forty-one,  or 
16%,  maintained  the  same  rate 
of  expenditures  and  27,  or  11%, 
reduced  expenditures. 

The  copyrighted  report  also 
indicated  advertising  expendi¬ 
tures  as  percentage  of  sales. 
“When  advertising  expenditures 
are  expressed  as  a  percentage 
of  net  sales,”  the  report  noted, 
“the  average  (median)  for  re¬ 
porting  companies  in  all  indus¬ 
tries  combined  shows  a  constant 
2.9%  rate  for  the  three  years 
suiweyed. 

“Probably  a  better  picture  of 
the  1955-57  trend  in  expendi¬ 
tures  in  relation  to  sales,”  the 
.\NA  report  continued,  “can  be 
gained  from  an  examination  of 
the  data  shown  separately  for 
24  of  the  26  industry  groupings.” 

The  data  referred  to  indicated 
that  three  industry  groups  show 
a  steady  upward  trend  of  ex¬ 
penditures  as  a  percentage  of 
sales;  three  industry  groups 
show  a  steady  dowmward  trend; 
four  industry  groups  have  main¬ 
tained  the  same  percentage  rate 
of  expenditure;  and  14  groups 
show  variations,  with  no  con¬ 
sistent  trend  for  the  three-year 
period. 

In  releasing  the  report  the 
.\NA  Advertising  Management 
Committee  cautioned  that  one  of 
the  problems  confronting  it  and 
which  is  reflected  in  any  analy¬ 
sis  of  advertising  expenditures 
is  the  lack  of  general  agreement 
on  what  is  embraced  by  adver¬ 
tising  and  related  functions. 

“As  the  items  of  expense  that 
make  up  the  total  advertising 
expenditure  tend  to  differ  from 
company  to  company  and  as  be¬ 
tween  industries,  the  figures 
shown  for  advertising  expendi¬ 
tures  as  percentage  of  sales  can 
serve  merely  as  indicators  rather 
than  statistical  facts,”  the  com¬ 
mittee  said. 

Budgets’  Major  Item 
The  fact  that  annual  expendi¬ 
tures  for  advertising  have  now' 
reached  a  point,  in  some  com¬ 
panies,  where  they  are  one  of 
the  largest  single  items  in  the 
annual  budget,  was  pointed  out 
by  Norman  Strouse,  president, 
J.  Walter  Thompson  Co.,  top 


agency  in  billings.  He  added 
that  in  almost  all  companies 
they  have  become  an  item  of 
such  magnitude  that  they  are  a 
major  concern  to  top  manage¬ 
ment. 

“Furthermore,”  he  said,  “they 
have  become  the  most  critical 
item  in  the  budget.  An  entire 
season’s  or  year’s  program  of 
production,  marketing  anti  profit 
rests  upon  the  success  or  failure 
of  these  advertising  expendi¬ 
tures.” 

The  agency  executive  cited 
“seven  areas  of  opportunity”  of¬ 
fered  by  an  economy  which  in 
1965  will  have  a  population  of 
170,000,000,  a  working  force  of 
78,000,000,  a  gross  national 
product  of  $570,000,000,000  and 
a  discretionary  income  of  $260,- 
000,000,000.  He  said  the  deter¬ 
minant  of  the  country’s  eco¬ 
nomic  health  lies  in  the  power 
to  determine  how  many  of  the 
78,000,000  working  force  of  1965 
will  be  employed. 

“We  know,”  Mr.  Strouse  said, 
“that  the  retailer,  who  once 
played  a  major  role  in  the 
creation  and  guidance  of  human 
wants,  has,  in  more  and  more 
fields,  abdicated  that  position,  so 
who  is  going  to  do  that  real 
selling  job  before  the  customer 
comes  into  the  store?  .  .  .  Who 
but  we  who  are  in  the  business 
of  creating  emotional  wants  in 
human  hearts  and  translating 
them  into  specific  needs  in 
human  minds. 

“There  is  nothing  inevitable 
about  these  1965  statistics.  They 
can  happen.  There  is  also  the 
fact  that  they  might  not.  This, 
then,  is  the  responsibility  and 
the  challenge  we  all  face — you 
in  advertising  policy  and  admin¬ 
istration  and  we  in  the  agencies 
who  serve  you.” 

Mr.  Strouse’s  address  kicked- 
off  an  afternoon  roster  of 
speakers. 

Details  behind  Insurance  Com¬ 
pany  of  North  America  Com¬ 
panies’  newspapei-  and  television 
advertising  program  of  last  fall 
which  sold  more  than  $2,000,000 
worth  of  Homeowners  policies 
in  a  three-week  period,  were  re¬ 
vealed  during  the  ANA  meeting 
by  Samuel  R.  Boggs,  II,  sales 
promotion  manager. 

“The  agents  who  represent 
North  America  Companies  also 
represent  other  companies  in  the 
fire,  marine  and  casualty  and 
bonding  fields,”  Mr.  Boggs  said 
in  explaining  the  background  of 
the  campaign.  “In  order,  there¬ 
fore,  to  enhance  our  position 
and  to  grow ,  we  must  merit  the 
confidence  of  both  the  public 
and  the  independent  local  busi¬ 
nessmen  who  represent  us.  The 
1956  merchandising  and  adver¬ 


tising  program  of  the  companies 
brought  these  forces  into  play. 
Selected  for  advertising  were 
two  fine  ‘products’,  the  home- 
owners  policy  and  the  tenants 
policy.” 

450  Newspapers 

Mr.  Boggs  then  went  on  to 
relate  how  in  the  soring  of  195() 
the  firm  launched  an  advertising 
program,  coupling  network  TV 
with  ads  in  450  newspapers. 
Newspaper  ads  were  scheduled 
once  a  week  for  four  weeks. 
TV  was  scheduled  three  times  a 
week  for  five  weeks. 

“We  asked  newspapers  and 
TV  stations  to  solicit  tie-in  ad¬ 
vertising  from  the  agents  in 
their  communities  who  represent 
our  companies.  The  respon.se 
to  this  ‘localized’  national  ad¬ 
vertising  program  was  encour¬ 
aging,”  Mr.  Boggs  said.  “Agents 
were  enthusiastic  about  our  use 
of  television,  and  the  way  we 
were  using  it  (NBC’s  Today 
program).” 

Mr.  Boggs  said  that  by  the 
fall  of  1956  “we  knew  agents 
applauded  our  use  of  TV  and 
newspapers.  They  liked  the  pub¬ 
lic  relations  as  well  as  the  sales 
implications  of  our  program.  We 
announced  a  fall  program,  ex¬ 
panding  NBC’s  basic  network 
by  adding  over  40  supplemental 
stations,  to  put  TV  into  97  major 
markets.  We  expanded  our  news¬ 
paper  list  to  927  papers  in  over 
700  markets.” 

According  to  Mr.  Boggs,  the 
missing  ingredient  was  what  is 
called  a  “motivator” — something 
to  make  sure  that  the  business 
developed  by  advei  tising  and  in¬ 
creased  sales  activity  was  di¬ 
rected  to  insurance  company. 
He  said  the  personality  of  Dave 
Garroway,  who  spearheaded  the 
campaign,  proved  to  be  the 
“motivator.” 

‘Third  Medium’ 

Irving  Kahn,  president,  Tele- 
PrompTer  Corp.,  argued  that 
American  business  is  losing  mil¬ 
lions  of  dollars  daily  by  its 
failure  to  stage  meetings  prop¬ 
erly  for  the  briefing  of  company 
executives  and  personnel,  sales¬ 
men,  distributors  and  dealers. 
He  called  group  communications 
the  “third  medium”  and  said 
that  advertisers  have  spent  mil¬ 
lions  in  broadcast  and  print 
media  but  have  failed  in  their 
internal  educational  and  promo¬ 
tional  job.  He  said  this  is  neces¬ 
sary  before  the  total  company 
progiam  can  become  truly  ef¬ 
fective. 

Making  advertising  more  un¬ 
derstandable  was  offered  as  be¬ 
ing  the  No.  1  “collective  objec¬ 
tive”  of  the  advertising  industry 
by  George  E.  Mosley,  ANA  chair- 


of  advertising  and  sales  proirj.  | 

tion,  Seagram-Distillers  Co. 

“The  sheer  rise  from  not  qiift  | 

six  billion  dollars  annual  ad\v 
Using  expenditure  in  1948  •jt,  I 
more  than  ten  billion  dollars  i| 
1956,  calls  for  qualitative  scr,- 

tiny,  lest  people  become  ovc. 
conditioned  by  advertising,”  )|:. 
Mosley  said.  “That  is  near,  I 
100%  increase  in  the  quanta  | 
of  advertising  to  which  the  pc. 
lie  is  exposed.  Is  there  that  mocr  | 
increase  in  the  quality  of 
advertising?  The  FTC  doesr;| 
think  so. 

The  Catalyst 
“It  is  the  current  concept 
the  AN.\  that  in  the  majorty 
of  .\merican  business  manaet- 
ments  it  is  the  advertising  mar- 
ager  who  must  become  the 
catalyst  between  ‘words  am: 
thoughts’  and  ‘actions’;  who 
must,  by  the  qualitativeness  of 
his  ow'n  thinking,  personality 
and  actions  achieve  ‘good  coir- 
munications’  on  the  outside. 

“.■\nd  I  further  submit,”  S' 
Mosley  continued,  “that  just  as  I 
he  must  work  (|ualitatively  to  | 
achieve  good  comniunicatior- 
without,  he  must  work  qualita¬ 
tively  to  achieve  good  commur- 
cations  within  his  company.  The: 
the  message  the  public  receives  | 
will  be  the  kind  of  good  con- 
munications  that  comes  from 
high  standard  of  business  poli¬ 
cies,  character  of  the  selling  am:  I 
advertising  approach  to  the 
public,  the  patient  building  of 
a  personality  image.” 

Ralph  C.  Robertson,  vicepres- 
dent  and  marketing  director 
Geyer  Advertising,  Inc.,  in  a  I 
talk  on  how  to  get  maximum  n-  ] 
suits  from  advertising  by  geo- 
ing  media  strategy  to  mark->  ] 
ing  needs,  suggested: 

“It  might  be  possible  to  makf  I 
the  same  dollars  that  are  now  | 
being  aimed  at  primary  buyers 
only  do  a  double  or  even  tripe  j 
job  and  completely  cover  tie  | 
target — primary  buyers,  secor.:- 
ary  users  and  tomorrow’s  boy 
ers;  also  that  you  consider  tio  j 
influence  of  the  media  you  u-** 
on  your  brand  image  just  »= 
seriously  as  you  consider  ta 
influence  of  your  creative  if 
proach  on  your  brand  imap  j 

Meeting  Change 
At  a  special  session  presnie- 
over  by  ANA  Chairman  Moslt' 
it  was  announced  that 
forth  the  association  would  ho 
its  so-called  “closed”  meeting 
in  the  fall,  and  annual  me«timp 
which  is  open  to  agency  ^ 
media  people,  in  the  spring- 
officers  will  contime  to 
elected  in  the  fall.  The 
this  fall  will  be  held  Oct.  2i 
in  Atlantic  City,  N.  J-i 
Chalfonte  -  Haddon  Hall. 


man  and  vicepresident — charge 
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America's  HOTTEST  Writer 
Returns  to  His  First  Love.- 

The  Newspaper 


JIM  BISHOP 


Best-selling  author  of 

The  Day  Lincoln  Was  Shot,  The  Day  Christ  Died, 

The  Golden  Ham,  The  McKean  Court  Martial 


writes  three  times  a  week — 

exclusively  for  newspapers — as 


JIM  BISHOP:  Reporter 


Do  you  won!  to  meet . . . 

...the  policeman  who  named  a  hit  song? 

. . .  the  dog  who  became  a  drunk? 

. . .  the  mother  whose  dream  came  true? 


Ask  for  samples  of  JIM  BISHOP:  Reporter 


For  samples  and  terms,  write,  phone  or  wire  collect 
F.  J.  Nicht,  General  Sales  Manager 

KING  FEATURES  SYNDICATE 

235  East  45th  Street,  New  York  17,  N.  Y. 
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TV’s  Blow  to  Radio 
Detailed  for  Ad  Agency 


(Daytime)  1949,  86.9%  1956,  is  /fraphically  shown  by  otlur 
60%;  CBS  (Nighttime)  1949,  charts  which  showed  that  i 
89.4%;  1956,  37.2%;  ABC  1949  the  four  networks  had  9f. 

(Daytime)  1949,  81.8%;  1956,  05%  of  daytime  hours  spor. 
47.6%;  ABC  (Nighttime)  1949,  sored,  while  in  19.56  it  wasoiV 
84.3%;  1956,  29.2%;  and  MBS  51.30%.  In  the  evenings  th 

(Daytime)  1949,  80.2%;  1956,  sponsored  time  had  lx*] 

47.8%;  MBS  (Nighttime)  1949,  slashed  from  74..35%  in 
77.8%:  1956,29.4%.  .11  ..35%  in  19.56. 

Less  Listening  Change  in  .Selling 

The  report  continued  with  the  “The  loss  of  advertisers  ^ 
.statement:  “Network  radio’s  ef-  suited  in  a  dramatic  change i 
feetive  coverage  has  decreased  the  way  network  radio  is  sof 
in  both  television  and  non-tele¬ 
vision  homes.  Non-television 
homes  listen  less  to  network  ra¬ 
dio  for  two  reasons:  (1)  weaker 
network  programs;  (2)  in¬ 
crease  in  the  number  of  non- 


Radio  has  been  "affected  erage  of  the  combination  of 
more  than  any  other  media  by  stations  affiliated  with  a  net- 
television’s  entry  into  the  ranks  work  is  95%  of  all  U.S.  homes, 
of  the  major  media’’,  according  all  networks  have  experienced  a 
to  a  detailed  study  of  trends  steady  downward  trend  in  “ef- 
since  1949  prepared  by  a  lead-  feetive”  coverage  since  1949. 
ing  New  York  advertising  agen-  The  trend  downward  in  the  day- 
cy  for  an  important  client.  time  is  somewhat  less  than 

The  names  of  the  agency  and  nighttime, 
of  the  advertiser  cannot  be  in  1949  aU  nbC  stations  dur- 
made  public,  but  the  source  of  jng  the  day  were  listened  to  at 
most  of  the  statistics  is  the  A.  least  once  a  week  by  87.4%  of 
C.  Nielsen  Company.  A  study  u  g  families,  according  to  this 
by  the  Advertising  Research  gtudy.  In  1956,  it  was  only 
Foundation  and  Politz  for  1954  .54.79}.  _  In  the  evening  in  1949, 
is  also  quoted.  Both  network  ^^s  listened  to  by  91.2% 

and  independent  station  cover-  ^f  U.S.  families;  in  19.56,  only 
age  is  reported.  .36.6%. 

Network  Coverage  Same  comparisons  for  other 

While  stating  “potential”  cov-  networks  were  given  as  CBS 


vertisers  wanting  to  use  a 
nouncements  had  to  order  th» 
directly  from  the  station.  Tociv 
almost  as  much  time  is  occupy 
by  programs  sold  either  it 
a  participating  announcenifr 
basis  to  many  advertisers  or 
'•o-sponsors. 

“The  number  of  sponsors! 
programs  in  all  classificatio’< 
has  dropped  tremendously  c 
cept  news  broadcasts  wiiir 
have  shown  a  marked  incret'' 
particularly  in  the  .r-miiiu' 
classification. 

“Today  it  is  impossible 
reach  mass  audiences  with  1 
single  program  broadcast  k: 
the  differences  in  individca 
audiences  are  mb 


ana  evening,  in  numoers,  raaio  program 
stations  have  increased  since  paratively  small.” 

194.5  from  760  to  2,804.  Radio  Turning  to  ‘local  radio",  dr 
markets  have  increased  from  report  lists  four  advantar 
.596  to  1,613.  The  number  of  over  networks  as:  (1)  flexibi- 
markets  with  network  radio  is  ty  jn  choice  of  markets;  (!' 
approxirnately  6(10.”  advertising  weight  can  be  »i- 

Unaffiliated  stations  had  a  justed  by  markets  or  regior- 
2.5%  share  of  the  audience  in  (;>)  sales  messages  can  be  pi- 
1949  and  .36%  in  19.56  from  pointed  with  greater  accura-T 
Monday  through  Friday  from  against  the  desired  type  "i 
0  A.M.  to  12  Noon.  From  1  to  audience;  and  (4)  audiest" 
6  P.M.  through  the  same  days  ^an  be  delivered  equal  tor 
the  split  was  23%  in  1949  and  often  exceeding  those  of  ir' 
.37%  in  19.56;  while  all  evening  work  programs 
showed  15%  for  unaffiliated  „  , . 

stations  in  1949  and  .3.3%  in  H®'"  .Advantage 

1956.  “This  is  true  of  both  w 

“Total  radio  listening  is  work  affiliated  stations  vh’’ 
greatest  in  the  morning  and  they  program  locally  and  sof' 
early  afternoon,  levels  off  in  the  independent  stations”,  the 
late  afternoon  and  then  steadi-  port  states.  “Individual  stat’- 
ly  decreases  as  television  takes  hold  an  advantage  in  that  Ba¬ 
the  report  tion  option’  time,  controlled  r 


Th^  lioltwi4fnf  sk\^ 
lint  •>/  xhint- 
tng  many  famou$ 
•tld  landntark.'. 


the  xkyline  of  linHi- 
more  groirx  nnn 
chottgex. 


over  in  the  evening’ 
continued. 

“While  there  have  never  been  tions  rather  than  networh 
more  radio  homes,  radio’s  ‘de-  eludes  the  peak  periods  of 
livered’  audience  has  never  been  in-use. 
smaller.  Today,  the  average  net-  “Often  local  programs  I 
work  program  reaches  more  cast  on  independent  statioi 
families  during  the  day  than  posite  network  progran 
during  the  evening,  which  is  a  have  comparable  or  even  1 
complete  reversal  of  what  it  audiences, 
used  to  be.”  “One  reason  for  this  i 

A  chart  shows  that  7.7%  of  local  stations  are  in  a 
households  listening  to  the  aver-  position  to  program  to 
age  network  sponsored  program  interests.  They  have  dev( 
in  the  home  in  1949  had  dwin-  programs  not  available  01 
died  to  2.8  in  1956,  while  the  vision.  These  programs  an 
percentage  in  evening  had  been  centrated  on  recorded  1 
cut  from  13.5%  in  1949  to  1.8%  local  personalities  and  s 
in  1956.  information  such  as 

Loss  of  advertisers  by  radio  weather,  road  conditions, 
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To  Sell  The  New  Baltimore,  Use  The  Paper 
More  Than  Half  The  New  Baltimore  Reads! 


Once  you  could  stand  on  Ftticral  Mill,  jiisl 
a<  ros.s  the  harbor  and  spot  old  Bnllinutrc  hind* 
marks.  But  today,  you  can't  mv  the  landmark' 
for  the  skyscrapers. 


fUilfimore  Ilax  ('.hanged!  New  indiistrit's  lia\e 
settled  ill  Baltimore  and  with  them  .  .  .  new 
people.  Shopping  eenters  have  spninp  up. 
Buying  habits  ha>e  changed.  Beading  habits 
have  changed,  too.  Today  .  .  .  more  than  half 
of  Baltimore's  families  resid  the  New—f\*Ni 
...  a  fact  confirmM  by  ABt'  fivures. 


s  wise  not  to  lose  sight  of  this  especinlU 
«ou  think  of  Baltimore  as  a  market 


Y»*s,  Baltimore  Mas  Changed!  .\nd  if  yrm 
not  already  using  the  News-Post  to  p 
changed  Baltimore,  may  we  suggest  that 
lofi,  ciiauge  ...  to  tlie  Ncws-PikI! 


Rtpmanttd  Nathnally  by 
HEAAST  ADVERTISING  SERVICE  INC 

OffbcM  M  15  PriiKipal  Ciht 


TO  GET  TO  THE  BIG  WHEELS... GET  IN  THE  TRIBI* 


♦The  TRIB  reaches  a  higher  concentration  of  high-income 
families  than  any  other  New  York  newspaper . . . 
the  high-income  families  who  buy  twice  as  miich  of  most 
advertised  merchandise  per  family  as  the  low-income  group. 

Get  the  top  of  the  New  York  market . . .  get  more  sales  resmUs 
per  dollar  of  advertising . . .  get  in  the  TRIB ! 


More  and  more  people  are  reading  the  TRIB ! 
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NEW  YORK 

3ie¥a(b  tribune 

230  West  4l8t  Street,  New  York  86,  N.  Y. 


INTERNATIONAL 
NEWS  SERVICE 


Research  Study  Reveals 
Women’s  Reaction  to  Ads 


Chicago  The  report  points  out  that  any 
Publication  of  the  first  re-  ad  which  gives  a  greatly  dif- 
search  study  of  women’s  re-  ferent  impression  of  the  store 
actions  to  newspaper  advertising  from  that  which  the  community 
was  announced  here  by  Dr.  members  already  hold  cannot  be 
Burleigh  B.  Gardner,  director  of  a  really  effective  advertisement. 
Social  Research,  Inc.  Such  an  ad  simply  will  be  dis- 

The  research  is  reported  in  a  counted  in  the  mind  of  the 
bound  volume  entitled  “Women  reader,  who  already  has  come 
and  Department  Store  News-  to  expect  certain  things  from 
paper  Advertising’’.  The  study  a  particular  store, 
measures  advertising  influence  Copies  of  “Women  and  De- 
by  using  new  techniques  of  the  partment  Store  Newspaper  Ad- 
social  sciences.  vertising”  are  available  from 

Covers  3  Cities  Social  Research,  Inc.,  145  E. 

^  Ohio  Street,  Chicago.  The  price 
The  report  points  up  the  fact  ^35 

that  department  store  advertis-  ^ 

ing  is  a  form  of  symbolic  Ian-  ir  r»  j 

guage  in  today’s  culture.  The  Half-Mlllion  Budget 
American  housewife  understands  To  Promote  Lamb 
this  language.  From  a  news-  Denver,  Colo, 

paper  ad  she  pictures  the  store  ^  budget  of  $501,556  for  an 
itself  and  how  she  will  feel  advertising  campaign  to  pro- 
about  shopping  there.  mote  lamb  consumption  in  15 

The  125  page  report  is  based  cities  during  1957  and  1958  has 
on  the  reactions  of  675  house-  been  set  ud  bv  the  American 


iNvrrcD 


On  hand  for  INS, 
covering  the  talks  between 
President  Eisenhower 
and  British  Prime 
Minister  Macmillan, 
is  this  team  of 
top-talent  writers: 


GALLERY  CHEMICAL  COMPANY 


BEST  FOOT  is  put  forward  by 
Gallery  Chemical  Company  witb 
this  advertisement  in  the  Musio- 
gee  (Olda.)  Phoenix  and  Titnei' 
Democrat  and  Tulsa  Tribune,  on 
the  occasion  of  starting  a  $3! 
million  high  energy  fuel  plant  i* 
Muskogee.  Gallery's  PR  is  ba’- 
died  by  Ketchum,  MacLeod  1 
Grove,  Pittsburgh. 


noted  INS  reporter  and 
columnist 


writer-son  of  the  famous 
British  leader 


INS  White  House 
correspondent 


campaign,  which  calls  for  w 
quent  insertions  of  dominate 
display  ads  in  three  nationaL; 
distributed  Sunday  newspaper 
supplements  as  well  as  26  lot*'- 
ly  edited  supplements  (« 
Dancer  -  Fitzgerald  -  Sampt 
Chicago). 

The  national  supplements 
Parade,  This  and  Firs 

3  Markets  (Chicago  Su’d" 
Tributie,  Philadelphia  Sus^‘ 
Inquirer  and  the  Sunday 
York  Daily  News).  .AIm,  t»o- 
page,  “full-line”  Flint-M  are 
are  scheduled  for  Look  m*P' 
zine  and  Living  for  Iw' 
Homemakers. 


INS  Washington  feature 
writer 


Once  more,  on  another  big 
story,  INS  moves  ahead  of 
the  field  with  superior  cover¬ 
age  by  the  best  and  most  tal¬ 
ented  writing  reporters.  It’s 
typical  “INS  plus”  service. 


Interpreting  the  theme 
—stability  through  planned 
expansion— our  designer 
illustrates  the  AMF  insignia  atop 
a  solid  (ube.  together  with  our 
ten-year  record  of  s;dcs  and  rentals. 
I  hc  stale  signifies  the  delicate 
balance  nianagement  must  maintain  in 
the  essentials  of  intelligent  forward  planning. 
Figures  in  rhart  are  in  thousands  of  dollars. 


Record  95%  increase  in  net  income  after  taxes  and  preferred  dividends 
confirms  success  of  ''stability  through  planned  expansion"  program. 


Sales  &  Rentals-$198,058,000 

an  intreascol 
— 37''co\fr  liri,') 

Net  income  (after  taxes  and  preferred 
dividends) -$8,62 1,000 

aniiureastttl  S1.2I.3.(KM» 

— 9j'  t  t»\er  IH.'i.^ 

Ibday,  our  inioine  is  no  longer  cle[M‘iitl- 
tnt  u|>on  the  probts  <»i  any  tnie  seginent 
of  our  operations.  I  bis  is  a  great  atlxan- 
fage  in  assuring  tontinuity  of  earnings 
in  this  time  of  rapidly  (hanging  markets 
and  technological  poKluct  changes.  Iti 
each  year  the  sources  of  our  profit  have 


varied,  but  the  over  all  profit  has  stead¬ 
ily  increased. 

We  believe  that  I9.')7  will  lie  a  gtKxl  year 
for  the  Company  and  we  hope  to  estab¬ 
lish  lurther  new  records  lor  sales,  ren¬ 
tals  and  earnings.  We  lully  expect  that 
the  next  Id  years  will  svitness  not  ctnly 
growth  in  our  sales  and  rentals  but  con¬ 
tinued  improsement  it)  our  profit  mar¬ 
gins.  No  eilort  will  bo  spared  to  ac  hieve 
these  goals.  _ 


We  will  be  pleased  to  send  you  a  copy 
of  the  Annual  Report. 


Mr.  C.  J.  Johnson,  Secretary 
American  Machine  &  Foundry  Company 
Executive  Offices.  AMF  Bhlg.;  Rm.  6;i8P 
261  Madison  \ve..  New  York  16.  N.  Y. 


.Name 


Addre> 


.State 


.YMF  —  Creat<»rs  and  PrcMlucers  of 
■Atomic,  Electronic  and  Mechanical 
Equipment  for  the  (ionsumer.  Industry 
and  Defense. 


.Motehead  Patterson 
Chairman  of  the  Itimid  and  President 
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R&K  Shuffles 
Top  Echelon 
Management 

Top  management  substitu¬ 
tions  at  RuthrauflF  &  Ryan,  Inc., 
this  week  saw  Robert  M.  Wat¬ 
son,  vice-chairman  of  the  board, 
going  in  as  chairman  to  re¬ 
place  his  uncle,  Paul  E.  Wat¬ 
son,  as  the  agency  sought  to 
regain  $11,000,000  in  billings 
lost  since  1952. 

The  change  puts  Bob  Watson 
and  F.  Kenneth  Beirn,  presi¬ 
dent,  at  the  top  level;  James 
Briggs  in  creative;  C.  F.  Willis 
in  administiation;  and  Robert 
I  >urham,  senior  vicepresident, 
in  charge  of  digging  up  new 
business. 

Mr.  Beirn  announced  that 
responsibility  for  management 
of  R&R’s  Chicago  office  will  be 
taken  over  by  H.  B.  Groseth  as 
executive  vicepresident  in 
charge.  h'or  the  past  nine 
months  this  responsibility  was 
carried  out  by  a  committee 
composed  of  Mr.  Groseth,  R.  W. 
.Metzger  and  W.  1).  Watson. 
Mr.  Metzger  moves  to  chairman 


$23  Million 
Farm  Income 

Sell  your  test  m  •  r  k  c  f 
thoroughly!  Ten  thoutond 
lorm  fomiliet  in  the  21- 
county  Auguito,  Ccorgio 
trode  oreo  hove  o  ipendobic 
income  ol  $23  million.  Every 
doy.  The  Augusta  Chronicle 
end  Herald  serve  os  their 
purchasing  guide. 


2rbc  Augusta  Chronirlc 
AUGUSTA  HERALD 

affiliates 

WRDW-Radio,  1480 
WRDW-TV,  Channel  12 
Represented  nationally  by 
THE  BRANHA.M  COMPANY 


Ilf  tile  agency’s  Executive  Coiii- 
niittee  succeeding  F.  B.  Ryan 
.Ir.  who  will  retire  April  1  but 
who  will  continue  as  a  con¬ 
sultant  on  specific  assignment,** 
and  as  a  member  of  the  board. 

W.  D.  Watson  will  function 
as  vicepresident  supervising 
client  services. 

Delbert  J.  Cook,  New  York, 
and  Spafford  Link,  Chicago, 
have  been  elected  vicepresidents. 
Mr.  Cook  will  be  vicepresident 
and  account  supervisor  on  the 
Bon  -Ami  account.  Mr.  Link, 
at  one  time  with  the  American 
Press  Association,  will  be  vice- 
president  in  charge  of  business 
administration  for  R&R’s  Chi¬ 
cago  office. 

Several  accounts  now  in  the 
mill  whose  identity  cannot  be 
revealed  for  the  next  60-90  days 
will  increase  the  Los  Angeles 
billing  of  Ruthrauff  &  Ryan  to 
well  over  $5  million  before  the 
end  of  the  year,  it  was  an¬ 
nounced  by  Milton  B.  Scott. 

Physical  merging  of  the  Los 
.\ngeles  offices  of  M.  B.  Scott, 
Inc.,  and  Ruthrauff  &  Ryan, 
Inc.,  “is  made  mandatory  by 
this  increased  business,”  said 
Mr.  Scott,  “and  will  be  com¬ 
pleted  at  the  earliest  possibb- 
date.” 

Mr.  Scott  and  John  H.  Weiser, 

,  vicepresident  and  Pacific  Coast 
I  manager  of  Ruthrauff  &  Ryan 
I  since  1941,  will  direct  activities 
I  at  the  new  office. 


(Jurk  Chewing  Gum 
I  May  Stick  to  Color 

I  Clark  Brothers  Chewing  Gum, 
of  Pittsburgh,  Pa.,  has  pur- 
I  chased  a  series  of  color  adver- 
;  tisements  in  the  American 

Weekly,  beginning  with  the 

I  April  14  issue. 

Charles  T.  Clark,  president 
.  of  the  firm,  said  it  is  the 
first  time  in  the  company’s  his- 
j  tory  it  has  used  this  medium. 

The  advertising  is  placed 

1  through  Bachman,  Kelly  & 

Trautman,  Inc.,  Pittsburgh. 

Breakfast  Briefs 

I  The  Honolulu  Community 
'  Theater  needs  five  heavy  over¬ 
coats  for  props,  but  can’t  find 
one  in  Honolulu.  We  can  prom- 
!  ise  immediate  delivery  by  air 
I  if  the  theater  will  guarantee 
I  fares  for  five  yiersons. 

If  there  is  anything  to  the 
!  theory  that  juvenile  misbehavior 
1  is  the  result  of  reading  the 
j  wrong  literature,  someone  ought 
to  have  banne.i  sale  of  Mein 
Kampf  in  Egypt. 

;  From  the  Cleveland  Plain  Dealer 


Zooiniiiir  Ad  l*izzu  Crackers  Uebui  I 

^  If  ith  Full-Color  Ads 

Outlay,  Copy  cmc*. 

*>  '  Schulze  and  Burch  Biscu;! 

Qf  ppec  Qfipn  newspaper  ROl 

C-oO  kJCiC/ll  color  ads  to  announce  introdu: 

San  Francisco  tion  of  a  new  product,  Flavcr 
Further  expansion  of  the  na-  ^ist  p^izza  crackers  (via  Ui 
tion’s  allocation  for  advertising 

in  an  era  in  which  copy  is  re-  .  Timed  with  initial  diatribi 
turning  as  king  of  a  trend  cycle  jj®'* 

was  forecast  here  by  Hal  “Doc”  Midwest  area,  full-cole, 

Stebbins,  of  Hal  Stebbins.  Inc.,  ads  appeared  in  the  CL 

Los  Angeles  agency.  Tribune,  P«>na  (Dli 

This  should  result  in  adver-  Rockford  (ULi 

tising  expenditures  which  will  Moving  Star  and  Regi^r-h 
top  15  billion  dollars  in  1965  South  Bend  (Ind.)  M 

and  require  the  handling  serv- 

ices  of  250,000  persons,  he  pre-  Newspapers,  A  black-and-white 

version  of  the  same  appears 

“Of’  this  predicted  total,  ad- 

vertising  agencies  alone  should  and  Moline  (Ill.)  Dispatch. 
handle  about  six  billion  dollars 

and  employ  well  over  75,000  Salinas  Californian 
men  and  women,”  he  added. 

Already  advertising  volume  ^as  Colorful  EdlllOIl 
had  trebled  since  World  War  Salinas,  Cilif 

II,  while  back  in  19.35  the  vol-  Color  on  eight  pages  of  i 
ume  was  $1,690,000,000.  The  three-section  edition  of  tht 

figure  topped  nine  billion  dol-  Salinas  Californian  included 

lars  in  1955.  two  full-color  pages,  one  for 

Lux  Soap  and  the  other  for 
Standard  Furniture  Co. 

Over  the  years  the  successive  addition  to  the  red,  blur 

trends  have  swung  from  the  and  black  ads  the  Cilr 

theory  of  copy  as  the  inagic  for-  fomian  carried  local  ads  iu 
mula,  but  today  there  is  a  great  red  and  in  pink  as  weL 

renaissance  in  copy,  Mr.  Steb-  g  Spring  fashion  section  in 

•  blue  and  the  customary  bl» 

“This  IS  due  largely  to  the  masthead, 
increasing  sales  load  advertis-  jbe  result  was  one  of  thr 
mg  has  to  carry.  Advertisers  n^^gt  colorful  issues  printed  in  I 
are  more  concerned  with  what  t^is  area,  Paul  Caswell,  pub 
they  put  into  space  than  what  ijsher  advised, 
they  pay  out  for  it.  ’  * 

“Copy  still  is  the  backbone  rv  a  i  i 

of  advertising,  and  always  will  Wo^en  Atls  ill  Color 

be.  For  advertising  essentially  Mark  Sail  Jose  M-N 
is  a  creative  mechanism — with  g^j.  jqse,  Cslf 

copy  as  its  core.  And  when  1  „  ..*. 

say  copy  I  mean  everything  that  thi 

fncluding  wSlat  is  L7t  oT’’  oB 

it  If  lo  f«  ♦  and  included  five  full-color  ait 

And  if  it  IS  to  measure  up  to  , 

fK»  fv,«,  and  seven  two-color  ads.  Adver 

onnHinc  pronninv  nAverfoin  tising  totalled  1058  COlumns. 
pending  economy,  advertising  «  sequence  provided  the 

must  develop  young  men  and  ,  \  o  ^  ^ 

f«  _ largest  24-hour  run  witboi. 

women  to  meet  ever-increasing  ,  .  x*  tiw 

special  event  or  section  in 

^  “w  "  f  •  •  uf  M-N  organization’s  history.  It 

“We  must  raise  our  sights.  *  ,  ,  ,  u  fko 

was  exceeded  only  by  the  n- 
vVe  must  preach  and  practice  icmfi 

„  v.poifk.r  ^;<,»r,nfpr,f  »>  I,.,  eoi.1  Pagc  Christmas  shopping  issue 

ta  hU  addre^e  to  Alpha  Sl-N?*'-  1- 

Delta  Sigma.  Duncan  A.  Scott  Publisher,  reports, 

of  Duncan  A.  Scott  &  Co.  was 

chairman.  Death  Roll  in  Ad 

•  San  Diego,  Tex*-' 

Don  Pickens  Named  a  staff-compiled  list  of  name 

San  Francisco  of  169  traffic  fatality  victims  i* 
Don  R.  Pickens  Co.  has  been  16  South  Texas  counties  *>■ 
named  advertising  representa-  put  into  a  full-page  ad  m 
tive  of  the  Napa  (Calif.)  Sun-  Duval  County  Facts.  Sponsuf 
day  Journal  and  Fairfield  ship  of  the  ad, 

(Calif.)  Tri-City  Advertiser,  safety  message,  was  sharw  . 
announces  Win  Smith,  general  the  newspaper  and  Heldt  Bros 
manager  of  both  weeklies.  a  truck  dealer  in  Alice,  Tex»* 
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telephone 


Telephones  are  ubiquitous?” 
Yes,  telephones  are  ubiquitous 


So  the  next  time  something  comes 
up  when  you’re  away  from  home  or 
the  ofiice,  or  there’s  some  news  you’d 
like  to  share  with  someone,  just  step 
up  to  one  of  those  nearby  tclepliones 
and  call. 

You  can  save  yourself  a  lot  of  run¬ 
ning  around,  he  a  number  of  places  in 
a  few  minutes,  and  get  things  settled 
while  thev  are  fresh  in  vour  mind. 


There’s  surely  no  better  way  to  de¬ 
scribe  telephones!  They’re  not  only  in 
millions  of  homes  and  offices  but  just 
about  everywhere  you  go.  In  stores 
and  at  gas  stations!  At  airjwrts,  bus 
dejxits  and  railroad  stations!  Out-of- 
doors  ! 

Throughout  the  country,  there  are 
hundreds  of  thousands  of  these  public 
telephones  for  your  con\enience. 


Rohc'rt  Day,  the  well-known  car¬ 
toonist  who  drew  this  picture,  was  a 
little  afraid  there  might  be  some  people 
who  wouldn’t  know  what  we  meant  by 
ubiquitous.  “It’s  a  pretty  big  word,” 
he  said. 

“Don'  t  worry,”  we  told  him.  “We  ll 
just  put  in  a  little  reminder  that  the  dic¬ 
tionary  says  ubiquitous  means  ‘existing 
or  iK'ingeverywhere  at  the  same  time.’  ” 


Working  together  to  bring  people  together . . .  Bell  Telephone  System 


A 

BUFFALO 

COURIER-EXPRESS 


\lalttri  :  Sroiaro.  Merker  Scoli 
ific  :  IhtYir  &■  HaU’tff 


Chase  Bank 
Goes  to  Color 
In  Salute  Ads 


In  a  dramatic  new  format  for  citizens.  This  competition  takes 
bank  advertising,  Chase  Man-  lots  of  money  and  financial 
hattan  Bank  has  initiated  a  services. 

series  of  “public  relations”  mes-  “America’s  many  commercial 
sages  saluting  basic  American  banks  help  supply  both. 
industries  and  citing  the  part  “Chase  Manhattan,  first  in 
played  by  banking  in  financing  loans  to  American  industry,  is 
business,  both  large  and  small,  proud  to  be  part  of  this  banking 
The  first  advertisement  was  system  that  helps  business,  big 
a  double-spread  in  color  paying  small,  meet  the  nation’s 

tribute  to  the  steel  industry.  It  needs  for  steel.” 
appeared  in  the  New  York  Illustrations  will  be  story- 
Times  Sunday  magazine  section  telling  photographs  of  the 
and  in  the  New  York  Herald  American  scene  that  concen- 
Tribwne  “Today’s  Living”  sec-  trate  on  human  interest  rather 
tion  March  17.  It  will  also  will  than  impact, 
appear  in  national  news  and  Copy  for  all  the  ads  will  be 
business  publications.  extremely  short.  It  will  tell  in  ___ 

The  photograph  for  the  first  »  simple,  straightforward  style 
ad  combines  a  colorful  blend  of  importance  of  American  in-  Wn 
snow,  woods  and  sky  to  form  a  dustry  and  the  ^  contributions  kJ 
backdrop  for  the  “eyecatcher” —  made  by  the  nation’s  commer- 
a  gleaming  steel  axe  blade  im-  cial  banks.  ^ 

bedded  in  a  tree  trunk  Chase  Manhattan  embarked 

Headline  for  the  ad  declares:  relations  adver-  T 

“Steel  is  as  big  as  all  outdoors.”  t>s>ng  campaign  six  years  ago.  leaci 
Tribune  to  steel  also  is  paid 

throughout  body  copy  which  Odor  .4ddcd  to  Color 

Francisco  j 
Soap  reproduced  in  color  in  in  t 

r"  "  ■  ^  a  San  Francisco  Call-Bulletin  nal  of  Retailing,"  quarterly 

k*  page  ad  for  Lux  Soap  carried  publication  of  New  York  Uni- 

1-  I  '  '  ^  scent.  The  addition  was  versity’s  School  of  Retailing. 

<  '  i'/l made  by  mixing  scent  in  the  Author  of  the  article  is  Dr. 
•  >  Xy  y  ink  and  brought  no  production  Steven  J.  Shaw  of  the  Univer- 

,  :  d  ^  .'-4.  troubles,  Harry  Davidson,  me-  sity  of  Florida,  who  conducted 

■-■  r:  chanical  superintendent,  re-  the  survey  among  the  publicists, 

ported.  The  odor  was  so  mild  The  following  are  the  factors 
it  did  not  even  remain  in  the  contributing  to  the  success  of  a 

pressroom  the  next  day,  ho  ex-  store  publicist  —  according  to 

plained.  the  respondents — and  the  num- 


HOUSTON  MARKET  readership  survey  made  for  the  Houston  Ckm- 
icie  by  Alfred  Politi  Research 


a  Detroit  presentation  by 


IS  given  _ 

M.  J.  Gibbons,  general  advertising  manager  of  the  Chronicle,  Is 
the  picture,  left  to  right,  are:  Ed  Charney,  the  Branham  Compesy; 
Norman  Sharrock,  media  buyer  of  Campbell-Ewald  Company;  Miiiy 


Gibbons;  and  John  Wolf,  Branham. 


features  and  attractions  that 
the  store  puts  on  for  its  cm- 
tomers. 

Fashion  shows  are  the  most 
frequent  attraction.  Next  come 
children’s  events,  particularly 
at  the  holiday  seasons.  The  pub¬ 
licists  also  work  on  art  exhibits, 
foreigpi  merchandise  fairs,  tabl^ 
setting  contests,  and  parades. 


Must  Concentrate 
Mor^  Advertising 
on  those  with 
More  money  to  spend 


Up  to  $1  a  Line 

The  Baltimore  (Md.)  Sun- 
papers  are  raising  their  general 
display  advertising  rate  by  5c 
a  line  to  $1  a  line,  effective 
April  1. 


Monaghan  Opens 
Own  PR  Firm  in  N.  V 

Patrick  Monaghan,  formedy 


of  total  lineage 


ability,  17  mentions;  5)  Hard 
work,  14  mentions;  (6)  Influen¬ 
tial  contacts,  12  mentions;  7) 
Imagination,  10  mentions;  and 
8)  Personal  appearance,  9  men¬ 
tions. 

The  duties  of  the  store  press 
publicist,  according  to  the  re¬ 
spondents, 


of  daily  lineage  — 
appears  in  the 

BUFFALO  COURIER-EXPRESS 

Use  it  daily  for  more 
advertising  for  your  dollar 
to  those  with  more  dollars 
to  spend — Sunday  for  the 
state’s  largest  circulation 
outside  of  Manhattan. 


Inc.,  have  their  headquarters  it 
420  Madison  Ave.,  with  pl*H 
for  opening  offices  in  DeW^ 
and  Chicago  in  the  future. 


United  fress 

THE  S-iipIt^^ERVICE 


range  from  the 
simple  daily  routine  of  sending 
press  releases  to  the  complex 
assignment  of  planning  and 
publicizing  feature  events. 

The  survey  discloses  that  _  _ 

store  publicists  send  from  two  apolis  for  advertising  and 
to  24  news  releases  a  week  to  culation  sales  staffs.  Bem»rc 
newspapers,  magazines,  and  Flanagan,  formerly  of  the  Jour- 

radio  and  television  stations,  nal’s  New  York  sales  staff. 

The  releases  contain  personnel  head  the  office. 


available  daily  &  Sunday 


•World  Coverage 

•  Big  Byline  Features 

•  Regional  News 
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is  to  distinguish  between  Production  and  Productivity. 

Higher  production  could  mean  nothing  more  than  additional 
employees  turning  out  the  SAME  AMOUNT  of  goods  per  employee. 

Higher  productivity  means  MORE  goods  turned  out  per  employee. 

Higher  productivity  started  when  some  human  being  took 
a  piece  of  stone  broader  than  his  hand  and  scooped  more 
dirt  with  this  tool  than  he  could  with  bare  fingers. 

Productivity  is  raised  today  when  management  invents,  buys, 
and  engineers  into  manufacturing  processes  new  tools  to  increase 
its  employees’  output.  Increased  productivity  raises 
the  standard  of  living  by  raising  earning  power. 


GENERAL  OFFICES 
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Editors  List 
Specific  Cases 
Of  Secrecy 

lly  Allen  M.  i»leiii 

Hartford,  Conn. 

The  Connecticut  Council  of 
Freedom  of  Information,  repre¬ 
senting  daily  and  weekly  news¬ 
papers  and  radio-television  out¬ 
lets,  submitted  13  specific  “in¬ 
stances  of  violation  of  informa¬ 
tion”  at  a  Capitol  hearing 
March  7. 

The  General  Law  committee 
of  the  Legislature  conducted  a 
hearing  on  measures  that  would 
require  all  meetings  and  rec¬ 
ords  of  Connecticut  govern¬ 
mental  agencies  to  be  open  to 
the  public. 

Senator  Benjamin  Kopacz 
and  Representative  John  N. 
.Austin  introduced  the  bills  for 
the  Connecticut  Editorial  As¬ 
sociation. 

Executive  sessions  could  be 
used  “on  matters  which  if  made 
jiublic  could  adversely  affect 
the  public  security,  the  finan¬ 
cial  interests  of  the  state,  or 
any  of  its  political  subdivisions, 
or  the  reputation  of  any  per¬ 
son.” 

TO  HIGHLIGHT 
YOUR  WASHINGTON 
COLUMN  — 


Merry  Washington- 


are  TAXES.” 

IT’S  NEW! 

Write  or  wire 

HASKIN  SERVICE 

1200  Eye  St..  N.W.. 
Washington  5,  D.  C. 


Only  in  cases  of  emergency 
could  a  public  meeting  or  pro¬ 
ceeding  be  held  “without  reason¬ 
able  public  notice.”  The  meas¬ 
ure  terms  an  emergency  “a  situ¬ 
ation  arising  out  of  a  current 
or  anticipated  natural  or  other 
great  public  disaster  where 
immediate  undelayed  govern¬ 
mental  action  is  imperative.” 

Moreover,  the  bills  propose 
that  accurate  minutes  of  all 
public  meetings  be  made  ready 
for  inspection  within  48  hours. 

Penalties  include  removal  or 
impeachment  of  any  public  of¬ 
ficial  found  guilty  of  violations. 
In  addition,  such  an  official 
would  be  guilty  of  a  misde¬ 
meanor  and  face  punishment 
by  a  fine  not  to  exceed  $500 
and/or  imprisonment  not  to 
exceed  00  days. 

Carter  H.  White,  general 
manager  of  the  Meriden  Rec¬ 
ord-Journal,  CCFI  chairman, 
said  13  instances  of  alleged  vio¬ 
lations  had  been  “picked  at 
random”  from  state  localities 
during  the  past  two  years.  The 
list  cited  school  boards’,  closed 
sessions,  town  government 
closed  meetings,  “complete  and 
excessive  control  over  police 
blotters,”  “refusal  of  copies  of 
wills  and  estates  for  publica¬ 
tion,”  and  a  closed  meeting  “on 
traffic  problems.” 

The  Opposition 

Police  Superintendent  William 
J.  Roach,  representing  the  Con¬ 
necticut  State  Police  Associa¬ 
tion,  asked  that  police  records 
be  exempted  from  consideration 
as  public  records. 

Atty.  Patrick  Healey,  repre¬ 
senting  the  Connecticut  Probate 
assembly,  urged  that  certain 
Probate  records  of  marriage 
waivers,  mental  condition  of 
people  and  illegitimate  children 
be  excluded. 

Bernard  Ackerman,  repre¬ 
senting  Connecticut  coroners, 
also  appeared  for  the  opposition. 
Others  in  protest  were  repre¬ 
sentatives  of  welfare  agencies. 


BEFORE 
you  are  accused  of 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


EDITORIAL 

I 

By  Boy  H.  Copperud  j 

A  Game  of  Leapfrog  1 

A  game  I  think  of  as  a  form  of  leapfrog  is  among  I 
the  favorites  of  that  fun-loving  crew,  the  gentlemen  1 
of  the  press.  | 

In  journalistic  leapfrog,  the  leaping  is  done  by  the  f 
reader,  whether  he  likes  it  or  not.  The  object  of  the  | 
game  is  to  see  whether  he  can  make  the  jump  from  one  I 
to  the  other  of  two  related  references  that  the  writer 
has  slyly  separated. 

Here  is  one  version  of  it,  which  seems  to  be  growing 
more  popular  all  the  time: 

.4  prominent  businessman  criticized  the,  city’s  pro-  | 

posals  for  off-street  parking  today  as  too  expensive  | 
and  poorly  planned. 

Rensselaer  van  Wart  spoke  at  a  meeting  of  the 
Chamber  of  Commerce  Traffic  Committee,  of  which  he 
is  a  member. 

Is  van  Wart  the  prominent  busines.sman  referred  to  | 
in  the  lead?  Of  course,  you  fool,  the  writer  might  be  I 
likely  to  reply.  How  could  it  be  otherwise?  No  one  i 
else  has  been  mentioned. 

Yet  the  connection  between  prominent  businessman  | 
and  Rensselaer  van  Wart  has  to  be  made  by  the  | 
reader.  Depending  on  a  variety  of  factors,  such  as  | 
the  reader’s  familiarity  with  the  name,  more  or  less  | 
hesitation  ensues  when  he  encounters  such  a  gap  in  | 
identification. 

Neglecting  to  show  the  relation  between  one  thing  | 
and  the  next  is  an  offense  again.st  the  principle  of 
writing  that  calls  for  effective  transitions.  Making  the  | 
reader  guess  at,  or  assume,  the  relation  is  an  annoy-  | 
ing  practice. 

In  the  example,  the  second  paragraph  should  have  | 
been  tied  to  the  fir.st  by  something  like  The  bnsinese-  | 
man,  Rensselaer  van  Wart  ....  or  The  criticism  icfls  | 
expressed  today  by  Rensselaer  van  Wart  at 

Let  us  go  on  to  what  might  be  called  a  three-stage  | 
example  of  the  same  kind  of  thing: 

Senator  Francis  Case,  for  one,  is  going  to  be  df-  | 
finitely  chary.  The  South  Dakotan  has  too  long  a 
memOT)/.  When  the  newly  electj’d  salon  heard  about  thr 
incident,  he  laughed. 

This,  of  course,  is  not  a  lead,  but  an  excerpt  from  | 
the  middle  of  a  story.  You  will  have  to  take  my  word  | 
for  it  that  there  was  nothing  in  what  went  before  to  | 
identify  Senator  Case  either  as  a  South  Dakotan  or 
as  newly  elected.  The  readers  were  expected  to  jump 
to  the  conclusion  that  all  three  designations  referred 
to  the  same  man.  No  doubt  all  the  readers  did  jump 
to  the  right  conclusion,  after  a  confused  moment  or 
two.  But  why  should  they  have  to  jump  at  all?  They 
may  have  no  stomach  for  leapfrog. 

Many  of  them  might  have  preferred,  after  the 
first  sentence,  something  like  A  newly  elected  South 
Dakotan,  the  senator  has  too  long  a  memory.  When  % 
he  heard  about  the  incident,  he  laughed. 

Here’s  another  obstacle  course: 

The  judge  discharged  a  juror,  after  learning  that  | 
William  Roark  was  related  by  marriage  to  the  defen¬ 
dant’s  cousin. 

Roark  was  the  juror,  but  even  an  experienced  leap 
frogger  cannot  be  absolutely  sure  of  this  without  | 
looking  for  further  clues  in  the  story. 

Leapfrogging  appears  to  grow  out  of  two  other  | 
newswriting  foibles — that  of  avoiding  repetition  of  a  | 
word  at  all  costs,  including  clarity,  and  that  of  pain¬ 
fully  condensing  sentence  structure.  Leapfrog  is  > 
game  that  kids  outgrow.  Reporters  might  as  well 
outgrow  it  too. 
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CYCLONE  Os 

add  to  the 
striking  power  of 
Royal  Canadian  Navy% 

GRUMMAN  CS2F-1 


A  highly  effective  sub-hunter,  the  new  De  Havil- 
land-built  Grumman  CS2F-1— serving  the  Naval 
Air  Branch  of  the  Royal  Canadian  Navy— is  a 
deadly  sub-killer  too.  Using  radar  to  detect  and 
track  subs  on  the  surface,  and  magnetic  airborne 
detection  (MAD)  to  zero  on  submerged  craft,  the 
CS2F-1  patrols  the  seas  off  Canada  with  an  arse¬ 
nal  of  torpedoes,  depth  charges  and  mines. 

Every  bit  as  important  as  the  firepower  of  this 
new  tracker  is  its  engine  power  —  twin  Cyclone 
9s  by  Curtiss-Wright.  These  modern  powerplants, 
with  the  longest  service  background  of  any  air¬ 
craft  engine  type,  give  the  Grumman  CS2F-1  its 
far-reaching  overwatcr  capabilities,  its  hour-after¬ 
hour  dependability,  its  fuel  economy  for  maxi¬ 
mum  patrol  endurance  and  range. 

Sub-detection  is  a  vital  part  of  a  chain-reaction 
“offshore  patrol”  that  day  and  night  guards  North 
America,  and  whose  perimeter  extends  from  the 
Arctic  Ocean  south  around  the  entire  continent. 
Everywhere  in  this  protective  network  Curtiss- 
Wright  power  plays  a  leading  role. 


Divisions  and  Wholly  Owned  Subsidiaries  of  Curtiss-Wright  Corporation 


^nicht  .\i.ro^>4itic«l  IIIVISION,  tTood-Ridge,  .V.  J.  •  rNfipKLirR  CaitIweU,  ,V.  /.  •  Plastics  Qurhanna,  Pa.  •  Fllctro?mic9  Uivmio-^,  Carlstadt,  -V.  J. 

Metals  Proceasi^c  Division,  Buffalo^  ,V.  K  •  Speciai.ti»»  Division,  Wood  Hulgf,  .V.  J.  •  I  tica  Btnd  iloRroRwi-iN.  I  lira,  Mich.  •  pArftRT  Division.  .%>»  York,  N.  Y. 
rAL0wii|.  Uricht  Division,  CalJurll,  V.  J.  •  Aenokhvsics  Dcsklopmcnt  Corporation,  Santa  Barbara,  Caltf.  *  Kispsrch  Diviaion,  Cliftnn,  S.  J.  *  Qurhanna,  Pa. 
I'wvfRui,  and  m.iintipic  Prodicts  Division,  Catdurll,  N.  J.  •  Cirriss-WRicHT  Ki  ropa,  .V.  P.,  .imuerdam.  The  Sutherlands  •  Tirrowotor  Division,  Princeton,  S.  J. 
Marqiettb  Metal  Prodlcts  Division,  Cleveland,  Ohio  •  CliitisS'Wricht  of  Canada  Ltd.,  Montreal,  Canada  •  Propllsion  Research  Corporation,  5onra  Monica,  Calif. 
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Professor’s 
Articles  Shut 
Negro  School 

Jackson,  Miss. 

A  series  of  articles  the  State 
Times  ran  on  segregation 
touched  off  a  mass  walkout  at 
Mississippi’s  Alcorn  A&M  Col¬ 
lege  for  Negroes  and  shut  the 
school  down  temporarily. 

Written  by  Alcorn  History 
Prof.  Clennon  King,  a  Negro, 
the  series  of  eight  articles 
criticized  actions  of  the  Na¬ 
tional  Association  for  the  Ad¬ 
vancement  of  Colored  People 
and  questioned  cuiTent  Negro 
drives  for  integration. 

“With  all  its  halo,  I  think, 
the  most  significant  thing  about 
the  National  As.sociation  of 
Northern  White  People  for  the 
Absorbtion  of  Colored  People  is 
the  untold  number  of  opportu¬ 
nities  for  Negro  advancement 
which  it  has  deliberately 
ignored,”  Prof.  King  wrote  in 
his  initial  article  March  3.  “It 
does  nothing  in  the  South  to 
ease  racial  tensions,  although 
this  is  its  raison  d’etre.” 

His  ‘Uncle  Tom’ 

Students  walked  out  of  his 
history  class  the  following 
Tuesday  in  protest.  They 
charged  the  professor  had 
drawn  the  school  into  a  “con¬ 
troversial  issue.”  The  school’s 
entire  student  body  walked  out 
Thursday  demanding  the  teach¬ 
er’s  resignation  after  his  article 
discussing  the  term  “Uncle 
Tom,”  which  said  in  part: 

“To  most  Negro  citizens. 
Uncle  Tom  is  a  low,  inconsist- 
ant,  sneaking  double  talking, 
head  scratching  character  that 
neither  white  nor  Negro  can 
trust  .  . 

“The  genuine  Uncle  Tom — 


obsequious  enemy  to  his  race — 
is  not  necessai’ily  some  humble 
Southerner  .  .  .”  King  described 
such  an  “Uncle  Tom”  who 
‘  lives  in  the  swankiest  Negro 
section  of  a  large  Ohio  city.” 

“He  belongs  to  a  church 
which  has  a  white  pastor,  and 
proudly  sends  his  children  to 
a  school  with  as  few  colored 
children  as  possible  ,  .  .  The 
prospect  of  anything  inter¬ 
racial  gains  his  automatic 
support.” 

Alcorn  students  threatened  to 
leave  the  campus  for  good  un¬ 
less  King  was  fired  or  resigned. 

Alcorn’s  white  board  of  trus¬ 
tees  instead  fired  Dr.  J.  R.  Otis, 
Alcorn  president,  who  had  re¬ 
quested  that  the  board  dismiss 
King.  All  but  75  of  570  students 
left  the  campus  and  subse¬ 
quently  were  expelled  by  the 
board. 

Dr.  J.  D.  Boyd,  successor  to 
the  ousted  Dr.  Otis,  said  Prof. 
King  “has  asked  to  be  relieved 
for  a  while”  of  his  teaching 
duties. 

Mississippi’s  Governor  J.  P. 
Coleman  backed  King  declar¬ 
ing:  “He  has  a  right  to  say 
anything  he  pleases.” 

State  Times  Associate  Editor 
Bob  Webb,  who  bought  King’s 
articles,  said:  “I’m  glad  we  ran 
the  series.  We  think  we  have 
performed  a  public  service  in 
bringing  to  light  King’s  posi¬ 
tion,  which  we  feel  represents 
the  thinking  of  a  great  many 
Southern  Negroes  .  .  .  We  be¬ 
lieve  these  articles  will  smash 
the  popular  viewpoint  that  all 
Negroes  think  integration  is 
the  answer  to  their  social  prob¬ 
lems.” 

Editor-in-chief  Paul  Tiblier 
said  the  newspaper  felt  morally 
obligated  to  publish  the  King 
series  because  it  has  printed 
numerous  stories  quoting  in- 
tegrationists  such  as  Rejj. 
Adam  Clayton  Powell  (D-N.Y.) 
and  Montgomery’s  Rev.  Martin 
Luther  King. 


AERIAL  VIEW  of  Chicago  Sun-Times  Building,  now  nearing  conv 
pletion  on  Chicago  River's  North  bank,  showing  huge  tanker  bsin^ 
towed  up  river,  with  Wrigley  Building  in  background. 


Gerson  Returning 
To  Daily  Worker 

Appointment  of  Simon  W. 
Gerson  as  executive  editor  of 
the  Daily  Worker  was  an¬ 
nounced  this  week  by  John 
Gates,  editor-in-chief  of  the 
newspaper. 

Mr.  Gerson,  a  former  City 
Hall  reporter,  legislative  corres¬ 
pondent  and  city  editor  of  the 
Worker,  left  the  newspaper  in 
1946  to  become  legislative  chair¬ 
man  of  the  New  York  Com¬ 
munist  Party.  He  has  been  serv¬ 
ing  as  chairman  of  the  national 
civil  liberties  committee  of  the 
party. 

He  was  assi.stant  to  the 
Borough  President  of  Manhat¬ 
tan  in  1938-41  during  the  La- 
Guardia  regime.  He  began 
newspaper  work  as  a  copy  boy 
on  the  New  York  American. 

♦  « 

Washington 
The  1957  gathering  of  the 
Communist  Party  in  New  York 
City  was  cloaked  with  secrecy, 
J.  Edgar  Hoover  informed  the 
Eastland  Committee  this  week. 
He  said  newsmen  were  not  ad- 
mitt.- d  to  witness  the  convention 
proceedings  but  were  briefed  by 
the  Party’s  spokesman,  Simon 
W.  Gerson,  a  member  of  the 
Party  since  1932,  who  very  ad¬ 
roitly  slanted  the  accounts  of 
the  convention  to  make  the 
Communist  Party  take  on  its 
be.=t  possible  appearance  to  the 
public. 

• 

Weekly  Appoints 

Lexington  Park,  Md. 

Sheridan  Fahnestock,  presi¬ 
dent  of  the  Enterprise,  a  week¬ 
ly  announces  appointment  of 
Moran  &  Fischer,  Inc.  as  na¬ 
tional  advertising  representa¬ 
tives. 


Club  President 
Hits  Reporting 

CHICAOj 

An  attitude  of  antagonism  to 
the  car  driving  public  has  takei 
on  a  variety  of  forms  in  news¬ 
papers  and  magazines,  accord 
ing  to  Charles  M.  Hayes,  presi¬ 
dent  of  the  Chicago  Motor  Qnl 

“One,”  he  said,  “is  the  ‘nan* 
calling’  campaign  of  variou> 
safety  experts  who  seek  to  platt 
the  motorist  in  the  categor)'  of 
the  highway  bandit  as  reporteJ 
by  the  pi-ess.” 

Other  attacks  are  hi^e 
taxes,  diversion  of  the  ct- 
owners’  tax  money,  and  tk 
earnest  endeavor  to  keep  cars 
out  of  business  areas,  Mr.  Hava 
said.  All  are  discriminate; 
campaigns,  he  noted. 

“Safety  experts  .'seeking  ti 
get  news  coverage,  too  frequer: 
ly  apply  inflammatory  epithet 
to  motorists  for  the  sole  por- 
pose  of  attracting  attentior. 
he  declared  in  criticism  of  “byj’ 
terical  reporting.” 

Mr.  Hayes  also  scored  safa; 
spokesmen  and  the  press  f« 
undue  emphasis  on  holiday  s*-’ 
driving  campaigns.  “More  aH 
more  people  are  being  fri^-' 
ened  out  of  enjoying  the: 
holiday  weekends  by  the* 
scare  campaigns,”  he  said- 


'■Cinderella’  Kit 

Pepsi-Cola  Company  will  he‘ 
co-sponsor  for  the  Julie 
drews  version  of  “CindereJJ 
on  the  CBS-TV  network  Msr= 
31.  To  help  bottlers  execute  w 
suggested  promotion  plan,  P'P’ 
si-Cola  has  provided  a 
kit  containing  press  releaij 
and  phothographs,  Bern*- 
Relin  &  Associates,  PR 
advises. 
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Check  Hie  width  and  length  of  a  1957  Chevy  Panel  for  evidence  of  practical  work-saving  design.  The  cargo 
area  of  the  new  1-ton  Panel  is  119^'  long,  66^'  wide — the  biggest,  roomiest  panel  body  size  you  can  get! 


- 76| - - 

(OVER  REAR  FENDERS) 


\\  52|  854 

-a  UNLOADED 


AT  WHEELHOUSE 

*  MAX.  G.V.W.  8-19.5  TIRES 
UNLOADED  334  LOADED  29 1 


This  big  buiit-for-work  body  makes 
CHEVY  the  first  choice  in  paneisi 


with  load-whisking  skid  strips.  These 
practical,  profitable  features  and 
many  more — such  as  drip  moldings 
around  the  door  openings,  heat-and- 
sound  insulation  in  the  roof,  and 
rigid  steel-channel  door  frames  and 
roof  bows — are  now  available  in  a 
wide  choice  of  3^- ton  and  1-ton 
models.  See  your  Chevrolet  dealer 
for  the  one  that  suits  your  job.  .  .  . 
Chevrolet  Division  of  General  Mo¬ 
tors,  Detroit  2,  Michigan. 


These  new  Chevies  are  the  most 
practical  and  profitable  Panels  go¬ 
ing!  For  example,  they  enable  you 
to  load  more  easily  and  quickly, 
thanks  to  low  loading  height,  push¬ 
button  door  latches  and  dual-posi¬ 
tion  rear  door  checks  (for  90-  and 
180-degree  angles).  They  protect 
your  cargo  better,  too,  with  a 
weathertight  body,  insulated  double- 
walled  steel  doors  and  one-piece 
durable  5-ply  wood  floor,  grooved 


These  best  selling  '57  Chevrolet 
Panels  are  practical  trucks  in  every 
respect.  They  offer  modern  power  to 
keep  your  costs  down  low,  modern 
looks  to  keep  your  prestige  up  high 
. . .  and  all  these  modern  body  advan¬ 
tages  to  help  you  make  light  work  of 
tough  jobs! 


PROVED  ON  THE  ALCAN  HIGHWAY  ...  CHAMPS  OF  EVERY  WEIGHT  CLASS! 
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Macy-Hanley 
Lettei'  Libel 


\erdict  Upset 


Albany,  N.Y. 


The  New  York  State  Court  of 
Appeals  has  ordered  a  new  trial 
in  the  $o0.000  libel  suit  of 
former  Repr.  \V.  Kingsland 
Macy  against  the  \'ew  York 
World  Telef/rain  uvd  Sun,  in  a 
case  involving  a  letter  from 
former  Lt.  Gov.  Joe  R.  Hanley 
to  Mr.  Macy  which  figure  im¬ 
portantly  in  the  Governorship 
campaign  of  1950. 

The  case  was  reargued  be¬ 
fore  the  court  with  Justice 
Francis  Bergan  of  the  Appel¬ 
late  Division  replacing  As¬ 
sociate  Judge  Stanley  H.  Fuld 
of  the  Court  of  Api)eals,  who 
disqualified  himself  because  of 
friendship  with  former  Gov. 
Thomas  E.  Dewey.  Justice  Ber¬ 
gan,  a  onetime  newspaper  re¬ 
porter,  concurred  in  the  ma- 
.iority  opinion. 

The  majority  said  the  juiy 
was  justibed  in  finding  the 
newspaper  article  to  be  “false 
accusation  of  wrongdoing  and 
not  a  mere  critical  comment 
which  Mr.  Macy’s  position  in 
public  life  required  him  to  tole¬ 
rate.”  The  new  trial  was  or¬ 
dered  because  of  errors  com¬ 
mitted  by  the  trial  judge  in  re¬ 
ceiving  testimony. 

The  court  afbrmed,  without 
opinion,  a  $50,000  libel  verdict 
against  the  World-Telegram 
and  Sun  in  favor  of  Moses 
Polakoff,  attorney  for  Charles 
(Lucky)  Luciano,  exiled  gang¬ 
ster. 


Rutgers  School 
Change  Studied 


OKAY,  JACK! — The  Long  Island  Rail  Road's  manager  of  research  has 
come  up  with  a  simple  jack-lifted  handtruck  to  speed  up  loading  of 
newspapers  (Newsday)  on  baggage  cars.  The  low-slung,  two-wheeled 
vehicle  is  rolled  into  the  car  with  its  stack  of  newspaper  bundles.  This 
speeds  up  commuter  train  service,  formerly  delayed  up  to  20  minutes 
for  loading.  Empty  carts  are  returned  in  slack  passenger  periods. 


No  News  Until 


Bowli.ng  Gbken,  Ky. 

The  Warren  County  Board  of 
Education  has  ordered  any  in¬ 
formation  on  actions  taken  at 
its  meetings  be  withheld  for 
one  month  after  any  meeting. 
School  Supt.  C.  T.  Clemons  said 
he  was  instructed  to  mail  copies 
of  the  minutes  to  each  member 
“so  that  necessary  corrections 
may  be  made  by  members  be¬ 
fore  the  minutes  are  placed  in 
final  form.” 


Bluefield  Daily  Buys 
Princeton  Weekly 


New  Brunswick,  Nj, 

Rutgers  University  has  ap. 
pointed  Kenneth  E.  Olson,  Dean 
of  the  Medill  School  of  Journal¬ 
ism  at  Northwestern  Univer¬ 
sity,  to  conduct  a  study  of  the 
future  role  of  the  Rutgers 
School  of  Journalism  here  and 
its  relationship  to  the  press  of 
New  Jersey. 

Dr.  Mason  W.  Gross,  State 
University  provost,  said  one  of 
the  questions  raised  in  studies 
previously  carried  on  by  both 
the  University  and  New  Jersey 
Press  Association  committee.- 
was  the  advisability  of  estab¬ 
lishing  a  graduate  i)rogram  of 
study  in  journalism,  either  re¬ 
placing  or  supplementing  the 
present  four-year  undergrade 
ate*  curriculum. 

The  School  of  Journalism  wa- 
established  in  1925.  The  School 
is  currently  headed  by  Dr.  Fred 
E.  Merwin.  Dean  Olson  U  a 
former  director  of  the  Scho"! 


Princeton,  W.Va. 


Neifjliborliood  Weekly 

Columbus,  Ohio 
.A.  new  community  weekly 
newspaper,  the  Southeast  edi¬ 
tion  of  the  Rural-Urban  Neivx, 
made  its  debut  here  March  7. 


Bepr  Your  Pardon 

The  quotation  attributed  to 
Harry  Mauck  Jr.,  managing 
editor  of  the  Council  Bluffs 
(Iowa)  Sonjtareil  in  the  “Edi¬ 
tors  Call  for  Vigilance  on  Let¬ 
ters”  story  (E&P,  page  58, 
Feb.  2.3)  was  not  made  by  him. 
The  quotation  attributed  to  Mr. 
Mauck  was  made  by  another 
person. 


Sale  of  the  Princeton  Ob¬ 
server,  78-year-old  Mercer  coun¬ 
ty  weekly,  to  the  Bluefield 
Dailj)  Teleyraph  has  been  dis¬ 
closed  in  a  joint  announcement 
by  the  purchasers  and  Kyle 
McCormick,  former  owner.  The 
Observer  is  the  oldest  paper  in 
Mercer  county  and  the  only  pa¬ 
per  in  Princeton.  Mr.  McCor¬ 
mick  has  been  editor  and  pub¬ 
lisher  since  1927. 

The  new  management  said 
the  Ob.server  would  continue 
publication  as  a  weekly  until 
arrangements  had  been  com¬ 
pleted  to  provide  Princeton  and 
that  area  of  Mercer  county  with 
full  daily  newspai)ei-  service. 


Multiple-Duty 
Map  (Jtilized 

Costa  Mesa,  Cali: 


A  zoned  map  performs  variM 
roles  for  the  classified  depart 
ment  of  the  Costa  Mesa  Ghb*- 
Herald,  explains  Horace  J. 
Blanco,  classified  manager. 

It  has  value  to  newcomers  in 
a  fast  -  growing  communit;. 
helps  promotion  and  also  spot- 
the  newspaper’s  own  location  :s 
an  off-business  district. 

“The  real  value  of  the  ran: 
lies  in  the  fact  that  we  hav- 
called  attention  of  potentin 
broker  advertisers  to  the  fact 
we  offer  an  inducement  to  ne« 
comers  to  look  at  our  classifiet 
first,”  he  said. 


Prize  Book 


II 


Life  'Sems  at  forty 


by  ROBERT  PETERSON 


THIS  POPULAR  weekly  feature  glori¬ 
fies  the  years  after  forty  and,  through  tips  on 
profitable  hobbies,  travels,  leisure-time  pursuits,  and 
retirement  planning,  helps  readers  find  greater  happi¬ 
ness  in  maturity. 


For  samples  and  rates  write 


life  Begins  at  Forty 


15  West  44th  St.,  N.Y.C. 


Catherine  Gabrielson,  Minne¬ 
sota-born  author  of  the  book, 
“The  Story  of  Gabrielle,”  has 
received  the  annual  sweepstakes 
award  of  Minnesota  Press 
Women.  The  book  is  an  account 
of  the  illness  and  death  of 
her  nine-year-old  daughter  from 
cancer.  A  condensation  is  ap- 
(tearing  in  the  Minneapolis 
T  rihnne. 


Report  Stirs  Protests 

Car-son  Citv,  NV 
A  bombardment  of  letters  li> 
descended  on  Gov.  Charles  Ru- 
sell  following  the  Saeranun' 
(Calif.)  Bee’s  publication  of  > 
feature  story  on  wild  hor-f 
roundups.  The  Nevada  go'e: 
nor  is  using  a  form  letter  fi> 
replies,  observing  the  how 
.slaughter  permits  are  issued  kf 
counties  and  not  by  the  statr 


(]opy  Bans  Voted 

Oly.mpia,  Wash. 

The  Washington  State  legis¬ 
lature  has  adopted  a  bill  jiro- 
hibiting  any  reference  to  race, 
color,  creed  or  national  origin 
from  employment,  public 
housing,  entertainment  or  pub¬ 
lic  facilities  advertising. 


Pulp  Mill  Permit 

Columbia,  S-l' 
Bowaters  Pai)er  Co.  and  ttr 
South  Carolina  Water  PoHuti) 
Authority  have  reached  » 
agreeable  solution  of  the  pi'®^ 
lem  of  waste  disposal  and  !><■; 
mission  to  construct  a  pulp 
on  the  Catawba  River. 
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The  JOHN  BUDD  Company 

Newspaper  Advertising  Representatives 


To  be  old  in  business  a  firm  has  to  be 
young,  otherwise  you  just  don’t  get 
old.  Without  young  enthusiasms,  the 
progressive  viewpoint,  the  drive  and 
spirit  of  youth,  it  is  unlikely  a  business 
could  light  its  seventy-fifth  candle. 
Also,  of  course,  the  product  has  to  be 


right  and  the  basic  policies  sound.  We 
know  w’e  are  seventy-five  years  old, 
and  while  it  may  show  a  lack  of  mod¬ 
esty  to  say  so,  we  believe  w'e  have  the 
qualities  which  permitted  us  to  get 
there  —  and  go  from  there. 


# 

Ofjkes  in 

NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA  •  DALLAS 
NEW  ORLEANS  •  SAN  FRANCISCO  •  LOS  ANGELES  •  SEATTLE 
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AP  ON  TV — When  Ed  Sullivan  qave  the  spotlight  on  hit  March  It 
television  sh-eow  to  the  Associated  Press  All  American  basketball  tarn, 
he  called  on  AP  General  Sports  Editor  Ted  Smits  to  take  a  !>««. 
That's  Ted  between  Lennie  Rosenbluth  of  North  Carolina  and  led 
Huntley  of  West  Virginia. 


Teacher  Wins 
Big  Apple  in 
Unique  Event 

Ecreka,  Calif. 

A  teacher  won  a  big  apple, 
six  runners-up  received  boxes 
of  apples  and  a  student  ob¬ 
tained  a  set  of  encyclopedias  in 
an  event  sponsored  by  the 
Eureka  Newspapers,  Inc. 

The  competition  was  set  up 
by  the  Humbold  Times  and  the 
Humbold  Standard  to  enable 
students  to  select  the  best 
teacher  in  the  public  and  pa¬ 
rochial  schools  of  Northwestern 
California. 

Charles  Picton,  piincipal  of 
a  rural  school  so  small  his 
duties  combine  teaching,  repair¬ 
ing  the  school’s  water  pump  and 
building  gymnasium  equipment, 
won  the  award. 

Kenneth  Goff  won  the  ency¬ 
clopedias  by  completing  a  sen¬ 
tence  “I  think  —  has  done  the 
most  for  our  school  because 

- Errors  did  not  count 

against  entrants,  even  the  g^irl 
who  commended  her  teacher 
“who  has  help  us  sing  beter, 
read  beter,  spell  beter  and  writ 
beter.” 

Teachers  and  parents  alike 
commend  the  contest  for  its 
hidden  element  of  quality,  com¬ 
ments  James  Turk,  promotion 
manager.  The  student  who  par¬ 
ticipates  cannot  help  but  retain 
a  deeper  and  more  lasting  im¬ 
pression  of  the  teacher’s  quali¬ 
ties. 

Contents  of  entries  were 
made  known  only  to  the  judges. 
A  winner  from  each  school  was 
first  selected.  One  set  of  judges 
was  then  used  to  cut  the  en¬ 
tries  down  to  20  and  another 
set  made  the  final  selections. 

The  apple  award  is  a  large 
redwood  plaque,  cut  in  apple- 
shape. 


MBS  to  Enlarge 
Its  News  Operation 

Mutual  Broadcasting  System 
has  shifted  its  news  headquart¬ 
ers  to  Washington. 

Robert  F.  Hurleigh,  MBS  di¬ 
rector  of  Washington  oper¬ 
ations  since  1954,  has  been 
named  director  of  news  and 
special  events  and  has  been  in¬ 
structed  to  expand  Mutual’s 
facilities  in  the  nation’s  capital. 

George  R.  Brown,  director  of 
news  and  special  events  for 
WOR,  MBS  key  station  in  New 
York,  will  sei-ve  as  network  bu¬ 
reau  chief  with  similar  respon¬ 
sibilities.  Approximately  80% 
of  the  network’s  news  programs 
will  continue  to  originate  from 
the  WOR  news  division. 

Mr.  Hurleigh,  whose  news  ex¬ 
periences  span  28  years,  first 
joined  the  Mutual  network  as  a 
commentator  in  1944  when  he 
was  news  director  for  WGN, 
Chicago.  He  was  previously 
with  the  Associated  Press. 

Mr.  Brown  has  been  with 
WOR  since  1945,  joining  the 
station  from  the  New  York  staff 
of  AP. 

• 

C.en8or8hip  Board 
Quits  With  Warning 

Quincy,  Mass. 

A  censorship  board  which 
could  ban  news  stories,  photos, 
advertisements,  etc.  “obscene, 
impure  or  indecent,”  lost  its 
three  church  representatives 
March  9. 

The  Rev.  Peter  V.  Corea, 
chairman  and  spokesman,  said: 
“The  board  is  a  potential  cen¬ 
sorship  monster  which  could 
destroy  freedom  of  the  press  in 
Quincy.  It  could  become  a  very 
dangerous  weapon  in  the  hands 
of  the  wrong  people.” 

He  said  he  would  ask  the  city 
to  wipe  out  an  ordinance  that 
created  the  three-member  board 
as  a  kind  of  newsstand  comics 
“watch-dog”  in  1949. 


Insurance  Workshop 
On  Controllers'  Card 

Seattle,  Wash. 

Workshop  sessions  on  unit 
costs,  machine  accounting  and 
insurance  will  be  featured  at 
the  VV’estern  Regional  Confer¬ 
ence  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance 
Officers,  here  May  2-4.  It  is  the 
first  INCFO  regional  confer¬ 
ence  in  the  west  since  1955. 

“Insurance  Gymnastics”  is 
the  subject  of  a  panel  that  in¬ 
cludes  Harold  B.  Forsterer,  as¬ 
sistant  secretary-treasurer  and 
auditor,  Oakland  (Calif.)  Trib¬ 
une;  Hugh  R.  Morick,  assistant 
secretary  and  controller.  Son 
Diego  (Calif.)  Union  and  Trib¬ 
une,  and  Leo  Sheehan. 

• 

Hunt  oil  Nebraska 
Beat  in  Washington 

.Associated  Press  has  an¬ 
nounced  appointment  of  Robert 
-A.  Hunt  as  a  member  of  the 
Washington  bureau’s  special 
service  staff  to  handle  Nebraska 
news  in  the  capital. 

Mr.  Hunt,  30,  is  a  graduate 
of  the  University  of  Missouri 
and  has  been  a  member  of  the 
staff  of  the  St.  Louis  bureau  of 
the  AP  for  five  years.  He 
gained  early  newspaper  train¬ 
ing  on  Louisiana  newspapers. 
He  succeeds  Dillon  Graham, 
who  will  cover  Washington  de¬ 
velopments  for  southern  mem¬ 
bers. 


Marrli  5  for  .4yer  Cup 


‘New  for  You’ 
Plan  Launched 

San  FKANCTsa 
Launching  of  a  new  colnmii 
“It’s  New  For  You,”  Is  u- 
nounced  here  by  James  E.  How 
ard.  The  feature  already  hu 
been  pre-teste<l  in  newsptpen 
The  weekly  column  providni 
reader’s  service  of  tested,  now 
products,  Mr.  Howard  said.  Tl» 
information  consists  of  report; 
on  a  selected  group  of  prodncti 
These  are  first  evaluated  byth 
writer  or  by  others  qualified  n 
specific  fields. 

The  column  is  available  it 
three  lengths.  Six  to  eight  se 
lected  new  offerings  are  i^ 
eluded  in  comiire.ssed,  mediun- 
length  or  detailed  reports.  Tb 
writer  handles  answers. 

Mr.  Howard’s  selection  »» 
based  on  experience  obtained  u 
1949-1953  managing  editor  «t 
Western  Industm,  as  owner- 
publisher  of  his  own  industrii 
.service  bulletin,  and  in  busines 
and  industrial  public  relatiom 

• 

Kaiisoiii  ScNjrecy 
Bill  Pigeon-Holed 

Albany,  N.l 
The  .Assembly  Codes  Commit¬ 
tee  has  decided  to  pigeon-hA 
a  bill  that  would  prohibit  dis¬ 
closure  of  the  details  of  ra®*®* 
demands. 

The  committee  chairman,  Mil 
colm  Wilson,  Yonkers  Repokl- 
can,  said:  “We  won’t  put  Hi*' 
bill  out.” 


If  you  note  have  a  good  representative- 

CO.NGKATULATIONS! 

If  you  do  not — 

SOLieiTATlOIVS! 


RALPH  R., 

olULLIUilll 

sects'  ^ineg  tgot 


BO 


RALPH  P. 

MULLIGAN 


141  EAST  44th  STREET  •  NEW  YORK  17.  N.Y.  •  OXFORD  7-0821 
Solicitations  confined  to  newspapers 
within  500  miles  of  New  York  City 


Philadelphia 
Copies  of  Tuesday,  March  5, 
will  be  judged  in  the  Ayer 
Cup  typographical  competition. 
Deadline  for  entries  is  April  3. 
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The  sponsor,  .Assembly®^ 
Bentley  Kassal,  said  he  ^ 
not  push  for  approval  of  » 
measure;  it  was  “not  a  P*** 
moment  to  me.” 
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Hey  ma ...  he  needs  advice 


I'here  are  many  times  when  you  need  advice 
on  fire  insurance.  The  best  man  to  see  is  your 
independent  local  agent— an  expert.  You  can  be 
sure  of  his  personal  attention  to  your  problems. 

It  is  the  business  of  a  Capital  SukU  Company 
agent  or  broker  to  see  that  you  get  the  proper 
insurance  coverage.  He  is  one  of  200,000 
independent  local  agents  and  brokers  in  business 


for  themselves,  to  serve  you. 

Your  local  agent  is  nearby,  lie’s  handy  when 
yon  need  him  fast.  You  can  talk  to  him  any 
time.  He  will  see  that  you  have  the  right  kind 
of  insurance  and  the  right  amount,  whether 
it’s  fire  or  any  other  insurance. 

So  for  quality  insurance  service,  see  your  in¬ 
dependent  local  Capital  Stock  Company  agent. 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

A  Service  Organization  Maintained  by  220  Capital  Stock  Fire  Insurance  Companies 


For  quatity,  took  for  this  sym- 
hot.  Only  an  independent 
Capital  Stock  Company  agent 

85  John  St.,  New  York  38,  N.  Y.  •  sss  W.  Aci.ims  St.,  ChiraRO  6,  111.  •  |6f,  (^lirornia  .St.,  .San  Franrisix>  .4,  Calif.  or  broker  may  display  it. 
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40%  of  all  vacationers  15  years  and  up,  in  New 

York  City  and  suburbs,  read  The  News ...  ! 

Source:  Profile  of  the  Millions ...  a  study  conducted 
by  W.  R.  Simmons  &  Associates  Research,  Inc. 
Approved  by  the  Advertising  Research  Foundation.  ^ 
Any  New  York  News  office  can  show  you  Profile. 
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Vacation  spenders? 

...The  News  has  more  than  the  New  York  Times  & 
Herald  Tribune  combined... with  two  exceptions! 


The  exceptions: 

The  two-paper  team  sends  10,000  more 
readers  to  New  England  states  (Connecticut 
excluded)  than  The  News. 

Going  to  states  heyond  the  Atlantic 
seaboard,  the  readers  of  the  two  papers 
combined  equal  those  of  The  News. 

But  in  Florida,  Europe,  the  Caribbean, 
Atlantic  City  or  you  name  it — you’ll  find 
more  readers  of  The  New  York  News. 

Researchers  found  that  of  all  the  people 
in  New  York  City  and  suburbs  who  had  gone 
on  vacation  within  the  past  year . . .  1,940,000 
were  News  readers.  Which  is: 

1,130,000  more  than  the  Mirror 
1,170,000  more  than  the 

Journal-American 
1,230,000  more  than  the  Times 
1,240,000  more  than  the 

World-Telegram  &  Sun 
1,350,000  more  than  the  Post 
1,450,000  more  than  the 

Herald  Tribune 


The  News  delivers  40%  of  all  vacationers 
(15  years  and  older)  in  the  New  York  market! 

It  is  well  known  to  every  hotel  owner,  ski 
jump  operator,  charter  boat  captain,  and  night 
club  head  waiter . . .  that  vacationers  are  flush 
spenders!  If  you  sell  steamship  suites,  airline 
miles,  cabana  memberships,  hotel  rooms  or 
guided  tours . . .  you  can  find  more  New  York 
customers  in  The  News. 

Vacations  are,  alas,  brief.  But  The  News 
offers  tremendous  sales  opportunities  at  home 
base  the  rest  of  the  year. 

And  the  reason  is  not  hard  to  find — 
because  The  News  has  more  upper  incomes, 
families  with  children,  stock  and  bond  owners, 
and  college  alumni . . .  more  two-car  and  home¬ 
owning  families  . . .  more  prospects  for  almost 
everything — than  any  other  newspaper  pub¬ 
lished  in  the  biggest,  richest,  and  best  market  in 
the  US!  And  The  News  audience  doesn’t  tune 
out  on  your  advertising — daily  or  Sunday! 

To  get  the  top  potential  from  the  market, 
top  your  New  York  schedule  with  The  News. 
For  reservations,  call  any  News  office. 


The  H  News,  New  York^s  Picture  Newspaper . .  . 

with  more  then  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America , 
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Here’s  another  feature  of 

Hoe’s  PRiNTMASTER 

.  .  .  the  single  width  press  with 
unbeatable  R.O.P.  color  facilities 


910  East  138th  St..  New  York  54.  N.  Y. 
HtNCHES  BOSTON  •  CHICtCO  •  SIN  FIUNCISCO 


CLASSIFIED  CLINIC 


Front  Office  People 
Discuss  the  Want  Ads 


Bj]  ad  build-up.  We  have  fom^ 
I  that  through  the  want  ads  m 
I  are  being  paid  for  some  of  tin 
I  most  interesting  news  in  oot 
,  newspaper.  Our  promotion  d 
want  ads  the  past  35  years  ha 
been  based  on  the  belief  thit 
they  are  read  more  thoroughly 
than  any  other  part  of  the  pi. 
L  per.  A  reader  may  have  thi 
/  ''i*  local  items,  front  page,  per¬ 
sonal  column  as  his  first  choice, 
J  but  for  second,  third,  fourth  anl 
A  fifth,  it  is  always  the  want  adi* 
A  frequent  and  articuliti 
spokesman  for  classified  is  Pob- 
lisher  Norman  Moore  of  the 
News  -  Advertiser  Groupd 
|a  M.  Rodgers  and  McDonald  Nem- 
vania,  papers.  Speaking  before  the 
Want  California  Newspaper  Publish- 
while  ers’  annual  convention  in  Su 
•  Francisco  he  said  that  “.  . . 
s.  The  ciaggified  advertising  is  the 
■'^"'aL  '^o^ce  of  the  public.  It  is  the 
for  expression  of  the 


means 

way  you  and  I  say  what  le 
have  to  say  when  we  want  to 
say  it.” 

For  Censorship 

fundamental  of 


Another 
newspaper  service  to  the  pub¬ 
lic,  according  to  Publislw 
Moore,  is  to  eliminate  the  fall 
ads  and  trick  ads  so  as  to  ean 


rnd^o^rS^^in  the  losfandTo?  brought  in  a  set  of  Lo  j  p^iui  publisher, 

and  so  run  in  the  lost  and  col-  car  keys  one  day,  whereupon  he  xi,-  cj#  \  h 

umn  free  of  charge  these  small  was  given  a  nickel  by  Charley.  daii 

items  of  too  little  value  to  After  the  vounester  had 

justify  a  one-tima  paid  outlay,  brought  iu  six  mor!  sots,  Unc  S’tomtJeTnks^'cS 

lir  omoe  a"dV?‘Lr?tat  .t"”'  “U  thrro^«'“cAt“» 

our  office  and  we  ask  him  to  the  lad  had  been  taking  them  f^rence  delegates  that  he  d 

out  of  parked  cars  along  Main  ^^t  envy  their  jobs  becaus 

btreet.  ^  ‘*one  out  of  4  members  of  yoi 

Grist  for  Elditorial  Mill  staff  is  a  rank  greenhorn— 4  u 
Want  ads  as  grist  for  the  of  6  of  your  publ’shers  nev 
editorial  mill?  Here's  what  sold  a  class' fied  ad  in  their lii 
Editor  Hirsch  says:  “The  want  — 2  out  of  3  of  your  publisbc 
ads  are  the  pot  of  never  di-  believe  that  the  retail  clasafic 
minishing  oil  on  the  human  in-  tion  will  outgain  you  fello' 
terest  angle.  The  classifieds  during  the  next  6  years-^ 

provide  a  source  of  many  a  lead  management  rates  the  f® 

for  a  farm  article  in  our  col-  classification  ahead  of  the  cl**, 

umn ‘Field  Notes  About  County  ^  circulati 

People,'  which  IS  devoted  to  builder-and  probably  becau 
homely  subjects  like  farm  sales,  ,  j  .  , 

buying  grade  herd,,  building  a  ha*  "»  real  c»..I« 

bam,  moving  to  another  part  Publishers  are  K'  k 

of  the  country.  And  I  turn  l^^^y  sum  total  of  6  P»8 
many  times  to  the  want  ads  for  of  ROP  promotion  per  year 

material  for  my  personal  col-  advertise  the  many  servx 

umn  ‘Frankly  Speaking.'  ”  offered  by  your  section.” 
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THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


Ink  pump  boxat  for  block  and  color 
ore  on  operating  tide  of  prau. 

Smaller  Dailies  and  Weekly  News¬ 
papers  can  benefit  by  the  same 
exacting  standards  found  on  the 
Hoe  Color  Convertible  press  with 
Hoe’s  new  PRINTMASTER.  Its  out¬ 
standing  features  include  clean- 
lined  design,  fully  enclosed  printing 
units,  force-feed  oil  lubrication,  Hoe 
ink  pumps,  automatic  web  tension, 
high  speed  collecting  type  folder 
and  optional  ‘/apage  auxiliary  folder. 
For  information,  call: 


iHF*  The  Advertising 
Checking  Bureau  is 
the  “clearing  house” 
for  newspaper  check¬ 
ing  copies.  Over  1600 
newspapers  in  the 
United  States  use  this 
service. 

Senice  Offices  I  •  NEW  roBK  •  CNICAN 
_  ^  •  COLUMBUS  •  MEMPNIS 

I  •  SAN  FBANCISCO 


r~THI  ADViRTISING 
CHECKING  eUREAU,  INC. 


r 


ORLON  and  DACRON 

Ria.  U.  (.  PAT,  OFP.  RIO.  U.  •.  PAT.  OPP. 

As  a  giant-size  double-edged  ax  distinguishes  Paul  Bunyan, 
our  trademarks  distinguish  the  unique  qualities  and  charac- 
terisfics  of  our  two  modern-living  fibers.  “Orion”  dis¬ 
tinguishes  our  acrylic  fiber;  “Dacron”,  our  polyester  fiber. 

As  we  use  and  protect  these  trademarks,  they  become 
meaningful  and  valuable  to  both  consumers  and  to  the 
trade. 

Because  we  know  you  share  our  belief  in  the  value  of 
trademarks,  here  is  how  to  use  ours  correctly  in  your 
editorial  matter. 

Distinguish  “Orion”  and  “Dacron”— Capitalize  and 
use  quotes  or  italics  or  otherwise  distinguish  by  color,  let¬ 
tering,  art  work,  etc. 

Describe  them— Use  the  phrase  ''Orion"  acrylic  fiber  or 
"Dacron"  polyester  fiber  at  least  once  in  any  text. 
Designate  them,  in  a  footnote  or  otherwise,  as  “  ‘Orion’ — 


are  trademarks,  too 

Du  Font’s  trademark  for  its  acrylic  fiber,”  and  “‘Dacron’ 

— Du  Font’s  trademark  for  its  polyester  fiber.” 

For  handy  folders  on  proper  use  of  the  trademarks 
“Orion”  and  “Dacron”,  write  Textile  Fibers  Department, 
Section  T-2,  E.  I.  du  Pont  de  Nemours  &  Co.  (Inc.),  Wil¬ 
mington  98,  Delaware. 

TEXTILE  FIBERS  DEPARTMENT 

*ts.u.$.  PAT.Of 

BETTER  THINGS  FOR  BETTER  IIVING 
...THROUGH  CHEMtSTRT 
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— here  are  latest  progress  highlights  •  •  • 


PROGRESS  IN  CONSTRUCTION 

Workmen  have  just  installed  21  of  the  first  30  new  Goss 
Headliner  high-speed  4-color  presses  in  the  new  Sun-Times 
Building,  just  west  of  the  Wrigley  Building  on  the  north 
bank  of  the  Chicago  River.  Provision  for  a  total  of  66  press 
units  is  made  in  Chicago's  newest  and  most  modern  news¬ 
paper  plant,  to  be  ready  for  occupancy  this  summer. 

PROGRESS  IN  ADVERTISING 

Last  year  The  Sun-Times  moved  up  to  No.  2  spot  in  retail 
and  classified  advertising,  printing  more  than  either  evening 
paper.  During  January  and  February,  1957,  The  Sun-Times 
was  the  on/y  Chicago  newspaper  to  enjoy  gains  in  total 
full-run  advertising. 

PROGRESS  IN  CIRCULATION 

For  the  6  month  ABC  period  ending  Sept.  30,  1956  (latest 
available),  Sun-Times  circulation  was  UP  over  21,000  daily, 
UP  over  87,000  Sunday,  against  the  same  period  in  1955. 
The  Sun-Times  scored  Chicago's  biggest  daily  circulation 
gain;  Chicago's  on/y  Sunday  circulation  gain. 

With  completion  this  summer  of  the  $15,000,000  new  Sun- 
Times  Building  project,  we  will  be  equipped  to  serve  more 
readers  and  advertisers  still  better.  We  will  offer  daily 
issues  up  to  128  pages  in  size,  as  opposed  to  our  present 
daily  top  size  of  96  pages.  They  will  be  brightened  with 
editorial  and  advertising  in  sparkling  full  ROP  color,  as 
well  as  in  crisp  black  and  white. 


KWITH  the  new  CHICAGO 


^  Growing 

'*'<//)  Chicago  .  .  . 
rr  the  new  Sun-Timei 

L  building  now  under 

••  construction 


*'•''4  CHICAGO 


n 


SUN-TIMES 


THE  newspaper  OFTHE  new  CHICAGO 
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2  /Vctc  Members 
On  ABC  Board 


Richard  C.  Steele,  general  m  Europe  on  neia 

manager,  Worcester  (Mass.)  Foundation  fellowship. 
Telegram-Gazette,  was  elected  ♦  ♦  • 

to  fill  the  un-  Charles  H.  Beard,  city  edi- 

H  expired  term  of  tor  of  the  Lima  (Ohio)  News— 
William  F.  resigned,  to  join  the  public  re- 
Luc  ey,  Law-  lations  department  of  Willys 
renee  (Mass.)  Motors,  Inc.,  in  Toledo. 

Eagle  -  Tribune  *  *  * 

business  man-  Stulz,  secretary-treasur¬ 

er  of  Parade  Publications— 
president  of  the  Gravure  Tech¬ 
nical  Association. 


ager,  on  the 
Audit  Bureau 
of  Circulations 
board  of  direc¬ 
tors  at  the  re- 

**••••  cent  Florida  Warren  Carlson,  formerly 
meeting  of  the  board.  Mr.  of  the  copydesk  of  the  Schenec- 
Lucey  resigned  because  of  poor  tody  (N.Y.)  Gazette — to  the 
health.  He  has  been  a  news-  copydesk  of  the  Albany  (N.Y.) 
paper  director  for  nearly  10  Knickerbocker  News. 
years.  *  *  * 

Also  elected  to  the  board  was  William  F.  Chaloner.  as- 
Thomas  B  Ha, re,  president,  telegraph  editor  of  the 

Haire  I^blishing  Co  New  ^Conn.)  American 

York,  replacing  J.  E.  Blackbinm  tele^aph  editor.  He  is  re- 

Jr.,  who  has  resided  from  Me-  »  ^  Lum  Cook, 

Graw-Hill  Publishmg  Co.,  New  f  reporter 
York.  Mr.  Haire  will  represent  reporter. 

the  business  paper  division  of  *  *  * 

the  Bureau.  ARTHtJR  W.  Poretz,  former 

^  ,  New  Haven  ((Donn.)  Evening 

.  •  Register  reporter — to  assistant 

A.  H.  Schroeder,  advertising  ^lic  relations, 

manager  of  the  Fond  du  Lac  - 

(Wis.)  Daily  Commonwealth  ^  ^  ^  ^  Swift,  formerly  a  re-  William  C.  Mateer,  former 

Reporter,  has  completed  40  •  ♦  *  porter  on  the  Gadsden  (Ala.)  copy  reader  of  the  Springfield 

years  with  the  organization.  Walter  Wolff,  formerly  Times— U)  the  copy  desk  of  the  (Ohio)  Daily  News— to  Teguci- 

with  the  Bloomington  (Ill.)  Birmingham  (Ala.)  Post-Her-  galpa,  Honduras,  as  a  foreign 

_  *  ...  Daily  Pantaaranh — named  city  oW.  service  officer  of  the  U.S.  In- 

*  *  *  formation  Agency,  his  first  m- 

WiLBUR  Kinley,  sports  edi-  *  *  * 

r  of  the  Tampa  (Fla.)  Times  jj^j  gotten,  police  reporter 
r  the  last  15  years-resigned.  f^r  the  Springfield  (Ohio) 
e  was  succeed^  by  Robert  News-bought  out  hs 

.  Frick,  with  the  Times  partner’s  co-ownership  of  the 

(orts  staff  11  years.  Greene  County  Guardian,  » 

♦  ♦  ♦  Jamestown,  Ohio,  weekly.  G<*- 

Charles  Smith,  formerly  ^on  C.  Baskett  returned  to 

ith  UP  in  Atlanta — to  man-  Opelousas,  La.,  to  become  ^ 

fer  of  the  Tampa  UP  bureau,  sociated  again  with  the  Won 
icceeding  Charles  E.  Noland,  Publishing  Co. 


TITLE  OF  PRINCESS  Gu-Tah-Gah  (Mrs.  Smoke  Signal)  wai  confarrod 
on  Olga  Curtis,  left,  INS  women's  editor,  in  Kiowa  Tribe  ceramooy 
recently  in  Oklahoma.  Miss  Curtis  uses  ceremonial  headdress  and 
princess  slippers  only  when  in  conference  with  the  managing  editor 
(she  nays). 


Paul  Gustafson,  religion 
editor  of  the  Milwaukee  (Wis.) 
Sentinel — selected  to  accompany 
a  group  on  a  world  tour  of 
Presbyterian  mission  stations. 


Your  Boat  and  Mine 

1  By  J.KENNETH  WHIHEKER 

W  Technical  Editor  of  “THE  RUDDER" 


Informative  weekly  column  for  the  30,000,000  news¬ 
paper  readers  interested  in  this  fastest  growing 
sport.  Saturday  p.m.,  600  words  mat  illustration. 
Write  or  wire  for  rates  and  samples. 

STARBOUND  FEATURES 

9  Murray  Street  New  York  7,  N.  Y. 
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Landry  Now  Editor 
Of  British  UP 

Montreal 
Three  executive  chatifces  in 
British  United  Press  have  been 
announced. 

Dennis  Landry,  executive 
news  editor  of  BUP  since  1949, 
was  promoted  to  editor.  He 
joined  the  United  Press  in  1928. 

Before  coming  to  Montreal  he 
was  bureau  manager  in  Phoe¬ 
nix,  Salem,  Ore ,  Portland,  Ore., 

Salt  Lake  City,  Mexico  City 
and  Caracas. 

Willard  D.  Eberhart,  Mon¬ 
treal  bureau  manager,  was  pro¬ 
moted  to  executive  news  editor. 

He  joined  UP  in  Portland,  Ore., 
in  1937,  later  managed  bureaus 
at  Seattle  and  Honolulu.  THESPIAN— Dick  Spry,  assisfen* 

Robert  W.  Keyserlingk,  has  */*♦? 

BHP  .s  general  busi-  ,tL,:Tc^<lLrw:u.Tl. “ 
ness  manager.  theatrical  production  that  ran  for 

*  *  *  13  performances.  He  had  to  give 

Clark  Aten,  formerly  advar-  “P  •  mustache  he  has  worn  for 

tising  director  of  the  Camden  years. 

(Ark.)  News — to  the  Laredo  Norman  R.  Poirer  has  joined 

(T«a8)  Times  in  a  similar  the  editorial  staff  of  the  Read- 
position.  ing  (Pa.)  Record,  new  tabloid 

*  *  *  weekly.  He  was  with  the  Potts- 

WiLLiAM  R.  Eckhof,  with  tovm  (Pa.)  Mercury  four  years. 

the  Albany  (N.Y.)  Knicker-  *  ,  * 

boeker  Setva  since  late  1956 

as  copyreader  —  to  assistant  William  J.  Murpi 

city  editor.  He  was  formerly  advertising  executii 
city  editor  of  the  Utica  (N.Y.)  Rutland  (Vt.)  Dail, 

Daily  Preaa.  given  a  gold  life  i 

*  •  ♦  card  in  the  New  Eng 

T.  H.  Fletcher — to  director  paper  Advertising 

of  local  retail  advertising  of  Association, 
the  Son  Antonio  (Tex.)  Ex-  *  ♦  * 

press  and  News,  with  Clinton  _  „  _ 

Rowi  as  his  assistant.  Eric  Richard  McCapfi 
Goranson,  member  of  the  Ex-  “lanaKinR 
press  sports  sUff-resigned  to  <Va.)  Herald  Couni 
become  sports  editor  of  the  resignation  of  Wo 
PortMnouth  (Va.)  Times.  Ken  several  months  ago 
Kannamer,  formerly  of  the  managing  editor.  Pi 
Lubbock  (Tex.)  Avalanche — to  Herald  ( 

the  local  staff  of  the  E-N.  served  on  the  news 

^  ^  ^  Bristol  Virgima-Ter, 

Jack  McDonald,  formerly  of  ^ 

the  Son  Francisco  (Calif.)  Spet 

Examiner  and  Cincinnati  (Ohio)  ' 

Enquirer  —  to  Long  Beach  {{( 

(Calif.)  Independent  Preas- 
Telegram  city  staff.  Jim  Me-  1^ 

Cauley,  formerly  with  Omaha 
(Neb.)  World-Herald,  Salt 

i^ke  City  (Utah)  Deseret  ThU  one  ha*  erei 

New*  and  UP — to  copy  desk.  render  reaponee  ( rce 

fu picture  editor  of  ^nee  m  one  of  the 
the  P-T — to  newly  combined 
Bellflower  and  Compton  offices 
M  bureau  chief,  in  charge  of 
new  edition.  He  is  succeeded 
by  Robert  Swanson,  promoted 
from  reporter.  George  Shuman, 
promoted  from  Wisephoto  oper-  THE  REC 

ator  to  photographer.  P” 
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Richard  H.  Shearin,  science 
and  aviation  reporter  of  the 
Dayton  (Ohio)  Daily  News — 
won  the  1957  Wright  Aviation 
Award  for  outstanding  contri¬ 
butions  to  the  public’s  concep¬ 
tion  of  air  power. 

•  *  * 

John  G.  Blair,  Cleveland 
(Ohio)  Plain  Dealer  reporter — 
appointed  marine  editor,  suc¬ 
ceeding  Virgil  Gaynob,  who  is 
transferring  to  the  paper’s 
sports  department. 

e  *  • 

Fred  Morrison,  football  star 
at  Ohio  State  University  and 
with  the  Cleveland  Browns, 
professional  club — to  the  pro¬ 
motion  department  of  the 
Columbus  (Ohio)  Dispatch.  The 


I  i  last  two  years  he  has  been  in 
r  I  radio  work. 

^  «  «  « 


William  J.  Murphy,  retiring 
advertising  executive  of  the 
Rutland  (Vt.)  Daily  Herald — 
g^ven  a  gold  life  membership 
card  in  the  New  England  News¬ 
paper  Advertising  Executives 
Association. 


Richard  McCaffrey,  acting 
managing  editor  of  the  Bristol 
(Va.)  Herald  Courier  since  the 
resignation  of  Woody  Vance 
several  months  ago — appointed 
managing  editor.  Prior  to  join¬ 
ing  the  Herald  Courier,  he 
served  on  the  news  staff  of  the 
Bristol  Virginia-Tennessean. 


Mrs.  Marion  B.  Kallfelz, 
reporter  for  eight  years  with 
the  New  Brunswick  (N.J.) 
Daily  and  Sunday  Home  News 
— new  suburban  correspondent 
for  the  Wilmington  (Del.) 
Morning  News  in  E'.smere. 


Ludy  Heads  Stauffer 
Radio-TV  Stations 

Ben  Ludy,  formerly  general 
manager  of  stations  WTBW  and 
WIBW-TV  Topeka,  Kansas,  is 
appointed  director  of  National 
Advertising  Sales  for  Canper 
stations  WIBW  and  WIBW-TV 
and  for  the  Stauffer  radio  sta¬ 
tions  KGFF,  KSEK  and  KSOK, 
with  headquarters  in  the  Chi¬ 
cago  office  of  Capper  Publica¬ 
tions,  Inc.,  it  was  announced  to¬ 
day  by  Kenneth  Constant,  di¬ 
rector  of  advertising  for  Cap¬ 
per  Publications,  Inc. 

Mr.  Ludy  w  11  work  through 
the  Capper  branch  offices  in 
seven  cities  which  represent 
nationally  the  Stauffer  Radio 
Stations  and  all  Capper  proper¬ 
ties,  Thad  Sandstrom,  formerly 
general  manager  of  radio  sta¬ 
tion  KSEK,  Pittsburgh,  Kansas, 
is  appointed  geneial  manager 
of  WIBW  and  WIBW-TV,  suc¬ 
ceeding  Mr.  Ludy. 


Robert  L.  Amick  has  been 
promoted  to  circulation  man¬ 
ager  of  the  Beckely  Newspaper 
Corp.,  Beckely,  W.  Va.,  succeed¬ 
ing  J.  H.  Cline,  resigned  to  do 
circulation  work  with  the 
Charleston  (S.C.)  Mail. 

*  «  « 

Robert  Bileter — resigned  as 
reporter  for  the  Morgantown 
(W.  Va.)Po8f  to  take  a  similar 
position  with  the  Pittsburgh 
(Pa.)  Sun-Telegraph. 

*  *  * 

Ben  Kent,  former  city  editor 
of  the  Bluefield  (W.  Va.)  Daily 
Telegraph — to  state  editor  of 
the  Charlottesville  (Va.)  Daily 
Progress. 

«  *  « 

Sid  Steen,  managing  edi¬ 
tor  of  the  Tulsa  (Okla.)  Daily 
World — elected  to  Board  of 
Directors  of  American  View¬ 
point  Inc,,  non-partisan  citizen¬ 
ship  education  organization. 
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F.  B.  Cunningham,  national 
advertising  director  of  the  To¬ 
peka  (Kas.)  Daily  Capital  and 
State  Journal — retired  after  47 
years  with  Capper  publications. 
He  joined  the  Capital’s  adver¬ 
tising  department  in  1910. 

(Continued  on  page  44) 


different! 


Ed  Koterba 

No  other  Washinffton  column 
tells  of  life  in  the  capital 
so  intimately, 
so  entertainingly, 
so  candidly  — 

I  as  Ed  Koterba’s 

I  */!  ^ 
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A  Bit  of  Washington 
news  enterprises 
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Personal 

(Continued  from  page  43) 

Larry  Allsion,  page  one  edi¬ 
tor  of  the  Downey  (Calif.) 
Live  Wire — to  Long  Beach 
(Calif.)  Independent,  Press- 
Telegram  as  reporter-deskman. 
Bob  Whearley,  P-T  reporter — 
to  Los  Angeles  (Calif.)  Times 
as  general  assignment  reporter. 
Jim  Douthit,  formerly  with  the 
Fairbanks  (T.A.)  Daily  News- 
Miner — to  Press-Telegram  as 
reporter-photographer  in  the 
Bellflower  bureau. 

*  *  * 

Herb  Thorpe  Jr,  former 
sports  editor  of  the  Dover 
(N.J.)  Advance — assumed  du¬ 
ties  as  suburban  editor  of  the 
Morristown  (N.J.)  Daily  Rec¬ 
ord. 

♦  *  * 

James  M.  Daniel,  formerly 
with  the  Washington  bureau  of 
the  Scripps-Howard  newspapers 
— to  the  editorial  staff  of  Time. 
♦  ♦  » 

Sti’ART  Bohacek,  former 
publisher  of  the  Wilber  (Neb.) 
Republican — to  Nagoya,  Japan, 
as  foreign  service  staff  officer 
with  the  U.  S.  Information 
.\gency. 

*  *  * 

John  C.  Kelley,  sports 
writer  for  the  Lincoln  (Neb.) 
Journal — named  editor  of  the 
Division  of  Nebraska  Resources 
publication,  Nebraska  on  the 
March.  Al  Remmenga,  assistant 
city  editor  of  the  Journal — to 
the  .\rmy  at  Ft.  Benning,  Ga. 

*  *  * 

Daniel  W.  Gottlieb,  former 
reporter  for  the  Hartford 
(Conn.)  Courant — to  reportor- 
ial  staff,  Hartford  (Conn.) 


Robert  McLaughli.n,  sjmrts 
editor  and  photographer  for  the 
Wellington  (Kas.)  Daily  News 
— to  the  Emporia  (Kas.)  Ga¬ 
zette. 


Burt  Nelso.n — resigned  as 
state  editor  of  the  Sclvenectady 
(N.Y.)  Gazette  to  go  on  the 
copy  desk  of  the  New  York 
Journal  American.  He  is  suc¬ 
ceeded  by  Fred  Frasier,  who 
has  been  in  charge  of  the 
Gazette’s  Ballston  Spa  office. 


Harry  Guy 
Dies;  Dallas 
Ad  Director 


Tho.mas  D.  MacGuire,  formei- 
reporter  and  sports  editor  of 
the  Erie  (Pa.)  Dispatch — to  the 
Buffalo  (N.Y.)  Courier-Express 
as  a  copy  editor  in  the  features 
department. 


Sheldon  B.  Smith,  city  hall 
reporter  for  the  Bridgeport 
(Conn.)  Telegram  and  formerly 
on  the  city  staff  of  the  Bridge¬ 
port  (Conn.)  Post — to  the  city 
staff  of  the  Baltimore  (Md.) 
Evening  Sun.  John  Stuart  Cox 
— to  the  city  staff  of  the  Sun. 


Bill  Whistij:r — to  the  Well¬ 
ington  (Kas.)  Daily  News, 


Bob  Lauffer,  former  report¬ 
er-photographer  for  the  Pratt 
(Kas.)  Daily  Tribune — to  the 
Topeka  bureau  of  the  Associ¬ 
ated  Press. 


Marion  Dunn — shifted  from 
the  copy  desk  of  the  Salt  Lake 
City  (Utah)  Deseret  News  and 
Telegram  to  the  editorial  writ¬ 
ing  staff.  John  R.  Talmage. 
editorial  writer,  left  to  become 
special  adviser  to  Utah  Gov. 
George  D.  Clyde.  Milt  Jacob— 
from  the  city  desk  to  the  copy 
desk  rim. 


Fred  Cloud,  editorial  writer 
and  news  editor  of  the  King- 
man  (Kas.)  Leader-Courier  and 
Journal — announced  his  retire¬ 
ment.  Almost  80,  he  had  been 
with  the  L-C  five  years  and 
with  the  Journal  since  1930. 


Eastern  manufacturer  of  graphic  arts  equipment 
has  opening  for  mature,  educated  man  with 
complete  knowledge  and  working  experience 
in  composing  room  and  related  mechanical 
departments.  Must  have  administrative  experi¬ 
ence,  ability  to  present  ideas  clearly,  interest 
in  developing  better  operating  methods,  and 
layout  principles. 

Salary  commensurate  with  experience  Send 
complete  resume  to 

BOX  1.000 
EDITOR  &  PUBLISHER 


Dallas,  Tex. 

Harry  D.  Guy,  advertising  di¬ 
rector  of  the  Dallas  Morning 
News  and  a  nationally-recog¬ 
nized  authority 
on  merchandis¬ 
ing  and  adver¬ 
tising,  died 
March  14  short¬ 
ly  after  col¬ 
lapsing  at  his 
desk  at  the 
News. 

Mr.  Guy,  who 
was  fi6,  had 
Guy  been  with  the 

News  since 
1913,  soon  after  he  was  gradu¬ 
ated  from  the  University  of 
Missouri  School  of  Journalism. 
Beginning  as  a  classified  adver¬ 
tising  salesman,  he  later  be¬ 
came  classified  advertising 
manager,  then  display  adver¬ 
tising  manager,  manager  of  the 
national  advertising  depart¬ 
ment,  then  advertising  director. 

His  philosophy  of  advertising 
was  one  of  service  to  seller  and 
buyer.  During  his  years  with 
the  News,  he  directed  the  local 
merchandising  programs  of 
scores  of  national  advertising 
accounts  and  played  an  impor¬ 
tant  part  in  getting  distribu¬ 
tion  of  many  new  products,  the 
names  of  which  now  are  house¬ 
hold  words. 

He  was  recognized  as  one  of 
the  outstanding  graduates  of 
the  Missouri  School  of  Jour¬ 
nalism  at  Columbia,  Mo.  He 
frequently  returned  to  the 
school  to  lecture  to  the  student 
body  and  at  the  university’s 
advertising  institutes. 

In  1954,  Mr.  Guy  was  honored 
by  the  University  of  Missouri 
when  it  presented  him  one  of  its 
honor  awards  for  Distinguished 
Service  in  Journalism. 

Mr.  Guy  was  bom  in  Kansas 
City,  Mo.  and  worked  in  retail 
stores  there  before  becoming 
a  newspaper  adman.  He  was  a 
member  of  the  Newspaper  Ad¬ 
vertising  Executives  .Associa¬ 
tion. 


(ibituarg 

Walter  L.  Tushingham,  81. 
former  vicepresident  and  gfener- 
al  manager  of  the  Camden 
(N.J.)  Courier-Post.  He  retired 
in  1947  after  a  57  year  news¬ 
paper  career;  March  13. 


Linage  Footnote 

The  annual  linage  listing  pre¬ 
pared  by  Media  Records  for  the 
Charleston  (W.Va.)  Mail  (e  & 
S)  on  page  72  of  the  March  16 
issue  omitted  a  footnote  indi¬ 
cating  that  the  Sunday  figure 
included  Parade  linage. 


Maurice  Nantel,  45,  Freneh- 
Canadian  newspaperman  and 
former  Parliamentary  corre¬ 
spondent  for  Le  Canada,  Mon¬ 
treal  from  1933  to  1953;  March 
13. 

«  *  * 

Charles  D.  Nethaway,  43, 
manager  of  the  UP  bureau  in 
Kansas  City,  Mo.  He  was  for¬ 
merly  with  the  Dallas  bureau, 
the  Terrell  (Tex.)  Tribune, 
manager  of  the  New  Orleans 

UP  bureau,  of  a  stroke;  March 

12. 

*  *  « 

Joseph  A.  F.  Murray,  44, 

former  reporter  for  the  Ntu 
York  Times,  Brooklyn  Eagk 
and  the  New  York  City  News 
Association.  He  had  been  iH 

with  cancer  for  the  last  six 

months;  March  14. 

«  4: 

Dr.  Samuel  J.  Doran,  73. 
editor  and  publisher  of  the 
Alameda  (Sask.)  Dispatch  from 
1913  until  his  retirement  in 
1951 ;  March  6. 

«  *  * 

William  S.  Barton,  59. 

science  editor  of  the  Lo* 
Angeles  (Calif.)  Times,  of  a 
heart  ailment.  An  early  spe¬ 
cialist  in  science  journalism,  he 
was  among  the  first  in  the  field 
to  report  on  the  potentialities 
of  atomic  fission;  March  12. 

«  *  * 

Edward  L.  Bowman,  53,  ex¬ 
ecutive  of  Benton  &  Bowles. 
Inc.,  New  York  advertising 
agency.  He  published  the 
weekly  Seneca  Falls  (N.Y.) 
Reveille  for  several  years; 
March  13. 

0  ♦  O 

Harold  E.  Hunt,  70,  member 
of  the  editorial  staff  of  the 
Portland  Oregon  Journal  for  38 
years  until  his  retirement  in 
1949;  March  9. 

*  •  * 

Mrs.  Lily  A.  Ericson, 
former  publisher  of  the  Brow 
erd  (Minn.)  Tribune  and  the 
Spoaner  (Minn.)  Northern 
News;  March  11. 

*  *  * 

Frederick  K.  Abbott,  W. 
former  press  accreditations  of¬ 
ficer  for  the  United  Nations 
He  had  been  Paris  bureau  nun_ 
ager  for  INS,  reporter  for  AF 
in  Paris  and  a  staff  member  of 
the  old  New  York  Herald  of 
Paris;  March  13. 
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ALFRED 
“FREDDIE” 
SHEINWOLD 
IS  A  WINNER 


A  GREAT  WRITER 
AND  A  GREAT 
CHAMPION 


AUTHOR  OF  FOUR 
BOOKS  ON  BRIDGE 


AND  REMEMBER— 

There  is  more  reader  interest 
in  Bridge  today  than  ever  be¬ 
fore  as  proven  by  the  fact 
that  the  American  Contract 
Bridge  League  membership  has 
increased  300%  in  only  10 


^  AND  1 _ 

(juote  Iroiii  anotlier  letter  just  rtteiitly  received— 

T  am  not  a  bridge  expert  my  self,  so  1  decided  to  give  the  local  bridge  club  a  Uxik  at  the  Sheinwold  release  you  had  si-iit  The  Journal. 
Hitherto  the  Bridge  club  officials  and  members  had  been  strong  for  another  column.  However,  upon  reading  the  Sheinwold  releases  they 
discovered  this  was  exactly  what  they  had  been  teacbing  and  using  in  their  club  games.  They  were  (juite  enthusiastic  about  Sheinwold. 
Hence  my  decision  to  make  the  change.” 

Signed,  F.  .M.  Gerrie,  Fditor,  Edmonton  Canada  Journal 

The  Indianapolis  Star  is  just  one  of  a  long  list  of  leading  newspapers  across  the  country  that  never  before  used  a  daily  Bridge  colnnm- 
"ntil  Sheinwold  created  a  column  they  couldn’t  resist! 

If  the  “Freddie”  Sheinwold  column  is  still  open  in  your  territory,  we  suggest  you  join  the  long  list  of  happy  editors  and  arrange  to 
get  it  for  your  newspaper  as  soon  as  possible.  Just  wire  collect  or  write  for  sample  releases. 
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CIRCULATIOIN 


Meyer  Tells  How  Motor 
Routes  Do  Double  Job 


By  George  A.  Brandenburg 


How  motor  routes  help  in 
spot  delivery  to  carriers  in  out¬ 
side  towns  and  sandwich  in 
throw-offs  to  rural  subscribers 
was  told  by  Arthur  E.  Meyer, 
Clinton  (Iowa)  Herald  circula¬ 
tion  manager,  at  the  recent 
Central  States  meeting. 

Mr.  Meyer  explained  the  cost 
of  operating  six  such  motor 
routes,  covering  a  daily  total 
of  481  miles,  driven  on  a  circle 
network  basis.  The  farm  homes 
serviced  by  throw-offs  are  iden¬ 
tified  with  a  bright  red  sign 
with  white  center. 

Here’s  how  the  Herald’s  mo¬ 
tor  route  service  works,  repre¬ 
senting  a  total  cost  per  week 
of  $334.50,  or  an  average  of 
11.7^  per  mile: 

3  Copies  of  Directory 

“Each  motor  route  has  a  com¬ 
plete  directory  of  homes  located 
along  the  road  from  town  to 
town,”  Mr.  Meyer  explained. 
“Three  copies  of  each  directoiy 
is  made,  one  of  which  is  kept 
in  the  office,  where  a  record 
when  a  subscriber  moves  from 
one  place  to  the  other,  or  a 
new  one  starts  the  motor  serv¬ 
ice,  or  one  discontinues  such 
service. 

“One  is  sent  to  the  district 
man,  who  marks  his  own  direc¬ 
tory  upon  notification  from  the 
office  of  such  changes,  or  when 
they  send  changes  to  the  office. 
'The  third  copy  is  given  to  the 
driver  of  the  route,  also  a  start 
or  stop  is  sent  to  him  when 
there  is  a  change,  at  which  time, 
he  is  to  change  his  list  accord¬ 
ingly.  Each  home  is  numbered 
and  the  directory  includes  land¬ 
marks  such  as  intersecting 

WE  DO 

APPRECIATE 

THE  NEW 

INSTALLATIONS 

AND 

REPEAT  ORDERS 

From  Old  Customers  Re¬ 
ceived  in  January,  Feb¬ 
ruary  and  March  to  date 
and  predict  from  ad¬ 
vance  orders  that  April 
will  be  the  biggest 
month  in  our  history. 

AUTOMATIC 
News  Vending  Corp. 

7  N.  Brentwood  Blvd. 

St.  Louis  (5)  Mo. 


roads,  bridges,  schools,  etc. 
which  helps  the  driver  locate 
the  subscriber,  especially  when 
a  new  one  is  started. 

“District  men  maintain  the 
signs  on  his  own  route  and 
make  new  directories  each  year, 
after  most  of  the  moving  is 
done  for  the  year,  at  the  same 
time  putting  in  any  new  houses, 
consequently,  renumbering  if 
necessary.  The  houses  are 
numbered  whether  anyone  lives 
in  them  at  the  time  of  making 
the  directory  or  whether  they 
are  subscribers  or  not. 

Rate  Made  Attractive 

“Subscription  billing  for  mo¬ 
tor  routes  encourage  annual 
renewal  and  most  readers  sub¬ 
scribe  by  the  year.  Our  annual 
price  is  $12,  6  months  $7.00,  3 
months  $4.00  and  1  month  $2, 
simple  arithmetic  will  show  that 
at  the  monthly  rate  a  reader 
pays  $24  per  year  for  his  Clin¬ 
ton  Herald,  thus  making  our 
$12  price  a  sireable  saving. 

“In  our  mailing  room  we  car¬ 
ry  a  full  mail  I’st  of  all  motor 
route  readers,  this  includes  a 
proper  address  and  at  any  time 
we  might  fail  to  make  any  part 
of  a  motor  route  for  reasons 
of  weather,  road  conditions,  or 
flood  stages,  these  plates  are 
put  in  the  proper  R.  F.  D.  and 
delivery  is  made  by  mail  during 
the  time  it  is  impossible  to 
deliver  by  motor  route.  These 
plates  are  also  used  for  the 
billing  of  subscribers  at  time  of 
expiration. 

“Wrapping  of  singles  for 
throw-offs  is  done  in  new'sprint 
measuring  10  x  13  inches,  for 
good  weather,  however,  for 
rainy  or  snowy  days,  we  use  a 
processed  semi-waterproof  pa¬ 
per  of  yellow-orange  color 
which  is  easily  seen  in  snow  or 
on  the  roadside.” 

The  cost  in  addition  to  salary 
on  runs: 

Circles  for  making  signs, 
8*/^^  each. 

Flikkers  for  putting  on  signs, 
!(*  each. 

Paper  for  wrapping,  $162  per 
thousand  pounds. 

lotca  Short  Course 

The  eighth  annual  Iowa  Short 
Course  on  Newspaper  Circula¬ 
tion  is  set  for  May  5-6  at  the 
State  University  of  Iowa,  Iowa 
City,  la.  The  course  draws  some 


60  circulators  each  year  from 
six  to  nine  Midwest  states.  It 
is  staged  under  the  direction  of 
Wilbur  Peterson,  School  of 
Journalism  instructor, 

ISew  Lineup 
Ed  Mill,  circulation  director 
of  the  Davenport  (Iowa)  News¬ 
papers,  Inc.,  has  announced 
that  Myron  Ruhberg,  formerly 
country  circulation  manager, 
has  been  named  assistant  circu¬ 
lation  director.  Paul  Bellman, 
formerly  circulation  promotion 
manager,  has  been  appointed 
Quad-City  circulation  manager. 
Ruth  Fitzgerald  replaces  Mr. 
Bellman  as  circulation  promo¬ 
tion  manager. 


Sundberg  Heads 
Central  States 

Chicago 

Ivan  Sundberg,  St.  Paul 
(Minn.)  Dispatch  and  Pioneer 
Press,  was  elected  president  of 
the  Central 
States  Circula- 
tion  Managers 
w  ™  ■  Association,  suc- 

^  iV  ▼  ceeding  Roland 

H.  Ziegler, 
Saginaw 
Ai  (Mich.)  News, 

who  becomes 
chairman  of  the 
board. 

Sundberg  Robert  A. 

Bauer,  Musca¬ 
tine  (Iowa)  Journal  and  News 
Tribune,  was  chosen  vicepresi¬ 
dent  and  C.  K.  Jefferson,  Des 
Moines  (Iowa)  Register  and 
Tribune,  was  re-elected  to  his 
27th  term  as  secretai’y-treas- 
urer.  Named  directors  were  Ray 
Houck,  Indianapolis  (Ind.) 
Star  and  News;  Hugh  Patter¬ 
son,  Water’oo  (Iowa)  Courier; 
and  Howard  Mathews,  Lexing¬ 
ton  (Ky.)  Herald-Leader.  M. 
E.  Fisher,  Minneapolis  (Minn.) 
Star  and  Tribune,  was  nomin¬ 
ated  as  the  Central  States’  rep¬ 
resentative  on  the  board  of 
International  Circulation  Man¬ 
agers  Association. 

More  than  200  Central 
Staters  were  in  attendance  at 
the  two-day  meeting  devoted  to 
circulation  selling  problems. 
The  association  voted  to  spon¬ 
sor  “Operation  Build-Up,” 
ICMA’s  sales  training  program, 
to  the  tune  of  $1,500. 

C.  K.  Jefferson,  speaking  as 
a  member  of  the  ICMA  sales 
training  committee,  urged  cir¬ 
culators  to  decide  quickly  in 
recommending  to  their  publish¬ 
ers  the  ordering  of  “Operation 
Build-Up”  sales  training  tools. 
Target  date  for  the  issuing  of 
the  sales  material  has  been 
tentatively  set  for  June  1. 


Kron  Elected 
Head  of  L,  A. 
Audit  Service 

Arthur  A.  Kron,  executWe 
vicepresident  of  Gotham  Vladi¬ 
mir,  Inc.,  has  been  elected 
president  of  the  Office  of  Certi- 
fied  Circulation,  Inc.,  an  audit¬ 
ing  service  for  Latin-Americar 
publications. 

Mr.  Kron  takes  the  place  of 
Carlos  Mantilla,  editor  of  El 
Comercio,  of  Quito,  Ecuador. 
Mr.  Mant'lla  had  h?aded  the 
service  since  its  founding  three 
years  ago  by  the  Inter-Ameri¬ 
can  Press  Association. 

OCC,  at  a  member.ship  meet¬ 
ing,  elected  a  20-man  board  of 
directors  on  which  advertiser 
and  agency  representatives  have 
a  majority  vote.  On  the  IxMird 
are  eight  agency  representa¬ 
tives,  six  advertisers  and  sii 
newspaper  and  magazine  pub¬ 
lishers.  Heretofore  the  pub¬ 
lishers,  all  members  of  lAPA, 
have  had  a  control  ing  vote. 

Mr.  Kron  was  instrumental 
in  setting  up  bus'ness  publica¬ 
tion  audits  in  its  present  form. 

Other  officers  elected  by  the 
board  are  Harold  E.  Weinhdti 
of  Young  and  Rubicam  and 
William  E.  Barlow  of  Vwioa 
Magazine,  vicepresidents,  and 
James  B.  Canel,  secretary- 
treasurer. 

Newspaper  Broker 
Sues  for  $10,700  Fee 

Los  Ancelc 
Joseph  A.  Snyder,  newspaper 
broker,  has  filed  suit  to  collect 
a  $10,700  commission  arisinf 
from  the  sale  of  the  Son  Fer¬ 
nando  Sun  and  Valley  Reporter. 
He  named  as  defendant,  Robert 
W.  Straus,  whom  he  claimd 
promised  to  go  through  him  in 
the  newspaper  purchase.  He 
said  he  understood  the  sale 
price  was  $2CO,000. 

• 

On  Education  Project 

COLU.MBUS,  Ohio 
Mrs.  Louis  B.  Seltzer,  wife 
of  the  editor  of  the  Clevelani 
Press,  has  been  appointed  by 
Gov.  C.  William  O’Neill  to  i 
special  Ohio  commission  to  de¬ 
velop  a  statewide  education  pro¬ 
gram  beyond  high  school. 

• 

Bej!  Your  Pardon 
Mrs.  Betty  Wilkirson. 
Charleston  (S.C.)  Nevis 
Courier,  won  the  McKissick 
Award  for  best  feature  story 
of  the  year.  E&P  incorrectly 
named  Miss  Betty  Wilkerson 
(March  9,  page  52). 
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News  Barrier  Appeal 
System  Ineffective 


Washington  stitution  VA  contmu^  to  op-  broker”  "and”  lack' "of  had  been  made  of  a  letter  from 

The  fii-et  report  on  activities  pose  relea^  of  the  data  and  ^JJ^ority  was  aiWd  The  bS-  Gen.  Matthew  Ridgway  to  Sec- 

of  the  news  banner  appals  engaged  Morgan  in  an  ex-  ““  retary  Charles  E.  Wilson,  giv- 

procedure  set  up  by  President  change  of  letters,  last  of  which  ^eau  of  i^ustoin  torn  Morgan  mannower  cuts 

E™nho»er  1963  «id.  up  t.  relturuted  if  opposition  undor  volnt,  rules. 


After  four  months,  CBS  re-  tion  against  releasing  names 
peated  its  refusal  and  the  Tam-  and  salaries  of  employes.  Wig- 
jM  Tribune  editor  was  notified,  gins  was  advised  that  the  re- 
7.  A  Florida  lawyer  protested  gelation  would  be  repealed  and 
when  the  Treasury  Bureau  of  information  released. 
Customs  refused  to  state  rea-  10-  Complaint  was  r^eived 
sons  for  revocation  of  a  custom  ^hat  improper  classification 


date  of  Jan.  26,  1955.  No  8.  North  American  Gasoline 


Com^ilaint  was  made 


In  the  early  days  of  this  Ad-  further  action  was  mentioned.  Tax  Conference  was  turned  against  classification  of  infor- 

ministration,  the  press  corps  0^  jl.  Newton  J  r.,  on  be-  ***  request  for  <iato  on  jjjation  about  the  movement  of 

prevailed  upon  the  I*resident  to  the  Freedom  of  Infor-  vessels,  passengers,  freight  and  strategic  Air  Command  units 

substitute  a  new  dr^t  for  the  mation  Committee  of  Sigma  inland  waterways.  overseas  posts.  No  report 

Executive  Order  issued  by  Delta  Chi,  complained  that  the  .  Defense  Department  said  made  by  Morgan’s  office. 

Harry  S.  Truman,  declared  pur-  civij  Service  Commission  re-  the  information  was  received  in  j^hn  E.  Moss  Jr.,  com¬ 
pose  of  which  was  to  cut  red  fused  to  divulge  names  and  re-  confidence  from  those  in  the  ^jttee  chairman,  observed. 

Upe,  ease  the  flow  of  news,  and  tirement  pay  of  former  Con-  business  and  could  not  be  re-  Congressman  instanced 

promptly  take  care  of  violations  gressmen.  The  complaint  was  legally.  ^he  fact  that  the  ones  originally 

of  its  intent.  The  Truman  passed  around  to  the  Budget  9.  J.  R.  Wiggins  of  the  Waah-  blocking  the  flow  of  news  are 

Order  hadn’t  worked.  ^  Bureau,  Civil  Service  Commis-  ington  Post  protested  a  ruling  the  persons  to  whom  appeals 
President  Eisenhower’s  Exe-  gjou,  and  Department  of  Justice,  by  Public  Housing  Administra-  were  referred  by  Mr.  Morgan. 

ecutive  Order  made  sweeping  - 

declarations  in  favor  of  freedom 

S'p.S'Sun^U.ttepSfm: 

»h*K  NORTHERN  ILLINOIS  MARKET 

Your  best  selling-tool  is 

Cbmmittee  on  Govei-nment  In-  »rxnr  r'n’DTTTVTlTr'  Qf 

formation,  covered  11  com-  Y%|  XXlXli  v/ Jtr  XjIIi  X  ISXvr  0  1 

'^'rThe  Aircraft  Industries  /F  AURORA  BEACON-NEWS  ELGIN  COURIER-NEWS 

.\s8ociation  of  ^tmerica,  by  let-  bbv  ^bbd  ab  Ba  ^sb^mc 

ter  dated  Feb.  9,  1954,  said  that  M  JWfcItT  flKKALV-NBIVS 

the  Executive  Order  had  been  /^'Sv 

interpreted  to  hold  back  news 

rather  than  free  it.  Morgan  Xy 

reported:  “No  specific  com- 
plaint.  Letter  acknowledged 
Feb.  12,  1954.” 

2.  A  complaint  was  made  by  /p/* 

Henry  J.  Bogatko  that  the  Com-  Xy 

raerce  Department  refused  to  /4/ 

state  reasons  for  denying  an  ex- 

port  license  to  the  tugboat  ^  I 

Golden  Cape.  Morgan  was  ad-  |  Elgin  I 

'Tsed  the  information  was 

classified,  and  he  advised  Peneuate  and  le// Illinois’ Number  One  Market  (outside 

Bogatko  that  it  was  properly  \  Joiiet 

so  stamped.  Chicago)  through  the  COPLEY  Big  3  Newspapers.  These  J 

3.  Jacobs  Instrument  Co.,  and  influential,  “hometown”  newspapers  serve  a  market  of  ^ 

the  \\  ashing  ton  Daily  News,  in  more  than  half  a  million  prosperous,  responsive  people.  / 

1953  and  1954,  complained  1 

against  Navy’s  patent  classifi-  And  when  you  buy  all  3  of  the  COPLEY  Big  3,  you  save  V 

cation  system.  While  the  in-  o,,,  ,o<y  X. 

quirj-  was  pending,  the  Govern-  ^  , 

ment  engaged  Jacobs  company  Separate  Line  Rates: 

in  a  lawsuit  whereupon  Morgan  Aurora  Beacon-News . 18«  J 

closed  the  case  on  the  basis  Coorier-News . I64  (  / 

of  litigation  pending.”  Joliet  Herald-News . 19<  V,  { 

4.  Nat  S.  Finney  of  the  Buf-  53^  "V  I 

Thrifty  AII.3  Rate . 43Mi4  V  J 

.norgan  that  the  Department  of  w  c  ^  ...  f  r 

Defense  had  resurrected  “Re-  You  Save . 9Mi4  a  linel  V/vJ 

stricted”  classification  (the 

’’  supposedly  , .l _ _ _ ^ ^  .  w., .-1 

abolished  it).  Morgan  did  not  W  I  ic  »u  .  >1  ki  r  •  lu  .k  J 

report  anv  action  taken  1  I  "Hometown"  Newspapers  Covering  Northern  f 

'  TU  »  J  .  i  ‘The  Ring  Cw  0/ TrufV  I  Illinois  -  Springfield,  Illinois  -  Greater  Los  Angeles  J 

I  copiby''5ewsp*p«.  I 

Administration  Hospital  re-  P  * 

fused  to  release  name^  anrf  1  REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 

addresses  of  patientr^  theTn  .  •  ] 
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Peneuate  and  sell  Illinois’  Number  One  Market  (outside 
Chicago)  through  the  COPLEY  Big  3  Newspapers.  These 
influential,  “hometown”  newspapers  serve  a  market  of 
more  than  half  a  million  prosperous,  responsive  people. 

Atsd  when  you  buy  all  3  of  tbe  COPLEY  Big  3,  you  save 
9\^c  a  line  —  or  18%. 

Separate  Line  Rates: 

Aurora  Beacon-Newt . 18y 

Elgin  Courier-Newt . \6t 

Joliet  Herald-News . 19< 

Total . 534 

Thrifty  All-3  Rate . 43V^4 

You  Save . Vhi  a  linel 

•i..  I  .  ■  A 


Aurora 

Joliet 


COPLEY  NEWSPAPERS 


» , .L - -  .ivits,  *.  '  .  w.. 

^  I  "Hometown"  Newspapers  Covering  Northern 

I  of  Truth"  I  Illinois  —  Springfield,  Illinois  —  Greater  Los  Angeles 

lEUffiPAPEBS  I  ~  Diego,  California.  Served  by  the  COPLEY 

I  Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 

,  v-rvj-wir  . 
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Red  Editors 
Take  5th  At 
House  Probe 

John  Gates,  refusing  even  to 
admit  he  was  editor  of  the  New 
York  Daily  Worker,  led  a  pa¬ 
rade  of  witnesses  who  were 
questioned  in  New  York  last 
week  by  the  House  Committee 
on  Unamerican  Activities  in¬ 
vestigating  Communist  publish¬ 
ing  and  propaganda. 

Repr.  Morgan  M.  Moulder 
(D.-Ohio),  committee  chairman, 
said  most  of  those  appearing 
had  made  themselves  liable  to 
charge  of  contempt  of  Congress. 

Mr.  Gates  in  a  prepared 
statement  declared  that  “in  in¬ 
voking  the  Fifth  Amendment, 
which  is  a  necessary  comple¬ 
ment  of  the  First  Amendment, 
I  want  to  make  it  clear  that  I 
emphasize  my  rights  under  the 
First  Amendment. 

“As  a  newspaper  editor,  I  feel 
a  special  obligation  to  oppose 
any  efforts  by  Congressional 
committees  to  interfere  with 
freedom  of  the  press.  This  com¬ 
mittee  is  seeking  to  destroy  the 
First  Amendment  freedom  of 
the  press  in  the  guise  of  seek- 
ink  so-called  ‘foreign  connec¬ 
tions’.” 

Mr.  Gates  did  deny  in  re¬ 
sponse  to  a  question  that  there 
was  any  “conspiracy  dedicated 
to  the  overthrow  of  govern¬ 
ment  by  force  or  violence.” 

“I  know  of  no  persons  who 


INTERESTED  IN  CREATIVE 
PUBLIC  RELATIONS  JOB? 

Here’s  what  we  want: 

Trained  newspaperman  or 
publicity  writer  to  work 
on  established  national  ac¬ 
counts. 

Here’s  what  we  offer: 

Job  with  public  relations 
account  executive  potential. 
Salary  commensurate  with 
your  experience.  The  ad¬ 
vantages  of  a  friendly, 
small-city  life  for  your 
family,  coupled  with  the 
pace  and  excitement  of  a 
metropolitan  agency. 

If  you  think  we’re  not  far 
apart,  write  immediately  to: 

DICK  BAKER,  V.P., 
Public  Relations 
The  Brady  Company 
Appleton,  Wis. 


are  dedicated  to  that  objective”, 
he  said. 

One  witness  who  did  not  in¬ 
voke  the  Fifth  Amendment  but 
refused  to  answer  questions 
about  other  people  he  had 
known  in  the  party  was  Joseph 
Starobin,  former  foreign  editor 
of  the  Worker.  He  said  such 
answers  would  “lacerate  my 
conscience”  and  invade  the 
right  to  political  opinion  and 
activity. 

A  sworn  report  of  the  Daily 
Worker  to  the  Post  Office  sub¬ 
mitted  in  evidence  gave  the  cir¬ 
culation  as  7,395  copies  as  of 
last  September. 

A  talkative  witness,  who  in¬ 
voked  both  Amendments  in  de¬ 
clining  to  answer  specific  ques¬ 
tions  on  party  affiliations,  was 
Jessica  Smith,  editor  of  New 
World  Review,  predecessor  to 
Soviet  Russia  Today,  which  she 
also  edited  from  1936  to  1951. 
The  paper  has  a  circulation  of 
about  6,500,  she  said,  and  is 
largely  owned  by  Frederick 
Vanderbilt  Steel. 

Admitting  she  hated  Fascism, 
Miss  Smith  refused  to  answer 
when  asked  if  she  also  hated 
Communism. 

Joseph  Felshin,  identified  by 
documents  as  business  manager 
of  Political  Affairs,  invoked  the 
Fifth  Amendment  13  times 
while  he  was  on  the  stand.  Mil- 
ton  Howard,  described  as  editor 
of  Masses  and  Main  Stream, 
took  the  same  position  17  times 
while  on  the  stand. 


State  Magazine 

Frankfort,  Ky. 

The  Commonwealth,  a  month¬ 
ly  magazine  devoted  to  state 
government  affairs  in  Kentucky, 
will  be  published  starting  about 
June  1.  The  publisher  is  the 
Kentucky  Legislative  Research 
Commission.  The  editor  will  be 
Ed  Easterly,  press  secretary  to 
Gov.  A.  B.  Chandler. 


NOLAN 

MELTEVATOR 


WORLD'S  MOST 
MODERN 
MELTING 
METHOD 


AUTOMATIC  POT  LOADING  UNIT 


Neil  to  Return  Joitmalistll 

Recruiting 
Kit  Issued 


To  Law  Pra(*lic<‘ 

Philadelphi.v 
George  M.  Neil,  general  man¬ 
ager  of  the  [Philadelphia  In¬ 
quirer  since  January,  1951, 
plans  to  re- 
that 
s  of 


Neil 


sign  from 
position  a 
June  .‘10. 

He  said  he 
would  resume 
the  practice  of 
law.  Mr.  Neil, 
who  has  been 
associated  with 
Triangle  Publi¬ 
cations,  Inc. 
since  1945,  pre¬ 
viously  was  engaged  in  general 
practice  here. 

He  served  as  law  secretary 
to  the  former  Chief  .Justice  of 
Pennsylvania,  John  W.  Kephirt, 
and  several  other  justices  of 
that  court  after  his  admission 
to  the  bar  in  1933. 

In  making  the  announcement 
of  his  decision,  Mr.  Neil  said; 

“I  have  made  no  plans  as  yet 
for  affiliation  with  any  firm, 
or  as  to  the  scope  of  my  activi¬ 
ties,  which  may  also  include 
consultation  in  matters  of  pub¬ 
lic,  personnel  and  labor  rela¬ 
tions,  with  which  I  have  had 
considerable  first-hand  expeii- 
ence. 

“I  expect,  in  returning  to  this 
field,  to  retain  a  professional 
association  with  Triangle  Publi¬ 
cations.” 

• 

Mrs.  Reid  Elected 
Trustee  of  Barnard 

Mrs.  Ogden  R.  Reid  has  been 
elected  to  the  Board  of  Trustees 
at  Barnard  College  for  a  seven- 
year  term. 

Mrs.  Reid,  the  former  Mary 
Louise  Stewart,  was  graduated 
(Phi  Beta  Kappa)  from  Bar¬ 
nard  in  1946  and  received  her 
master  of  arts  degrees  from 
Columbia  University  in  1948. 

She  is  the  wife  of  the  presi¬ 
dent  and  editor  of  the  New 
York  Herald  Tribune,  and  the 
mother  of  three  children. 

• 

Ousted  Officials  Sue 

St.  Joseph,  Mo. 

The  St.  Joseph  News-Press 
and  Gazette  and  Arthur  V. 
Burrowes,  editor,  are  being  sued 
for  $200,000  for  libel  by  two 
former  county  judges  (Commis¬ 
sioners).  The  judges,  both 
ousted  by  the  state  supreme 
court,  are  A.  Walter  Smith  and 
John  Madget.  The  News-Press 
was  instrumental  in  launching 
an  investigation  which  resulted 
in  their  ouster. 

EDITOR  6C  PU 


Minneawlis 

The  .Minnesota  Editorial  as¬ 
sociation  is  doing  somethin? 
definite  about  the  shortage  of 
college-trained  journalists. 

New.spaper  publishers 
throughout  the  .state  are  bein? 
urged  to  encourage  high  school 
seniors  to  enter  the  field  of 
journalism — and  the  association 
is  making  the  job  as  easy  as 
possible  for  the  publishers. 

A  publicity  kit,  for  use  by 
publishers  in  telling  high  schoo! 
seniors  the  advantages  of  jour 
nalism  as  a  career,  has  beer 
prepared  by  the  school  of  jour 
nalism  committee  of  the  asso 
elation. 

The  packet  contains  a  10- 
niinute  speech  designed  for  pub¬ 
lishers  to  use  when  addressing 
seniors  at  career  day  events  and 
on  other  occasions. 

A  prepared  news  release  on 
the  subject  is  also  included, 
along  with  an  editorial  on  jour¬ 
nalism  as  a  career,  a  suggested 
advertisement  and  a  brochure, 
“Should  You  Be  a  Newspaper¬ 
man?”,  provided  by  the  Ne" 
York  Life  Insurance  Company 

The  packet  was  the  idea  of 
committee  member  Glenn  Hagt 
publisher  of  the  Kanabec  Count, 
Times  at  Mora,  Minn.,  who 
wrote  and  gathered  the  materiii 
for  it. 

Tour  of  Europe 
For  Soap  Box  Champ 

DETSon 

A  two-week  tour  of  Europ 
is  the  added  prize  for  the  boy 
who  wins  the  20th  annual  All- 
American  Soap  Box  Derby  at 
Akron,  O.,  Aug.  18. 

The  announcement  was  made 
by  W.  E.  Fish,  general  sales 
manager  of  the  Chevrolet  Motor 
Division,  which  annually  spof' 
sors  with  newspapers  the  coast¬ 
ing  championship  for  11  to 
year-old  boys.  The  tour  would 
be  in  addition  to  the  $5,000  first 
place  college  scholarship. 

9,682  Go  Fishinji 

San  Franciscc 

The  San  Francisco  Call-B*^ 
let  in's  trout  fishing  pool  at  the 
National  Sports  and  Boat  She" 
here  drew  9,682  anglers,  ap<t 
3  to  12.  They  caught  10.W 
trout  for  a  better  average  thw 
experts,  reported  Joe  Dealing 
C-B  fish  and  game  columnist 
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Only  STEEL  can  do  so  many  jobs  so  well 


For  A  Tough  Grind.  This  mill  is  used  to  grind  the  highly  abrasive,  low-grade  iron  ore  called  Taconite.  Rolled  Steel 
Plate  Lining,  bolted  to  the  inside  surface  of  the  large  revolving  cylinder,  lifts  and  tumbles  the  load  and  also  protects 
the  shell  from  the  grinding  action  of  the  steel  rods  and  the  ore.  This  lining,  esiiecially  made  for  such  service,  processed 
1.100,000  tons  of  Taconite-another  outstanding  |)erformance  of  USS  Lorain-Rolled  Plate  Linings. 


Steel  Spider  Web.  If  you  ever  needed  it,  here's  proof  that  amazing  things  can  be 
done  with  steel.  This  is  an  8.3-f(x)t-high  dome  for  a  potash  storage  "building  that  will 
lx»  covererl  with  steel  sheets.  This  complicaterl  structure  was  prefabricated  and 
erected  by  American  Bridge  Division  of  U.  S.  Steel. 


Homemade  Bread,  in  a  “Tin  "  steel 

Pan.  Commercial  bakers,  who  can  af¬ 
ford  and  demand  the  finest,  say  that 
“tin  bread  pans  give  them  a  bigger, 
better  loaf  of  bread.  These  “tin”  pan.s 
are  actually  made  from  steel  sheets, 
coate<l  with  a  thin  layer  of  pure  tin. 
USS  Tinplate,  we  call  it.  You  can  buy 
pans  of  this  ty|)e  at  any  department  or 
variety  store. 


«HEfllC«ll  amOGE  .  AMERICta  STEEL  (  WIRE  and  CYCIORE  FERCE  .  COllMBIR  GERFV*  STEEL 
GORSULIDRTEO  WESTER*  STEEL  .  .  .  GERRRRO  STEEL  STRtPPIRG  .  RATIORIL  TUBE  OIL  WELL  SUPPLY 
TERNESSEE  CORE  t  IROR  .  URITEO  STATES  STEEL  ROHES  .  .  URITED  STATES  STEEL  PRODUCTS 
URI'ED  STATES  STEEL  SUPPLY  OiViiioni  of  UNITED  STATES  STEEL  CORPORATION.  PITTSRURGH 
URIUR  SUPPLY  CUMPARY  ■  URITEO  STATES  STEEL  EXPORT  COMPARY  ■  URIVERSAl  ATLAS  CEHERT  COMPARY 


SEE  THE  UNITED  STATES  STEEL  HOUR.  It's  a  full-hour  TV  program  presented  every 
other  Wednesday  evening  by  United  States  Steel  Consult  your  newspaper  lor  time  and  station. 
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ANPA  Urges  11  Picas 
As  Column  Standard 


A  new  standard  column  width 
of  11  picas  with  three  point 
column  rules  was  recommended 
this  week  by  the  board  of  di¬ 
rectors  of  the  American  News¬ 
paper  Publishers  Association. 
Newspapers  were  urged  to 
adopt  the  new  standard  as 
quickly  as  possible. 

Advertising  agencies  were 
asked  to  “prepare  engravings 
and  duplicate  printing  materials 
on  a  sizing  scale”  based  on  the 
standard  “immediately,  where 
appropriate,  and,  as  soon  as 
practical,  in  all  cases  after  con¬ 
sideration  of  the  list  of  news¬ 
papers  in  which  the  advertising 
is  to  run.” 

It  was  also  recommended  that 
newspapers  adopting  the  width 
“select  a  mat  shrinkage  which 
is  consistent  with  highest  qual¬ 
ity  reproduction”  and  that  “wire 
services  transmitting  tape  give 
immediate  consideration  to  such 
steps  as  may  be  necessary  to 
permit  reproduction  on  11  pica 
column  width,  with  due  con¬ 
sideration  to  legibility.” 

204  Under  11% 

The  ANPA  reported  204 


newspapers  with  more  than  26 
million  daily  circulation,  45.6% 
of  the  total  U.S.  daily  circu¬ 
lation,  already  have  adopted 
column  width  less  than  the  old 
“standard”  of  11  picas  6  points. 

“Many  of  them  are  in  the 
major  markets,  and,  therefore, 
a  difficult  problem  was  again 
posed  for  national  advertisers 
and  advertising  agencies  in  pre¬ 
paring  engravings  and  duplicate 
printing  materials  for  newspa¬ 
per  reproduction,”  ANPA 
pointed  out. 

The  recommendation  for  the 
11  pica  standard  grew  out  of 
a  study  of  the  problem  by  a 
subcommittee  of  the  ANPA 
board  comprising  Mark  Ferree, 
Scripps-Howard  Newspapers, 
New  York,  chairman;  Irwin 
Maier,  Milwaukee  (Wis.)  Jour¬ 
nal;  and  G.  Gordon  Strong, 
Canton  (O.)  Repository.  This 
group  met  with  representatives 
of  the  American  Association  of 
Advertising  Agencies,  the 
Newspaper  Advertising  Execu¬ 
tives’  Association  and  the  Bu¬ 
reau  of  Advertising  ANPA  in 
New  York  last  month  (E&P, 


OH!  ONE  MOkE  thing-' 
MISS  SHARP!  I  DON'T 
WANT  TO  BE  DtSTURBEDj 
FORTHENEXT 
.HOUR  OR  SO  •  .  ^ 

aS 

That's  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  therel 
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9  11-Pica  Columns 

Tucson,  Ariz. 
The  Arizona  Daily  Star  has 
changed  from  eight  to  nine 
columns,  reducing  width  from 
11.6  to  11  picas.  The  new  for¬ 
mat  was  adopted  with  the  in¬ 
stallation  of  two  new  press 
units,  increasing  capacity  to 
108  pages. 

page  16,  Feb.  16). 

Standardization  on  11  pica 
column  width  was  recommended 
from  several  mechanical  stand¬ 
points:  (1)  column  width  in  even 
or  half  picas  is  simpler  because 
most  machinery  is  designed  to 
handle  material  on  an  even  or 
half  pica  measure;  (2)  11  pica 
column  width  gives  all  publish¬ 
ers  a  chance  to  reduce  news¬ 
print  roll  width  with  quality 
reproduction. 

The  ANPA  General  Manage¬ 
ment  Bulletin  of  March  15  adds 
that  “mechanical  executives 
have  expressed  the  hope  that 
standardization  on  11  pica 
column  width  will  be  used  by 
most  newspapers  to  eliminate 
some  of  their  shrinkage  prob¬ 
lems  that  have  made  it  difficult 
to  achieve  quality  printed  re¬ 
production.” 

• 

Summary  Box 
Makes  Readers 

Baltimore 
“It  creates  new  reader  in¬ 
terest.” 

That  is  the  conclusion  of 
Philip  S.  Heisler,  managing  edi¬ 
tor  of  the  Evening  Sun  after 
a  four-month  trial  of  a  two- 
column  news  summary. 

It  began  as  a  Page  1  fea¬ 
ture  in  the  final  edition  ,then 
after  a  few  weeks  was  added 
to  Page  2  of  all  earlier  editions; 
switching  to  Page  1  in  the  final. 

One  reader,  Mr.  Heisler  re¬ 
ported,  wrote  in  that  he  never 
read  sports  news  until  he  got 
to  reading  the  summary. 

Mechanically,  it  has  not  been 
the  problem  feared  in  advance 
of  its  appearance,  Mr.  Heisler 
said.  It  generally  is  handled  by 
Assistant  Managing  Editor  Lee 
McCardell  or  Assistant  Manag¬ 
ing  Editor  William  J.  Perkin- 
son  as  a  part  of  their  regular 
duties  in  supervising  the  flow 
of  telegraph  news. 
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Comics  Go  B-and-W 

Clarksville,  Tenn. 

The  Leaf -Chronicle  has  dis¬ 
continued  use  of  color  in  its 
tabloid  comic  section  on  Satur¬ 
day. 
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Dailies  Count 
Advantages 

Of  9  Cols. 

Tucson,  Arii 
The  Arizono  Daily  Star  uj 
the  Tucson  Daily  Citizen  becanu 
the  first  newspapers  in  ArizoM 
to  adopt  a  9-column  format  this 
month. 

The  change  was  made  simd- 
taneously  with  the  addition  of 
two  new  Goss  Headliner  unit!, 
a  second  color  half-deck,  reok 
and  automatic  tension  in  the 
Tucson  Newspapers,  Inc.  plant 
Alterations  were  made  in  the 
four  existing  Headliner  units 
and  one  color  half-deck  while 
the  new  units  were  being  in¬ 
stalled. 

The  newsprint  web  width  has 
been  increased  from  63?4  to 
68  inches,  which  is  the  mai- 
imum  width  of  the  units. 

Prior  to  the  change  over,  nest 
8-pt.  Intertype  Imperial  body 
type  on  a  9-pt.  slug  replaced 
the  old  7-pt.  type,  making  for 
improved  readability. 

The  new  format  uses  an  11- 
pica  column  with  6-pt.  column 
rules.  Shrinkage  is  slightly  lees 
than  inch  and  may  be  still 
further  reduced. 

Business  Manager  George  W. 
Chambers  told  some  of  the  im¬ 
mediate  advantages: 

“On  our  present  96-page  in¬ 
stallation  we  have  added  96 
columns  with  no  added  capital 
investment,  other  than  the  cost 
of  modifications.  The  economies 
expected  will  include: 

“1.  Use  of  full  press  capacity, 
thereby  delaying  addition  of 
new  units. 

“2.  Resultant  delay  of  in¬ 
creased  personal  property  taxes. 

“3.  Reduction  of  manning  in 
press  room. 

“4.  Fewer  mats  used. 

“5.  Fewer  plates  used. 

“6.  Greater  flexibility  cf 
makeup. 

“7.  Saving  in  newsprint 
“8.  Greater  leeway  in  forts'^ 
jumps  of  two  or  four  pages." 

The  Arizona  Daily  SW 
morning  and  Sunday,  and  the 
Tucson  Daily  Citizen,  evening 
are  two  independently  ownw 
and  operated  newspapers. 
iam  R.  Mathews  is  editor  ^ 
publisher  of  the  Star.  Willi^ 
A.  Small  is  the  publisher  of  th* 
Citizen. 
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NUCLEAR  NEWS  FROM  ATOMICS  INTERNATIONAL 


OMR  a  promising  approach 
to  meet  world's  need  for 
small  to  large  power  plants 

An  important  goal  of  the  Atomic 
Energy  Commission’s  program  to  de¬ 
velop  electric  power  from  the  atom  is 
a  low-cost  reactor  for  plants  with  gross 
outputs  of  10  megawatts  or  more.  Such 
plants  are  particularly  suited  to  areas 
that  need  relatively  small  increments  of 
additional  power,  and  to  those  parts  of 
the  world  where  coal,  oil,  and  water¬ 
power  are  scarce  or  costly. 

The  OMRE  (Organic  Moderated  Reac¬ 
tor  Experiment),  which  Atomics 
International  is  now  building  at 
the  National  Reactor  Testing  Station 
in  Idaho,  is  one  of  the  more  promising 
types  for  this  purpose.  The  new  experi¬ 
mental  reactor  was  pioneered  by 
ATOMtcs  International  — from  pre¬ 
liminary  design  to  prototype. 

It  will  be  used  to  investigate  the  rate 
of  degradation  of  organic  fluids,  the 
properties  and  compositions  of  the 
equilibrium  mixture  in  the  reactor,  and 
the  effect  of  organic  fluids  on  heat- 
transfer  surfaces.  Results  of  these  ex¬ 
periments  will  be  incorporated  into  the 
nuclear  power  plants  Atomics  Inter¬ 
national  is  planning  for  Piqua,  Ohio 
and  a  Latin  American  country. 

Basic  advantages  of  the  OMR  are 

small  size,  compact  core  with  good 
neutron  economy,  and  elimination  of 
problems  with  high-pressure  primary 
coolant  circuits  and  uranium -coolant 
reaction  hazards.  Its  safety  features  are 
outstanding.  The  high  boiling  point  of 
the  organic  moderator-coolant  fluid 
permits  a  low-pressure  system.  There 
are  no  chemical  incompatibilities  be¬ 
tween  coolant  and  uranium  or  coolant 
and  water,  and  no  unusual  corrosion 
problems.  Because  of  its  fluid  moder- 
ator-an  isomeric  terphcnyl— the  OMR 
has  a  negative  temperature  coefficient 


of  reactivity,  which  acts  as  a  governor 
in  case  of  power  surges  or  excess  power 
levels.  The  organic  fluid  becomes  only 
slightly  radioactive,  which  makes  the 
entire  heat -transfer  system  relatively 
accessible. 

A  typical  power  plant,  such  as  the 
one  proposed  for  Piqua,  Ohio,  has  a 
gross  electric  output  of  12,500  kilo¬ 
watts  and  a  heat  output  of  45,500 
thermal  kilowatts.  It  produces  steam  at 


a  pressure  of  4 1 5  psig  (29  kg/cm-)  and 
a  temperature  of  550°F  (288°C). 

The  reactor  core  is  heterogeneous, 
with  fuel  elements  and  control  rods 
immersed  in  the  moderator-coolant 
fluid  and  contained  in  a  thin -walled 
core  tank.  The  fuel  is  uranium  slightly 
enriched  in 

Power  costs  for  this  reactor,  includ¬ 
ing  both  capital  and  operating  charges, 
are  estimated  at  18  mills  per  kilowatt- 
hour.  Power  costs  will  be  significantly 


lower  in  larger  OMR  plants.  Lower 
power  costs  are  also  expected  to  result 
from  advances  in  OMR  technology. 

Atomic  power  for  supe'rtankers.  The 

AEG  has  assigned  Atomics  Intern.a- 
TiONAL  the  challenging  design  study  to 
adapt  the  OMR  for  maritime  use.  The 
OMR,  considered  a  promising  possibil¬ 
ity  for  ship  propulsion,  is  expected  to 
be  particularly  suitable  for  supertank¬ 
ers.  The  OMR  offers  the  safety  of  a 


low-pressure  system,  low  construction 
costs  (because  it  can  be  built  of  alumi¬ 
num  and  mild  steel  instead  of  more 
expensive  zirconium  and  stainless 
steel),  and  low  maintenance  costs. 

Atomics  International  is  staffed 
and  equipped  to  help  you  with  any 
phase  of  reactor  development.  Please 
write:  Director  of  Technical  Sales, 
Dept.  E-72,  Atomics  International, 
P.  O.  Box  309,  Canoga  Park,  Calif. 
Cable  address:  Atomics. 


TURBINE  GENERATOR 


CORE 


STEAM  GENERATOR 
PUMPS 
EXPANSION  TANK 


Typical  OMR  Central  Station  Nuclear  Power  Plant 


ATOMICS  INTERNATIONAL 

A  DIVISION  OF  NORTH  AMERICAN  AVIATION,  INC. 

PIONEERS  IN  THE  CREATIVE  USE  OF  THE  ATOM 


editor  &  PUBLISHER  for  March  23.  1957 


51 


Press  Wireless  Bids 
For  IGY  Facilities 


BOY! 


By  Thunf 


Officials  of  Press  Wireless,  Correspondents  have  been  able 
Inc.  have  undertaken  discus-  to  transmit  press  dispatches  di- 
sions  with  Navy  and  other  Gov-  rectly  to  PREWI,  New  York, 
ernment  authorities  to  insure 
adequate  press  communications 

facilities  for  the  IGY  (Interna-  Despite  advance  planning 
tional  Geophysical  Year)  sea-  with  Navy  officials,  PREWI 

was  precluded  from  handling 
^  PREWI  is  aiming  to  avoid  a  fspatches  during  the  season 
repetition  of  the  snafu  that  at-  correspondents  at 

tended  the  “Operation  Deep-  Antarctic 

freeze”  communications  setup  McMurdo  Sound, 

at  the  South  Pole,  according  to  PREWI  had  established  spe- 
its  president,  William  J.  Me-  cial  communications  facilities 
Cambridge.  New  York  for  this  purpose 

^  ^  .  and  each  night  would  monitor 

Would  Send  Equipment  regular  transmissions  from 
“Either  the  Government  McMurdo  Sound  to  the  Navy’s 
should  provide  radio  press  com-  Canal  Zone  station  at  Balboa, 
munications  facilities  adequate  PREW’I  was  able  to  receive 
to  meet  the  needs  of  correspond-  solid  copy  from  McMurdo  even 
ents,  or  allow  PREW’I  to  send  when  Balboa  was  un.able  to  do 
down  its  own  equipment  and  so. 

stetf  to  do  the  job  as  it  did  for  g^lboa  the  Navv  turned 

the  press  dunng  W’orld  War  II  traffic  to  commercial 

m  both  the  European  and  Pa-  ggn^panies  upon  receipt.  Press 
cific  Theatres,  Mr.  McCam-  associations  and  newspapers 
nidge  said.  complained  over  delays  of  up 

“The  IGY  season  and  the  re-  to  87  hours  on  dispatches  routed 
l^ated  Antarctic  activities  involv-  in  this  manner  and  about  the 
ing  the  space-satellite  will  be  excessive  transmission  cost.  The 
of  tremendous  worldwide  inter-  cost  to  New  York  via  PREWI 
est  and  PREW’I  feels  that  an  is  4c  per  word.  Via  the  Balboa 
event  of  this  magnitude  should  route  it  is  ll'^c.  On  copy  to 
be  viewed  in  this  light  from  a  Japan  via  Balboa,  Japanese  pa- 
press  communications  stand-  pers  pay  about  5.5c  per  word, 
point.”  Via  Press  Wireless  the  cost 

Press  W’ireless  has  handled  would  have  been  12*/^c  a  word, 
press  communications  from  each  McMurdo  Sound 

South  Pole  expedition  since 

1940  when  it  received  the  first  PREWI  representatives  on 
news  photos  transmitted  from  several  occasions  held  discus- 
the  Antarctic  —  a  distance  of  sions  with  Navy  officials  on  the 
12,000  miles.  subject,  pointing  out  that  the 

During  “Operation  Deep-  McMurdo  Sound  radio  signals 
freeze,”  the  Navy’s  expedition  being  perfectly  received 

for  construction  of  bases  for  the  PREWI  New  York 

IGY,  PREWI  has  been  in  regu-  station  and  that  immediately 
lar  communication  with  the  ^lelivery  could  be  made  for  all 
USS  GLACIER,  the  icebreaker.  correspondents  assigned 

_ _  _ _ to  the  expedition.  All  that  was 

required  was  that  the  Navy 
|X  radio  operator  at  McMurdo 

II  you  have  international  businati  Sound  tune  his  receiver  to 
interests  associated  with  publishing,  PREWI  New  Y'ork  (for  ac- 
printing,  advertising  or  commercial  ;  knowledgment  of  messages)  in¬ 
radio.  and  you  want  to  keep  in  touch  stead  of  to  Balboa  when  he  had 
with  those  activities  in  Australia  and  press  messages  to  send.  The 
New  Zealand,  read  Newspaper  News.  ^  officials  during  the  entire 
the  national  monthly  business  news- 

paper  devoted  to  those  closely  re-  i  7,  .  «  i.  ii.  j  j  j 

lated  interests  of  "Down  Under."  i  McMurdo  was  shorthanded  and 

short  on  equipment  and  that 
the  plan  originally  agreed  upon 
“Could  not  be  carried  out.” 

r  L iTrl  'J'V  Mia  K  ^  PREWI  communications  with 
the  USS  Glacier,  while  limited 
in  scope,  were  reasonably  satis- 
15  Hamilton  St.,  Sydney  Australia  factory  although  only  a  total 
Annual  Subscription  to  U.  S.  $330  of  24,401  words  were  received 


II  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  Interests  of  "Down  Under." 


"Yes,  he's  the  city  editor.  .  .  .  better  known  to  the  copy  boys  ai 
one  of  the  last  absolute  monarchs  left  in  the  world." 


IT  rite  for  sample  copy. 


from  press  correspondents 
aboard  the  vessel. 


3  More  Go  to  7r 

Glens  Fall.s,  N.Y. 

The  Glctut  Falls  Times  (after¬ 
noon)  and  Post-Star  (morn¬ 
ing),  both  published  by  the 
Glens  Falls  Post  Co.,  and  the 
Sarniogiav,  Ganvett  afternoon 
daily  at  Saratoga  Springs,  N.Y., 
have  increased  their  price  to 


Minimiiiii  Raised 

Chattanooga,  Tenn. 
A  new  two-year  guild  con¬ 
tract  raises  the  sixth-year  mini¬ 
mum  for  reporters,  copy  read¬ 
ers,  photographers  and  depart¬ 
ment  heads  from  $102.50  to 
$105.50  on  the  Chattanooga 
T  inirs. 

• 

Siiiitlay  Price  Up 

COLU.MBLS,  Ohio 
'I'he  Columbus  Dispatch  has 
raised  the  price  of  its  Sunday 
editions  fiom  15c  to  20c.  Price 
of  the  daily  paper  .stays  at  .5c. 
This  is  the  first  Dispatch  cir¬ 
culation  price  increase  since 
19.52. 

Tall  Order 

Salt  Lake  City 
Jack  E.  Jarrard,  Deseret 
\cw8  business  editor,  received 
a  phone  call  from  a  Salt  Lake 
woman  asking  him  to:  “Please 
write  the  New  York  Stock 
Market  quotations  in  a  more 
interesting  way.” 


.Spverin  Promoteil 
By  Siinpapers’  TV 


Thomas  J.  Severin,  progian 
manager  of  VVMAR-TV  for  the 
past  several  years,  has  been  ad¬ 
vanced  to  the  position  of  PirK- 
tor  of  Public  Service  for  the 
Sunpapers’  station,  it  was  an¬ 
nounced  by  E.  K.  Jett,  director 
of  Television  for  The  A.  S 
Abell  Company. 

Mr.  Severin  graduated  from 
the  famous  corps  of  pages  and 
guides  for  NBC  in  New  York. 
He  began  with  this  group  in 
19315,  subsequently  worked  in 
stations  in  Alabama,  New  York 
and  Baltimore  before  joining 
the  staff  of  WMAR-TV  in  1948 


Ncm  York  Guild 
Announces  Awards 

The  Newspaper  Guild  of 
York  will  present  its  Page  One 
Awards  April  26  to  the  follow 
ing  in  the  field  of  journalistn: 

General  reporting — Madelim 
Ruttenberg  and  Nick  D’Incecco 
Journal  -  American,  .school 
ries;  feature — Milton  Bracker- 
Times,  .4ndrea  Doria  rescue- 
crusade  —  Neivs,  garbage  col¬ 
lection  rackets,  and  Lottg 
Press,  mortgage  bonuses;  car¬ 
toon — the  late  Fred  L.  Packer- 
Mirror;  photos — Pat  Mullig*!;- 
Journal-American,  and  Fran^ 
M astro.  INP. 
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In  1956.  total  insuraiue  in  force  in  New  Eng¬ 
land  soared  above  the  $25  billion  mark.  More 
than  7,000,000  Yankees — 7^^  entire 

population — were  protected  by  life  insurance 
.  .  .  considerably  more  than  the  national  aver¬ 
age.  New  insurance  alone  accounted  f(»r  $5.5 
billion  in  the  six-State  area.  In  Connecticut, 
for  example,  the  “per  family"’  coverage  hit 
$10,600  last  year. 


But  insurance  coverage  was  by  no  means  the 
only  way  1956  outraced  all  preceding  years  in 
New  England.  Gross  sales  rose  14%  .  .  .  em¬ 
ployment  and  per-capita  Income  hit  all-time 
highs.  . .  per  capita  savings  soared,  too,  with  the 
regions’  financial  assets  standing  at  $46.5  billion 
— one-eighth  of  the  nation's  total.  Construction 
recorded  a  12%  boost  over  19.5.5,  in  comparison 
with  .5%  for  the  country  as  a  whole.  Industrial 
build-up.  in  spite  of  the  tight-money  reins,  took 
care  of  a  $2.50  million  chunk  of  this — a  firm 
vote  of  faith  for  New  England’s  future. 


Nor  was  the  record  less  impressive  on  the 
s|>ending  side  of  the  ledger.  These  high-living 
^  ankees  bought  more  of  just  about  everything 
than  ever  before  in  history  .  .  ,  gross  sales 
jumped  14%  .  .  .  department  store  sales  rose 
.  .  .  house  furnishing,  too  .  .  .  $700  million 
went  for  building  new  homes  ...  $5  billion  just 
for  food!  And  the  outlook  for  ’57  points  to 
even  heavier  spending  as  the  economic  barome¬ 
ter  goes  up  and  up.  ...  If  you  have  something 
to  sell,  you  could  ask  for  no  more  perfect  time 
or  place  than  to  come  on  up  now,  and  sell  it  in 
New  England  through  the  New  England  news¬ 
papers. 


This  campaign  sponsored  by  these 

newspaper  leaders: 

MAINE— Bangor  Daily  Niws  (M). 

VERMONT — Barre  Timn  (E),  Bennington  Banner  (E).  Burling¬ 
ton  Free  Frees  <M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S). 
Brockton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Haverhill  Gazette 
(E),  Lawrence  Eagle-TTibune  (M&E).  Lynn  Item  (E),  North 
Adams  Transcript  (E).  Pittsfield  Berkshire  Eagle  (E),  Taunton 
Gazette  (E),  Waltham  News  Tribune  (E),  Worcester  Telegram 
and  Evening  Gazette  (M&E).  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE — Concord  Monitor-Patriot  (E).  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 
RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times 
(E),  Providence  Bulletin  (E).  Providence  Journal  (M),  Provi¬ 
dence  Journal  (S),  Woonsocket  (Ull  <E). 

CONNECTICUT — Ansonia  Sentinel  (E).  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M).  Hartford  Courant  (S),  Hartford  Times  (E),  Meri¬ 
den  Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Register  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republiun  &  American  (M&E).  Water- 
bury  Republican  (M&S). 
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V 


Old  Story — ‘Cobbler’s 
Children  Poorest  Shod’ 


Chicago 

Although  newspapers  are  quick 
to  print  stories  about  shortages 
of  engineers,  teachers,  etc.,  they 
are  apparently  slow  to  report 
their  own  very  real  needs  in 
personnel. 

Such  a  conclusion  comes  from 
a  spot  check  made  at  the  Uni¬ 
versity  of  Illinois  School  of 
Journalism,  following  Prof.  Les¬ 
lie  G.  Moeller’s  address  before 
the  Inland  Daily  Press  Associa¬ 
tion  here  Feb.  26.  (E&P,  March 
2,  page  11-12). 

Checks  2  Stories 

A  senior  journalism  student, 
Margaret  Boswell,  was  assigned 
by  Prof.  Joe  C.  Sutton  to  check 
on  Prof.  Moeller’s  warnings 
about  newspaper  recruitment 
practices.  The  story  was  carried 
by  both  the  Associated  Press 
and  United  Press.  She  checked 
four  Chicago  metropolitan  dai¬ 
lies  and  49  downstate  dailies  to 
see  what  play  it  was  given. 

Also  on  Feb.  26,  a  story  was 
sent  out  by  the  AP  on  speech 
by  Prof.  Harold  C.  Hand  on  the 
shortage  of  teachers  and  the 
possibility  that  salaries  may 
rise  to  as  much  as  $15,000  yearly 
in  view  of  the  serious  shortage. 
The  same  list  of  newspapers 
checked  on  the  Hand  story. 

Following  is  Miss  Boswell’s 
report  on  papers  running  the 
journalism  story: 


Tags  Men  in  Tokyo 
Have  Official  Status 


Tokyo 

Two  Tass  news  agency  cor¬ 
respondents  who  have  arrived 
here  will  be  given  “official” 
status,  a  Foreign  Office  spokes¬ 
man  told  United  Press. 

Victor  Zatsepin  and  Guely 
Skobelev  carry  passports  of  the 
kind  given  Russian  officials,  the 
Foreign  Office  spokesman  said. 
The  Soviet  correspondents  have 
supplied  letters  verifying  they 
are  government  officials  in  the 
news  agency. 

They  will  not  be  finger¬ 
printed.  It  is  a  normal  proce¬ 
dure  for  foreign  correspondents 
and  other  private  citizens  work¬ 
ing  in  Japan  to  be  finger¬ 
printed. 


Quits  Classroom 
To  Be  Reporter 

Charleston,  W.Va. 

Robert  E.  Miller,  24  has 
given  up  teaching  to  join  the 
AMOciated  Press. 

Mr.  Miller,  a  graduate  of 
West  Virginia  Tech,  taught 
at  Fayetteville  High  School, 
before  taking  his  post  with 
the  AP  here. 

Following  an  indoctrina¬ 
tion  period  at  the  Charleston 
bureau,  he  is  to  become  cor¬ 
respondent  at  Bluefield,  suc¬ 
ceeding  George  B.  Hanna, 
who  will  transfer  to  the 
Charlotte,  N.  C.  bureau. 


Lotspeich  Kin 
Ask  Control 
Of  Journal 


Daily  Cited  for  Aid 
To  Handicapped 

Wausau,  Wis. 
Record-Herald 


Knoxville,  Tenn. 

A  proposal  to  create  two 
trusts,  in  place  of  the  existing 
one,  for  the  estate  of  the  laU 
Roy  N.  Lotspeich  is  before 
Chancery  Court. 

The  major  effect  of  the  pro¬ 
posal,  if  approved  by  the  court, 
will  be  to  give  Mrs.  Ethel 
Moore  Lotspeich,  the  widow,  and 
her  family  complete  and  ex¬ 
clusive  ownership  and  control 
of  the  Knoxville  Journal. 

Mrs.  Lotspeich  is  a  large 
stockholder  in  the  newspaper  in 
her  own  name.  Mrs.  Charles  H. 
Smith  Jr.,  daughter  of  Mrs. 
Lotspeich  and  the  late  Mr. 


Editorial  Design 
Director  Named 

Denver,  Colo. 

H.  Ray  Baker,  art  director 
of  the  Denver  Post'a  Empire 
magazine  since  its  founding  in 
1950,  has  been  named  editorial 
design  director  of  the  Post. 

The  winner  of  several  news¬ 
paper  design  awards,  Mr.  Baker 
also  has  had  a  one-man  show 
of  his  paintings  held  in  the 
Colorado  Springs  Fine  Arts 
Center  (in  1965). 


The  Waueau 

was  cited  for  “outstanding  and  Lotspeich,  is  a  beneficiary  of 
consistent  support”  of  hire-the-  the  will  and  Charles  H.  Smith 
handicapped  programs.  The  Jr.  is  a  stockholder  and  general 
award  was  presented  by  the  manager  of  the  newspaper. 
Wisconsin  Governor’s  Commit-  The  proposal  would  place 
tee  on  Employment  of  the  the  real  estate  left  by  Mr.  Lots- 
Physically  Handicapped.  peich  in  a  separate  trust  for 

B.  E.  Kuechle,  vicepresident  nephews  and  nieces, 
of  Employers  Mutuals  of  Wau-  The  Roy  N.  Lotspeich  Pub- 
sau  and  a  member  of  both  the  lishing  Co.,  which  publishes  the 
Governor’s  and  President’s  com-  newspaper  and  of  which  Mrs. 
mittees,  paid  tribute  to  a’l  news-  Lotspeich  is  the  president,  holds 
papers  as  “giving  us  increas-  a  lease  on  the  Journal  Building 
ing  support  in  this  important  at  618  South  Gay  Street  which 


educational  program.” 


Promotional  Buildup 
For  ‘The  Midlands^ 


Ran 


Paper 


Date  Page  Head  Length  teacher  story 


Chicago  Daily  News 

Feb.  26 

4 

2  col. 

6%"  yes  p.  29 

Belleville  Advocate 

Feb.  27 

5 

1  col. 

4"  (AP)  no 

Joliet  Herald-News 

Feb. 28 

28 

1  col. 

4%"  (AP)  no 

Champaign  News- 
Gazette 

Feb.  27 

14 

1  col. 

5"  (UP)  yes,  2  col.  p.  3 

Beardstown 

Illinoie-Star 

Feb.  27 

6 

1  col. 

4»4''  (UP)  no 

(UP  Wire  only) 


Twenty-two  papers  ran  the 
teacher  shortage  story  but  not 
the  journalism  shortage  story, 
and  26  didn’t  run  either  in  the 
editions  checked. 


Wolfhound  Expert 


Buffalo,  N.Y. 

A  new  book  by  Leroy  E.  Fess, 
dog  editor  of  the  Buffalo 
Courier-Express,  was  published 
last  week.  Entitled  “Fifty 
Years  of  Irish  Wolfhound 
Registration  in  America”,  the 
book  is  the  first  definitive  work 
ever  published  on  the  breed.  Mr. 
Fess  is  a  breeder  of  Irish  Wolf¬ 
hounds. 


Bequests  to  Boys 

Adrian,  Mich. 

More  than  100  carriers  will 
receive  $10  each  in  the  bequests 
provided  by  the  will  of  Stuart 
H.  Perry,  late  publisher  of  the 
Adrian  Telegram.  Full-time  em¬ 
ployes  receive  from  one  to  three 
weeks’  salary,  depending  on 
length  of  service. 


runs  for  eight  more  years.  The 
settlement  would  honor  this 
lease  and  authorize  a  10-yeir 
extension  at  the  expiration  of 
the  present  one. 

The  estate  has  been  in  litigi- 
Columbia,  S.  C.  since  July  8,  1955,  when 

Central  South  Carolina  has  John  P.  Carter  Jr.  who  had 
been  designated  “The  Midlands”  been  a  vicepresident  of  the 
by  the  Columbia  Record  in  a  newspaper  and  a  co-executor  of 
new  promotional  campaign.  the  estate  with  Mrs.  Lotspeich. 

The  state’s  northwest  is  tra-  brought  an  action  seeking  to  re- 
ditionally  known  as  the  Pied-  quire  Mrs.  Lotspeich  to  sell  the 
mont,  its  north-central  portion  Journal, 
as  the  Pee-Dee  and  the  coastal  • 

region  as  the  Low-Country.  The 

remainder,  a  band  four  counties  Heart  Foundation 

r "  Will  Honor  Slocum 

the  Midlands  area. 

^  Philadelphu 

Richard  W.  Slocum,  executive 

350  Siffii  for  Hawaii  vicepresident  of  the  PhilM- 
OOU  lOr  Hawaii  Bulletin,  will  receive  the 

SAN  Francisco  ^957  award  of  the  Mary  Bailey 
Receipt  of  350  confirmed  Foundation  for  Heart  and  Great 
reservations  for  the  Honolulu  Vessel  Research  April  13  at  a 
convention  of  Advertising  As-  public  dinner  at  the  Bellevue- 
sociation  of  the  West,  June  24-  Stratford  Hotel. 

28,  is  announced  by  John  Hoef- 
er,  convention  chairman. 


Award  to  Reid 

Ogden  R.  Reid,  president  and 
editor  of  the  New  York  Herald 
Tribune,  will  receive  the  Eter¬ 
nal  Light  Award  of  the  Jewish 
Theological  Seminary  of  Amer¬ 
ica  at  a  dinner  March  31  at  the 
Waldorf  Astoria  Hotel. 


Mr.  Slocum,  who  has  been 
president  of  the  foundation  foi 
four  years,  was  chosen  unani¬ 
mously  by  the  directors  “!>*• 
cause  of  his  innumerable  ben*- 
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Tall  Section  Added 

Oakland,  Calif,  factions,  his  inspirational  sup 
Two  new  tabloid  sections  were  port  of  cardiovascular  rescaKS' 
added  to  the  Oakland  Tribune,  his  aid  in  establishing 
effective  March  10.  These  are  United  Fund  in  Philadelphi*' 
the  Stage  Screen-TV-Radio  sec-  and  his  accomplishments  in  tw 
tion  and  Your  Home.  publishing  field.” 

EDITOR  8C  PUBLISHER  for  March  23,  l95' 


Ed 


To  Advertisers, 
Agencies  And  Public 
Relations  Executives 

If  you  are  planning  a  campaign  for  1957  involving  public 
relations,  public  service,  corporate  or  institutional  adver¬ 
tising,  EDITOR  &  PUBLISHER  should  be  seriously  con¬ 
sidered  because — 


Press  releases  can’t  do  your  public 
relations  job  alone.  You  not  only  miss  a 
large  segment  of  the  Press^  but  a  leading 
daily  tells  us  that  only  10%  of  the  releases 
that  cross  its  desk  are  held  for  publication 


.  .  .  hut  you  can  be  sure  of  getting  attention  for 
the  message  of  your  industry  by  telling  it  in 
the  one  publication  the  Press  reads  every  week 
.  .  .  the  **bible*^  of  the  netcspaper  industry  .  .  . 
Editor  &  Publisher. 


This  is  Number  5  of  a  series  of  messages  concerning  the 
value  of  EDITOR  &  PUBLISHER  as  an  indispensable 
medium  for  public  relations  advertising. 


If  you  are  interested  in  making  this  type  of  advertising  as 
effective  as  possible,  send  for  our  new  brochure,  “Rifle 
Shot  Public  Relations.” 


Tell  the  Press — and  you  tell  the  Public! 


6i  PUBLISHER  for  March  23,  195 
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PROMOTION 

PR  for  Newspapers 
On  Convention  Agenda 

Bv  T.  S.  Ir\in 


BIRTHDAY  PARTY  to  end  birthday  parties  was  this  February  collection 
of  pen  portraits  by  Joe  Parrish,  Chicago  Tribune  cartoonist.  Once  » 
month  during  1956  he  did  a  famous  personage  whose  birthday  wji 
marked  that  month.  In  February,  the  last  month  of  the  series,  he 
devoted  the  feature  to  the  entire  group  of  February  personages. 


What  may  well  turn  out  to 
be  the  most  significant  item  of 
business  discussed  at  the  27th 
annual  meeting  of  the  National 
Newspaper  Promotion  Associa¬ 
tion  does  not  even  appear  on 
the  program.  This  is  the  action 
NNPA  takes  to  implement  a 
national  and  continuing  pro¬ 
gram  of  public  relations  for 
U.S.  newspapers. 

The  program  for  the  meeting, 
according  to  Ed  Templin  of  the 
Lexington  (Ky.)  Herald-Leader, 
NNPA  vicepresident  in  charge, 
is  well  in  hand.  The  meeting 
takes  place  May  12-1.5  in  the 
Jung  Hotel,  New  Orleans,  La. 
Advance  registration,  Mr. 
Templin  advises,  indicates  that 
this  will  be  the  biggest  meeting 
in  NNPA  history. 

The  meeting  will  be  com¬ 
pletely  a  shirtsleeve  affair,  it 
appears,  despite  the  aircondi¬ 
tioning.  Group  sessions  will  be 
held  at  which  promotion  men 
will  develop  ideas  in  advertis¬ 
ing,  circulation  and  public  serv¬ 
ice  promotion.  These  will  then 
be  reported  back  to  the  general 
assemblage. 

In  addition  to  discussing 
these  everyday  problems  of  pro¬ 
motion,  the  meeting  will  con¬ 
cern  itself  with  the  growing 
“downtown”  problem  and  with 
“the  promotion  department’s 
role  in  newspaper  teamwork.” 

But  what  has  been  concern¬ 
ing  NNPA  officials  during 
recent  weeks,  and  what  does 
not  appear  on  the  program,  is 
a  discussion  that  is  scheduled 
to  be  held  by  the  NNPA  board 
— and  that  may  possibly  be 
thrown  into  general  discussion 
— on  what  might  be  called 
“NNPA’.s  role  in  the  newspaper 
industry’s  teamwork.” 

There  is  a  general  feeling 
among  NNPA  leaders  that  the 
time  is  now  to  take  action 
toward  setting  up  an  industry¬ 
wide  and  continuing  public  re¬ 
lations  program.  These  leaders 
feel  that  unless  something  posi¬ 
tive  is  done  in  this  direction, 
newspaper  public  relations  will 
deteriorate,  especially  in  the 
face  of  constant  and  growing 
competition  from  other  media. 

Correspondence  and  conversa- 
sations  among  these  leaders  in 
recent  weeks  have  developed 
various  ideas  and  suggestions 
about  what  such  a  public  rela¬ 
tions  program  should  compri.se 
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and  how  it  should  be  financed 
and  implemented.  Interest  in 
the  general  subject  has  been 
expressed  by  industry  leaders 
outside  of  promotion  circles. 

The  feeling  seems  to  be  grow¬ 
ing  that  NNPA  has  reached  a 
stage  of  strength  and  maturity 
in  the  industry  which  should 
enable  it  to  launch  such  a  pro¬ 
gram  on  its  ow'n  and  without 
waiting  for  other  industry 
groups  to  join.  The  thinking  is 
that  once  such  a  piogram  has 
been  started,  other  groups  will 
inevitably  cooperate. 

Quoting  Yourself 

Some  promotion  men  are  re¬ 
luctant  to  quote  from  their 
own  newspapers  stories  report¬ 
ing  economic  progress  of  theii' 
own  communities.  They  feel 
that  to  do  this  smack.s  too  much 
of  self-serving  in  the  news 
columns,  with  consequent  dan¬ 
ger  of  lessening  respect  for 
those  columns. 

The  Denver  (Colo.)  Post 
handles  this  well  in  a  current 
mailing.  This  is  a  broadside — 
which  you  will  see  also  as  a 
trade  paper  advertisement  — 
made  up  of  clips  of  stories  from 
the  Post  reporting  impressive 
economic  growth  of  the  city. 

The  interesting  part  of  the 
broadside  to  us  is  the  covering 
note  from  Palmer  Hoyt,  editor 
and  publisher.  “It’s  a  newspa¬ 
per’s  job,”  he  says,  “to  report 
facts  accurately  to  its  readers. 
The  stories  reproduced  in  the 
enclosed  advertisement  were 
written  for  that  purpose.  They 
w’ere  written  by  Denver  Post 
reporters  for  Denver  Post  read¬ 
ers — not  for  promotional  pur¬ 
poses.” 

In  the  Bag 

“Worcester’s  growth  is  sti'l 
on  the  rise”  is  what  the 
Worcester  (Mass.)  Telegram 
and  Gazette  tells  advertisers  in 
a  new  market  data  book.  This 
reports  retail  growth,  business 
growth,  population  growth,  civic 
growth  and  cultural  growth  as 
well  as  other  economic  and  cir¬ 
culation  data. 

“Every  day  is  pay  day  in 
Oklahoma,”  says  the  Oklahoma 
City  (Okla.)  Daily  Oklahoman 
and  Times  in  a  die-cut  brochure 
that  reveals  a  setting  of  golden 
eggs.  But  all  these  golden  eggs. 


the  brochure  tells  you,  are  not 
in  one  basket.  Oklahoma  farm¬ 
ers  diversify  in  100  different 
ways  to  assure  steady  and  year- 
round  markets  and  income. 
Figures,  an  agricultural  map 
and  pictures  help  tell  the  story. 

Los  Angeles  (Calif.)  Herald 
Express  out  with  a  new  market 
data  book  that  is  hard-hitting 
and  comparative  in  showing 
that  Los  Angeles  is  “America’s 
fastest-growing  market”  and 
that  the  Herald  Express  is  its 
“leading  evening  newspaper.” 
Contains  interesting  figures 
that  ought  to  make  the  New 
York  papers  hop  a  little  faster 
to  keep  their  market  Number 
One  in  the  nation. 

Portsmouth  (Ohio)  Times 
out  with  a  market  data  file 
folder  that  highlights  a  report 
by  John  G.  Green,  its  editor,  on 
recent  growth  and  current  eco¬ 
nomic  importance  of  its  market. 
• 

A  Correction 

The  W.  T.  Grant  Co.  was 
flattered  by  the  report  it  had 
“spent  some  $.18,000,000  in  ad¬ 
vertising  in  the  past  year 
(E&P,  March  9,  page  24)  but  it 
is  slightly  exaggerated,  E&P  is 
told.  What  Gordon  Anderson, 
New  England  manager  for 
Grant,  told  New  England  a<l 
executives  was  that  Grant  spent 
1%  of  its  gross  $380,000,000 
sales  for  advertising  —  or  $3,- 


Stajf  Appreciates 
The  Coffee  *Break^ 

Klamath  Falls,  Ore. 

“Thank  you,  boss,”  read  the 
card  accompanying  a  king-size 
imported  cup  and  saucer,  a  gift 
from  the  staff  of  the  Herald 
and  News  to  Publisher  Frank 
Jenkins. 

The  spontaneous  expression 
of  appreciation,  spearheaded  by 
Society  Editor  Milly  Ramsby, 
related  to  the  continuance  of 
the  shop  where  free  coffee  is 
available  to  the  staff  from  8  to 
11  a.m.  daily.  The  timing  of 
the  gift  coincided  with  the 
closure  of  a  restaurant  acros- 
the  street  from  the  newspaper 
office. 

The  publisher  sets  the  pr^' 
dent  in  the  plant  by  drinking 
coffee  at  his  desk. 

• 

2  Graduate  Student 
Teaching  Posts  Open 

Berkeley,  Calif 

Two  teaching  assistantship^ 
are  open  here  to  qualified  new?- 
papermen  desiring  to  do  ^adu- 
ate  study,  reports  Philip  f 
Griffin,  chairman  of  the  Uni¬ 
versity  of  California  journalism 
department. 

The  hope  is  to  award  tb? 
$1650  assistantships  to  youW 
men  or  women  of  around  twc 
years  experience  who  desire 
return  to  news  duties  *0*^ 


800,000. 


completing  graduate  work. 
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Group  Buys 
Mayfield,  Ky. 
Messenger 

Mayfield,  Ky. 

New  ownership  and  manage¬ 
ment  of  the  Mayfield  Messen¬ 
ger  is  announced  by  Ray  Ed¬ 
wards,  president  of  the  new 
corporation. 

Owners,  under  the  new  man¬ 
agement,  are  Mr.  Edwards, 
Robert  Haskell  of  Martinsville, 
Va.,  and  Phil  Buchheit  of  Spar¬ 
tanburg,  S.  C. 

Mr.  Edwards,  a  Southerner 
who  was  reared  in  Alabama, 
will  serve  as  president  and  pub¬ 
lisher  of  the  newspaper.  He 
comes  to  Mayfield  from  Golds¬ 
boro,  N.  C.,  where  he  served  in 
a  daily  newspaper  executive 
capacity.  He  also  worked  on 
newspapers  in  Tuscaloosa,  Ala., 
and  Spartanburg. 

Frank  Evens,  who  came  to 
Mayfield,  along  with  his  broth¬ 
er,  Roy  C.  Evens,  in  1930,  has 
operated  the  Messenger  since 
that  time.  He  and  Mrs.  Evens 
will  continue  to  make  their 
home  here. 

Established  1898 

The  Messenger  w'as  estab¬ 
lished  as  a  weekly  newspaper 
in  1898.  It  became  a  daily  in 
1902,  with  the  late  J.  R.  Lemon 
as  owner  and  publisher.  At  Mr. 
Lemon’s  death,  his  sons,  Scott, 
Clay  and  Bryan  Lemon,  took 
over  the  publication  of  the 
paper. 

It  was  sold  in  1925  to  George 
Covington  and  the  late  George 
Bingham,  and  was  purchased  by 
the  Evens  in  1930. 


luiiuruiit'e  Co.  Anks 
S5  Million  for  Libel 

Denver,  Colo. 

A  recently-organized  Colorado 
insurance  firm  has  filed  suit  in 
district  court  here  asking  $5 
million  in  libel  damages  from 
the  Rocky  Mountain  News. 

Attorneys  for  the  American 
Founders  Life  Insurance  Co. 
claim  a  story  March  10  has 
damaged  the  firm’s  reputation 
and  the  confidence  of  the  stock¬ 
holders  and  general  public. 

Officers  of  the  firm  include 
^lorado  Supreme  Court  Justice 
E.  V.  Holland,  chairman  of  the 
^rd;  his  son,  state  Rep. 
wbert  E.  Holland,  and  Thomas 
K  Hudson,  Denver  attorney 
and  president  of  the  insurance 
firm. 


.Vlay  Craig  Citetl 
For  *Togetheriies«‘ 

Washingto.n 

The  VV ashington  correspond¬ 
ent  of  Maine’s  Guy  Gannett  ! 
newspapers  was  one  of  nine 
American  women  to  receive  the 
second  annual  “Togetherness 
Award.’’ 

Sharp-tongued  Mrs.  May 
Craig  represented  journalism 
in  the  nine- woman  cast.  The 
award  is  sponsored  by  McCall’s 
Magazine,  the  Hecht  Co.  and 
the  District  of  Columbia  Fed¬ 
eration  of  Business  and  Pro¬ 
fessional  Women’s  Clubs.  “To¬ 
getherness”  is  a  term  coined  by 
McCall’s  for  the  interests  women 
share  with  their  family  and 
community. 

Mrs.  Craig  was  cited  as  a 
woman  “whose  searching  ques¬ 
tions  are  familiar  to  radio  and  j 
television  audiences  through 
her  appearances  on  ‘Meet  the 
Press,’  is  four  times  a  grand¬ 
mother  and  a  Washington  cor¬ 
respondent  whose  reports  to  the 
people  of  Maine  are  a  vital  part 
of  family  life  in  that  area.”  , 


‘Goiiig-To-Press*’  i 

Schedule  Issued  * 

The  public  relations  press 
photography  firm  of  Reynolds  | 
Associates,  New  York,  has  dis-  i 
tributed  gratis  to  public  rela¬ 
tions  directors  and  account  ex-  j 
ecutives  its  new  “Going-To-  | 
Press”  schedule. 

In  addition  to  listing  desk 
personnel,  edition  times,  and 
picture  deadlines  of  all  New  , 
York  City  dailies  and  major 
wire  services,  the  new  brochure 
contains  comments  by  four  pic¬ 
ture  editors,  each  from  a  dif-  i 
ferent  newspaper  or  news  agen-  , 
cy.  Editors  quoted  are:  John  J. 
Dugan,  assistant  picture  edi-  ■ 
tor.  Times;  Ben  Price,  picture 
editor.  Herald  Tribune;  Ben¬ 
jamin  K.  Handel,  magazine  edi¬ 
tor  News;  and  Harry  Varian,  | 
bureau  manager.  United  Press  j 
Newspictures. 

These  editors  pinpoint  their 
reactions  to  liaison  practices  i 
employed  by  some  folks  in  the  , 
PR  field. 

• 

A-Cruiser  Named 

Long  Beach,  Calif. 

Harry  Fulton,  Lcmg  Beach 
Independent  columnist,  insti¬ 
gated  a  civic  campaign  which 
resulted  in  the  naming  of  the 
Navy’s  first  atomic  -  powered 
cruiser  for  Long  Beach.  He  pro¬ 
moted  a  letter-writing  contest 
by  school  pupils.  The  Independ¬ 
ent  and  Press-Telegram  subse¬ 
quently  were  commended  by  the 
City  Council. 


HOW  TO  SAVE  MONEY 
ON  DROSS  LOSSES 


First;  minimize  dross  by  using  type  metals  free  ot 
dross-producing  oxides.  Those  are  Federated  Casto- 
matic*  Type  Metals,  made  by  a  patented  process. 

Second;  use  fluxes  judiciously  so  that  the  very  mini¬ 
mum  of  good  metal  —  it’s  always  tin  that  suffers 
most  —  goes  off  in  dross. 

Third;  trade  your  dross  in,  pound  for  pound  at  a 
modest  cost,  for  Federated  Mor-Tin*  metals.  Mor-Tin 
restores  your  metal  to  the  correct  lead-tin-antimony 
balance  and  sustains  your  casting  quality. 

We  shall,  on  request,  send  printed  matter  on  any 
or  all  of  the  foregoing  subjects.  We  have  also  an 
interesting  booklet,  "How  to  Save  Money  on  Type 
Metals”.  And  there’s  always  a  Federated  Service 
Man  not  far  from  you  who’ll  be  glad  to  discuss  your 
type  metal  problems. 


DIVISION  OF  AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  RROAOWAV,  NEW  YORK  S.  N.  V. 
la  Coaodo.'  Fadarsfad  Ma*alt  Cant^a,  ltd.,  Toronto  and  Monfraal 
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How  Four-Page  Supplement 
Threw  Switch  on  LBE  Drive 


Newspaper  Ad  Reps  Cooperated  """ 

rT'Te  1711  -  •  i¥j  .  “Live  Better  Electrically”  is 

1  O  Intorni  Ele(*ll*l<‘ai  InclUStrA  the  slogan  for  the  electrical 

j,  |>  17  u  •  industry’s  long-range  residen- 

n\  l\.  L.  noian  development  pro- 

Manager,  Live  Better  Electrically  Project  gram.  This  program  celebrated 

the  start  of  its  second  year  with 

When  in  October  of  1956  V'irginia  Electric  and  Power  a  nationwide  73-city  closed  cir- 
Coinpanv.  Richmond,  Va.,  launched  its  fall  Live  Better  telecast.  It  was  kicked  off 

Electrically  residential  sales  promotion  program,  it  was  a  industry  on  February  S, 

,  11^  '  IT.  .  .  ,,T  l!*5b  with  a  similar  closed-cir- 

loregone  conclusion  that  newspapers  m  Virginia,  West  telecast  to  77  cities.  The 

X’irginia  and  North  Carolina  would  play  a  leading  role.  program’s  national  advertising 
The  availability  of  a  specially  prepared  four-page  news-  and  promotion  campaign  is 
paper  supplement,  which  was  released  earlier  bv  the  national  fairly  limited  and  is  intended 
Live  Better  Electrically  project  to  about  11,000  daily  and 

weekly  newspapers  and  to  all  electric  utilities,  made  it  conducted.  Basically  Live  Bet- 
comparatively  simple  to  enlist  the  support  of  electrical  ap-  ter  Electrically  is  a  nationwide 
pliance  dealers,  electrical  contractors,  banks,  builders  and  series  of  local  programs  func- 
other  trade  allies  for  this  promotion.  tioning  at  the  discietion  and 

‘  _  _  under  the  direction  of  the  local 

Unprecented  Success  ^  ^  Will,  VEPCO’s  t^l^^ctric  utilities  within  their 

With  the  cooperation  of  news-  president  individual  service  areas, 

paper  advertising  representa-  Analysis  of  the  results  of  the  Creating  and  distributing 
tives,  C.  E.  Anderson,  VEPCO  supplement  on  a  nationwide  supplements  to  news- 

sales  promotion  manager  in-  indicates  that  many  other  Papers  is  a  comparatively  new 

formed  the  electrical  industry  electric  utilities  and  newspapers  Public  Relations  tool.  If  used 
and  its  trade  allies  in  the  util-  similar  opportunities  for  P*’operly,  it  is  a  good  tool.  It 

ity’s  service  area  about  the  teamwork  and  achieved  similar  ‘^an  be  profitable  for  everybody 


promotion  plans.  Special  elec¬ 
trical  living  newspaper  sections, 
built  around  1100  and  700  line 
VEPCO  Live  Better  Electrically 


7.'j  Supplements 


concerned. 

First  of  all,  a  supplement 
prepared  around  one  central 


VEPCO  Live  Better  Electrically  Arkansas  Power  and  Light  theme  offers  newspapers  an  op- 
ads  (depending  on  the  size  of  Company  stimulated  75  sup-  portunity  to  put  together  a 
the  supplement)  would  carry  plements,  Montana  Power  and  special  section  and  to  pick  up 
new's  and  feature  type  editorial  Light  Company  found  that  30  extra  additional  linage.  A  well 
stories  about  the  latest  develop-  newspapers  created  highly  prof-  prepared  supplement  can  do 
ments  in  electrical  appliances,  itable  electrical  sections  around  this,  if  the  supplement  is  pro¬ 
kitchen  planning,  wiring,  financ-  the  Live  Better  Electrically  moted  sufficiently  well,  and  well 
ing,  etc.  Trade  allies  then  theme.  Georgia  Power  Company  ahead  of  time  by  the  organiza- 
would  take  space  around  the  sponsored  15  of  them.  tion  that  prepares  it  and  pro¬ 
central  VEPCO  ad.  Editorial  r,..  -  -  _ 


material  would  tie  the  sections  IcSSS";  * 
together.  ^  - 

According  to  analysis  of  re- 
suits  the  fall  promotion  was  a 
complete  and  unprecedented  ^ 
success.  On  the  average,  for 
every  two  dollars  VEPCO  spent 

in  each  of  the  .53  newspapers  ' 

that  participated  in  the  cam- 

paign,  the  newspapers  were  able  ^ 

to  obtain  $1(1  worth  of  addi- 

tiona!  t'e-in  advertising  from  . — 

local  trade  allies  such  as  banks. 

bui'dets,  electrical  dealers,  dis-  / 

tributors,  contractors,  etc.  - 

‘‘Although  generally  w'e  do  m-  ‘  '<  )  • 

not  use  supplements,  since  it  jif 

means  revising  advertising  Jf 

schedules,  our  experience  with  'r' 

this  supplement  last  Fall  strikes  2^ *  ouh  f 

me  as  an  especiaky  good  ex-  ^  PANORAMIC  VIE 
ample  of  the  teamwork  that  can  supplements  sponsc 

be  generated  under  the  Live  Co.'s  Live  Better  I 

Better  Electrically  banner,”  papers  rai 


‘We— 


Visit 

ag. 

^  <a— fc 


WKt£S?l|K>'«- 


JGRESS 


‘'iZif 

Mra»  III 


•■r  0( (met  //  Anefc*  8^  To  li>.  lU^  tWWJL'  V 

PANORAMIC  VIEW — A  panoramic  view  of  the  various  newspaper 
supplements  sponsored  and  stimulated  by  Virginia  Electric  and  Power 
Co.'s  Live  Better  Electrically  promotion  last  fall.  Total  of  53  news¬ 
papers  ran  special  VEPCO  electrical  living  sections. 
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vides  a  logical  local  focuj 
around  which  supplements  car. 
be  built. 

In  the  case  of  the  Live  Better 
Electrically  supplement  the  fo. 
cus  was  the  electric  utility 
Newspaper  arlvertising  man¬ 
agers  and  directors  were  askec 
to  contact  the  residential  sale> 
promotion  sections  of  their  loca 
electric  utilities  for  various  ac 
mats,  ad  drop  -  in  element 
which  were  designed  for  use  b; 
a  wide  variety  of  specific  tradi 
allies  who  wouhl  be  most  likelj 
to  support  a  special  section. 

Local  Utility  Contact 

Thus  the  newspaper  ad  man¬ 
ager  was  asked  to  visit  the  local 
utility — the  spearhead  for  the 
entire  promotion  and  potentially 
the  most  important  single  ad¬ 
vertiser  in  a  special  electrical 
section — for  special  Live  Better 
Electrically  ad  mats  and  at 
ideas  which  can  b  e  sold  te 
bankers,  distributors,  dealers, 
contractors,  builders,  etc. 

Well  in  advance,  regional 
supervisors  of  the  Live  Better 
Electrically  project  have  been 
in  touch  with  the  utilities,  to 
tell  them  about  the  supplement, 
its  advantages,  and  about  the 
desirability  of  participating  in 
it  via  extra  linage — over  and 
above  their  regularly  contracted 
for  space.  It  was  explained  to 
them  that  newspapers  stand  to 
gain  nothing  if  contract  ads  are 
switched  or  rescheduled  to  run 
in  the  special  section.  The  util¬ 
ities  were  asked  to  contact 
their  local  trade  allies  to  show 
them  how  they  can  profit  from 
running  ads  in  a  special  elec¬ 
trical  living  section. 

The  supplement  itself  carried 
a  message  to  advertising  direc¬ 
tors.  This  message  told  their, 
about  the  promotion  and  mer¬ 
chandising  efforts  at  work  ir 
their  behalf.  In  addition  to  the 
suggestion  about  contactinf 
utilities — b  o  t  h  as  prospcctire 
advertisers  and  as  potentia- 
helpers — they  were  told  how 
various  national  trade  associa¬ 
tions  such  as  the  National  Elec¬ 
trical  Contractors  As.sociation. 
National  Association  of  Horne 
Builders,  National  Associatio: 
of  Radio-TV  Dealers  of  Amer¬ 
ica,  etc.,  were  supplied  copies  ®- 
the  supplement  to  be  distrib¬ 
uted  to  their  various  loca- 
chapters  and  members. 

New  Accounts 

Thus,  the  properly  merchan¬ 
dised  and  promoted  Live  '3ette- 
Electrically  supplement  of  I*-'- 
Fall  proved  to  be  profitable  t® 
newspapers.  According  to 
ports  from  regional  supervisor^ 
some  440,000  lines  of  ads 
run  from  new  accounts,  io<* 
businesses  who  had  never  »®' 
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vertised  in  those  particular 
newspapers  prior  to  the  advent 
of  the  Live  Better  Electrically 
supplement.  In  at  least  one 
insunce,  a  newspaper  publisher 
in  Virginia  reported  that  a  new 
contract  account — a  county  co¬ 
operative  utility — was  developed. 

The  editorial  department  of 
the  newspaper  also  gains  cer- 
Uin  advantages  from  a  supple¬ 
ment  such  as  the  one  prepared 
by  the  Live  Better  Electrically 
project.  Usually,  when  the  de- 
ci.sion  to  run  a  special  section 
is  made  known  to  the  city  room, 
the  bigge.st  concern  of  the  edi¬ 
tor  is  where  to  get  the  extra 
manpower  and  the  extra  hours 
needed  to  find  and  to  prepare 
copy. 

The  Live  Better  Electrically 
supplement  contained  enough 
editorial  matter  and  illustra¬ 
tions,  to  make  this  particular 
problem  almost  non  -  existent. 
All  that  needed  to  be  done  was 
to  localize  the  various  stories. 
The  copy  was  prepared  by  a 
top  news  syndicate  writer  in 
such  a  way  that  each  and  every 
story,  if  the  editor  wanted  to, 
could  be  fitted  with  an  appro¬ 
priate  local  quote  or  local  angle. 

The  local  electric  utility 
also  found  the  supplement  tech¬ 
nique  profitable  and  useful.  It 
gave  them  the  opportunity  to 
contact  their  trade  allies  and 
to  tell  them  about  Live  Better 
Electrically,  and  how  the  proj¬ 
ect  can  be  best  put  to  work  for 
them.  It  also  provided  them 
with  a  high-readership  section 
through  which  they  could  get 
their  messages  about  the  bene¬ 
fits  of  electrical  living  to  their 
customers. 

Final  Results 

.An  analysis  of  the  final  re¬ 
sults  of  t  h  e  fall  1  0  .5  6  Live 
Better  Electrically  supplement 
revealed  the  following  results: 

In  a  three-month-period — be¬ 
tween  August  15  and  November 
ili — a  total  of  7(>8  newspapers 
published  special  electrical  liv¬ 
ing  sections,  carrying  a  total  of 
22  million  lines  of  advertise¬ 
ments.  l,0-5fi,000  lines  were 
placed  by  electrical  appliance 
3  n  d  equipment  distributors. 
■%940,000  lines  were  from  elec¬ 
tric  utilities;  9,504,000  lines 
were  taken  by  local  electrical 
dealers  and  hardware  stores; 
2,640,000  lines  were  placed  by 
electrical  contractors  and  600,- 
bOO  lines  came  from  banks  and 
savings  and  loan  associations. 

Reports  from  various  news¬ 
papers  indicate  that  approxi¬ 
mately  440,000  additional  lines 
were  picked  up  from  new  ac¬ 
counts. 

in  talking  about  this  supple¬ 
ment  to  newspaper  representa- 
t'^es,  many  of  them  felt  that 
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supplements  built  around  in¬ 
dustry-wide  market  develop¬ 
ment  programs  can  be  of 
considerable  aid  to  them  in 
developing  national  accounts. 

Their  thinking  seemed  to  be 
that,  in  the  long  run,  it  is  to 
their  benefit  to  call  newspapers’ 
attention  to  the  availability  and 
possibilities  of  sucb  a  supple¬ 
ment,  and  to  give  them  addi¬ 
tional  ideas  on  how  to  go  about 
making  special  sections  highly 
successful.  If  a  newspaper  then 
does  produce  a  good  special 
section,  the  representatives  will 
have  at  hand  strong  proof  that 
the  particular  newspaper  can 
work  hard  and  can  make  the 
kind  of  local  impressions  a 
national  advertiser  wants  to 
make  in  newspapers. 

Preliminary  reports  on  the 
results  of  the  second  Live 
Better  Electrically  newspaper 
supplement — which  was  distrib¬ 
uted  in  January  of  1!>57,  in  time 
for  use  by  newspapers  for  Na¬ 
tional  Electrical  Week  (Feb.  11- 
16) — tend  to  prove  that  this  line 
of  thinking  on  the  part  of 
newspaper  representatives  is 
realistic.  In  a  considerable 
number  of  the  1957  February 
supplements  impressive  amounts 
of  national  linage  were  noted. 

• 

PR  Growing 


In  Stature 


Public  Kelatiouft  Netes’  an¬ 
nual  review  and  outlook  reports 
that  managements  of  hundreds 
of  industrial,  educational  and 
religious  enterprises  formally 
estabished  public  relations  staffs 
for  the  first  time  last  year. 
Most  large  corporations  en¬ 
larged  their  public  relations 
.staffs  or  intensified  their  efforts 
in  this  field,  the  paper  reported. 

Other  highlights  from  the 
book: 

In  1956,  41  new  PR  firms 
were  formed,  bringing  the  total 
of  PR  agencies  in  the  U.S.  to 
approximately  1,150.  There  are 
now  more  than  100,000  men  and 
women  working  full  time  at 
public  relations  jobs. 

More  PR  executives  than  in 
any  previous  year  were  ad¬ 
vanced  to  top  management  posi¬ 
tions  in  business,  education  and 
other  fields.  Of  the  73  promoted, 
60  became  vice  presidents  and 
five  corporate  secretaries.  Three 
PR  executives  were  made  presi¬ 
dents  of  their  corporations, 
three  named  executive  vicepres¬ 
idents.  One  PR  man  became 
chairman  of  the  board  of  his 
company  and  one  became  a  col¬ 
lege  president.  Another  left  PR 
to  become  dean  of  a  prominent 
school  of  journalism. 

for  March  23,  1957 


Corporate  PR 

(Continued  from  page  11) 

to  that  one  cause — a  lack  of 
harmony  among  the  segments 
of  an  industry  that  has  become 
so  serious  as  to  threaten  to 
pull  down  the  competitive  en¬ 
terprise  roof  on  all  who  live 
and  work  in  oil’s  house. 

It  is  a  significant  fact  that 
the  several  Congressional  in¬ 
vestigations  that  recently  have 
harassed  oil  people  over  the 
January  crude  oil  and  petrole¬ 
um  product  price  increases  and 
other  matters  following  in  the 
wake  of  the  closing  of  the  Suez 
Canal  had  their  origin  and  im¬ 
petus  from  elements  within  the 
petroleum  industry. 

Likewise,  efforts  now  being 
made  in  Congress  to  destroy 
the  ability  of  oil  marketers  to 
meet  competitors’  price  reduc¬ 
tions  through  a  legal  mandate 
for  uniform  prices  and  to 
divorce  retail  outlets  from 
supi)lying  companies  have  been 
inspired  and  supported  by 
segments  of  the  petroleum  in¬ 
dustry.  So  have  numerous  ef¬ 
forts  in  state  legislature  to 
subject  those  in  the  gasoline 
and  oil  business  to  control  as 
public  utilities. 

Oil  As  An  Example 

All  of  these  reactions  have 
their  origin  in  a  failure  within 
‘he  oil  industry  to  achieve  un¬ 
derstanding  of  basic  competi¬ 
tive  enterprise  principles  among 
the  various  segments  of  that 
business.  There  is  no  ulterior 
purpose  in  singling  out  here  the 
troubles  of  the  oil  business. 
This  author  just  happens  to  be 
familiar  with  them  and  they  do 
illustrate  a  crying  need  for 
sound  public  relations  ap¬ 
proaches.  Similar  incidents  un¬ 
doubtedly  could  be  cited  in 
other  industries.  The  constant 
pressures  in  Washington  for 
expanding  the  scope  and  impact 
of  the  so-called  “anti  trust’’ 
laws  must  be  regarded  as 
omens  of  the  climate  in  which 
we  are  living. 

Taken  together  such  illus¬ 
trations  point  up  the  urgent 
need  for  increa.sed  public  rela¬ 
tions  attention  to  these  market¬ 
ing  problems  in  all  industries. 
The  repercussions  of  such  de¬ 
velopments,  unless  halted,  could 
well  result  in  the  strangulation 
of  American  competitive  enter¬ 
prise  in  a  strait-jacket  of  ill- 
conceived  government  regula¬ 
tions. 

They  can  be  halted  only 
through  better,  broad-guaged 
public  understanding  that  the 
essential  elements  of  a  free 
market,  democratic  economy 


are  at  one  and  the  same  time 
the  best  assurance  of  fair 
treatment  for  all  consumers, 
the  only  guarantor  of  efficient 
public  service  and  the  indis¬ 
pensable  protector  of  all  Ameri¬ 
can  free  iom,  opportunity  and 
well-being. 

• 

3  Appointed 
To  Head  Grant 
PR  Network 

Appointments  of  Tom  Johns¬ 
ton,  J.  R.  Conroy,  and  George 
Sampson  as  vicepresidents  anil 
directors  of  the  Public  Relations 
Division  of  Grant  Advertising 
have  been  announced  by  Jack 
P.  Bailhe,  vicepresident  and  di¬ 
rector  of  the  agency’s  domestic 
and  international  public  rela¬ 
tions  activities. 

The  Grant  public  relations 
network  in  the  U.  S.  operates 
out  of  agency  offices  in  New 
York,  Detroit,  Hollywood 
(CaliL),  Chicago,  Dayton,  Mi¬ 
ami,  Dallas,  Portland  (Ore.), 
and  San  Francisco. 

Former  Account  Execs 

Under  Mr.  Bailhe’s  direction, 
Tom  Johnston  in  New  York  will 
supervise  a  staff  covering  the 
East  Coast  and  South;  J.  R. 
Conroy  in  Detroit,  will  head  a 
group  serving  the  Mid-  and 
Southwest;  and  George  Samp¬ 
son  in  Hollywood  will  supei’vise 
West  Coast  activity.  All  are 
former  Grant  public  relations 
account  executives  in  tbe  same 
cities. 

“In  addition  to  a  prime  re¬ 
sponsibility  for  activity  in  areas 
assigned,”  Mr.  Bailhe  explained, 
“the  new  vice  presidents,  as 
members  of  the  agency’s  Pub¬ 
lic  Relations  Plans  Board,  will 
work  closely  with  account 
supervisors  and  merchandising 
specialists  in  developing  prac¬ 
tical  programs  designed  to  sell 
our  clients’  good  names  and 
products.” 

Reflects  Importance 

Commenting  on  his  promotion 
of  public  relations  executives 
to  a  high  management  level. 
Will  C.  Grant,  president  of  the 
agency  said,  “It  reflects  the 
growing  importance  we  attach 
to  public  relations  and  product 
promotion  as  an  advertising 
agency  service.  Experience  has 
proved  to  us  and  our  clients 
that  the  most  effective  sales 
programs  today  are  those  which 
include  a  close  integration  of 
public  relations  and  product 
promotion  with  research,  ad¬ 
vertising  and  merchandising.” 
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T  1  5  The  medical  profession  w»i 

ougar  Industry  s  strategy  rr''c'a„Ka“i„Thr;:s 

J  C/  J  of  the  American  Medical  Amoo. 

1  ,  A  "I  •  ation.  Still  another  special  seria 

Counters  Substitutes  Llaims  pUiLr 

means  least,  11  magazines  cov- 

A  ^  i  1  Vkj-k 1  v  Makes  People  hat?  it  has  be-  ering  the  fields  of  sugars  msjoi 

i\as  UeilDeiaiei)  neav)  on  l^op)  ^  prototype  of  sorts  for  industrial  consumers  were  ak 

To  Stress  Important  News  Angle  “p  i 

^  “to  now.  Assessing  the  impact 

By  David  (Quinlan  First  of  all,  the  device  of  Now,  assessing  the  impact  of 

Coordinator,  Advertising  &  Public  Relations.  question  headline  is  employed,  the  sugar  campaign  is  ei- 

Sugar  Information  Inc  tremely  difficult  since  we  a« 

sequent  ads  also  used  questions  attempting  to  change  an  atti 

We  all  know  why  the  Sugar  industry  launched  the  ad-  headlines,  on  the  that  tude,  an  attitude  that  is  widt 

...  .  .  ..u  c  r  1  u  J  .  *.u  direct  question,  boldly  and  and  deep  with  many  of  tht 

''f '■*“!?  du"ng.*e  years  Araericaif  people,  b« 

ot  World  War  II  and  smce,  sugar  came  in  tor  increasing  way  to  stop  the  reader  and  long-held,  that  sugar  is  fatten 
attacks  by  people  who  said  it  was  fattening,  caused  diabetes,  bring  him  into  this  kind  of  ad.  ing  per  se. 
ruined  teeth,  and  was  the  villian  in  a  variety  of  other  illnesses.  heavy  in  copy,  it  is  one  thing  to  sell  a  ne» 

Although  sugar  is  praised  by  the  sound  nutritionists  for  ^®hbeiately  so.  This  is  in  cigarette,  or  u  miracle  fiber,  or 
.  ,  ^  ®  t.  1  f  .A  1  .  1  .  keeping  with  the  idea  that  the  jet  air  service.  These  are  prod- 

Its  quick,  low-cost  energy  and  for  its  role  in  making  other  sugar  ads  are  presenting  news,  ucts  that  are  new  in  themselves 
good  foods  more  palatable,  it  has  been  damned  by  both  important  nutritional  news.  The  which  offer  reader  benefits  ess 
the  uninformed  and  the  food  faddists  for  not  having  qualities  messages  contained  in  the  ads  Hy  and  quickly  grasped.  Mos: 
nature  never  intended  it  to  have— such  as  an  abundance  of  plenty  of  copy  to  make  advertising  is  devoted  to  sucl 

minerals  and  vitamins  emphasize  the  situations. 

validity  and  reasoning  behind  But  a  campaign  aimed  at 


IS  UevuleU  to  liiuguziiies  witt  I  pora 
large  general  circulation.  I  45  n 


Ads  Deliberate!)  Heav)  on  Copy 
To  Stress  Important  News  Angle 


By  David  (Quinlan 

Coordinator,  Advertising  &  Public  Relations. 
.Sugar  Information,  Inc. 


Assessing  the  Impact 
Now,  assessing  the  impact  of 


Faddists  at  Work 


aA  ,TUAn  consumption.  When  assured  t.,  ,  .a  u  u  pv,  -  - 

You  will  recall  how,  in  1950,  that  this  was  not  and  is  not  hammers  home  the  matter.  Here  vv-e  are  digging 

the  attacks  picked  up  in  tempo  the  case,  the  question  is  asked:  ^  standard  level  tea-  into  people’s  minds,  to  uproot 

when  insurance  company  statis-  “Wbv  aro  von  nnttini?  on  such  spoonful  of  sugar  contains  only  wrong  ideas  about  sugar  anc 


each  one. 


changing  an  attitude  is  another 


Why  are  you  putting  on  such 


ticians  and  others  pointed  out  ^  campaign,  then? 


18  calories.  Opinion  surveys  supplant  them  with  the  truth 


the  very  real  dangers  of  obesity  j  think  a  partial  quotation  ^*'®  general  impi-ession  From  studies  we  have  leamet 


and  its  relationship  to  heart  from  an  analysis  by  the  Leo 
trouble.  Burnett  Company,  our  advertis- 

The  food  faddists  seized  on  agency,  in  1953  answers  the 


teaspoonful  contains  that  our  ads  enjoy  consistentlj 


from  50  to  600  calories. 


better  than  average  response 

Ihe  food  faddists  seized  on  jjjg  agency,  in  1953  answers  the  .Air  of  Sincerity  some  ol  them  have  bwi- 

this  factual  information  and  question  very  well:  “These  sub-  q-L  henHinv  thi*  length  ®*®®pV®“^^- 

twisted  it  to  lend  an  air  of  stitutes  might  never  command  ’gimnle  dramatic  e 

Immediately  there  entered  the  of  market  in  terms  of  human  •  ®  •!  ^  frankness  and  dieting  with  sugar  was 

market  place  a  host  of  ersatz  thought  and  prejudice  might  be  T^^^size  of  the  ads  was  '■“?  consecutive  Sundays, 

sweeteners  made  from  coal-tar  very  damagine  indeed.  j  .  size  of  the  ads  jyjy  4^j,  jjjjjj  jyjy,  nth,  in  tht 

derivatives  under  a  profusion  “This  obviously  calls  for  a  ®®®\e  basis  of  York  Daily  N eivs-Chieail<- 

of  labels  and  in  several  forms-  broad  program  If  information  ""P^^ing  an  air  of  importance.  syndicated  papers-H:it 

pills,  liquid,  and  the  one  that  about  sujfr  Tmong  con^mers  Seventeen-hundred  line  ads  in  week  between  i: 

makes  me  wince  granulated  sugar  among  consumers,  newspapers  and  full-page  maga-  15  million 

?o-caUed  tL‘LdX'tnhll»"“  zine  insertions  carried  out  that  “X  Theodore  Van  DeUeJ 

beverages  popped  up  every-  And  so,  with  ammunition  at  w’^d'pcision  wa«  to  use  column,  which  is  disWV 

where,  seeking  to  cash  in  on  hand  the  camnaien  «rot  under  u  ^  ^^®  ^®''’  ^ 

the  fad  The  word,  "spg.r.  way  in  1953  Tho^^nd^ustr?  fp-  rho’“i.%"^Th“inT"'™?tT  ^'-Chicago  Tribune  sjjd 
free”  on  a  label  were  thought  propriated  $1800  000  for  a  a  ®  technique,  lhat  is,  on  the  blooc 

for  a  time  to  be  guarantee  for  three-year  campaiOT  to  be  spent  ^  n  schedule  each  ad  to  appear  in  gugni-  level.  The  circulation  o. 

rapid  tnm-over.  atlho'rXTjS^OO  p^r  ^l-'^ToTr  tt  Zg’a^S  . 

At  this  point,  nutritional  con-  One  of  the  chief  reasons  why  insertions  so  that  thev  too  ap-  picture  and  story  on 

fusion  oyer  the  value  of  sugar  this  campaign  has  made  prog-  neared  durine  the  same  period  .h®®P  weight  do« 

in  the  diet  made  it  imperative  j-ess  is  because  the  administra-  nearly  as  nossible  In  nrac-  vacation  was  distributed  b. 
that  the  sugar  industry  place  tion  of  it  was  carried  on  by  tW  that  each  ad  ^P®®***  Correspondents  cUP 

tl>=  .PU«ie  factual, leaders  of  the  industry.  It  was  *.  «veTr  sl^  »''eot  service  te  IbOO  dsil,  «» 


fie  all  blend  together  to  lend  The  Antoinette  Donnelly  fea 
e  ads  an  air  of  frankness  and  tuj-g  ^n  dieting  with  sugar  was 
icerity.  j-un  on  two  consecutive  Sundays. 

The  size  of  the  ads  was  jyjy  ^nd  July  11th,  in  tht 


pearecl  during  tne  same  period,  ^n^.^e^tion  was  distributed  by 
as  nearly  as  possible  In  prac-  Correspondents  cliP 

tice  It  works  out  that  each  ad  ^P^  J «« 

is  concentrated  m  a  nve  or  six  ,  , 


S^uXt  not  delegated  but  was  kept  a  maximum  weekly  newspapers 

apoui  me  rignttul  place  oi  su-  ton-level  resnonsibilitv.  ; _ _ wu. _ .4  Wmnpn’s  Ni 


gar  in  the  diet  of  every  healthy 


top-level  responsibility. 

Attack  on  Obesity  Story 


impact  during  the  period. 


A  Women’s  News  Servic* 


Choice  of  media  also  followed  story  on  sugar  in  the  reduciM 


uSed'^&Uti  ^whethw  the  agreed  from  the  be-  the  same  general  line  of  thought.  d|et  was  distributed  to  the  24 

dw;?„lu??/y'i„gt'’raiX»^  •"  Approxtaatcly  h-t  t-c  '‘S  J 

or  maintain  viipip-bt  strength  and  most  of  the  public  Using  budget  is  devoted  to  that  serMce.  lotai  ciitu 

VI  iiiaisibaill  _  _ _  1 _  _  nVPr  d  milllnn 


dividual  IS  trying  to  gam,  lose,  .....w  ...v,  -  Total  circulation' 

or  maintain  weight.  strength  and  most  of  the  public  Using  budget  is  devoted  to  that  serMce.  lotai  ciitu 

relations  activities  would  be  newspapers  because  of  news-  over  4  million. 

Burnett’s  Approach  aimed  at  the  obesity  story  and  papers’  immediacy  and  local  im-  Edith  Barber,  well  - 

Many  people  outside  the  in-  the  part  that  the  sugar  can  pact  and,  of  course,  because  of  home  economist,  did  a  colu®; 

dustry  wrongly  concluded  that  play  in  appetite  control.  the  nsws  appearance  and  atmos-  based  on  our  blood  sugar  1®^ 

the  synthetic  sweeteners  were  The  first  ad  appeared  in  phere  of  the  campaign  itself,  material.  Her  column,  disW 

making  great  inroads  on  sugar  January  1954.  Entitled  “What  Most  of  the  rest  of  the  budget  uted  by  General  Features 
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poration,  regularly  appears  in  An  increased  budget  for  ad- 
45  newspapers  across  the  coun-  vertising  was  voted  at  the  last 
try  with  a  total  circulation  of  annual  meeting  as  part  of  the 
approximately  4  million.  plan  to  continue  the  sugar  pro- 

Bert  Bacharach’s  column  in  gram  for  another  three-year 
This  Week  magazine  for  July  period.  The  budget  for  adver- 
4th  carried  the  list  of  dietary  tising  is  allocated  on  the  basis 


“Don’ts”  supplied  by  us.  Circu-  of  a  rate  of  expenditure  of  .ioumalism  will  permit  the  read- 


Pfizer  Report  to  Shareholders 
Doubles  as  Color  Supplement 


new  technique  in  financial 


ers  of  three  of  the  nation’s 
leading  newspapers  to  learn 
first-hand  how  a  typical  corpo¬ 
ration  reports  to  its  share¬ 
holders. 

In  what  is  believed  to  be  the 
first  distribution  of  its  kind,  the 


lation  of  approximately  11  mill-  .STaOjOOO  per  year, 
ion.  While  three  years  is  hardly 

.4nd  for  1955:  time  to  have  accomplished  our 

An  important  indication  of  objective — the  estimate  at  the 
the  effectiveness  of  the  public  l)eginning  was  at  least  five 
relations  campaign  lies  in  re-  years — repeated  reader  research 
versals  of  editorial  position  by  shows  us  that  we  continue  to 

some  who  were  either  anti-  make  progress  and  that  the  annual  report  to  shareholders 
sugar  or  not  completely  friendly  major  points  of  the  campaign  a  major  American  company, 
to  sugar  in  the  past.  Examples;  are  getting  home  to  a  lot  of  fTias.  Pfizer  &  Co.,  Inc.,  will  be 
Vogue,  Business  Week,  syndi-  people.  published  as  special  supple- 

cated  food  columnist  Edith  We  tend  to  think  of  our  main  ments  of  the  New  York  Times 

Barber  and  syndicated  health  target  area  as  within  the  home,  oa  Sunday,  March  31,  and  the 
columnists,  Drs.  William  Brady,  The  results  of  the  battle  thus  Chicago  Tribune  and  the  Lott 
Herman  Bundesen,  and  Theo-  far  are  encouraging.  But  when  Angeles  Times  on  Sunday,  April 

measured  against  the  scope  of  i'l* 

the  task  the  Sugar  Industry  Combined  circulation  of  these 
set  for  itself  in  1953.  much  re-  newspapers,  published  in  the 

mains  to  be  done.  nation’s  three  most  populous  ^ommunitv 

,  cities,  is  over  three  and  a  half  community. 

million. 
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dore  Van  Dellen. 

Fertile  Field 

The  field  of  radio  was  espe¬ 
cially  fertile  for  dissemination 
of  the  blood  sugar  level  story  w  tvt 

and  of  the  sugar  detergent  lagatz,  Lx-INewsmail 

possibility.  Joins  Oii.  PR  Firm 

Associated  Press  Radio  Fea¬ 
ture  service  sent  a  three-minute 
script  to  1600  radio  stations. 

The  script  was  an  exact  play¬ 
back  of  the  sugar  industry’s 
blood  sugar  level  story,  and  was 
of  great  help  in  getting  our 
message  to  the  public. 


said  that  the  company,  like 
many  other  corporations,  has 
for  several  years  di.stributed  its 
annual  report  beyond  its  share¬ 
holder  group  and  the  invest- 


Achieves  Many  Objectives 
‘The  report,”  he  asserted. 


The  newspaper  edition  of  the  “plays  an  important  role  in  the 


dissemination  of  product  infor¬ 
mation,  in  our  personnel  re¬ 
cruiting  activities,  and  in  our 
overall  public  relations  pro¬ 
gram.  Considering  the  fact  that 
we  are  making  multiple  use  of 
single  publication  involving 


The  appointment  of  George  report  will  be  identical  in  for- 
H.  Tagatz  as  news  bureau  man-  mat  and  content  to  the  one 
ager  in  Chicago  for  Communi-  mailed  March  15  to  the  108- 
cations  Counselors  Inc.,  inter-  year  -  old  pharmaceutical  and 
national  public  relations  agency,  chemical  company’s  22,000 
.Mr.  Tagatz  has  had  28  years  of  shareholders, 
newspaper,  press  association.  The  report  contains  16  maga- 
.  .  magazine  and  public  relations  zine-slze  pages.  Eight  of  them,  ®  single  preparatory  effort  and 

The  food  editor  of  Associated  experience.  He  was  public  re-  including  the  front  and  back  a  single  press  run,  we  feel  that 

lations  director  of  the  American  covers,  feature  four-color  illus-  have  economically  achieved 
to  im  daily  newspapers)  ran  Maize-Products  Company,  Roby,  trations.  number  of  important  share- 

c  o  aiin  ^  thtce  ycHrs;  Midwest  Contained  in  the  publication  public  relations  ob- 

bureau  manager  of  Pathfinder  are  the  message  from  the  com-  jootives. 

magazine  in  Chicago  for  seven  pany  President  John  E.  McKeen  nnr  hope  that  this  re¬ 
years;  on  the  staff  of  the  Asso-  to  Pfizer  shareholders,  market-  not  only  benefit  Pfizer 

dated  Press  in  Milwaukee,  ing  data,  statement  of  financial 
Madison,  Wis.,  and  Chicago  for  position,  consolidated  earnings 
15  years;  on  the  United  Press  statement  and  other  material 
staff  in  Milwaukee,  New  Or-  ordinarily  included  in  a  corpo- 
leans  and  Kansas  City  for  two  rate  annual  report. 

Also  a  part  of  the  report  are 


a  picture  story  on  desserts  sup 
plied  by  us.  The  theme  of  the 
material  was:  don’t  feel  guilty 
about  eating  sweets,  eat  them 
and  enjoy  yourself. 

A  feature  story  entitled  “Nib¬ 
ble  Yourself  Thin,”  written  by 
Miss  Phyllis  Battelle,  was 
distributed  to  600  newspapers 
by  International  News  Service. 


but  will  also  be  reflected  in  a 
better  public  understanding  of 
how  our  corporate  free  enter¬ 
prise  system  operates,”  Mr.  Mc¬ 
Keen  concluded. 


Sales  of  dietetic  soft'drinks  years,  pd  with  the  Sentinel 

and  Ivt.scon«tn  News  in  Mil- 


’»fere  three  million  cases  in 
1952;  in  1953  sales  doubled  to 
rix  million  cases;  in  1954  they 
doubled  again  to  12  to  13  mil¬ 
lion  cases.  But  significantly 


waukee  for  a  year. 

Morris  Joins  Kaner 

Dan  H.  Morris,  New  York 


several  feature  articles  dealing 
with  special  phases  of  the  com¬ 
pany’s  business.  Included  in  the 
publication  is  a  statement  by 
New  York  Stock  Exchange 
President  G.  Keith  Funston,  ex¬ 
pressing  the  Exchange’s  phil- 


Daii  Rogers  Dies, 
.Arizona  Publisher 

Gi.obe.  Ariz. 
Dan  Rogers,  53,  editor  and 

sales  in  19^.;  oV  . ‘AT’  ^ . .  t'resiaeni  u.  Keith  Funston,  e.x-  publisher  of  the  Arizona 

10  -Ik  ^  'V ere  reported  at  City  and  San  Francisco  news-  oresslne  the  Exchange’s  ohil-  March  1  of  heart  failure 

in  /^^ses,  the  .same  as  paperman  who  formerly  headed  osophv  on  corporate  reporting  '"^uced  by  a  lung  ailment  con- 

n  19o4,  and  the  private  opinion  i,is  own  public  relations  firm  ”  coniorate  reporting. 

well  informed  persons  in  the  connected  with  William  Purpose  of  .  app  ement  began  his  newspaper  ca- 

inaustry  is  that  the  1955  sales  j_  Donoghue  and  Associates,  points  out  that  the  ,eer  on  the  staff  of  the  Semi- 

actually  as  high  as  has  joined  Walter  Kaner  Asso-  annual  report  has  been  pre-  nole  (Okla.)  News.  He  later 

mi  ion.  ciates.  New  York  public  rela-  Pared  primarily  “to  furnish  owned  the  Konawn  (Okla.) 

During  the  same  years  the  tions  firm,  as  senior  account  shareholders  with  information  Leader,  a  weekly,  and  in  19.30 

executive.  which  they  can  intelligently  joined  the  UP  staff  in  Okla- 

*  exercise  their  judgment  as  in-  homa  City. 

.pi  _  .  4_|  ,  vestors.”  The  company  explains  Mr.  Rogers  served  as  cable 

I  lioinpson  Join^  Plans  that  widespread  distribution  of  editor,  rewrite  man,  and  on 

William  G.  “Bill”  Thompson,  the  report  as  a  Sunday  news-  other  assignments  for  UP  in 

for  the  past  six  years  a  mem-  paper  supplement  will  enable  its  Kansas  City,  New  York  City 

sned  soft  drinks  shot  ahead  to  ber  of  the  public  relations  de-  several  million  readers  to  see  and  London  bureaus. 

®  of  124,000,000  cases  in  partment  of  .Allisons  Division,  just  how  an  American  corpora-  Mr.  Rogers  came  here  in 

9o5  over  1954,  the  synthetic-  General  Motors  Corp.,  has  re-  tion  reports  to  its  owners.  .August,  1954,  as  temporary  edi- 

» ly-sweetened  drinks  registered  signed  to  accept  the  vicepresi-  Discussing  the  purpose  of  the  tor  of  the  Record,  and  was 
gain,  perhaps  may  have  ac-  dency  of  Plans,  Inc.,  Indianapo-  widespread  circulation  of  the  named  its  editor  and  publisher 

u>lly  lost  sales.  lis  public  relations  firm.  report,  Pfizer  President  McKeen  in  October. 
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sugar  -  sweetened  beverages 
iMked  like  this:  1952,  1,132,- 
^^0,000  cashes;  1953,  1,177,852.- 
’'00:  1954.  1,176,674,000  and  in 
1,300,000,000  cases. 

In  brief,  while  sugar-sweet- 
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Why  Newspapers  Should 
Merchandise  PR  Ads 


By  lr\in<:  Siiiilli  Kojjan 

Public  Relations  Director,  Hicks  &  Greist,  Inc. 


The  urgent  battle  cry  of  ad¬ 
vertisers  to  “meichandise  the 
advertising!”  is  a  hoary  cliche 
along  Madison 


Kogan 


Avenue  by  now. 
Yet  its  validity 
has  not  been  di¬ 
minished  one 
whit  by  constant 
usage.  As  one 
sage  has  ob¬ 
served,  merchan¬ 
dising  is  a  lot 
like  making  love 
to  a  rich  widow 
— you  can  hardly 

ever  overdo  it. 

Public  relations  advertising, 
despite  its  high-level  implica¬ 
tions  and  awesome  sountl,  is 
every  bit  as  merchandisable  as 
any  other  kind  of  advertising. 
Maybe  even  more  so.  The  me¬ 
thods  and  techniques  may  vary, 
but  the  identical  principles  apply. 

Should  newspapers  merchan¬ 
dise  public  relations  advertising  ? 
If  so,  how  much  merchandising? 
What  kind?  Under  what  con¬ 
ditions?  For  how  much?  What 
exactly  is  merchandising  any¬ 
way?  (You  won’t  find  it  defined 
in  Webster’s  unabridged  ...  I 
tried  to  look  it  up.)  .And  just 
what  do  we  mean  by  public  re¬ 
lations  advertising  ? 


an  institution,  an  industry,  or 
an  issue.  Or,  conversely,  the  de¬ 
fense  of  one.  It  requires  the 
purchase  of  white  space  as  a 
platform  from  which  an  adver¬ 
tiser  can  air  his  views,  create 
an  impression,  enhance  or  es¬ 
tablish  a  reputation,  correct  a 
misunderstanding,  or  change 
someone’s  thinking. 


PR  .Vdvertis'ng  Defined 

PR  advertising  has  at  different 
times  been  used  effectively  in  a 
number  of  areas.  These  include 
corporate  or  institutional  promo¬ 
tion  (Container  Corp.’s  famous 
“ideas  of  western  man”) ;  public 
service  (whiskey  distillers  cau¬ 
tion  the  public  to  make  coffee 
“one-for-the-road”);  financial 
matters  (proxy  fights,  annual 
reports);  public  opinion  (advan¬ 
tages  of  the  free-enterprise  sys¬ 
tem  over  foreign  “isms”);  and 
even  the  increase  of  product 
sales  volume  (advocating  sugar 
in  low-calorie  diets,  promotion 
of  natural  leather  over  plastics, 
wool  vs.  synthetics).  There  are 
many,  many  more — ranging  in 
scope  from  limited  projects 
which  build  good  will,  to  far- 
reaching  campaigns  intended  to 
achieve  important  legislative 
action! 

Whatever  the  label,  all  PR  ad¬ 
vertising  has  as  its  major  ob¬ 
jective  the  advancement  of  a 
cause,  a  service,  a  reputation. 


What  Merchandising  Does 

For  the  purpose  of  this  dis¬ 
cussion,  merchandising  is  any¬ 
thing  calculated  to  extend,  mul¬ 
tiply,  magnify  or  .support  the 
effectiveness  of  public  relations 
advertising.  This  definition  is 
intentionally  broad — to  include 
stimulating  comment,  keeping 
interest  alive,  and  inviting  co¬ 
operation  from  others  who  are 
likeminded.  It  includes  reitera¬ 
tion  of  the  original  message  to 
reach  those  who  may  have 
missed  seeing  the  advertising, 
and  provides  a  second  reading 
for  those  who  did  see  it.  It 
covers  merchandising  to  specific 
targets,  or  merchandising  to  add 
power  and  push  to  ground-swell 
opinion. 

h^ssentially,  merchandising  em¬ 
ploys  variations  of  either  the 
piinted  or  spoken  word.  What 
counts  is  how  the  tools  are  used, 
not  what  they  are.  A  compre¬ 
hensive  merchandising  campaign 
may  make  use  of :  advertising 
reprints,  pre-prints,  newspaper 
mats  to  cooperating  advertisers, 
envelope  stuffers,  self-mailers, 
letters,  montages  of  advertise¬ 
ments,  sample  ads,  internal  and 
external  publications,  publicity, 
contests,  displays,  exhibits,  post¬ 
ers,  streamers,  awards,  speeches 
...  in  short,  anything  that 
works.  Often  proper  timing  and 
strategy  account  for  the  differ¬ 
ence  between  a  so-so  merchan¬ 
dising  campaign  struggling 
along  on  one  engine,  or  a  jet- 
assisted  takeoff  into  the  blue. 

There  are  no  pat  formulas,  no 
i-ules-of-thumb  to  follow.  Nor 
is  there  any  limitation  placed 
on  the  ingenuity  of  the  mer¬ 
chandiser.  Anything  which  will 
gain  added  recognition  and  add 
impact  (without  destroying 
original  objectives)  is  good 
merchandising. 

A  campaign  of  merchandising, 
timed  to  supplement  public  re¬ 
lations  advertising,  might  be 


laid  out  along  these  lines; 

1)  Before  Advertising  Runs. 
Preview  w'hat’s  to  come 
with  promotional  direct 
mail,  publicity,  rough  ad 
samples.  Disseminate  me¬ 
dia  schedules.  Describe 
purposes  and  goals  of  sub¬ 
sequent  advertising. 

2)  .Assist  the  Kick-off.  Help 
the  campaign  get  off  the 
ground  with  small  teaser 
ads  nearby.  Offer  pre¬ 
prints  for  distribution  by 
interested  groups.  Call  at¬ 
tention  to  initial  ads  with 
wires  or  letters.  More  pub¬ 
licity. 

3)  .'supplement.  Complement, 
Implement.  Support  the 
advertising  with  mats, 
printed  pieces,  speeches  be¬ 
fore  influential  groups,  dis¬ 
plays,  conte.st  and  awards. 
Keep  interest  from  flag¬ 
ging  as  the  ad  campaign 
wears  on. 


4)  Show  Results.  Tell  what 
the  campaign  is  doing  with 
publicity,  montages,  testi¬ 
monials.  Compare  accom¬ 
plishments  with  objectives. 
Thank  those  who  helped. 

Targets  for  a  merchandising 
campaign  are  mainly  opinion 
leaders  who  can  influence 
others.  These  are  the  people  of 
better-than  average  standing  in 
the  community  who  should  be 
told  why  the  public  relations 
advertising  is  important  or 
significant:  business  manage¬ 
ment.  officials  of  industry  and 
trade  groups,  leaders  of  labor 
and  farm  organizations,  heads 
of  civic  groups,  government 
agencies,  professional  persons 
and  clergymen.  Interested 
groups  and  individuals  are 
asked  to  lend  their  assistance 
and  support. 

Depending  on  the  selection  of 
“thought  leaders,”  merchandis¬ 
ing  devices  are  tailored  to  suit 
the  audience.  Graphic  tricks  are 
used,  to  make  printed  matter 
more  effective  by  adding  em¬ 
phasis  or  interpretation.  Under¬ 
scoring  points  up  pertinent 
phrases;  adding  pithy  headlines 
or  text  helps  strengthen  a  point 
of  view;  simulating  tom  edges 
conveys  excitement;  black  bord¬ 
ers,  superimposed  messages, 
tints,  ghosted  backgrounds  or 
red  circles  rivet  attention  to 
critical  passages. 


Where  Newspapers  Fit  In 

Best  results  are  obtained 
when  merchandising  is  sched¬ 
uled  and  planned  to  parallel 
public  relations  advertising. 
Like  the  advertising,  it  should 
be  repetitive  and  continuing  for 
cumulative  effect  and  added 
impact.  Newspapers  can,  and 


should,  participate  at  some 
point  in  a  merchandising  cam¬ 
paign. 

How  much  sei-vice?  What 
kind  of  merchandising? 

•At  Hicks  &  Greist  we  devote 
a  lot  of  time  and  effort  to  the 
merchandising  of  client  adver¬ 
tising.  Merchandising  is  the  re¬ 
sponsibility  of  a  separate  d^ 
partment  headed-up  by  a  vice 
president.  And  we  have  some 
ideas  about  how  a  newspaper 
can  contribute  to  this  effort. 
First  off,  we  draw  a  sharp  line 
betw'een  product  advertising 
and  public  relations  advertisine 
problems. 

When  it  comes  to  merchan¬ 
dising  of  product  advertising, 
we  plan  a  custom-tailored  pro¬ 
gram  based  on  our  knowledge 
of  the  client  and  his  marketing 
problems.  Therefore,  there  can 
be  no  fixed  commitment  of  as¬ 
sistance  from  media.  Rather, 
we  prefer  that  media  judge  the 
degree  of  its  cooperation,  based 
on  the  merits  of  each  case. 
Factors  to  be  considered  are: 
linage  involved,  status  and 
prestige  of  the  advertiser,  the 
nature  of  the  product,  probable 
benefits  to  the  newspaper,  and 
the  type  of  merchandising  be¬ 
ing  considered. 

We  don’t  feel  merchandising 
should  be  used  as  an  extra  in¬ 
ducement  to  bribe  advertisers. 
V.’e  recognize  that  newspapers 
are  caught  between  rising  cosh 
and  existing  card  rates.  We 
believe  merchandising  is  not 
media’s  job,  but  ours.  But  we 
also  believe  that  newspapers 
can  render  valuable  service  to 
advertisers  at  critical  stages  in 
a  merchandising  program,  and 
promote  themselves  as  a  med¬ 
ium  at  the  same  time.  We  usual¬ 
ly  manage  to  work  out  a  plan 
that  operates  within  newspaper 
rate  structure  to  the  satisfac¬ 
tion  of  both  advertiser  and 
media,  without  undue  burden  on 
either. 

Public  relations  advertising 
is  a  horse  of  another  color 
Merchandising  of  this  type  o( 
advertising  offers  newspapers  a 
greater  opportunity  for  institn- 
tional  promotion  than  doe? 
product  advertising.  It  also 
opens  the  door  to  public  rela¬ 
tions  advertising  campaigns 
which  have  heretofore  not  been 
considered  appropriate  for 
newspapers. 

It  is  pretty  w’ell  agreed  that 
newspapers  are  fine  for  loc*! 
issues  and  plant-city  public  re 
lations  advertising.  But  ho» 
many  advertisers  are  convin^ 
that  annual  report  or  industrW" 
corporate-institutional  advertis¬ 
ing  belongs  in  newspapers?  Or- 
if  your  circulation  area  has  a 
(Continued  on  page  63) 
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Newspapers’  Local-Level  Help 
Toohi’Campaign'MostNotable’ 

rk  1  !•  1  4  1  •  4^4  •  I  coverage  of  remodelinjr  subjects. 

PllbllSnerS.  Acl  l-Fll*t*C*tOrS  special  sections  were  a  logical 

To  S«‘  Dual  Profil  in  Program  ‘'T,l7tTe"spcciai  section,  gave 

,,  ,  ,  i»  I  rise  to  a  whole  new  and  greater 

By  John  1C  Uosrhrr  ..imension  to  the  national  o/ii 

Seldom  in  the  course  of  anv  iiromotion  or  puhlic  relations  campaign.  Special  sections 

effort  have  print  media  rallied'  so  co.npletelv  behind  an  idea  be  the  well-spring  in 

cuuii  iia>v  j  ^  '  4  1  launching  local  ohi  campaigns, 

iis  with  th('  Opt^rution  fioitk.*  Iniproxt'inont  cumpui^n.  .■VihI  xhese  campaigns  were  locally 
of  all  media,  perhaps  the  newspaper  industry  has  distin-  conceived,  locally  organized,  and 
5ui.shed  itself  most  notably  with  its  cooperation  at  the  local  locally  managed.  In  this  past 
■  year,  better  than  a  thousand 

,  communities  launched  local  pro- 

Litera  y  °  (John  R.  Doscher  was  until  grams,  and  in  every  case,  the 

pap  rs  all  o  r  recently  Executive  Director  of  newspapers  were  the  backbone 

joined  the  effort  to  encourage 

people  to  improve  their  homes,  Operation  Home  Improve-  of  the  effort 

I tl  tn  heln  make  it  easier  for  campaign.  He  believes  so  These  local  campaigns  have 

Lwners  to  get  materials,  thoroughly  in  the  power  of  local  been  extraordinarily  successful, 
ancing  and  services.  Pub-  advertisii^  in  expanding  the  Remodeling  py-mits  hay^e  in- 

hers  and  advertisimr  directors  vast  remodeling  market  that  he  ci  eased  fiom  20'/,  to  1;)6 /, . 
hers  and  advertising  directors  opened  his  own  office  The  section  did  two  things, 

■re  quick  to  .see  the  dual  profit  jusi  openeu  ms  owii  ^ 

the  ohi  effort,  not  only  in  “>  Provide  a  weekly,  syndicated  Fii.st,  it  focused  consumer  at- 
Iping  to  build  better  com-  advertising  service  for  retail  ohi  campaign 

unities,  but  also  from  the  •“"’ber  and  building  supply  with  the  greatest  possible  im- 
j  .  .  -  .  .  dealers'^  pact.  Pubhcitv  -  wise,  nothing 

andpoint  of  increasing  linage  1 1  v  j  V..1.  •  V  n 

*  ,  .i  1.  . _ r^i  _  1  could  have  done  the  job  as  well. 

om  111  mg  ma  i  s  a  Secondly,  through  the  advertis- 

.me  equipment  retailers.  tion  for  the  ohi  campaign  was  homeowners  that  the 

Reaches  Peak  in  May  nevei  a  j^oblem  to  o/u  head-  fjeajej.g  ready  to  answer 

quarters.  Through  the  editorial  v, 

Based  on  its  195fi  success,  the  services,  mat  services.  Publish-  ,  .j.  i 

peration  Home  Improvement  ers’  Auxiliary  and  other  sources,  .  n  . 

impaign  has  been  carried  into  newspapers  got  the  message  on  ,  ■  .  ?  ^  jc^r,  i  era  \ 

95  7.  The  key  promotional  the  campai^i  even  before  it  hundreds  of  newspaper  .sections 
oint  is  the  month  of  May  was  launched  in  January  of  .  ^  ”  * 

kich  will  be  declared  nation-  fact,  newspapers  cut  5^ 

lly  and  locally  as  “'Better  ^  our  put  their  own  responsibilities  v,o  i  fV.  "  ^ 

iving”  Month.  At  this  point,  pn  the  camnaiirn  based  on  the  published  three  or  four 

11  manufacturers,  dealers,  con-  dual  benefit  of  public  good  and  thf 

factors  and  lenders  are  being  private  profit.  >ear.  Newspaper  sections 

iked  by  ohi  headejuarters  to  Readilv  thev  saw  in  ohi  an  became  the  first  promo- 

»  pro,.o,i„„.,  fcircP,  in  a  opp'tSiy  ,7  d^veirp 

gigantic  effort  to  get  people  to  fipm  ppe  of  the  least  adv’ertis-  •  u  i  •  u 

mprove  their  homes.  ing-conscious  classifications,  the  their  help  with 

•Ml  the  plans  have  been  ma.Ie  building  and  remodeling  trade.  newspapers  have  also 

0  make  this  one  of  the  greatest  Because  of  the  demand  for  new  «  great  assist  to  local 

•romotions  in  the  history  of  housing  in  the  past  decade,  this  «/'‘  campai^s.  They  have  been 
American  business,  and  it  is  trade  had  thought  almo.st  ex-  ‘nstrumental  in  i-unning  loca 
lasy  for  newspapers  everywhere  clusively  in  terms  of  supplying  ‘^""tests  of  all  types  as  editorial 
*  le  in  with  the  effort.  Every  builders.  Newspaper  advertis- 

fiajor  newspaper  mat  service  of  their  services  for  home-  As  the  ohi  campaign  moves 
ind  most  editorial  services  have  owners  was  almost  a  forgotten  ahcuil  into  1957,  still  greater 
published  special  efforts  to  pursuit.  newspaper  cooperation  seems 

assist  newspapers  with  special  ^’jtb  the  rapid  decline  in  new  assured.  This  undoubtedly  is 
sections.  Ohi  headquarters  borne  building  activities  in  19.56,  one  of  the  most  important  fac- 
Mve  prepared  a  special  adver-  ,iealcrs  had  to  turn  to  the  home-  tors  in  the  campaign,  for  if  it 

«ing  kit  which  is  already  in  owner  business.  And  with  the  were  not  for  the  help  of  news- 

we  hand.'j  of  many  thousands  poweiful  help  of  the  ohi  cam-  papers,  the  effort  would  never 
«  dealers  around  the  country,  paign  coming  at  them  from  all  have  succeeded  to  the  point  of 

n  each  kit  is  a  “Newspaper  levels,  it  proved  easy  for  news-  adding  three  billions  of  new’ 

bformation  Booklet”  with  sue-  papers  to  sell  this  classification  business  in  this  industry  in  only 
f*ss  stories  written  by  news-  increasing  their  advertising  one  year.  Through  their  co- 
Wper.s  and  complete  informa-  expenditures.  operation,  newspapers  have 

•on  on  how  to  make  the  most  With  increasing  linage  from  proved  conclusively  their  role 
?  the  old  campaign  at  the  tbe  building  supply  industry,  in  providing  the  link  between 
level.  most  newspapers  followed  a  vast  national  effort  and  the 

Gaining  newspaper  coopera-  through  with  increaseii  editorial  local  sale. 
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Why  Newspapers 

(Continued  from  paj/e  62) 

definite  regional  flavor  or  tone 
that  might  appeal  to  public 
relations  advertisers,  why  not 
promote  it?  Example:  if  read¬ 
ers’  income  is  well  above  na¬ 
tional  average,  solicit  foreign 
travel  advertising  from  govern¬ 
ment  tourist  bureaus. 

Watch  for  the  pot-holes,  too. 
Not  all  PR  advertising  lends  it¬ 
self  to  merchandising  by  news¬ 
papers.  By  all  means,  avoid 
endorsing  one  side  of  a  con¬ 
troversial  issue,  or  any  other 
action  which  could  adversely 
affect  your  paper’s  reputation 
for  integrity.  One  of  the  coun¬ 
try’s  leading  newspapers  evalu¬ 
ates  the  merchandising  possi¬ 
bilities  of  PR  advertising  by 
asking  the  following  (|uestions: 

1)  Is  the  advertising  non- 
controversial,  or  does  it 
apparently  suggest  a 
self-interest  “lobby.” 

2)  What  is  the  stature  and 
reputation  of  the  com¬ 
pany,  industry  or  institu¬ 
tion  conducting  the  cam¬ 
paign. 

3)  Is  the  content  of  the  ad¬ 
vertising  newsworthy  and 
therefore  interesting. 

4)  Would  merchandising  at¬ 
tract  other  like-minded 
advertisers  into  our  col¬ 
umns  ? 

5)  Would  merchandising 
advance  the  cause  of  pub¬ 
lic  relations  in  general. 

If  these  questions  can  be  an¬ 
swered  favorably,  and  the  news¬ 
paper’s  own  interest  is  served, 
merchandising  actually  becomes 
self-promotion.  The  newspaper 
becomes  the  merchandiser,  with¬ 
out  charge  to  the  advertiser. 
And  if  it  happens  that  side 
benefits  accrue  to  the  adver¬ 
tiser  ...  so  much  the  better. 
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How  PR  Technique  Got 
Ronson  Shaver  Going 


How  public  relations  tech¬ 
niques  can  play  an  important 
role  in  the  marketing  activity  of 
a  major  corpo¬ 
ration  was  told 
to  Editor  &  Pub- 
MSHER  this  week 
by  Joseph  L. 

Sicari.  chairman, 

Plans  Board, 

United  Public 
Relations,  Inc., 

New  York. 

Client  com¬ 
pany  was  the  sicari 

Ronson  Corp., 

world’s  leading  producer  of  cig- 
aret  lighters  and  recently  a  big 
factor  in  electric  shavers.  The 
PR  program,  which  Mr.  Sicari 
feels  is  a  representative  example 
of  how  PR  techniques  can  be 
applied  to  marketing  activities, 
was  poised  to  launch  a  market¬ 
ing  drive  promoting  Ronson’s 
new  electric  shaver,  “The  Ron¬ 
son  66.” 


Mr.  Sicari  is  a  former  news¬ 
paperman  and  magazine  editor. 
An  instructor  in  public  relation. < 
at  Fordham  University,  he  is  a 
graduate  of  Columbia  Univer¬ 
sity  and  holds  a  Masters  in 
Journalism  from  Medill  School 
of  Journalism,  Sorthwestem 
I  ^  niversity. 


Competition  Keen 

The  competitive  situation  in 
the  electric  shaver  field  is  keen 
and  complex.  The  major  leaders 
are  constantly  jockeying  for  top 
position  in  distribution  and  con¬ 
sumer  purchases.  Ronson  had 
already  lined  up  its  heavy  mar¬ 
keting  guns — advertising,  sales 
promotion,  hard  -  hitting  sales 
drives.  In  doing  so,  the  company 
was  matching,  competitively,  the 
marketing  and  promotion  activi¬ 
ties  of  the  leaders  in  the  field. 
Waiting  in  the  wfings  was  the 
company’s  other  big  marketing 
gun — public  relations.  Its  chief 
marketing  objective  in  the  pro¬ 
motion  of  the  Ronson  “66” 
shaver  w’as,  first,  to  give  pub¬ 
licity  to  the  overall  promotion 
drive,  and,  second,  to  dramatize 
and  glamorize  the  campaign  in 
trade  and  consumer  areas,  and 
permeate  it  with  atmosphere  and 
contagious  excitement. 

This  public  relations  program 
was  anchored  securely  to  a 
newspaper  advertising  push  in 
•10  key  cities.  The  final  results 
proved  how  effective  newspaper 
space  can  be  for  any  public 
relations  campaign  of  a  national 
character.  Only  60  lines,  these 
“Wanted”  ads  (see  cut)  were 
virtually  heard  ’round  the  world. 

Seems  that  Ronson  decided  late 
last  summer  to  shave  bearded 
men  “live”  during  their  tele¬ 
vision  commercials  on  “Play¬ 
house  90”,  a  weekly  90-minute 


CBS  dramatic  show  that  began 
last  Oct.  4.  lx)uis  V.  Aronson, 
II,  Ronson  president,  asked  Mr. 
Sicari  to  develop  a  creative  pub¬ 
lic  relations  idea.  It  had  these 
seven  marketing  objectives: 

Seven  Objectives 

1)  Create  a  national  dragnet 
for  heavily  bearded  men,  who 
w'ould  part  w’ith  their  beards. 

2)  Focus  national  attention 
upon  this  unusual  Ronson  tele¬ 
vision  commercial,  (something 
quite  difficult  to  attain,  since 
commercials  generally  are  not 
enthusiastically  received  by 
viewing  audiences). 

3)  Inform  the  country  that 
Ronson  produced  electric  shav¬ 
ers,  besides  pocket  and  table 
cigaret  lighters. 

4)  Excite  Ronson  trade  chan¬ 
nels,  and  thereby  contribute  to 
widening  national  distribution  of 
the  new  Ronson  “66”  electric 
shaver. 
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WANTEDI  MEN  WITH  BEARDS— Examples  of  60-line  eds  wbici 
appeared  in  more  than  100  newspapers  in  30  major  cities.  Purp«M 
of  ’’Wanted I”  ad  was  to  create  national  dragnet  for  men  with  bearsi. 
"Bearded  Men"  ad’s  purpose  was  to  stop  traffic  in  and  around  Loot 
Magazine  Building  in  New  York  where  applicants  were  asked 
apply.  Objectives  of  both  ads  were  neatly  attained. 


.5)  Via  public  relations  mar¬ 
keting  techniques,  let  consumers 
know  of  the  first  and  only  elec¬ 
tric  shaver  equipped  with  a 
special  device,  “Super  Trim”, 
that  easily  shaves  off  a  full 
heard.  In  so  doing,  deny  com¬ 
petitors  the  opportunity  to  later 
publicize  a  copied  version  of 
“Super  Trim”  as  brand  new. 

6)  Generally  draw  attention 
of  the  public  to  Ronson  and  its 
products. 

7)  Provide  publicity  support 
to  Ronson’s  national  marketing 
program  for  the  “66”  shaver. 

Needed,  Mr.  Sicari  told  E&P, 
w'as  a  marketing  public  rela¬ 
tions  idea;  one  that  integrated 
harmoniously  with  Ronson’s 
sales,  advertising,  and  general 
promotion  plans. 

The  trend  today,  he  claims,  is 
to  apply  public  relations  tech¬ 
niques  to  the  marketing  prob¬ 
lems  of  business,  if  its  pow’er 
is  to  be  effectively  utilized  for 
other  than  merely  fattening 
press  clipping’s  scrapbooks.  The 
public  relations  counsel  possess¬ 


ing  a  practical  understanding  of 
the  marketing  philosophy  and 
procedures  serves  a  client  more 
invaluably  than  does  the  press 
agent  or  “publicity”  public  re¬ 
lations  man.  who  commit  them¬ 
selves  to  what  Sicari  calls  “cllp- 
athons.”  Marketing  public  rela¬ 
tions,  Mr.  Sicari  says,  fashions, 
among  other  things,  the  “miss¬ 
ing  link”  in  the  marketing  chain 
—  the  excitement,  the  drama, 
the  showmanship  that  create 
the  atmosphere  for  success. 

Results  indicated  that  the 
“Wanted”  ad  did  just  exactly 
that.  The  “beard  thing”,  as  it 
came  to  be  called  by  Ronson 
and  media,  set  the  nation  talking 
about  beards  —  and,  Mr.  Sicari 
says,  the  Ronson  “66”  Shaver. 
That  ad  encouraged  millions  to 
watch  Ronson  TV  beard  com¬ 
mercials  on  “Playhouse  90”.  It 
created  excitement  among  Ron¬ 
son’s  big  national  network  of 
distributors  and  dealers.  It  even 
caused  media  to  compete  for 
beard  stories.  The  “beard  thing”, 
they  are  saying  in  public  rela¬ 
tions  circles,  has  become  a  PR 
“classic” — a  classic  example  of 
a  successful  application  of  its 
techniques  to  marketing  prob¬ 
lems. 

This  Ronson  problem,  Mr.  Si¬ 
cari  says,  demanded  quick  action, 
since  the  first  TV  show  was  only 
six  and  one-half  weeks  off,  from 
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the  time  he  first  talked  with 
Mr.  .Aronson.  Several  days  after 
that  meeting,  Mr.  Sicari  came 
back  with  the  “beard  thinfr" 
plan.  It  called  for  a  public  re¬ 
lations  program  anchored  to  i 
unique  small  -  space  advertisine 
campaign  in  30  cities  havine 
over  100  newspapers. 

Like  all  successful  plans,  thb 
marketing  public  relations  ides 
was  a  simple  one:  Briefly, 
called  for  the  payment  by  Ron 
son  of  $5,000  per  ounce  fo' 
beards.  Bearded  men  selecteii 
would  be  paid  that  rate  for  per¬ 
mitting  Ronson  to  shave  of 
their  beards  on  the  company’^ 
“live”  television  commercials. 

The  ad  had  two  objective? 
encourage  bearded  men  to  apply 
nationally;  and,  whet  the  interest 
of  city  editors,  wire  service? 
magazine  editors,  free-lance 
writers,  columnists,  newsreel? 
radio-TV  news  commentator?- 
etc. 

Public  relations  men,  Mr.  Si¬ 
cari  believes,  are  just  beconainf 
aware  of  the  power  of  the  pre^ 
as  an  audience :  Perhaps^  ^ 
most  important  “audience”,  ^ 
says,  of  a  well-conceived  pnl'J'J 
relations  ad  is  the  press, 
one  of  the  best  ways  to  brinj  ‘ 
story  to  its  attention  is  via  p^ 
lie  relations  ads.  This  “Want^ 
ad  example,  Mr.  Sicari  says>dw 
(Continued  on  page  65) 
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C&O  Ads  Tell  institutional  Ad 

^  A  T  1  i  *  1  CMlvert  Honored 

(Jl  IriClUSl'nS  1  The  toast  by  Calvert  Dis- 
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Development 

Chesapeake  and  Ohio  Railway 
has  launched  an  advertisinp: 
campaign  (via  Robert  Conahay, 
Inc.)  with  actual  case  histories 
to  portray  its  industrial  de¬ 
velopment  program. 

How  science,  sense  and  psy¬ 
chology  spell  sales  is  told  in  the 
series  of  ads  entitled  ‘‘Why  In¬ 
dustry  Is  Moving  to  Chessie’s 
Railway.”  A  new  art  concept  is 
catching  the  eyes  of  newspaper 
and  magazine  readers  all  over 
the  country. 

Walter  S.  Jackson,  C&O  ad¬ 
vertising  manager,  says  draw¬ 
ings  in  the  series  employ  a 
“gouache”  technique  to  increase 
interest  in  what  has  heretofore 
been  considered  a  prosaic  field 
of  advertising  illustration. 

Copy  Features  Editor 
Second  of  the  series,  starting 
this  month,  opens  with  the 
catch  phrase  “The  Lady  Who 
Didn’t  Talk.”  The  art  shows  the 
lady  in  question,  a  newspaper 
editor  in  an  on-line  town,  sit¬ 
ting  pensively  at  her  desk. 

The  copy  tells  how  C&O  in¬ 
dustrial  development  specialists’ 
knowledge  of  their  territory 
helped  them  locate  a  major 
industrial  plant.  They  found  it 
necessary  during  the  intricate 
negotiations  to  take  into  their 
confidence  a  responsible  local 
citizen.  The  client  balked  at  con¬ 
fiding  to  an  editor — and  a  wom¬ 
an  editor  at  that. 

“But  we  had  complete  con¬ 
fidence  in  the  lady”  the  ad  says, 
“and  the  client  accepted  our 
judgment.  For  tw’o  years,  while 
all  the  details  were  worked  out 
and  site  options  obtained,  this 
was  the  best-kept  secret  in 
town.  And  at  the  end  of  the 
two  years  the  lady  editor  was 
rewarded  with  one  of  the  big¬ 
gest  scoops  of  her  career.” 

The  first  ad  led  off  with  “We 
Made  Sure  the  Money  Was 
There.”  It  related  how  C&O  ex¬ 
perts  dug  in  and  found  out  the 
town  selected  for  a  plant  site 
could  provide  facilities  for  the 
industry  and  the  resulting  in¬ 
crease  in  population. 

Art  for  this  ad  showed  a 
C40’er  burning  midnight  oil 
poring  over  columns  of  figures 
to  prove  to  the  industry  cus- 


tillers  Co.  to  the  one  out  of 
10  Americans  w’ho  labor  on 
Labor  Day  was  recently 
awarded  an  “Edgar”  by  the 
Ed  Gibbs  Newsletter  as  the 
best  institutional  ad  by  a  di5»- 
tiller  in  19.56. 

The  full-page  message  (via 
Grey  Advertising  Agency, 
Inc.)  appeared  in  newspa¬ 
pers  in  key  markets  through¬ 
out  the  country  as  Calvert 
tipped  its  corporate  hat  to 
such  diverse  groups  as  bar¬ 
tenders,  bellhops,  bus  drivers, 
announcers,  editors,  and  all 
the  other  Americans  who 
must  stay  at  their  jobs 
during  a  holiday  to  safe¬ 
guard  the  welfare  and  plea¬ 
sure  of  others. 

more  thoroughly  with  our  faci¬ 
lities  for  assisting  them  in 
locating  plants.” 

C&O  engineers,  economic  geo¬ 
graphers  and  sales  experts  sit 
down  with  the  prospective  client 
and  talk  over  his  particular 
problems,  Mr.  Fletcher  ex¬ 
plained.  They  determine  his  re¬ 
quirements  for  employment, 
location  of  raw  materials  and 
markets,  power,  water  and  fuel. 

“We  work  always  in  the  in¬ 
terest  of  the  customer,”  Mr. 
Fletcher  said.  “We  isolate  an 
area  we  think  is  most  suitable, 
eliminate  parts  of  it,  screen  out 
more  and  then  cover  certain 
locations.  After  all  this  has 
been  done,  if  we  have  what  the 
customer  needs,  fine.  If  not, 
we  never  try  to  exert  pressure. 
We  realize  he  must  find  the 
best  location  possible  to  make 
his  plant  successful.” 

Each  ad  in  the  series  will  tell 
a  story  of  how  C&O’s  industrial 
development  department  over¬ 
came  problems  to  find  a  client 
the  ideal  plant  site  for  his 
needs. 


BBDO  Adds  2  PR 
Account  Executives 

Jerome  Agel  and  John  Lynch 
have  been  appointed  account  ex¬ 
ecutives  in  the  public  relations 
department  of  Batten,  Barton, 
Durstine  and  Osborn,  Inc.,  New 
York. 

Mr.  Agel  is  handling  product 
publicitv  for  U.S.  Steel  Curtain 
Wall. 


Mr.  Lynch  has  joined  the  con- 
^wer  the  town  was  just  right  sumer  promotions  group  for 
for  his  needs.  U.S.  Steel  Corp.  He  was  for- 

Wayne  C.  Fletcher,  C&O  di-  merly  an  account  manager  for 
rector  of  industrial  develop-  Consolidated  Electric  Diesel  and 
®ent,  said,  “'The  purpose  of  this  Cerro  de  Pasco  at  John  Moyna- 
*eries  is  to  acquaint  industries  han  &  Associates. 
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Ronson 

(Continued  from  page  64) 

a  tremendous  job  of  “market¬ 
ing”  the  beard-search  story  to 
leading  press  channels.  Here, 
he  believes,  is  one  of  the  biggest 
advantages  of  the  public  rela¬ 
tions  ad  over  its  conventional 
sister. 

Results  ultimately  showed  how 
often  newspapers,  undoubtedly 
inspired  by  this  little  ad,  ran 
beard  feature  and  news  stories 
of  their  own.  Newspapermen 
themselves  applied,  or  wrote 
Ronson  in  behalf  of  applicant- 
readers. 

Ads  Offer  .Advantages 
For  the  marketing  public  re¬ 
lations  counsel,  Mr.  Sicari  claims 
that  supporting  newspaper  ads 
offer  several  advantages.  Chief 
among  them  is  that  his  story- 
will  “get  in” — no  matter  what 
big  news  item  might  chance  to 
break  and  endanger  his  story. 

It  is  his  belief  that  use  of 
newspaper  public  relations  ads 
of  this  kind  will  increase,  and 
become  an  important  part  of  a 
campaign  for  national,  regional, 
and  even  local  stories  originated 
by  public  relations  counsel. 

The  “Wanted”  ad  paid  off 
handsomely:  Ronson  received  ap¬ 
plications  from  bearded  men 
from  all  over  the  country  and 
from  many  parts  of  the  world: 
Italy,  Saudi  Arabia,  Australia, 
Canada,  Denmark,  England,  etc. 
Some  applicants  referred  to  the 
news  stories;  many  to  the  ads. 
As  the  Wall  Street  Journal  re¬ 
ported,  Ronson  received  nearly 
3,000  applications  in  all,  not 
counting  hundreds  of  phone  calls. 
The  offer  was  withdrawn  by 
Ronson  in  late  October,  1956, 
four  weeks  after  it  had  been 
originally  made.  But  the  com¬ 
pany  continues  to  receive  on  the 
average  of  10  applications  daily 
from  all  over  the  U.S.  and  from 
abroad.  Many  send  along  the 
ad  (now  over  three  months  old!). 

Mr.  Sicari  does  not  confuse 
ads  for  marketing  public  rela¬ 
tions  communication  with  so- 
called  “institutional”  ads,  which 
are  now  common. 

Maturer  Evolution 

He  believes  the  use  of  news¬ 
paper  space  for  marketing  pub¬ 
lic  relations  messages  represents 
a  maturer  evolution  of  the  “in¬ 
stitutional”  ad  to  a  higher  plane 
in  the  communications  activity. 

Mr.  Sicari  says  the  public  re¬ 
lations  counsel  must  be  able  to 
translate  public  relations  tech¬ 
niques  into  practical  marketing 
applications,  if  he  is  to  serve 
his  client  effectively. 


10,000  New 
Jobs  in  PR 
Predicted 

There  will  be  at  least  10,000 
new  job  opportunities  in  public 
relations  during  the  next  five 
years,  Kalman  B.  Druck,  chair¬ 
man  of  the  Kducation  Commit¬ 
tee  of  the  Public  Relations  So¬ 
ciety  of  America  and  vicepresi¬ 
dent  of  Carl  Byoir  &  Associates, 
predicted  recently  before  the 
Philadelphia  Public  Relations 
.Association. 

5.000  Departments 
He  said  that  there  are  at 
least  5,000  organizations  and 
departments  now  employing 
public  relations  personnel  in  the 
fields  of  industry,  government, 
education,  religion,  philanthro¬ 
py,  agriculture,  labor,  health 
and  welfare,  and  it  would  be 
“extremely  conservative”  to  as¬ 
sume  that  each  of  these  would 
add  an  average  of  two  people 
during  the  next  half  decade. 

Mr.  Druck  pointed  to  the 
rapid  expansion  of  public  rela¬ 
tions  courses  in  colleges 
throughout  the  country  and  to 
the  broadening  of  public  rela¬ 
tions  functions  into  all  areas  of 
business,  social  and  political 
life,  covering  participation  in 
policy-making  and  the  conduct 
of  communications  programs  in¬ 
volving  advertising,  publicity, 
speakers’  programs  and  all 
other  forms  of  personal  contact. 

Wide  Understanding 
“Today’s  public  relations 
practitioners,”  Mr.  Druck  said, 
“must  have  an  understanding  of 
sound  business  principles  and 
of  all  the  various  types  of  com¬ 
munications  media.  He  said  the 
rapid  acceptance  of  public  rela¬ 
tions  as  a  top  management 
function  is  evident  in  the  in¬ 
crease  of  policy-making  execu¬ 
tive  positions  being  occupied  by 
people  with  public  relations 
training. 


Porelz  to  Assist 
Chapperon  at  Mogul 

Arthur  W.  Poretz,  former 
newspaperman,  has  joined  Emil 
Mogul  Company,  Inc.,  New 
York,  advertising  agency,  as 
assistant  to  Harry  Chapperon, 
director  of  public  relations. 

Mr.  Poretz,  29,  was  with  the 
New  Haven  (Conn.)  Register 
as  reporter,  feature  writer  and 
re-write  man  during  1955  and 
1956.  Recently  he  has  been  pub¬ 
lic  relations  director  for  Mac- 
Lachlan,  Ungar,  Fruhling  & 
Zysk,  advertising  agency. 
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Lillian  Roth  to  Write 


Column  for 

By  James  L.  CoUings 

Lillian  Roth,  of  show  business 
and  “I’ll  Cry  Tomorrow”  fame, 
was  in  the  Bell  Syndicate  office 
with  her  press  agent,  several 
syndicate  executives  and  a  pho¬ 
tographer  who  tried  to  capture 
her  likeness  while  she  discussed 
religion,  alcoholism,  animals 
and  a  title  for  her  new  three- 
a-w'eek  column  to  be  released 
by  McClure  Syndicate  on  May  6. 

“Over  this  way,  please.  Miss 
Roth,”  the  photographer  re¬ 
quested. 

She  obliged  with  a  smile, 
moving  gracefully,  all  the  while 
chattering.  Among  other  con¬ 
versational  offerings,  she  ad¬ 
mitted  she  was  46;  said  that  as 
a  Jew  she  had  turned  Catholic 
a  while  back  but  was  disturbed 
now  because  a  priest  told  her 
animals  had  no  souls,  therefore 
there  was  no  place  in  Heaven 
for  them  (she  has  three  dogs); 
described  a  cab  driver  down  in 
Cuba,  from  where  she  had  just 
come,  who  told  her  he  could 
drive  her  down  streets  where 
there  were  no  bombs  planted; — 

Insisted  she  didn’t  want  to 
live  off  her  “I’ll  Cry  Tomorrow” 
i-eputation  (almost  10,000,000 
sold,  said  the  p.a.)  in  her  new 
venture  as  a  columnist;  re¬ 
peated  word  for  word  the  vo¬ 
cabulary  of  her  pet  parakeet; 
agreed  wdth  the  p.a.  and  others 
present  her  writings  should 
liave  news  heads;  spoke  of  the 


McClure 


heartbreak  of  her  days  as  a 
lush; — 

Said  part  of  her  earlier  mis¬ 
ery  was  caused  by  a  mother 
complex;  quoted  the  Bible  and 
oldtime  philosophers;  said  there 
would  be  no  ghost  for  her  col¬ 
umn,  that  every  word  would  be 
hers,  even  if  she  can’t  use  a 
typewriter. 

Miss  Roth,  no  matter  what 
else,  will  never  be  speechless. 

She  won’t  be  stuck  for  sub¬ 
ject  matter,  either,  for  the  col¬ 
umn.  She  has  had  too  many 
wonderful  -  horrible,  sad  -  happy 
experiences  for  that,  and  she 
has  the  ability  to  draw  on  them 
for  her  pieces.  While  not  the 
best  writer,  she  can  laugh  and 
cry  with  a  reader  and  is  always 
sympathetic. 

As  an  author,  the  syndicate 
says,  “she  pulls  no  punches, 
offering  sincere  help  without 
tear-jerking  or  wishy-washy 
condolences.  Her  column  does 
not  infringe  on  the  lovelomist’s 
domain.  Varied  problems  seek¬ 
ing  the  benefit  of  Lillian  Roth’s 
experience  will  be  frankly 
answered.  Inspirational  and,  at 
times,  reminiscent  columns  will 
appear.  Variety  and  pace  is  its 
theme.” 

Pictures  and  interviews  over 
with,  someone  asked  Miss  Roth 
if  she  would  like  to  relax  over 
a  little  nip.  “That’s  probably 
the  corniest  gag  you  run  into,” 


Answer” 


t  People  ask ...  if  cheating  is  ever  in  order  to  get  better 
\  school  grades . . .  whether  a  Christian  should  carry 
life  insurance. ..what  to  say  to  a  husband  who  refuses 
to  go  to  church —  simple,  homely  questions  — and 
get  comfort  and  consolation,  new  light  and  a  lift  from 


BIHt  Graham 

. . .  the  most  popular  preacher  of  modern  times,  with  an  audience 
of  millions!  Widely  respected,  known  around  the  world,  on 
May  I5th  he'll  take  on  his  biggest  challenge  in  metropolitan 
New  York...  in  a  campaign  against  sin  which  will  be  discussed 
everywhere.  His  column  “My  Answer"  was  never  more  timely! 
Alert  editors  are  invited  to  read  the  current  proofs.  For  specimens 
and  availabilities,  phone,  wire  or  write  Mollie  Slott.  Manager... 

Chic€Mf0o  Tribune"\ew  York  JVrtrs 

Buiiainv,  Yurk 
mnCm.  Trthunv  Tuirfr,  rhlrnti» 


(Jim  ColIinKs) 
Lillian  Roth 


the  person  said. 

“I  still  have  people  trying  to 
spike  my  ginger  ale,”  she 
smiled. 


Washington  Writers 

Jack  Anderson  and  Fred  Blu- 
mental.  Parade  Washington 
(D.C.)  bureau  members,  are 
self-syndicating  a  new  weekly 
column,  “ASK  Washington." 
They  describe  their  joint  effort 
as  “solving  problems,  investigat- 
ing  gripes,  running  down  ra- 
mors,  answering  questions  and 
carrying  a  letter.s-to-the-editor 
column  with  answers.” 

Righter  Series 

General  Features  Corp.  has 
available  a  14-instalment  series 
of  Carroll  Righter’s  “.Astrology 
and  You,”  recently  published  by 
the  syndicate-owned  Fleet  Pub¬ 
lishing  Corp.  According  to  GFC, 
which  handles  the  author’s 
daily  astrological  column,  the 
first  instalment  emphasizes  the 
history  of  astrology  and  the 
last  instalment  deals  with  the 
.subject  of  “various  planetarian 
influences.” 


Investment  Column 

Roger  E.  Spear,  civil  engi¬ 
neer,  investment  advisor  and 
analyst,  has  started  a  weekly 
financial  feature,  “Successful 
Investing,”  aimed  at  the  “grow¬ 
ing  10,000,000  investor  group.” 

The  author  is  president  of 
Spear  &  Staff,  Inc.,  which  pub¬ 
lishes  the  Spear  Market  Letter 
and  the  Mining  and  Metal  Stock 
Letter.  The  column  (600  words) 
will  be  syndicated  by  a  subsidi¬ 
ary  organization,  Spear  Finan¬ 
cial  Features  of  Babson  Park, 
Mass. 

“With  one  out  of  every  12 
adults  in  the  country  owning 
common  stock  these  days,”  he 
said,  “we  feel  there  is  a  big 
need  for  an  authoritative  col¬ 
umn  of  this  type  for  news¬ 
papers  both  large  and  small. 

“Recent  New  York  Stock  Ex¬ 
change  figures  showing  that  652 
newspapers  with  a  circulation 
of  nearly  40,000,000  now  carry 
stock  tables  is  another  indica¬ 
tion  that  newspaper  editors 
recognize  the  need  to  supply 
their  readers  with  financial  in¬ 
formation.  It  is  our  feeling 
that  we  can  perform  a  genuine 
service  by  making  available  the 
vast  resources  of  our  staff  of 
financial  and  investment  ana¬ 
lysts,  economists  and  editors  to 
research  questions  which  read¬ 
ers  send  us.” 

Typical  of  the  questions 
asked : 

“I  am  a  recent  widow,  49, 
with  100  shares  of  General  Mo¬ 
tors,  $4,000  in  savings  and  an 
apartment  building  that  brings 
me  $2,000  income  a  year.  Should 
I  sell  the  apartment  house  and 
invest  in  stocks?” 

EDITOR  &  PU 


Crane  Honored 

Roy  Crane  (“Buz  Sawyer”) 
recently  received  a  Doctor  of 
Humane  Letters  from  Rollins 
College,  Winter  Park,  Fla.  The 
citation  said  in  part:  “Roy 
Crane  and  his  creation,  ‘Bar 
Sawyer,’  played  an  important 
role  in  informing  the  public  not 
only  about  the  Navy  and  its 
Air  Arm,  but  they  have  showr. 
young  people  the  type  of  cour¬ 
age,  ingenuity  and  intelligence 
it  will  take  to  defeat  our 


Comic  Cartooiiislsi 
Sponsor  Contest 

CHICA& 

President  Walter  Aronoff 
Detroit  (Mich.)  Times,  has  ap¬ 
pointed  Louis  L.  Spear,  Chiear 
Sun-Times,  to  be  chairman  of 
a  new  committee  of  Interna¬ 
tional  Circulation  Manager  As¬ 
sociation  to  work  with  the 
Newspaper  Comics  Council. 

The  Spear  committee  is  set 
up  to  develop  a  form  of  co®’ 
petition  between  I  CM  A  mem¬ 
bers  involving  the  use  of  newe- 
paper  comics  for  circulation 
promotion.  The  idea  originall!' 
was  suggested  by  Milton  Caniff- 
(“Steve  Canyon”)  when  he  and 
several  other  syndicated  ca^' 
toonists  “did  their  stuff”  I®- 
the  entertainment  of  those  at¬ 
tending  the  ICMA  banquet  hero 
last  June. 

The  award  for  the  best  us* 
of  comics  to  promote  circulation 
will  be  made  at  the  ICM.A  con 
vention  in  Pittsburgh  next 
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Do  you  know  how  your 
friends  feel  about  you? 


Your  readers  wouldn’t  buy  your  newspaper 
if  they  didn’t  feel  they  are  being 
treated  right  news-wise  and  editorially. 

But,  do  they  feel  you’re  giving  them  all 
the  extras  (features)  they  have  a  right 
to  expect  from  today’s  modern  newspaper  ? 
Do  they  feel  they’re  getting 
the  best  in  comic  art  and  story, 
the  tops  in  column -writing  ? 

They  do  if  the  mainstay  of  your 
feature  planning  is  the  world’s  largest 
and  most  successful  newspaper  syndicate. 


The  best  features  make  the  best  friends 


King 
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12-Year-Old  Mother 
Is  News,  Publie  Record 

Albert  Vi  oo<lriiff  Gray 


The  Columbia  (S.C.)  State 
of  March  15,  1956,  publishe(i 
the  notice,  “A  chubby  blonde 
12-year-old  mother  of  a  day-old 
healthy  baby  boy  greeted  visi¬ 
tors  cheerfully  yesterday  but 
declined  to  have  her  picture 
taken  or  talk  generally  with 
reporters.” 

Suits  brought  by  the  father 
and  the  mother  for  what  they 
claimed  was  a  violation  of  their 
right  of  privacy  were  dismissed 
by  the  Common  Pleas  court  and 
that  dismissal  was  sustained  by 
the  South  Carolina  Supreme 
Court.  (95  S.E.2d  (506) 

Unwanted  Public  Light 
It  was  asserted  in  these  ac¬ 
tions  that  the  Associated  Press, 
in  disregard  of  the  wishes  of 
this  couple,  “spitefully  and 
maliciously  caused  said  article 
to  be  published  in  the  Columbia 
State  and  numerous  other  pa¬ 
pers,”  and  exposed  this  mother 
and  father  “to  an  unwanted 
public  light,”  and  “public  gaze” 
and  made  the  mother  “an  ob¬ 
ject  of  scorn  and  ridicule”  be¬ 
cause  of  her  youth. 

Following  the  announcement 
of  the  birth  of  this  baby  the 
story  recited  that  “Mrs.  Meetze 
in  the  brief  visit  .  .  .  said  pleas¬ 
antly  T  just  don’t  want  any 
publicity.’  ” 

The  appellate  court  said  two 
questions  were  presented.  (1) 
“May  an  action  be  sustained 
in  South  Carolina  for  violation 
of  what  has  been  termed  the 
right  of  privacy?  and  (2)  if 
so,  does  the  complaint  state  a 
cause  of  action?” 

Of  the  first,  the  court  said 
it  was  in  agreement  with  a 
number  of  authorities  that  a 
violation  of  such  a  right  is  un¬ 
der  certain  circumstances  a 
wrong  which  would  entitle 
the  injured  person  to  recover 
damages. 

I*rimary  Limitation 
One  of  the  primary  limita¬ 
tions  placed  on  the  right  of 
privacy,  the  court  said,  is  that 
it  does  not  prohibit  the  publica¬ 
tion  of  matter  which  is  of  legiti¬ 
mate  public  or  general  interest. 

“.\t  some  point  the  public  in¬ 
terest  in  obtaining  information 
becomes  dominant  over  the  in¬ 
dividual  desire  for  privacy,”  the 
court  ruled.  “However,  the 


phrase  ‘public  or  general  inter¬ 
est’  in  this  connection  does  not 
mean  mere  curiosity.  And  we 
may  add  that  newsworthiness 
is  not  necessarily  a  test.  Revela¬ 
tions  may  be  so  intimate  and 
so  unwarranted  in  view  of  the 
victim's  position  as  to  outrage 
the  community’s  notions  of 
decency.” 

Applying  these  rules  to  the 
incidents  of  this  litigation  the 
court  continued,  “A  person  may 
by  his  acts,  achievements  or 
mode  of  life,  become  a  public 
character  and  lose  to  some  ex¬ 
tent  the  right  of  i)rivacy  that 
otherwise  would  be  his. 

“After  careful  consideration 
of  the  allegations  of  the  com- 
l)laint  in  the  light  of  the  fore¬ 
going  principles,  we  are  con¬ 
strained  to  hold  that  the  facts 
in  this  article  did  not  show  an 
unwarranted  invasion  of  the 
right  of  privacy.  It  is  rather 
unusual  for  a  twelve  year  old 
girl  to  give  birth  to  a  child. 

“It  is  a  biological  occurrence 
which  would  naturally  excite 
public  interest.  Moreover  it  wms 
an  event  which  the  law  required 
to  be  entered  as  a  public  record. 
Manifestly  an  individual  cannot 
claim  a  right  to  privacy  with 
regard  to  that  which  cannot, 
from  the  very  nature  of  things 
and  by  oiieration  of  law  remain 
private. 

Reporter’s  Had  .Manners 

“In  conclusion  we  desire  to 
say  that  there  is  some  justi¬ 
fication  for  the  complaint  made 
as  to  the  conduct  of  this  news¬ 
paper  reporter.  He  visited  the 
mother’s  room  on  the  day  fol¬ 
lowing  the  birth  of  the  child. 
It  would  seem  he  could  have 
waited  a  reasonable  time  before 
seeking  to  interview  her.  He 
was  obviously  an  unwelcome 
visitor  and  a  source  of  great 
annoyance.  We  regret  that  we 
cannot  give  legal  recognition  to 
Mrs.  Meetze’s  desire  to  avoid 
publicity  but  the  courts  do  not 
sit  as  censors  of  the  manners 
of  the  press.” 

i\o  Libel  in  Story 
From  Attorney  General 

Under  a  two-column  head  in 
the  Topeka  (Kas.)  Daily  Capi¬ 
tal,  “Key  Man  in  Grain  Theft 
Ring,”  was  a  one-column  pic¬ 
ture  over  the  name,  Keith  R. 


Beyl,  and  across  the  chest  of 
the  man  a  card  with,  “Sheriff’s 
Office,  Green  River,  Wyoming, 

2  10  54.”  Suit  for  libel  was 
dismissed  and  that  judgment 
affirmed  by  the  Kansas  Su¬ 
preme  Court.  (305  Pac.  2d  817) 

Material  portions  of  the  story 
quoted  the  Attorney  General  as 
saying.  “A  key  man  in  a  $60,000 
grain  theft  shuttle  system  has 
been  caught  and  will  go  to  pre¬ 
liminary  hearing.”  The  man 
was  identified  as  Beyl. 

The  appellate  said,  “The  rule 
is  well  established  that  it  is 
within  the  qualified  privilege  of 
the  newspaper  to  publish  in 
good  faith  as  current  news  all 
matters  involving  open  viola¬ 
tions  of  law  which  justify  police 
interference  and  matters  in 
connection  with  and  in  aid  of 
the  prosecution  of  inquiries  re¬ 
garding  the  commission  of 
crime,  even  though  the  publi¬ 
cation  may  reflect  on  the  indi¬ 
viduals  concerned  and  tend  to 
bring  them  into  public  dis¬ 
grace.” 

In  this  case,  the  court  noted, 
the  source  of  information  is 
“the  highest  law  enforcement 
officer  of  the  state.” 

Moreover,  the  court  held  that 
the  petition  was  fatally  defec¬ 
tive  in  that  it  failed  to  charge 
actual  malice — that  is  evilmin¬ 
dedness  and  an  intent  to  injure. 

“The  headline  in  question  is 
a  fair  index  of  what  follows 
in  the  article  and  even  though 
it  might  be  said  to  exaggerate 
the  character  or  conduct  of  the 
matter  described  in  the  article, 
such  fact  would  not  in  itself 
show  express  malice  and  pre¬ 
vent  the  publisher  interposing 
the  defense  of  conditional  privi¬ 
lege,”  the  court  ruled.  “It  is 
clear  that  under  the  facts  and 
circumstances,  the  publication 
of  the  picture  also  was  condi¬ 
tionally  privileged.” 

• 

Herbert  Mayer  Dies; 
Noted  Police  Reporter 

On  the  day  after  he  had  given 
information  to  E&P  about  the 
settlement  of  his  libel  claim 
(see  story  in  righthand  col¬ 
umn),  Herbert  R.  Mayer  died 
of  a  heart  attack  at  his  home 
in  Long  Beach,  I..  I.  He  was 
69  years  of  age. 

Before  coming  to  New  York 
shortly  after  Worhl  War  I,  in 
which  he  served  as  a  first  lieu¬ 
tenant  (Mr.  Mayer  was  a  police 
reporter  in  Now  Orleans.  Be¬ 
sides  working  for  the  Mirror  in 
New  York,  he  was  also  with  the 
News,  American,  and  Miehveek 
Pictorial,  of  the  New  York 
Times.  He  started  and  published 
for  a  short  time  a  magazine 
named  Panorama). 


Mayer  Settles 
Hall-Mills 
Libel  Action 

An  echo  of  the  Hall-MiUi 
murder  came  this  week  whet 
a  libel  action  growing  out  of 
it  was  settled  out  of  court. 

The  suit  was  brought  by  Her¬ 
bert  B.  Mayer,  a  reporter  of  the 
New  York  Daily  Mirror  at  the 
time,  against  Fawcett  Publica¬ 
tions  and  Charles  Boswell  and 
Lewis  Thompson,  authors  of  a 
book  entitled  “The  Girl  h 
Lovers’  Lane. 

Mr.  Mayer,  whose  work  wit 
Philip  Alan  Payne,  then  editor 
of  the  Mirror,  caused  the  re 
opening  of  the  case  in  1926 
complained  that  the  genera! 
thesis  of  the  book  pictured 
Payne  and  by  inference  him¬ 
self  as  two  reporters  who  had 
undertaken  a  “persecution”  of 
Mrs.  Frances  Stevens  Hall  and 
others  of  her  family  merely  to 
make  a  “tabloid  sensation". 

Specific  complaint  was  made 
in  respect  to  two  paragraphs  in 
the  book  which  alleged  that  a 
New  York  Mirror  reporter  had 
“composed”  or  “manufactured" 
evidence  relating  to  the  applica¬ 
tion  for  a  mistrial  made  by  the 
State:  Mayer'  not  being  name; 
but  otherwise  identified. 

During  i)re  -  trial  hearing 
Mr.  Boswell  mentioned  that  he 
had  Mayer  in  mind  when  he 
wrote  the  paragraph.  In  the 
course  of  his  examination  he 
also  revealed  that  some  of  h;- 
material  had  been  furnished 
Thompson  by  the  personal  at¬ 
torney  of  Mrs.  Hall. 

.Accepting  this  as  evidence 
that  the  writers  who  had  not 
covered  the  original  case  hid 
accepted  some  of  their  materiil 
from  a  secondary  or  biased 
source,  Mr.  Mayer  instructed 
his  attorneys  to  accept  die 
modest  settlement  offered. 

Other  facts  of  interest  to 
newspapermen  generally  ^^te 
brought  out  concerning  the 
aftermath  of  the  murders  ^ 
the  Rev.  Edwai  d  W.  Hall  ant 
his  choir  singer,  Mrs.  Eleano 
Mills,  in  1922. 

Following  the  acquittal  »* 
Mrs.  Hall  and  the  Stevens 
brothers  by  the  jury  and  the 
dismissal  of  other  indictment 
suit  for  $3,500,000  libel  d^ 
ages  was  brought  against  tie 
Mirror  and  New  York 
by  attorneys  for  Mrs.  Hall^“ 
others,  the  suits  were 

Mr.  Mayer  revealed  that 
amount  actually  accepted  * 
behalf  of  Mrs.  Hall  and  t» 
others  was  $50,000. 


EDITOR  8c  PUBLISHER  for  March  23, 


IW 

( 

k. 


Wf 
long 
ing  i 
stand 
Yei 
much 
rade. 
of  I 
News 
his  of 
“If 
after 
shrug 
rut. 
Patric 
16. 

“Til 
Sprin] 
This 
tony 
photo 
in  w 
Photoj 
be  the 
the  h 
equipr 
paper 
it  moi 
some  I 
“We 
politar 
tracks 
same 
There’! 
control 
under 
dnishei 
“The 
mg  of 
me  wa 
them  s 
mprov 
early 
repetiti 
years, 
mm.  0 
over.  T 
few  ye 
*om  0 
“Fim 
left  an; 
boring 
of  the 
•Vew  Y 
years  i 
agents’ 

have  tl 
photogr 
?ood  ta 
“Now 
balls  of 
a  farce 
a  dignif 
baa  gon 
Dick’s 
pained. 

di 

bDlT( 


68 


PHOTOGKAPHY 

Sarno  Proposes  UiS 
Camera  Corps  at  Gasa 


When  you’ve  been  around  as  Dick,  you  just  came  off  a 

long  as  Dick  Sarno  has,  shoot-  vacation.  You’re  nicely  tanned 
ing  and  obsei*ving,  it’s  under-  and  you  look  well  rested.  Don’t 
jtandable.  you  like  anything  anymore? 

Year  after  year  it’s  pretty  “Oh,”  he  said,  “I  feel  fine 

much  the  same  old  photo  pa-  and  I  have  the  same  enthusi- 

rade.  That’s  what  the  director  asm.  I’m  just  tired  of  the 

of  photography  for  Hearst  sameness  of  it  all.  But  1  have 
Newspapers  said  this  week  in  an  idea  how  to  get  out  of  the 
his  office.  He’s  bored  with  it  all.  rut,  if  you  want  to  hear  it.” 

“It’s  the  same  thing  Spring  Sure,  Leo,  go  ahead, 

after  Spring,”  he  said  with  a  “Well,”  he  said,  “I’d  like  to 

shrug.  “Y’ou  get  in  an  awful  see  a  photographers  unit  go 
rut.  First  there’s  the  St.  into  the  Gaza  strip.  The  third 
Patrick’s  Day  parade  on  March  world  war  may  start  there.  It 
16.  makes  sense  to  form  such  a 

“Then  you  have  the  usual  group.  It  would  be  a  way 

Springtime  baseball-camp  stuff,  to  match  the  headlines  with 


would 


NO  TEST — Common  Pleas  Judge  Samuel 
not  prosecute  a  contempt  citation  agaii 
for  taking  this  picture  at  a  child  custody 
Silbert  said  he  did  not  believe  the  circumstances  under  which  the 
photographer  took  the  picture  unnoticed  would  provide  a  good  basis 
tor  a  legal  test  of  Canon  35.  He  served  notice  that  all  future  pic¬ 
tures  In  his  court  were  prohibited. 


'Of  course  it  would 


require 

photo  fair  in  Washington  tied  UN  approval  and  the  sanction 
in  with  the  National  Press  of  the  Department  of  Defense, 
Photographers  convention.  I’ll  which  I  think  I  could  get  as 
be  there — have  to  keep  up  with  an  accredited  war  correspond- 
the  latest  in  techniques  and  ent. 

equipment.  By  the  way,  with  “Now,  boy,  you’ve  noticed  the 
I  paper  costly  as  it  is,  it  makes  pictures  coming  out  of  the  Gaza 
it  more  difficult  for  us  to  buy  area.  Maybe  the  editors  are 
some  of  the  new  equipment.  holding  back  the  better  ones, 

“Well,  anyway,  the  metro-  but  I  think  not.  They  are 
politan  opening  of  the  race  terrible  pictures.  They’re  not 
tracks  is  next.  We’ll  shoot  the  even  mediocre  pictures.  In  a 
same  pictures.  I’m  afraid,  spot  like  that,  in  my  opinion, 
There’ll  be  the  50-foot  remote  it’s  very  important  to  have 
control  cord  on  the  Graphic,  nothing  but  the  best.” 
under  the  rail,  and  static  How  would  you  set  up  this 
iinishes.  photo  caravan,  Dick? 

“Then  comes  the  actual  open-  “You  could  take  the  leading 
mg  of  the  baseball  season.  In  men  from  the  leading  papers, 
one  way  or  another  I’ve  covered  wire  services  and  magazines  in 


DEFENDANT  in  murder  trial  is  pictured  as  she  testified  in  County 
Court  at  Kennett,  Mo.  recently.  Circuit  Judge  Arthur  U.  Goodman  Jr. 
gave  permission  to  William  E.  Dye,  Daily  Dunklin  Democrat,  to  work 
t,”  he  said.  “I’d  say  about  with  a  35mm.  camera.  The  pictures,  including  this  one,  were  pub- 

men  would  be  enough.  lished  while  the  trial  was  in  progress.  The  defendant  (Mrs.  Joman 

'The  next  step  would  be  to  York)  was  acquitted  of  the  charge  of  killing  her  husband. 

Dag  Hammarskjold  to  pro- 

e  a  press  cameramen’s  head-  “''here  are  the  pictures?”  he  their  own  judgment.” 
irters  on  the  Strin.  I  don’t  asked.  Why  not  put  your  proposal 

There’s  always  some  explana-  up  to  Mr.  Hammarskjold  your- 
tion  for  these  things,  Dick,  self,  directly? 

Perhaps  editors  are  not  using  “1  imagine  he’ll  read  it  in 
the  best  they  get,  or  maybe  it’s  E&P.  His  press  secretary  will 
the  obvious  answer — there’s  no  see  that  he  does.  Yes,  I  think 
action  so  far,  so  how  can  you  he  might  go  along  with  the 
expect  exciting  pictures?  idea.” 

‘The  reading  public  is  cer-  “Yes,”  be  agreed,  “but  a  guy  Would  you  be  willing  to  head 

You  used  to  tainly  entitled  to  this  knowl-  with  imagination  could  get  the  the  unit  if  the  idea  were  ap- 

the  bluebloods  of  society  edge.  The  only  way  they  are  UN  troops  to  cooperate  for  good  proved? 

iiiaphed  sedately  and  in  getting  it  now  is  through  words  pictures,  even  if  they  are  set-  “I’d  be  glad  to,”  Dick  said, 

taste.  and  words  are  not  enough.”  u[)s.  If  Dag  told  them  to  go  “I  believe  I’m  qualified.” 

>w  you  have  all  the  screw-  You  dead  serious,  Dick?  along  with  the  idea,  they’d  go  He  is.  A  major  in  the  re- 

of  show  business  making  “I  am,”  he  said.  “I  couldn’t  along,  don’t  worry  about  that,  serves  now,  Dick  was  a  captain 
ce  out  of  what  should  be  be  more  serious.  It  could  be  And  since  it  would  be  a  UN  in  the  Signal  Corps  during 
nified  event.  The  real  class  done.  It  should  be  done.  We’re  arrangement,  the  UN  could  fly  WW  II.  One  of  his  main  as- 
one.”  just  not  matching  headlines  the  pictures  back  here,  for  signments  was  directing  a 

k’s  rugged  features  were  with  pictures.”  He  held  up  two  censorship  at  the  Pentagon,  if  stillphoto  unit  covering  the  Big 
'1.  “That’s  Spring  for  you.  New  York  City  papers  which  the  UN  wanted  it  that  way,  or  Three  conferences,  including 
dull,  very  boring.”  carried  big  Gaza  headlines,  to  the  editors  who  would  use  Yalta  in  194.5. 
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mg  and  repetitious  coverage  raphers  would  show  the  v 
the  Easter  parade  here  in  what  the  UN  troops  are  i 
w  York.  In  the  past  dozen  ally  doing  in  this  hot  spot. 

it  has  become  a  press 
snts’  circus. 


Jack  O’Brien 
Wins  Hearst 
$500  Prize 

Jack  O’Br  en  of  the  New 
York  Journal- American  won 
first  prize  of  $5r0  in  Hearst 
Newspapers’  annual  photo  com¬ 
petition,  according  to  Richard 
L.  Sarno,  Hearst  director  of 
photog  aphy.  The  Journal- 
American  was  named  best  i. lus¬ 
trated  Hearst  newspaper. 

The  picture,  titled  “Face  of 
Horror,”  also  took  best-of-show 
honors  and  $500  in  the  recent 
contest  for  the  New  York 
Press  Photographers  Associa¬ 
tion  (E&  P,  March  9,  page  72.) 
It  shows  a  horror-stricken 
mother  holding  a  yourg  child 
in  her  arms.  They  were  sur¬ 
vivors  of  the  Andrea  Doria 
tragedy. 

Other  top  winners: 

Second  —  ($3C0)  —  Felix 
Paegel,  Loa  Angeles  Examiner. 

Third  —  ($250)  —  James  M. 
Kelmartin,  Baltimore  News 
Post. 

Fourth  —  ($200)  —  Jesse 
Strait,  New  York  Mirror. 

Fifth  —  ($150)  —  Tom  Court¬ 
ney,  Los  Angeles  Herald-Ex¬ 
press. 

The  following  won  $100 : 

Bernard  J.  Kolenberg,  Albang 
Times  Union;  James  Lally  and 
Fred  Hohenstein,  Baltimore 
News-Post;  Dick  Thompson, 
James  Phelan,  Arthur  Newman 
and  Ollie  Noonan,  Boston  Rec¬ 
ord- American ;  Joe  Mastruzzo, 
B 11  Allison  and  Cliff  01  ver, 
Chicago  American;  Roy  Bash 
and  Frank  Lyerla,  Detroit 
Times;  Jim  Mahan,  Frank 
Mastro,  Frank  Jurkoski  and 
Rene  Jarland,  INP; 

And:  Larry  Miller,  Bud 

Gray,  A1  Monteverde  and  Dave 
Gershon,  Los  Angeles  Examin¬ 
er;  Ben  White  (two  awards), 
Los  Angeles  Herald-Express; 
Ernest  W.  Anheuser  (two 
awards),  Milwaukee  Sentinel; 
Bei-nie  Aumuller,  Bob  Gilman, 
Dick  McEvilly,  Art  Sarno,  B  ll 
Stahl  and  John  R.  Hearst,  Jr., 
New  York  Mirror;  Len  Morgan, 
William  Finn,  Bob  Laird  and 
Mel  Finkelstein,  New  York 
Journal- American;  Bill  Levis, 
John  Alexandrowicz  (two 
awards) ,  Pittsburgh  Sun-Tele¬ 
graph  ; 

And:  Gilbert  Barrera,  San 
Antonio  Light;  Stuart  Hertz 
and  Tom  Carson,  Seattle  Post- 
Intelligencer;  Bill  Nichols,  Ken 
Adams  and  Emil  Edgren,  San 
Francisco  Call-Bulletin;  and 
Bob  Bryant  and  Matt  South¬ 
ard,  San  Francisco  Examiner. 


Dog  Custody  Trial 

Open  for  Pictures 

Nashville,  Tenn. 
Circuit  Court  Judfce  Kich- 
ard  P.  Dews  of  Nashville  re¬ 
cently  became  the  first  cir¬ 
cuit  judge  in  Davidson  Coun¬ 
ty  history  to  permit  photo¬ 
graphic  coverage  of  a  trial. 

He  permitted  a  photog¬ 
rapher  for  the  yashville  Ten¬ 
nessean  to  cover  a  “custody” 
case  iuvolving  ownership  of 
a  Pomeranian  dog. 


Mike  Chinigo  Gives 
Full  Time  to  KFS 

Michael  Chinigo,  manager  of 
the  Rome  bureau  of  Interna¬ 
tional  News  Service  and  Inter¬ 
national  News  Photos,  res  gned 
March  15  to  devote  his  full  time 
to  sales  work  in  Italy  for  King 
Features  Syndicate. 

The  INS  announcement  stated 
that  Mr.  Chinigo  had  been  con¬ 
sidering  for  some  time  the 
poss  bility  of  being  relieved  of 
editorial  responsibiilties  because 
of  the  growing  pressure  of 
business  operations.  During  a 
visit  to  New  York  last  week, 
Mr.  Chinigo  made  this  request 
and  it  was  granted. 

Gabriel  de  Sabatino,  veteran 
member  of  the  INS  United  Na¬ 
tions  staff,  will  become  execu¬ 
tive  editor  of  INS-INP  in  Rome 
effective  March  21  and  a  new 
bureau  manager  there  will  be 
appointed  later. 

• 

King  Durkee  Goes 
To  San  Diego  Union 

Salt  Lake  City 

King  Durkee,  city  ed  tor  of 
the  Salt  Lake  City  Deseret 
News,  resigned,  effective  March 
15,  to  become  executive  news 
editor  of  the  San  Diego  (Calif.) 
Union,  effective  March  25.  Mr. 
Durkee  and  his  wife  and  three 
children  left  immediately  for 
California. 

He  was  succeeded  as  city 
editor  of  the  Deseret  News  by 
Norman  R.  Bowen,  formerly 
assistant  city  editor. 

Mr.  Durkee  joined  the  Des¬ 
eret  News  staff  in  1945  and 
served  in  various  editorial  as¬ 
signments  until  March,  1954, 
when  he  was  named  city  editor. 
• 

Reduce  to  11  Picas 

Des  Moines 

Effective  March  25,  the  Des 
Moines  Register  and  Tribune 
changed  the  width  of  columns 
from  11.3  to  11  picas.  This 
change  brought  about  a  reduc¬ 
tion  in  width  of  the  rolls  from 
ni’i  to  fiO  inches. 


Verlin  Takes 
Grand  Prize 
From  Graf  lex 

Bob  Verlin,  Houston  (Tex.) 
Post,  was  announced  this  week 
as  winner  of  a  grand  prize  in 
the  Groflex  photo  competition. 
His  picture  of  a  reflection  in  a 
Clacked  mirror  (E&P,  Oct.  27, 
’56)  will  give  him  and  Mrs. 
Verlin  a  two-weeks’  vacation  in 
Cuba. 

As  winner  also  of  first  prize 
in  the  large-city  newspaper 
class  Mr.  Verlin  will  receive  a 
$5C0  U.S.  bond. 

Winner  of  first  pr’ze  ($300 
bond)  in  the  small-city  class  is 
Edward  T.  Adams,  New  Kens¬ 
ington  (Pa.)  Dispatch. 

Other  prizewinners  (bonds 
and  medals)  in  the  large-city 
category  are:  Albert  Moldvay, 
Denver  (Colo.)  Post,  Marty 
Nordstrom,  Minneapolis  (Minn.) 
Star;  Richard  Stacks,  Balti¬ 
more  (Md.)  Sun;  George  A. 
Smallsreed  Jr.,  Columbus 
(Ohio)  Dispatch;  Bernard 
Aumuller,  New  York  Mirror; 
Tom  Nebbia,  Co’umbia  (S.C.) 
State;  Rene  Jarland,  INP;  and 
William  Sybiniak,  Buffalo 
(N.Y.)  Evening  News. 

Add'tional  prizewinners  in 
the  small-city  category  are: 
John  Titchen,  Claremont  (N.H.) 
Eag'e;  Aksel  H.  Nohr,  Casper 
(Wyoming)  Tribune  -  Herald; 
William  A.  Jordan,  Charleston 
(S.C.)  Post  and  Courier; 
George  E.  Crouder,  Pueblo 
(Colo.)  Star  Journal;  Al’ce  H. 
Elmer,  free-lance,  Neptune, 
N.  J.;  Melvin  Runge,  Cham- 
paign-Urbana  (Ill.)  Courier; 
Bob  Maxwell,  Kalamazoo 
(Mich.)  Gazette;  Jim  Boat¬ 
wright,  Norman  (Okla.)  Tran¬ 
script;  and  Edward  Wojtas, 
Champaign-Urbana  Courier. 

Newspaper  photographers  al¬ 
so  won  awards  in  other  classes, 
as  follows:  Industrial  —  James 
N.  Keen,  Louisville  (Ky.) 
Courier- Journal,  fourth;  Fred 
G.  Kraft  Jr.,  Baltimore  (Md.) 
News  Post,  sixth;  Professional 
—  John  Titchen,  Cdremont 
(N.H.)  Eagle,  seventh;  and 
Josef  Scaylea,  Seattle  (Wash.) 
Times,  eighth. 

• 

Court  Photo  Rule 

Nashville,  Tenn. 

Criminal  Court  Judge  Charles 
Gilbert  has  put  into  effect  an 
official  rule  authorizing  court¬ 
room  photography.  The  rule, 
recommended  by  the  National 
Press  Photographers  Associa¬ 
tion,  gives  the  presiding  judge 
discretion  to  allow  pictures. 


Pille  Pinch  Hits 
On  Red  legs  Beat 

CINCTNnat; 

Bob  Pille,  aged  30,  has  k. 
placed  veteran  Tom  Swope,  oj 
leave  as  baseball  repoiter  fer 
the  Cineinm 
Post  and  is  h 
Tampa,  Fli. 
covering  the 
R  e  d  I  egs  h 
spring  training 
Mr  Swope, 
who  will  bethit 
team.c’  TV  1m«. 
ball  statisticuA 
during  the  reg¬ 
ular  season,  is 
scheduled  to  re¬ 
turn  to  his  paper  in  October, 

Pat  Harmon,  Post  sports  edi¬ 
tor,  also  announced  that  Hir- 
ry  Reckner,  for  the  last  free 
years  a  Post  copy  editor,  wiH 
succeed  Mr.  Pil  e  as  all-arooid 
spoi-ts  writer.  Mr.  Reckner  wu 
sports  editor  of  the  San  As- 
tonio  (Tex.)  Evening  Mem  is 
1947-52. 

Mr.  Pille,  native  of  Hanns 
City,  Ill.,  a  graduate  of  Brad¬ 
ley  University,  and  in  the  Anny 
two  years,  worked  for  the  Pe¬ 
oria  Journal  and  later  the 
Washington  Times-Herali. 

Jim  Miner  continues  as  Po« 
assistant  sports  editor. 

• 

Purdum  Elected 
By  Midwest  CMs 

Kansas  Cm,  Ma 

Harry  R.  Purdum,  circulitia 
manager  of  the  Hastaf. 
(Neb.)  Daily  Tribune,  w 
elected  pr«- 
dent  of  tk 
Midwest  Cim- 
lation  Manager; 
Association  >t 
the  annual  eai- 
vention  here 
last  week.  He 
succeeds  George 
W.  Dunn  of  the 
Kansas  CHl 
rurdum  Star. 

Other  offieen 
elected  were  Allan  Clark  of  the 
Enid  (Okla  )  News  and 
and  VVill'am  Barnwell  of  the 
Pueblo  (Colo.)  Star  Josr*^' 
Chieftain,  vicopi^sident; 

W.  Long,  Wichita  (Kas.)£'iJ* 
secretary  -  treasurer;  Mark  ■ 
Seacrest,  Lincoln  (Neb.) 
nal  Star,  convention  secretary 

• 

New  GM  Named 

WlNDSOB,  N.f- 

Meredith  M.  Smith  has  l)J| 
named  general  manager  of 
Bertie  Ledger-Advance  hert 
weekly  operated  my  Far 
Brothers,  Inc. 
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1— ME  thuKi  leavet*  wiili  Kui'Keuu.s  secretHiy  u» 

mystery. 

2—  -Reporter  bumped  off  by  the  “syndicate**  tells  buddy  lo  finish 
the  story  for  him  and  to  be  sure  to  include  his  by>liTie. 

^“Normal  movie  street  scene. 

4 —  CE  sends  two  star  re|)orters  on  dangerous  assignment 

5 —  Circulation  manager  and  mechanical  su|)erintendent  alter  MK 
shouts  **8top  the  presses.** 

6 —  Copy  boy  provides  comedy  relief  until  the  “big  story”  Ineuks. 

7—  Society  editor. 

8~Renl  reporter  8>\eat8  out  a  lead  on  tree  j)lanting  story. 


Journalism ...  a  la  Stage,  Screen  and  Television 
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Canadian  National 
Press  Awards  Posted 


Toronto 

Seven  Canadian  newspaper 
men  were  named  as  winners  of 
the  eighth  annual  National 
Newspaper  Awards  for  work 
done  in  1956. 

The  competition  is  open  to 
men  and  women  employed  by 
Canadian  daily  newspapers  and 
news  associations.  Winners 
receive  $400  each  and  a  certifi¬ 
cate. 

Awards : 

Editorial  writing  —  Andre 
Laurendeau,  Montreal  Le  De¬ 
voir. 

Spot  news  —  Bruce  Larsen, 
Vancouver  Province. 

Feature  —  Ralph  Hicklin, 
Chatham  (Ont.)  News. 

Staff  corresponding  —  Ken 
MacTaggart,  Toronto  Telegram. 

Spot  photography  —  Ted 
Jolly,  Amherst  (N.S.)  News. 

Feature  photography  —  Gor¬ 
don  Sedawie,  Vancouver  Prov¬ 
ince. 

Cartooning  —  James  G.  Reid- 
ford,  Toronto  Globe  &  Mail. 

Four  citations  for  merit  also 
are  announced: 

Spot  news — Roger  Champoux, 
Montreal  La  Presse. 

Feature  writing  —  Fred 
Poland,  Montreal  Star. 

Staff  corresponding — Amadee 
Gaudreault,  Montreal  La  Presse. 

Cartooning — Charles  E.  Bell, 
Regina  Leader-Post. 

Editorial  W'riting 

Andre  Laurendeau’s  entry 
comprised  a  folio  of  articles 
signed  with  his  own  name  or 
the  pseudonym  “Candide.” 
They  ranged  from  com¬ 
mentaries  on  the  Quebec  politi¬ 
cal  scene,  commercials  in  televi¬ 
sion  broadcasts  and  the  Colombo 
Plan  to  impressions  of  a  con¬ 
versation  with  a  taxi  driver. 

Spot  News  Reporting 

The  award  to  Bruce  Larsen, 
at  29  one  of  the  youngest  city 
editors  on  a  major  Canadian 
newspaper,  was  for  a  May  7 
story  that  was  instrumental  in 
obtaining  freedom  for  a  prison 
guard  held  hostage  by  three 
prisoners.  Larsen  risked  cap¬ 
ture  by  entering  the  hostage 
room  to  talk  to  the  prisoners. 

Roger  Champoux  won  his  ci¬ 
tation  for  an  Oct.  27  story  dis¬ 
closing  details  of  multi-million- 
dollar  real  estate  speculation 
in  Montreal. 

Feature  Writing 

Ralph  Hicklin,  35,  wrote  four 
stories  on  Canadian  air  defense. 
He  has  just  joined  the  staff  of 


the  Windsor  Star. 

The  citation  for  Fred  Poland 
was  for  a  series  on  stress  and 
tension  in  modern  life. 

Staff  Corresponding 

Ken  MacTaggart  wrote  a 
seiies  of  articles  from  South 
Africa  picturing  the  prejudices, 
hates  and  hopes  of  a  country 
divided  by  racial  problems. 

Amadee  Jaudreault’s  citation 
was  for  articles  on  Germany. 

Photography 

Ted  Jolly,  who  started  tak¬ 
ing  pictures  as  a  hobby  and 
turned  professional  10  years 
ago,  won  the  award  with  a  pic¬ 
ture  taken  during  mine  re.scue 
operations  at  Springhill,  N.  S., 
last  November. 

Gordon  Sedawie’s  picture 
shows  a  druggist  sitting  on  a 
stool  outside  the  bus-shattered 
front  of  his  shop. 

Cartooning 

Jim  Reidford  won  the  car¬ 
tooning  award  for  “consistently 
high  standard  of  effective  edi¬ 
torial  expiession  through  this 
medium.” 

The  judges  recommended  a 
citation  for  Charles  Bell  for  a 
Nov.  2  cartoon  commenting  on 
Canada’s  part  in  maintaining 
western  unity  during  the  Suez 
Crisis. 

• 

Chapman  in  Group 
Plannin"  Purchase 

Savannah,  Ga. 

Alvah  H.  Chapman  .Ir.,  who 
resigned  recently  as  general 
manager  of  the  St.  Petersburg 
(Fla.)  Times,  is  working  with 
a  group  here  that  plans  to  bid 
for  the  Morning  News,  Inc. 

The  company  publishes  the 
Savannah  Morning  News  and 
Savannah  Evening  Press.  Mills 
B.  Lane  Jr.,  president  of  the 
Citizens  and  Southern  National 
Bank  of  Atlanta,  said  Mr.  Chap¬ 
man  was  associated  with  him 
in  the  organization  of  a  corpo¬ 
ration  that  would  submit  an 
offer  for  the  papers. 

• 

All  Help  Award 

Knoxville,  Tenn. 

The  first  annual  award  of  the 
Kraft  Foods  Company  has  been 
presented  the  Knoxville  Neios- 
Sentinel  for  “ingenuity  and  en¬ 
thusiasm  in  merchandising  ef¬ 
fort.”  The  job  for  Kraft  Mayon¬ 
naise  was  directed  by  Leslie 
Schneider,  News-Sentinel  mer¬ 
chandising  manager. 


Crossley  Parkes 

Crossley  Named 
As  NEA  Editor 

Cleveland 
Appointment  of  James  G. 
Crossley  as  Cleveland  editor  of 
NEA  Service,  Inc.,  was  an¬ 
nounced  this  week  by  Boyd 
Lewis,  NEA  vicepresident  and 
executive  editor. 

Mr.  Crossley,  who  was  man¬ 
aging  editor  of  the  Columbus 
Citizen  prior  to  joining  NE.A 
two  years  ago,  fills  a  position 
vacant  for  some  time. 

Walter  C.  Parkes,  Cleveland 
managing  editor,  will  take  on 
the  additional  responsibilities  of 
the  department  of  Special  Pro¬ 
jects,  which,  among  other 
things,  produces  NEA’s  News- 
In-Color  and  Holiday  Color. 


‘Chief  Counsellor’ 

Title  in  Cireiilation 

Cincinnati 

The  Enquirer  has  created  a 
new  job  for  Ben  M.  Smythc, 
supervisor  of  city  carriers. 
Hereafter  he  will  be  “chief 
counsellor  and  advisor”  to  A. 
Robert  Oehler,  circulation  di¬ 
rector. 

Mr.  Oehler  also  announced 
promotion  of  Charles  .1.  Car- 
raher  Jr.,  to  assistant  circula¬ 
tion  director  in  charge  of  home 
delivery;  Gus  Schimpf,  to  su¬ 
pervisor  of  carriers.  Neal  F. 
Smithson  will  be  assistant  cir¬ 
culation  director  in  charge  of 
all  out-of-town  circulation. 


Daniel  J.  MeAiiliffe 

Rye,  N.Y. 
Daniel  J.  McAuliffe,  84,  one¬ 
time  editor  of  the  St.  Louis 
(Mo.)  Republic,  died  here 
March  19  at  the  home  of  a 
daughter.  Mr.  McAuliffe  was 
a  former  editor  of  the  Oil  Trade 
Journal  and  for  yeai-s  he  was 
engaged  in  the  insurance  busi¬ 
ness  in  New  York.  His  brother, 
Joseph,  was  a  noted  managing 
editor  of  St.  Louis  newspapers. 

• 

Sunday  Price  to  20c 

C0LUMBU.S,  Ohio 
The  Columbus  Citizen  is 
raising  the  price  of  its  Sunday 
edition  from  15c  to  20c. 


Mich.  Editor 

“Interviews’ 

Khrushchev 

Grand  Rapids,  Mich. 

Answering  a  letter  sent  t* 
him  by  an  editor  of  the  Grand 
Rapids  Heiald,  Communist  lea¬ 
der  Nikita  Khrushchev  urged 
better  .\merican-Russian  rela¬ 
tions  to  reduce  Internationa, 
tension. 

The  Soviet  leader  made  his 
statement  in  a  written  inter¬ 
view  with  Charles  L  Clapp, 
managing  editor  of  the  Heralc. 
The  story  was  distributed  by 
Tass  agency  this  week. 

War  Isn’t  Inevitable 

Replying  to  the  newspapers 
(juestion  whether  he  considered 
war  as  inevitable  because  o' 
ideological  differences  betweer. 
Russia  and  the  United  States 
Khrushchev  said: 

“Above  all  I  wish  to  stre.-s 
that  statements  on  preparinr 
the  united  States  for  an  atoraio 
war  are  being  made  in  the 
United  States  itself.  It  is  fur¬ 
ther  knowm  that  the  goverr- 
ment  of  the  United  States  is 
stubbornly  refusing  to  agre^ 
to  the  conclusion  of  an  agree¬ 
ment,  proposed  by  the  Sovie; 
Union,  on  banning  atomic  ani 
hydrogen  weapons  .  .  .  If  the 
Western  powers,  and  the 
United  States  in  the  first  place, 
follow'  the  principle  of  peace¬ 
ful  co-existence  in  their  policy, 
then  one  can  say  with  certair- 
ty  that  peace  will  be  preserved 
and  strengthened.” 

Mr.  Clapp  said  he  wrote  the 
letter  Feb.  26.  He  wanted  to 
see  if  it  were  possible  to  get 
a  direct,  personal  reply. 

Last  Saturday  he  was  called 
to  Washington  and  handed 
Khrushchev’s  314  page  answer 
in  the  Soviet  embassy  by  Georgi 
N.  Zaroubin,  Russian  ambas¬ 
sador.  The  letter  was  sent  » 
care  of  the  embassy  in  Wash¬ 
ington.  One  copy  wras  in  Rb" 
sian,  another  in  English. 

“Frankly,  when  I  mailed 
letter  I  had  little  hope  it  won^c 
be  answered,”  Mr.  Clapp  ^ 
newsmen. 

Mr.  Clapp  said  he  had  a  lotah 
expert  on  the  Russian  language 
translate  the  letter  that 
w’ritten  in  Russian.  He 
that  it  matched  the  Engh-'" 
text  exactly. 

Moscow  Radio  broadcast 
remarks  of  the  Soviet  leader® 
reply  to  Mr.  Clapp’s 
Earlier,  the  Kremlin  release^ 
Khrushchev’s  answers  to 
tions  asked  him  by  a  Jap*®*^ 
journalist. 
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Sarnoff  Raps 
Opponents 
Of  Networks 

Los  Angeles 
Robert  W.  SarnoflF,  president 
of  National  Broadcasting  Com¬ 
pany,  invaded  “enemy  territory” 
here  March  22  and  delivered  a 
verbal  counterattack  to  the 
critics  of  television  networks. 

He  pictured  the  “network 
story”  as  “truly  an  American 
romance”  and  denied  that  net¬ 
working  exists  as  a  monopoly. 
Instead,  he  told  the  Rotary 
Club,  the  "option  time”  arrange¬ 
ment  with  stations  is  what 
gives  advertisers  as.su ranee  of 
national  circulation  for  their 
programs  they  sponsor.  Public 
service  programming  is  another 
keystone  of  the  network  sys¬ 
tem,  he  said. 

Strident  Attacks 
Referring  to  NBC’s  capital 
investment  of  $21  million  in 
Hollywood  and  Burbank,  Mr. 
Sarnoff  took  a  direct  jab  at  the 
current  efforts  to  destroy  the 
network  system. 

"Some  of  the  more  strident 
attacks  on  the  networks,”  he 
said,  “are  being  mounted  in 
Los  Angeles  and  Hollywood. 
There  are  those  in  your  com¬ 
munity  who  say  the  networks 
are  monopolists,  that  they  cor¬ 
ral  too  much  of  the  broadcast 
day  for  their  own  use,  that  they 
hold  too  tight  a  rein  on  their 
program  schedules.  There  are 
others  who  want  coin  boxes  at¬ 
tached  to  home  television  sets. 
They  seek  to  erect  toll  booths 
on  broadcasting’s  electronic- 
freeways,  and  exact  tribute  for 
the  programs  which  advertis¬ 
ing  now  supports.  They  are 
j  the  advocates  of  pay  TV,  more 
properly  called  ‘pay-or-you- 
I  don’t-see-TV.’ 

“It  is  true  that  we  have  a 
few  exhibitionists  in  our  busi¬ 
ness,  and  they  leave  a  grey- 
y  flannel  taste  in  some  mouths, 
i  So,  unfor  tunately,  do  the  motion 
i  picture  companies;  and  a 
warped  picture  of  Hollywood 
j  fesults.  So,  too,  do  the  adver- 
^  tising  agencies  where  the  label 
®f  hucksterism  clings.  But  in 
id  these  related  enter- 

prises,  the  antics  of  the  few  do 
not  cast  the  mold  of  the  busi¬ 
ness. 

jf 

jg  ‘Their  true  character  is  seen 
.y  >n  their  leaders,  men  of  nation- 
p;  stature  like  Sam  Goldwyn 
jj.  nnd  Spyros  Skouras  in  the  mo- 
picture  field;  Sig  Larmon, 
wn  Duffy,  Marion  Harper  and 

tnnley  Resor  in  advertising; 


ELEVEN  NEW  MEMBERS  were  received  in  the  Deadline  Club,  New  York  City  Professional  Chapter  of 
Sigma  Delta  Chi,  on  March  14.  Left  to  right,  front  row— J.  Howard  Rutledge,  reporter.  Wall  Street 
Journal;  Norton  Mockridge,  city  editor,  World-Telegram  &  Sun;  Samuel  C.  Lesch,  club  president,  national 
news  editor.  Wall  Street  Journal;  J.  Kingsbury  Smith,  vicepresident  and  general  manager.  International  News 
Service;  Syd  Livingston,  reporter.  New  York  Journal  American.  Back  row— Van  Buren  Thorne,  public  rela¬ 
tions  staff,  0eneral  Motors  Corporation;  Max  Harrelson,  chiaf  of  United  Nations  buraau,  Associated  Press; 
Prank  ConnifF,  editorial  assistant,  Hearst  Publications;  Larry  Newman,  book  editor,  American  Weekly;  Arthur 
E.  Chambers  Jr.,  reporter,  Yonkers  Herald  Statesman,  and  Robert  S.  Shortal,  assistant  business  and  financial 
editor.  United  Press.  David  W.  Berlyn,  assistant  New  York  editor,  Broadcasting-Telecasting  magaxine  is  not 

in  the  picture. 


Bill  Paley  and  my  father  in 
broadcasting.  All  of  them  pos¬ 
sess  a  blending  of  sound  busi¬ 
ness  judgment,  creative  instinct 
and  a  strong  sense  of  public 
responsibility.  They  are  all 
guided  by  a  single  purpose:  to 
build  a  sturdy  and  profitable 
business  and,  in  doing  so,  to 
contribute  to  the  upthrust  of 
the  .American  economy.” 


Colliiiti  Wins  Prize 
.4iid  Also  Presidenev 


Charles  D.  Collins,  Milwunke-' 
Sentinel  travel  editor,  received 
a  Mark  Twain  award  at  the 

_  second  annual 

meeting  of  the 
Ajl  Midwest  Travel 

\  Writers  Associ- 

ation  here  last 
week.  At  the 
same  meeting, 
Mr.  Collins  was 
f  elected  presi- 

^  ^  dent  of  the  As- 

#  m  i  sociation. 

Collins  His  award¬ 

winning  story, 
published  Dec.  16,  was  “Lyrics 

for  a  Caribbean  Calypso.” 

Mr.  Collins  has  been  with 

Hearst  newspapers  since  1932, 
starting  in  the  merchandising 
and  advertising  departments  on 
the  Chicago  American,  and 

joining  the  Hearst  staff  in  Mil¬ 
waukee  in  1939.  He  is  also  di¬ 
rector  of  the  Milwaukee  Senti¬ 
nel  Sports  Show. 


Vacation  Prize 
In  War  on  Waste 

Raleigh,  N.  C. 

Frank  A.  Daniels,  general 
manager  of  the  News  and  Ob¬ 
server  Publishing  Co.,  has  an¬ 
nounced  a  “War  on  Waste”  con¬ 
test  for  employes  to  close  April 
13. 

First  prize  will  be  an  extra 
week  of  vacation  and  $100 
spending  money,  second  prize  a 
suit  or  dress  value  at  $7.'),  third 
prize  a  pair  of  shoes  valued  at 
$27. ."»().  fourth  a  $!•'>  hat  and 
fifth,  a  shirt  or  slip  valued  at 
.$10. 


Gorniley  to  Dire<*t 
Dailies’  Production 

Norfolk,  Va. 
Arthur  T.  Gormley  Jr.,  for¬ 
merly  of  the  Dallas  (Tex.) 
Morning  News,  has  joined  the 
staf  of  the 
Virginian  -  Pilot 
and  Ledger-Star 
as  assistant 
vicepresident 
for  production 


“Biir  Tilihe  Dies 

I-lVERETT,  Mass. 

William  A.  “BHI”  Tighe,  74. 
Boston  Globe  reporter  the  yiast 
years,  died  March  18  after 
suffering  a  heart  attack.  He  had 
been  in  semi-retiiement  since  he 
became  ill  a  year  ago,  but  still 
covered  suburban  police  sta¬ 
tions  by  telephone. 


B’Nai  B’rith  Award 

Albany,  N.Y. 

Charles  Young,  sports  editor 
of  the  Knickerbocker  News,  re¬ 
ceived  the  third  annual  Gideon 
Lodge,  B’nai  B’rith  sports 
award  March  20.  The  award 
is  offered  to  the  personality  who 
has  contributed  the  most  to  Al¬ 
bany  sports  in  the  last  year. 


and  industrial 
relations. 

Paul  S.  Huber 
Jr.,  president 
of  the  news- 

Gormley  papers,  an¬ 

nounced  that 
Mr.  Gormley,  who  was  assist¬ 
ant  to  the  mechanical  su¬ 
perintendent  in  charge  of  pro¬ 
duction  on  the  Dallas  newspa¬ 
per,  will  be  responsible  for  over¬ 
all  production  policy  and  oper¬ 
ations  on  the  Virginian-Pilot 
and  Ledger-Star.  Walker  Young 
will  continue  as  production 
manager  and  composing  room 
superintendent,  Mr.  Huber  said. 

Mr.  Gormley  is  a  graduate  of 
the  College  of  Industrial  and 
Labor  Relations  at  Cornell 
University. 

• 

3  Join  Inlanil 

The  Inland  Daily  Press  .As¬ 
sociation  has  added  to  its 
membership  three  newspapers, 
the  Lamar  (Mo.)  Democrat, 
Kennett  (Mo.)  Dunklin  Demo¬ 
crat  and  Rensselaer  (Ind.) 
Republican. 
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10^  in  New  York 
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selling  172,499  copies  at  5c.  The 
total  circulation  of  the  four  7c 
papers  and  the  one  5c  paper 
was  1,532,500.  This  represented 
essentially  no  change  over  the 
1948  total.  However,  individual 
papers  were  affected.  The  Ex¬ 
aminer  was  down  50,000  or 
12%;  the  Times  was  down  10,- 
000  or  3%;  the  Herald  Express 
was  down  80,000  or  18%;  the 
News  was  down  21,000  or  7%. 

In  1952  all  papers  went  to 
10c  except  the  MiiTor.  In  1953 
the  Mirror  merged  with  the 
News  and  the  combination 
paper  was  sold  at  10c. 

The  March  1956  circulation 
of  the  four  Los  Angeles  papers 
was  1,454,943.  This  was  68,000 
or  6%  less  than  at  the  7c  price. 
Individual  papers  were  affected 
as  follows:  Examiner,  down 
3,000  or  1%;  Times  up  46,000 
or  11%;  Herald  Express  up 
2,000  or  % .  Because  of  the 
merger  the  News-Mirror  fig¬ 
ures  are  not  relevant. 

Reasons  Given 

“Our  annual  cost  for  news¬ 
print  and  wages  alone  is  $14,- 
000,000  a  year  more  today  than 
it  was  in  1943”,  the  J-A  an¬ 
nouncement  stated:  “With  the 
new  inciease  to  $134  a  ton  just 
put  into  effect  March  1,  our 
bill  for  newsprint  has  increased 
236%  in  the  same  period. 

“Rather  than  curtail  our 
service  to  the  public,  or  the 
continuity  or  improvements 
planned  for  the  Journal- Ameri¬ 
can,  we  feel  the  soundest  course 
is  the  one  that  will  enable  us 
to  produce  the  best  possible 
newspaper  for  our  readers.” 

The  first  issue,  March  20,  at 
the  10c  went  up  16  columns 
over  the  day  before.  An  inter¬ 
esting  sidelight  was  the  play 
given  to  staff  writer  Murray 
Robinson,  who,  until  January 


this  year,  was  a  columnist  of 
the  W-T  &  S.  Mr.  Robinson  by- 
lined  a  series  on  New  York’s 
“Mad  Bomber”,  and  was  an¬ 
nounced  as  a  new  sports  writer. 

The  women’s  “Smart  Set” 
section  was  enlarged,  with  new 
features,  including  a  health  col¬ 
umn  by  Dr.  Joseph  G.  Molner, 
and  a  fashion  column  by  the 
woman’s  editor,  Constance 
Woodworth. 

Biggest  change  was  in  the 
financial  section.  There  was  be¬ 
gun  what  Mr.  Berkson  described 
as  “the  first  of  a  series  of  steps 
on  publication  of  stock  tables.” 

The  J-A  has  been  running 
closing  prices  of  200  leading 
stocks.  This  has  now  been  in¬ 
creased  to  600. 

Roy  W.  Howard,  president 
and  editor  of  the  W-T  &  S, 
said  the  price  change  has  been 
under  serious  consideration  for 
at  least  two  years.  For  much 
longer  than  that,  he  said,  the 
paper  has  been  “worth  twice  as 
much  as  we  have  been  getting 
for  it.” 

Expects  Drop 

“Of  course,  we  expect  an  im¬ 
mediate  sizeable  drop  in  cir¬ 
culation,”  Mr.  Howard  said. 
“But  people  will  soon  realize 
they  have  been  getting  a  big 
bargain.  They  will  soon  adjust. 
We  are  not  going  to  beat  our 
breast  about  improvements  in 
the  paper,  but  improvements 
will  be  made. 

“Because  of  the  plain  econom¬ 
ics  of  the  situation,  the  neces¬ 
sity  to  increase  the  copy  pi’ice 
confronts  every  paper  in  the 
city.  No  paper  in  town  is  mak¬ 
ing  any  real  money  at  the 
present  time. 

“Receipts  from  circulation 
since  World  War  II  for  the 
entire  newspaper  business  have 
represented  a  much  lower  per¬ 
centage  of  the  total  cost  of  pro¬ 
duction  than  at  any  time  I  can 
remember.” 

Mr.  Howard  cited  the  case  of 
the  Washington  (D.C.)  News, 
a  Scripps-Howard  newspaper. 


Confidential  Negotiators 

Financial  Consultants 

HAMILTON,  STUBBLEFIELD.  TWINING 

&  ASSOCIATES 

! 

NATION-WIDE  PERSONAL  SERVICE  FOR  DAILY  NEWSPAPERS 

SAN  FRANCISCO  CHICAGO 

W.  R.  (Ike)  Twining  Ray  V.  Hamilton 

111  Sutter  Tribune  Tower 

Exbrook  2-5671  Delaware  7-2755 

DALLAS 

Dewitt  (Judge)  Landis 

Federal  Union  Life  Bldg. 

Riverside  8-1175 

WASHINGTON,  D.C. 
William  T.  Stubblefield 

1737  DeSales  St..  N.W, 
Executive  3-3456 

ATLANTA 

J.ick  Barton 

Healy  Bldg. 

which  recently  raised  its  price 
from  4c  to  5c.  The  total  im¬ 
mediate  loss,  he  said,  amounted 
to  and  before  a  month 

had  passed  circulation  was 
ahead  of  the  previous  figure. 

‘Very  Optimistic’ 

N.  S.  McNeish,  business  man¬ 
ager,  W-T  &  S,  said  he  was 
“very  optimistic  about  what 
will  happen  because  of  the  price 
increase.” 

“We  believe  it  is  a  smart 
move  to  make,  entirely  justified 
by  increased  costs.  We  have 
every  reason  to  believe  that 
within  a  few  months  we  will 
make  up  any  loss  we  take  im- 
med'ately  in  circulation.” 

Mr.  McNeish  pointed  out  that 
newsprint  prices  have  increased 
from  $59  a  ton  in  1944  to  $134 
a  ton  today.  The  paper  uses 
between  40,000  to  50,000  tons 
of  newsprint  a  year.  About 
1700  employes  were  involverl  in 
the  increases  that  became  ef¬ 
fective  last  December. 

First  Hike  in  13  Years 

The  World-Telegram  and  Sun 
broke  the  news  in  Monday  edi¬ 
tions  with  a  three-column  box 
at  the  top  of  Page  One,  headed : 
“W-T&S  Newsstand  Price  Will 
Be  Ten  Cents  Starting  Tomor¬ 
row.”  The  announcement  said 
it  was  the  first  increase  in  13 
years,  a  period  in  which  the 
overall  cost  of  pi’oducing  the 
paper  has  more  than  doubled. 

“The  step  is  necessary  to  keep 
the  World-Telegram  and  Sun 
at  its  best  and  to  provide  for 
its  continued  impi’ovement  in 
quality  and  service,”  the  paper 
explained. 

There  are  now  51  dailies 
throughout  the  country  charg¬ 
ing  10c  a  copy,  according  to 
the  latest  tabulation  by  the 
American  Newspaper  Publish¬ 
ers  Association.  Largest  num¬ 
ber,  34,  are  in  California.  There 
are  three  each  in  the  state  of 
Washington  and  now  New  York. 

The  Wall  Street  Journal  for 
some  time  has  charged  10c. 
Four  Nevada  dailies  charge  10c. 
There  are  two  each  in  Arizona 
and  Oregon,  and  three  in  the 
state  of  Washington. 

Jack  Stenbuck,  circulation  di¬ 
rector  of  Hearst  Newspapers, 
said  of  the  14  dailies  in  11  cities 
owned  by  the  group,  that  “we 
are  exploring  every  possibility 
in  regard  to  prices.” 

“It  is  not  only  justifiable  that 
readers  should  pay  their  share 
of  the  freight,”  Mr.  Stenbuck 
said,  “in  some  cases  it  is  a 
matter  of  survival  for  the 
paper  concerned.  Historically, 
in  all  price  increases,  losses  in 
circulation  are  regained  and 
figures  even  topped  by  improved 
product  and  aggressive  pro¬ 
motion.” 


South  Jersey 
Section  Added 
By  Inquirer 

Philadelphia 

The  Philadelphia  Inquirer  y 
distributing  a  new  regional 
South  Jer.sey  Edition  every 
Thursday  in  Burlington,  Cim. 
den,  Cumberland,  Salem  and 
Gloucester  Counties  in  New 
Jersey. 

The  first  South  Jersey  Edi¬ 
tion  on  March  14  contained  13 
pages  of  area  news,  pictures 
and  editorial  features,  along 
with  retail  advertisements  of 
local  firms.  The  first  edition 
carried  20,000  lines  of  adver¬ 
tising. 

For  years  the  Inquirer  has 
been  publishing  a  South  Jersey 
edition,  which  consisted  of  r^ 
plating  of  the  normal  B  page. 
This  feature  will  be  continued, 
but  the  supplement  will  be  in¬ 
cluded  with  the  regular  Thun- 
day  edition  of  the  Inquirer. 

The  Inquirer  has  set  up  » 
separate  advertising  headquar¬ 
ters  in  the  Walt  Whitman  Hotel 
in  Camden.  It  is  headed  by 
Harold  A.  Willgoos,  of  the  In¬ 
quirer’s  retail  advertising  staff, 
who  has  been  named  Soutl 
Jersey  edition  advertising  man¬ 
ager. 

Expanded  news  from  the  area 
which  lies  along  the  Delawan 
River  across  from  Philadelphia 
is  handled  by  a  South  Jersey 
desk,  headed  by  Thomas  Turn- 
bull. 

Special  contract  advertising 
rates  have  been  set  up  to  con¬ 
form  to  the  readership  P***" 
ently  offered  in  the  edition’s  5- 
county  circulation  area. 

Inquirer  officials  said  ttal 
this  new  South  Jersey  Edition 
is  only  the  first  step  in  a  long¬ 
term  program  of  supplying  spe¬ 
cialized  coverage  of  local  news 

• 

ITU  To  Start  New 
Weekly  Newspaper 

International  Typographical 
Union  has  announced  it  is  start¬ 
ing  a  new  weekly  newspaper  in 
the  Davenport-Rock  Island-Mo- 
line  area,  beginning  March  At 
to  be  known  as  the  “Quint-City 
Special”  edition  of  Labor’s 
The  latter  suspended  publio- 
tion  in  the  area  last  Feb. 

The  new  ITU  paper,  accord¬ 
ing  to  the  union’s  announce 
ment,  will  be  “a  lively,  ne* 
weekly  newspaper  with  a 
anteed  circulation  of  ■■'0,000. 
tabloid  in  format. 
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Court  News 
Restrictions 
Are  Eased 


Phoenix,  Ariz. 
Newspaper  reporters  and 
photographers  have  been  as¬ 
sured  greater  freedom  in  cov¬ 
ering  federal  and  state  courts 
in  Arizona. 

The  recent  session  of  the 
state  legslature  passed  and 
Governor  Ernest  McFarland 
signed  into  law  a  measure  which 
removes  the  veil  of  secrecy 
from  juven'le  court  records. 

Judges  David  Ling,  of  Phoe¬ 
nix,  and  James  Walsh,  of  Tuc¬ 
son,  who  pres'de  in  U.  S.  Dis¬ 
trict  Courts,  have  eased  restric¬ 
tions  against  photographers  in 
their  courtrooms. 

Reporters  covering  the  recent 
session  of  the  legislature  en¬ 
joyed  greater  freedom  than  in 
prenous  years.  They  were  al¬ 
lowed  to  attend  executive  ses¬ 
sions  and  committee  meetings. 

M.  L.  Brooks,  state  Superin¬ 
tendent  of  Public  Instiuction, 
has  adv'sed  Arizona  school 
boards  to  keep  the  great  majori¬ 
ty  of  their  meetings  open  to 
the  public. 

“I  do  bel’eve  there  is  the 
need  for  executive  sessions,  but 
only  to  a  Tmited  degree,”  Mr. 
Brooks  said.  “Any  discussion 
which  might  mean  injury  to  a 
teacher’s  personal  reputation 
should  be  conducted  in  private. 
But  even  then  the  press  should 
be  told  the  results  of  the  ac¬ 
tion.” 

Among  principal  supporters 
of  the  bill  to  open  the  juvenile 
court  records  was  State  Sen. 
Morris  Richards  (D-Navajo), 
publisher  of  the  Winslow  Mail, 
a  weekly. 

Some  Misgivings 

In  signing  into  the  law  the 
roeasure  which  becomes  effective 
in  June,  Governor  McFarland 
expressed  some  misgivings  be¬ 
cause  it  opens  the  records  of 
dependent  and  neglected  chil¬ 
dren  who  have  been  made  wards 
of  the  juvenile  court  and  of 
juveniles  accused  of  minor  of- 
wnses. 

“Rut  I  am  confident  that  the 
newspapers  also  will  recognize 
the  effect  of  publicity  on  this 
of  juvenile  and  will  exer- 
o>se  their  own  good  judgment 
'n  individual  cases  and  not 
abuse  the  discretion  permitted,” 
the  Governor  said. 

Judge  Ling  told  photogra¬ 
pher  they  could  take  pictures 
‘U  his  courtroom  “anytime  I  am 
not  on  the  bench.”  Permission 


to  take  photographs  had  been 
requested  at  the  trial  of  a 
Phoenix  dentist  charged  with 
income  tax  evasion. 

Previously  during  trials  or 
sessions  of  the  grand  jury,  pho¬ 
tographers  had  been  required 
to  remain  outside  the  court¬ 
house. 


Henry  Messina  Takes 
Post  on  Hawaii  Daily 

Honolulu  | 
Henry  Messina,  production  ' 
manager  of  the  Los  Angeles  \ 
Hera  d-Expreas  and  Examiner 
for  the  past  six 
years,  has  been 
appointed  pro¬ 
duction  m  a  n  - 
ager  of  the 
Honolulu  Ad¬ 
vertiser. 

He  is  vice- 
s  president  of  the 

?  ^  Pacific  Coast 

W-  .  Mechanical  Con- 

Messina  ference,  and  for- 

merly  was  a 
member  of  the  mechanical  com¬ 
mittee  of  the  American  News¬ 
paper  Publishers  Association. 

He  was  with  Danner  Press  and 
Rotary  Printers,  Akron,  Ohio, 
magazine  printers,  before  be¬ 
coming  production  manager  of 
Hillbro  Newspaper  Printing 
Co.,  which  prints  the  Hearst 
newspapers  in  Los  Angeles. 

Mr.  Messina  also  worked  on 
newspapers  in  Kansas  City,  St. 
Louis,  Chicago,  Cleveland  and 
New  York  City.  For  many 
years  he  wras  sales  and  service 
engineer  with  Burge.ss  Cellulose 
Co. 


Awards  for  Women 
Of  Colorado  Papers 

Denver,  Colo. 

Six  women  earned  top  awards 
at  the  annual  Colorado  Press 
Women’s  Association  meeting 
here.  The  winners: 

News  story  —  Nancy  Elliott, 
Durango  Herald  News  (daily) ; 
Mrs.  Marge  Hale,  Denver  Re¬ 
cord  Stockman  (weekly). 

Editorial  —  Mrs.  Morley  C. 
Ballantine,  Durango  Herald 
News  (daily) ;  Mrs.  Marge 
Hale,  Denver  Record  Stockman 
(weekly). 

Feature  story  —  Mrs.  Reva 
Cullen,  Rocky  Mountain  News 
(daily) ;  Mrs.  Helen  Cudwoirth, 
Morgan  County  Herald  (week¬ 
ly)- 

Column — Mrs.  Elliott,  Duran¬ 
go  Herald  News  (daily) ;  Mrs. 
Cudworth,  Morgan  County  Her¬ 
ald  (weekly). 

Newspaper  edited  by  a  woman 
— Mrs.  Cudworth. 


Job  Ad  Plaque 
Given  to  Curtice 

Detroit 

In  a  National  Want  Ad  Week 
ceremony  here  March  18, 
Harlow  H.  Curtice,  president 
of  General  Motors  Corp.,  re¬ 
ceived  a  plaque  containing  the 
text  of  the  want  ad  that  started 
him  on  his  business  career  43 
years  ago. 


The  ad  for  a  bookkeeper  ran 
in  the  Flint  (Mich.)  Daily 
Journal,  April  23,  1914.  It  of¬ 
fered  ‘  a  fine  opportunity  for 
the  right  young  man.”  Mr. 
Curtice  got  the  job,  with  A.C. 
Spark  Plug  Company,  and  be¬ 
gan  his  climb. 

Mrs.  Margaret  W'ggs  of  the 
the  Terre  Haute  (Ind.)  Trih- 
une  and  Star  presented  the 
plaque  on  behalf  of  the  Associa¬ 
tion  of  Newspaper  Classified 
Advertising  Managers. 


classified  section 

Reneflt  from  oor  Vast  Newspaper  Audience 


_ ANNOUNCEMENTS _ 

Newspaper  Brokers _ 

★  ★  30  YEARS  on  the  Pacific  Coa.st. 
■itypes,  R()un'.rce  &  Co.,  625  Market 
St.,  San  Francisco  5,  California. 

WE  HAVE  FINANCIALLY  respons¬ 
ible  buyers  wanting  dailies,  all  sWes. 
Will  not  hauKle.  NEWSPAPER 
SERVICE  COMPANY,  601  Gooiifia 
SavinKs  Rank  RldK.,  Atlanta,  Ga. 

DAILY,  Semi-Weekly  and  Weekly 
Newspapers.  J.  R.  GABBERT,  3937 
Orantte  St.,  Riverside,  California. 

MAY  BROTHERS,  BinRhamton,  N.  Y. 
Established  1914.  Newspapers  bouRht 
and  sold  without  publicity. 

MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St.,  Siou.v  City,  Iowa. _ 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12168  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66 
Cal.  Day  or  Nite  Phone:  EX  1-6238. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
I  W.  H.  Glover  Co.,  Ventura,  Calif. 

I  IT'S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per- 
I  sonality  and  ability  of  the  buyer.  This 
•  is  why  we  insist  on  personal  contact 
I  selling. 

j  LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

I  RALPH  J.  ERWIN 

newspapers  and  radio  stations.  1443 
I  S.  Trenton,  Tulsa,  Okla. 

NEWSPAPER  properties  of  invest¬ 
ment  quality:  "rhe  DIAL  Agency,  66 
Adelaide,  Detroit,  Mich.  WO  3-3926. 

SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C, 

I  Newspaper  Appraisers _ 

j  NEWSPAPER  VALUATIONS 
I  Tax  and  all  other  puritoses 
Over  130  valuations  made 
Dailies  from  roast  to  coast 
Exi>erienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y, 

Publications  For  Sale 

;  FLORIDA  GOLD  COAST  —  Weekly 
Shopijer.  Grosses  $35,000  Plus.  Estab¬ 
lished  4  years.  Fastest  growing  area 
in  U.S.  Other  interesta  necessitate 
sale  at  $25,000,  firm.  Box  1003.  Editor 
&  Publisher. 


ANNOUNCEMENTS _ 

Publications  For  Sale 

NEWSPAPERS  AVAILABLE 

ALABAMA.  $15,000. 

ARIZONA.  $65,000. 

ARKANSAS.  $2,000,  $9,500,  $13,600, 
$17,500,  $33,000. 

CALIFORNIA.  $11,600.  $15,000,  $19.- 
000.  $22,000.  $30,000,  $75,000. 
COLORADO.  $17,000.  $17,600. 
FLORIDA.  $15,000,  $17,500,  $27,500. 
$40,000.  $225,000. 

GEORGIA.  $55,000,  $100,000. 

IDAHO.  $17,750. 

ILLINOIS.  $17,000,  $S7,.500. 
INDIANA.  $8,500,  $360,000. 
INTERMOUNTAIN.  $412,000. 

IOWA.  $10,500. 

KANSAS.  $7,500,  $8,000,  $9,600. 

$10,000,  $25,000,  $35,000. 

LOUISIANA.  $18,600. 

MARYLAND.  $46,000. 
MASSACHUSETTS.  $56,000,  $65,000, 
$100,000. 

MICHIGAN.  $21,000.  .*30  000. 

MINNESOTA.  $8,000,  $10,500. 
MISSISSIPPI.  $75,000,  $100,000.  $126.- 
000. 

MISSOURI.  $6,000.  $6,250,  $12,500. 
NEBRASKA.  $4,000,  $12,000. 

NEW  MEXICO.  $40,000,  $46,000. 
NEVADA.  $50,000. 

NEW  JERSEY.  $48,000.  $50,000. 
NEW  YORK.  $16,000,  $18,000,  $22.- 
000,  $22,600,  $25,000  (2).  $26,600. 

$35,000.  $58,000. 

NORTH  CAROLINA.  $2,000,  $18,000. 
NORTH  DAKOTA.  $13,600.  $24,000. 
OHIO.  $12,000,  $33..500. 

OKLAHOMA.  $20,000. 
PENNSYLVANIA.  $8,000,  $20,000, 

$32,000.  $130,000. 

SOUTH  CAROLINA.  $36,000. 
TENNESSEE.  $31,500. 

TEXAS.  $45,000. 

UTAH.  $12,500. 

WASHINGTON.  $8,500.  $36,000. 
WISCONSIN.  $10,600,  $24,000. 

MAY  BROTHERS 

Since  1914 

Binghamton,  N.  Y. _ 

WEEKUES-DAILIES 
WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligation. 

JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldg. 

6381  Hollywood  Blvd. 

_ Los  Angelea  28.  Calif. _ 

EXCLUSIVE  DAILY-RIC’H  MARKET 
Chart  Area  7.  Owner  will  consider 
$185,000,  terms.  High  owner  salary,  low 
profits,  unusual  potential,  excellent 
place  to  live.  Data  only  to  bonnfide,  fi¬ 
nancially  able  with  suitable  background. 
Broker.  Box  1019.  Editor  &  Publisher. 
EASTERN  OREGON  county  seat 
weekly  and  job  shop,  unopposed,  in 
74th  year,  over  $32,000  gross,  good 
equinment.  Price  includes  concrete 
building  with  big  apartment.  About 
$20,000  down,  good  terms.  Gazette 
Times.  Heppner,  Oregon. 
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ANNOUNCEMENTS 


Publicationa  For  Sale 


OKLAHOMA  EXCLUSIVE  WEEKLY 
— town  of  over  2,000:  price  $21,000  on 
easy  terms.  Bailcy-Krchbiel,  Box  88, 
Norton,  Ks. 


ONE  OF  NATION’S  better  prize  win-  j 
ninp  weekly  newspapers  in  combined  I 
plant,  RrossinK  over  $100,000  in  1956, 
misrbt  be  bouprht  by  rijfht  person  or  : 
persons.  Pays  present  owner  ver>’ 
generously ;  miffbt  do  better  for  quali¬ 
fied  partnership.  Would  listen  to  deal 
involvinsr  substantial  down  payment 
and  any  reasonable  terms  for  balance. 
Plant  is  modernly  equipped,  in  excel¬ 
lent  community  and  has  Rood  staff. 
No  nearby  newspaper  competition. 
Future  prospects  include  possibility  of 
biR  special  edition  soon  and  expan¬ 
sion  of  printinpr  department.  Don’t 
investiRate  unless  you  are  serious. 
Replies  confidential  to  Box  1114,  Edi¬ 
tor  &  Publisher. 


]\'ational  Advertising  Space 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O.  BOX  8008.  MADEIRA  BEACH 


NEWSPAPER  SERVICES 

Syndicales-Features 


Sell  your  Feature  to  daily  and  weekly 
newspapers.  Expert  marketing  plan. 
Write  for  detaib. 

SOUTHEAST  REPRODUCTION.  INC. 
P.  O.  Box  562  STATION  A 

St.  Petersburg  2,  Florida 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 


SKIDMORE  AND  MASON.  INC. 
.55-59  Frankfort  Street 
New  York  38.  N.  Y. 
Barclay  7-9775 


UPECO.  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTUNG-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
l^ndhur.st,  N.  J. 


Advertising  Rates 

CLASSIFIED 


Line  Rotes  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55c;  2  @  60t; 
1  @  Add  20c  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS; 
4  times  @  95c  per  line  each  insertion; 
3  times  @i  $1.00;  2  times  @  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Bo' 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 


T700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


NEWSPAPER  SERVICES 


Press  Engineers 


MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES 


Press  Room 


Press  Room 


PAUL  F.  BIRD 

Press  Erector,  Movinpr,  Rebuilding 
Flatbwl  Semi-Cylindrical  Tubular. 
7  Oak  Court.  Islip,  New  York 
JU  1-0687 


SACRIFICE 

5-6  or  7  UNIT  GOSS  PRESS 


MACHINERY  and  SUPPLIES 

Composing  Room 


ARCH  TYPE.  High  Speed,  low  con¬ 
struction,  AC  Drive,  23  A”  cutoff, 
double  folder,  C-H  Conveyor. 
Reasonable  priced  for  early  removal, 
laicated  Philadelphia  Daily  News 


KANSAS  CITY  STAR 
12  Goss  (double 
3  (double  fol(ders — 
23-9/16"  cutoff 


MODEL  8 — 2  magazine  Serial  No. 
37473R 

8V4  point  for  11*4  etns 
6  pt.  for  10  ems 

Triangle  8^  pt.  No.  1710  Ideal  with 
Bold 

6  Triangle  6  No.  2  with  Gothic  No.  3 
Complete  - $1650.00 


BFN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  Oxford  7-4590 


DUPLEX  20  PAGE  semi-cylindrical 
rotary,  complete  with  stereo  equipment, 
many  spare  parts  and  rollers.  Now_  in 
operation,  and  doing  excellent  job. 
Write  or  call  for  complete  description. 
Better  yet.  come  and  see  it.  The  Oak 
Ridger,  Oak  Ridge,  Tennessee. 


Su  bstructu  re — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  125  hp.  DC  drives 


MODEL  5— Serial  No.  15033 
8%  pt.  for  11%  ems 
2  mold  disc 

8%  pt.  No.  1710  Ideal  with  Bold 
Complete  - $1475.00 


IMMEDIATELY  AVAILABLE 

KANSAS  CITY  STAR 


MODEL  5— Serial  No.  14097 
Universal 

8%  pt.  No.  1710  Ideal  with  Bold 
Complete  - $1235.00 


3  OCTUPLE  PRESSES 

12  SCOTT  Units  with  6  Super-Imposed 
Color  Units:  3  Double  Folders  with 
Balloons :  AC  Drives ;  Reels  &  Past¬ 
ers  :  I/ocated  Miami  Daily  News ;  Avail¬ 
able  June  or  July.  Will  split  as  3 
singles  Octuples. 


THE  GOSS  PRINTING 
PRESS  CO. 


FOR  ANY  OTHER  INFORMATION,  | 
terms,  etc.,  contact  Mr.  Byron  War-  , 
nock,  Vallejo  Times-Herald,  Vallejo,  j 
California.  These  machines  can  be  seen  ' 
in  operation  in  our  plant  at  Napa  ! 
and  Maryland  Streets,  Vallejo,  Cal. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  Oxford  7-4590 


5601  W.  31st  Street 
Chifaqo  50.  Illinois 


DUPLEX  TUBULAR  %  and  %  page 
folder.  Complete  in  good  condition. 
Now  available.  GEORGE  C.  OXFORD, 
Box  903,  Boise,  Idaho. 


NEW  PRESS  DRIVE 


Two  new  75  HP  A.  C.  drives,  pirtUI 
for  150  HP.  Sell  Separately. 


LUDIXIW.  22%  em.  rebuilt  $2,250. 
Good  selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
633  Plymouth  Court,  Chicago  5,  III. 


8  UNITS  2  PR  FOLDERS 


Duplex  Metropolitan  :  Leads  for  sqiot 
color  :  Roll  Arm  Brackets  :  A.  C.  Drives. 


GEORGE  C.  OXFORD 
Box  903  Boi-;,,  Idth 


FOR  SALE  30  fonts  Regal  7  pt.  No.  2 
with  Bold  (1621).  .\iso  sorts  for 
same.  Available  immediately.  Will 
sell  all  or  part.  Contact  Randall  Bar¬ 
ton  Republic  and  Gazette  P.O.  Box 
1950,  Phoenix.  .Arizona. 


Will  sell  as  Two  4-Unit  Presses. 
Available  early  Spring. 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


WE  RE  THE  I.ARGEST  distributor  of 
Newspaper  Form  Trucks  in  the  World 
— there  must  he  a  reason — $76.50  to 
$88.50  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company.  P.O. 
I>ra\ver  560,  KIkin.  North  (^arolina. 


GOSS  6  unit  type  press  purchased  in 
1924.  In  the  past  five  years,  more  than 
$20,000  have  been  spent  on  this  press 
to  put  it  in  A-1  condition. 


Newsprint 


;  OVER  SUPPLIED  with  Newsprint? 
I  Need  guaranteed  deliveries  of  news- 
I  print?  Have  spot.  All  sizes  61"  Rolls 
;  on  hand.  Excellent  quality.  Consult: 


BUNGE  PULP  &  PAPER  CO. 

for  all  sizes  Standard  White  Newsprint. 
48  W.  46th  St.  N.Y.C.  JU  2-4174  2-4880 
DOMESTIC  IMPORT  EXPORT 


BF.HREN.S  PUI.P  &  PAPER  CO. 
All  Sizes  Standard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-5675 


PRINTS  four  colors 
PRINTS  48  pages  (all  black) 
PRINTS  40  pages  (two  colors  and 
black)  straight 
PRINTS  72  pages  collect 
USES  62"  paper  roll 
PAPER  is  end  fed 
CUT-OFF  23916 

PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34,000  an  hour 
THREE  folders  (one  used  as  spare) 
ALL  electrical  control  equipment 
TWO  75  HP  Motors— d.c.  current 
PRESS  has  automatic  tension  con¬ 
trol 

SPARE  roller  liners  and  many 
other  spare  parts 
FOUR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 


I  USED  PRESS,  right  angle  Hoe  doiibii 
folder  two  units  of  16  pages  each  ui 
I  auxiliary  unit  on  floor  level  of  8  pare 
which  we  have  used  for  prodwitr 
one  color  and  black  throughout  tk 
newspaper  and  in  our  colorrf  comic 
,  Makes  color  available  on  practictl- 
;  any  page  of  the  paper  and  also  > 
double  truck.  Auxiliary  motor  ant 
drive  together  with  hand  caabc; 
equipment  with  a  cutoff  of  28-9  H 
Press  now  operating  on  nine  Cohan' 

I  newspaper  and  good  printing  qnalib 
Cutler-Hammer  control  of  rather  rt 
I  cent  purchase  together  with  all 
I  unit  drive  gears.  Will  be  runniif 
eveiy  day  while  installation  of  af 
I  equipment  is  being  made.  Availabf 
I  for  shipment  sometime  during  mont 
’  of  June.  Write  general  manager.  Th 
Bellingham  Herald,  Bellingham.  Wml 
I  ington,  for  further  details  and  phn- 
I  Good  bargain. 


I  Hoe  6-UnIt.  two  color  cylinders.  t>- 
j  sets  folders,  2M/2  "  cut-off.  AvaileLf 


Hoe  6- Unit,  all  cylinders  revers't* 
for  ROP  color  on  any  page.  2li^ 
cut-off. 


I  Duplex  4. Unit,  two  color  cylind*’* 
I  223^”  cut-cF,  Three  color  &  blac 


FOR  SALE  76%  tons  81'  Catalina 
Roto  Book,  36'  diameter,  steel  cores. 
Purchased  Dee.  '66  for  11.66  ewt. 
11.40  ewt.  cash.  Fresno  Guide,  P.  O. 
Box  1907,  Fresno,  California. 


•This  press  is  locat^  in  Erie,  Pa.  2  oeck  2  plate  wOe 

Price  18  $76,000.00  as  is  where  is.  Con-  u  1  »  ^ 

tact  Edw.  Hintenach.  Erie  Times,  *  stereotype. 


tact  Edw.  Hintenach,  Erie  Times, 
Erie,  Pa. 


Press  Room 

3  UNIT  HOE  PRESS 


DUPLEX  TUBULARS 

16  Page—  24  Page  — %  Fold.  Complete 
.Stereo  AC. 


GEORGE  C.  OXFORD 
Box  903  Boise,  Im' 


GOSS  DEKATUBE 


22'Ti''  AC  Drive,  end  fed.  Automatic 
Tensions.  Available  5!eptember.  1967. 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4.590 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


PRESS  MOTOR  DRIVES  of  26,  40, 
50,  75  H.P.  A.C.  George  C.  Oxford. 
Box  903,  Boise.  Idaho 


GOSS  Straightline-24  Page  22  % " 
cut  off,  AC  drive,  V*  page  folder ; 
complete  with  stereo;  factory  rebuilt 
1939- top  condition. 


24  page ;  new  in  1952 :  Balloon 
er;  ^lor  Pans,  automatic  t'®***: 
rewinder :  A.C.  Drive  ;  Complete 
uiim  back  Stereo.  Locat^  Apple’'*' 
Wisconsin.  Available  April  L 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7^ 


HUDSON  MACHINERY  CO. 


g  UNITS— COLOR 


8  Spruce  St..  N.Y.  WO  2-1266 


3  SCOTT  Units  with  2  superimi>oscd 
color  couples,  end  feed.  AC  drives. 
•Stereotype  -23f<"  cutoff. 


BEN  SHULMAN  ASSOCTATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4590 


32  PAGE  or  64  collect 
4  deck  Goss,  color  any 
page,  double  folder. 

22  y,",  14  ft.  high. 
$20,000.  Wichita,  Kansas 
Beacon. 


SCOTT  4  UNITS 

DOUBLE  folder  22'?i'’  '”**??■  jw 

drive.  32-64  pages,  4  plates  wi«^x 
I  reconditioned  with  all  new  rolw  — 
blankets.  Sold  with  or  t.C 

of  location.  46  minutes  frorj 

Seen  running  by  appointment 
finishing  machine  and  gtf 

mit  Printing  *  Publishing  >-  -• 
Bank.  N.  J. 


EDITOR  ac  PU 


B  L  I  S  H  E  R  for  March  21,  I’’'  f  1 


machinery  and  SUPPUES 

PreM  Room 


GOSS  ROTARY  PRESS 
Full  ROP  Color 

8  Low  Constructions  Units 
I  Double  Hifrhspeed  Folder 
Lentrth  sheet  cutoff  22  Vt” 

End  roll  Brackets  4:  Hoists 
AC  Motor  Drive 

GOSS  OCTUPLE  PRESS 

I  HSLC  Printinit  Units 
I  Double  Hifrhspeed  Folder 
-ength  Sheet  Cutoff  22^4" 

\C  Motor  Drive 

ind  Roll  Brackets  &  Hoists 


HELP  WANTED 

Adminigtrative 

CONTROLLER— Must  be  experienced 
in  newspaper  budget,  cost  control  and 
department  management.  30,000  circu¬ 
lation  bracket.  Chart  Area  12  near 
Los  Anireles.  Rare  opportunity.  Box 
1001.  Editor  &  Publisher. _ 

REASONABLY  YOUNG 
EXECUTIVE 

Experienced  in  the  business  of 
running  a  newspaper. 

QUALIFIED  io  take  over  position  of 
General  Manager  of  a  75,000  daily- 
Suncfay  operation. 


JOHN  GRIFFITHS  CO..  INC. 

115  Lexinsfton  Ave.  New  York  17,  N.Y. 


Stereotype 


HALL  MAT  ROLLER 

vith  5  HP  Motor  Medium  Weijtht 
•oiler  for  General  Service. 

26  DURAL  Chases  for  8  column. 

#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  BOXES 
all  sizes. 

#25  Full  Page  Vandercook  Proof 
Press. 

MANY  OTHER  ITEMS 


COMPENSATION  will  be  commen¬ 
surate  with  ability  and  responsibilities 
Involved. 

Replies  held  In  strictest  confidence. 
Box  1018,  Editor  &  Publisher. 

"advertising  manager 

Afrtrressive  manager  for  large  East 
Coast  neighborhood  weekly.  Perma¬ 
nent  future.  Salary  and  bonus.  All 
details  first  letter.  Box  1129.  Editor 
&  Publisher. 


HAVE  OPENING  in  south  for  ex¬ 
perienced  business  manager  for  good 
small  daily  and  job  shop.  Must  be 
experienced  advertising  man  with 
successful  background.  Write  giving 
full  particulars  including  starting 
salary.  Box  1113,  Editor  &  Publisher. 


THOMAS  W.  HALL 

Stamford,  Conn. 


ROYLE  ROUTER 

iHetvy  Duty  -  Complote  Motor  Drive 
I  Excellent  Condition  -  6  years  old. 


I  ENGRAVING  EQUIPMENT 
Burner  -  Whirler  -  Powder  Cabinet 
iBuminir  -  In  Stove  -  Etohinsr  Machine 


R.  J.  HUMMEL 
CalUChronicle  Newspapers 
Allentown,  Pennsylvania 


Wanted  to  Buy 


NEWSPAPER  PRESSF,S 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

3EN  SHULMAN  ASSOCIATES 

*  E.  42  St.,  N.  Y.  1ft  Oxford  7-4690 


JANTBID:  8-p.ige  Duplex  or  Goss 
•atffbed.  Advise  serial  no.  and  when 
i^lable  —  Northern  Machine  Works. 
’2*  N.  4th  St..  Phila.  6.  Pa. 


*ILL  Buy  for  Cash.  Complete  Plants, 
V)  Individual  Machines  and  Equip- 

■’‘■nt  anywhi-re  in  U.S.A. 


PRINTCRAFT  REPRESENTATIVES 
■"  Broadway,  New  York  7,  N.  Y. 

REQUIRE  two  to  four,  double  width, 
•ewjpaper  units.  Steel  cylinders,  roller 
"annsts,  71'  Web  width.  22%'  cutoff, 
‘T.n  double,  internal  gear  folder.  Reels 
f  paster,  minimum  36,000  speed, 
^  good  condition.  Apply  Box  1011, 
■  “'’or  &  Publisher. 


25uplex  or  Goss  Flat  Bed 
Press.  Cash  deal.  Inland  Newa- 
pawr  Supply  Co.,  422  West  8th, 
Kansas  City  6,  Mo. 


folder  for  Duplex  Tubt 
"  cutoff.  Must  have  folde 
"*  In  good  condition.  Midwei 
S-E-  »th  St..  Minm 

P"".  Minnesota. 


WANTED 
or  Duplex  Flatbed 

712  S.  Clark  Chicago 


Circulation 


CIRCULATION  MANAGER  WANTED 
Circulation  manager  with  experiance 
on  optional  pay  weeklies.  We  are 
pnblishers  of  4  weeklies  in  a  midwest 
community  of  860,000  people.  Total 
present  free  circulation  of  70,000.  Ex¬ 
cellent  future  for  the  right  man.  Box 
902,  Editor  4k  Pnblisher. 

OPPORTUNITY  for  a  young  ambi¬ 
tious.  aggreuive  circulation  district 
manager  on  evening  newspaper,  chart 
area  2,  to  advance  in  the  circulation 
field — either  city  or  country  area. 
Highly  competitive— salary,  ear  allow¬ 
ance  and  bonua  plan.  If  you  think 
yon  can  qualify  write  Box  922,  Edi¬ 
tor  t  Pnblisher. 


Claggified  AdvertUing 

PACIFIC  NW,  Morning-Evening  Com¬ 
bination  70,000  city  zone  population. 
Real  future  for  man  eager  to  grow 
with  young  proven  successful  staff. 
Top  salary.  Box  1103,  Editor  £ 
Publisher. 


YOUNG  MEN,  age  26-36  with  proven 
advertising  sales  ability,  for  classified 
advertising  department  on  The  Spokes¬ 
man-Review. 

COLLEGE  training  in  journalism, 
advertising,  or  related  field  desirable. 

RESIDENCE  of  Pacific  Northwest 
(Chart  Area  11)  preferable. 

EXCELLENT  chance  for  promotion 
and  growth  for  career  advertising  men. 

SEVERAL  of  our  department  heads 
advanced  from  this  position. 

I.IBERAL  vacation,  retirement  income 
plan,  medical-hospital  insurance,  and 
other  benefits. 

WRITE  full  details  of  experience,  ed¬ 
ucation.  age.  salary  requirements,  etc. 
to  Employee  Relations  Department. 
The  Spokesman  -  Review,  Spokane, 
Washington. 


FLORIDA  DAILY  needs  a  Number 
Two  man  for  its  Classified  Department 
in  the  beautiful  Capital  City.  Progres¬ 
sive,  fast-growing,  in  the  46-60,000 
population  bracket.  Stable  economy. 
Many  recreational  and  cultural  ad¬ 
vantages  nearby.  Pleasant,  four-season 
climate.  Good  working  conditions  and 
future  possibilities.  Write  in  confidence 
to  the  Classified  Manager,  Tallahassee 
Democrat,  Tallahassee,  Florida. 


T>IT0R  &  PUBLISHER  for  March  23,  1957 


HELP  WANTED 


Digplay  AdvertUing _ 

ADVERTISING  SOUCITOR.  Perman¬ 
ent  position  for  experienced  display 
layout  and  copy  writer  who  can  sell 
campaigns  and  service  accounts.  Write 
complete  information  and  present  sal¬ 
ary.  Western  mountain  community  in 
big  outdoor  recreation  area,  excellent 
living  conditions.  Chart  Area  10, 
Write  Box  1024,  Editor  £  Publisher. 


OPPORTUNITY  FOR  DISPLAY 
ADVERTISING  SALESMAN 
ON  CONNECTICUT  DAILY 

Han  we  seek  should  have  some  knowl¬ 
edge  of  selling.  Copy-layout  experi¬ 
ence  will  be  helpful  but  not  necessary. 
Recent  Journalism  School  Graduate 
could  qualify.  Hail  resume,  giving 
age,  education,  experience  and  salary 
requirements.  Box  926,  Editor  £ 
Publisher. 


DISPLAY  ad  salesman  for  prize-win¬ 
ning  paper  near  San  Francisco.  Box 
1031,  Editor  £  Publisher. _ 

IMMEDIATE  OPENING  for  experi¬ 
enced  display  salesman  in  fast  grow¬ 
ing  area.  Excellent  opportunity  for 
man  with  imagination,  vision  and  abil¬ 
ity,  to  keep  pace  with  our  growth. 
Must  be  self-starter.  No  drinkers  need 
apply.  Write  all  details  with  refer¬ 
ences  to  Wm.  R.  Cass,  Advertising 
Director.  Ledger-Gazette  P.O.  Box  711, 
Lancaster.  California. 


TWO  MEN  with  experience  for  per¬ 
manent  advertising  positions  with 
coastal  California  smaller  daily.  Fine 
opportunities  and  wonderful  living 
conditions.  Send  resume  to  W.  F. 
Deming.  Advertising  Director,  The 
Telegram-Tribune,  San  Luis  Obispo, 
California.  _ 

UNOPPOSED  42,000  daily  in  growth 
area  needs  top  ad  salesman  as  re¬ 
placement.  Exceptional  salary,  liberaf 
bonus.  Full  fringes  including  pension. 
You  advance  according  to  ability,  not 
seniority.  Chart  Area  2.  Box  1012, 
Editor  £  Publisher. 


YOUNG  AGGRESSIVE  advertising 
manager  for  western  daily  under 
10,000.  Must  be  able  to  produce  linage 
gains  through  hard  hitting  salesman¬ 
ship  and  well  planned  and  executed 
promotions.  Good  starting  salary  with 
increases  based  upon  performance. 
Write  Box  1046,  Editor  £  Publisher 
giving  full  details  of  personal  and 
professional  background  and  salary 
requirement. 


SPECIAL  EDITION 

CREW  MANAGER  and  Crew  to  put 
on  26th  anniversary  of  leading  labor 
paper  in  New  England.  Must  be  re¬ 
liable,  and  show  proven  past  results. 
Write  Box  1132,  Editor  £  Publisher. 


ADVERTISING  MANAGER  medium 
size  eastern  daily.  Only  applicants 
with  good  record  considered.  Full 
details  in  first  letter.  Box  1116,  Edi¬ 
tor  £  Publisher. 


ADVERTISING  SALESMAN  or  sales¬ 
woman  by  22  year  old  Stamford,  Conn¬ 
ecticut  weekly.  Write  stating  qualifica¬ 
tions.  Good  working  conditions  with 
congenial  staff.  Stamford  Shopper- 
Weekly  Mail,  Stamford,  Connecticut. 


IMMEDIATE  OPENING  on  our  ten 
man  display  staff  due  to  promotion. 
Man  under  40  with  above  average  abil¬ 
ity  in  sales  copy  and  layout.  Daily  and 
Sunday  operation  in  city  of  81,000 
between  Chicago  and  Milwaukee.  Ideal 
working  conditions,  bonus  and  incen¬ 
tive  plan,  ear  allowance,  pension  plan 
and  other  benefits.  Write  all  details  in¬ 
cluding  salary  requirements:  Atlee  H. 
Bratley,  Racine  Journal  Times,  Racine, 
Wisconsin. 


MEDIUM-SIZE  Southern  California 
daily  needs  young,  aggressive  salesmen 
of  3  years  experience.  Good  starting 
salary  and  bonus  with  exceptional  op¬ 
portunities  for  advancement  with  one 
of  America's  fastest  growing  newspa¬ 
pers.  Write  in  detail.  Box  1123,  Editor 
£  Publisher. 


HELP  WANTED 


Editorial 


160  A  WEEK  for  crackerjack  experi¬ 
enced  man-wife  team  to  tackle  all 
editorial  chores,  supervise  circulation 
drive  for  Florida  daily  in  highly  com¬ 
petitive  problem  area.  Future  deter¬ 
mined  by  degree  of  success.  Box  924, 
Editor  £  Publisher. 


YOUNG  MAN  to  work  on  the  state 
side.  It  will  involve  reporting  and 
photography  in  the  area.  Some  feature 
work.  Assisting  in  the  hiring  and 
training  of  correspondents,  working 
with  bureau  staff  members  etc.  Good 
opportunity.  Six  day,  evening.  North¬ 
ern  Ohio  paper.  Robert  Peterson, 
Chronicle-Telegram,  Elyria,  Ohio. 

CITY  EDITOR— CALIFORNIA  daily 
of  18,000  needs  man  having  minimum 
of  6  years  news  background  with 
strong  desk  experience.  Growing  paper, 
growing  community  east  of  Los  An-^ 
geles.  Contact  Quay  House,  The  Daily' 
Re|H>rt,  Ontario.  California. 

COPYREADER — Tired  of  snow,  rain? 
Hayward,  California,  Review  needs  as¬ 
sistant  wire  editor.  Vacations,  health, 
welfare.  Write  details.  News  Editor. 


MONTHLY  JOB^ARKET  letter,  with 
list  of  available  jobs  and  nationwide 
employment  conditions.  Bill  McKee 
Birch  Personnel.  69  E.  Madison,  (Thi- 
esgo,  Illinois. 

GOOD  FIVE  DAY  WEEK  telegraph 
editor  and  desk  job  available  immedi¬ 
ately  Coos  Bay  Times,  Coos  Bay,  Ore¬ 
gon.  Please  give  full  details  in  initial 
letter  or  wire  to  Managing  Editor. 

INTERESTING.  CHALLENGING  wo¬ 
man’s  page  and  society  editorship 
available  Coos  Bay  Times.  Cooa  Bay, 
Oregon.  Please  give  full  details  in 
Initial  letter  to  Managing  Editor. 

MANAGING  EDITOR  for  Texw’ 
largest  weekly  newspaper  with  daily 
potential — need  an  idea  man  with  flair 
for  sports.  Top  pay  for  the  rigfat 
man.  Write  Box  1023,  Editor  £ 
Pnblisher. _ 

REPORTER,  sports  editor  for  live. 
Lake  Michigan  resort  city  daily.  J- 
grad  or  near-beginner.  Send  fact*, 
samples  William  N.  Roesgen,  Sooth 
Haven.  Michigan,  Daily  Tribune.  All 
applications  answered. _ 

SOCIETY  AND  CLUB  EDITOR,  good 
writer,  must  be  able  to  produce  weekly 
food  feature,  capable  of  running  one- 
woman  department.  Give  comple^ 
background  in  airmail  letter  to  Bemie 
Kosinski,  Managing  Editor,  Anchorage 
Times,  Box  40,  Anchorage,  Alaska. 

THE  MAN  OR  WOMAN  we  want  » 
probably  doing  readable  features,  new* 
stories  on  a  10,000-20.000  paper;  wants 
better  opportunity  on  large  afternoon 
daily.  Box  1033,  Editor  £  Publisher. 

WANTED— Reporter  or  reporter  pho¬ 
tographer  (male)  for  award  winning 
paper  in  growing  community.  Salary 
open.  Must  own  car.  Personal  jp***- 
view  necessary.  Write  John  Nixon, 
Peru  Daily  Tribune.  Peru,  Indiana. 

REPORTER  —  excellent  opportunity 
morning  daily.  Contact  Editor,  Do¬ 
minion  News,  Morgantown,  West  Vir- 
glnia.  Phone  8461. _ _ 

EDITOR,  successful  community  weekly. 
Chart  Area  2.  Good  on  lead  stories, 
rewrite,  features  and  makeup.  Pleasant, 
I»ermanent,  challenging.  State  salary, 
all  details  first  letter.  Enclose  sample* 
of  work.  Box  1128,  Editor  £  Publisher. 

GENERAL  .NEWS  REPORTER,  at 
least  2  years  exi)erience.  Small  daily. 
E.xcellent  future.  Tell  all  in  first  letter. 
D.  A.  White.  Reflector-Herald,  Nor¬ 
walk,  Ohio.  _ 


SPORTS  EDITOR 

ONE  WHO  is  interested  in  all  school¬ 
boy  activities  including  winter  sport# 
to  fill  immediate  vacancy  in  (^art 
area  1  with  good  hunting,  fishing  and 
skiing.  Desire  young  man  with  some 
exi>erience  but  will  consider  recent 
college  or  J-schooI  graduate.  Five  day 
week,  benefits,  start  360-170.  Box  1130, 
Editor  £  Publisher. 
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ASSISTANT  EDITOR 

EXCELLENT  opix>rtunily  in  our  De¬ 
partment  of  Public  Relations  and  In¬ 
formation  for  Assistant  Editor  of  em¬ 
ployee  and  patron  publications. 

WILL  dig  for  stories,  write,  edit, 
layout,  write  heads,  help  prepare  pub¬ 
licity.  After  break-it^  will  have  full 
responsibility  for  weekly  house  organ, 
monthly  employee  paiter. 

REALISTIC  salary  range  for  capable 
person.  Ovitstanding  employee  benefits. 
Location  at  company  headquarters  in 
Finger  Lakes  region  of  New  York 
State. 

PLEASE  send  resume  to : 

John  W.  Lloyd 
Selection  Supervisor 

Cooperative  G.L.F.  Exchange, 
Inc. 

Ithaca,  New  York 


SPORTS  EDITOR  for  afternoon  daily 
'n  the  10-11,0UU  class.  Chart  Area  2. 
Organized  baseball,  college,  red-hot 
high  school  conference.  Fine  oppor¬ 
tunity  with  fast  growing  group  of 
papers.  Tell  all  first  letter.  Box 
1021,  Editor  &  Publisher. 


AGGRESSIVE,  evening  daily  in  pro- 
gres.sive  New  England  community 
needs  e.xpcrienced  reiwrter  for  general 
assignment.  Good  pay,  insurance,  iien- 
sion.  Give  all  pertinent  details  and 
salary  required.  Bob  Slosser,  Managing 
Editor.  Keene  (New  Hampshire)  Sen- 
tincl. _ 

EDITOR  for  daily-weekly.  Good  pay : 
permanent.  Oliver  Ma.\well,  Daily 
News,  Bonnville.  Mi~aouri. _ 

EXPERIENCED  desk  man ;  also  re¬ 
porter.  Oiienings  available  immediately. 
Henry  Leader,  Courier-News,  Plain- 
field,  N.  J. _ 

GENERAL  REPORTER  for  a  m.— p.m. 
combination.  Daytime  hours.  Some  ex¬ 
perience  required.  Good  chance  for 
small  daily  or  weekly  man  to  move 
to  growing  100. QUO  city  in  heart  of 
oil,  chemical  industry  in  Chart  Area 
9.  Vacation,  insurance,  iiension  bene¬ 
fits.  Mild  Climate.  Write  fully  educa¬ 
tion,  exi>erience,  reference.^.  Box  1122, 
Editor  A  Publisher. _ 

GROWING  DAILY  needs  exi>erienced 
newsman  to  head  small  bureau.  News 
Editor,  Daily  Review,  Hayward,  Cal. 

IF  YOU  FEEL  you  are  ready  for  ad¬ 
vancement,  and  if  you  are  interested 
in  a  future  which  has  possibilities,  we 
are  in  need  of  a  competent  re-write 
man  with  a  good  background  in  jour¬ 
nalism  to  take  over  the  managing  edi¬ 
tor's  position.  Write  G.  M.  Cohen, 
National  Jewish  Post,  P.O.  Box  1633, 
Indianapolis,  tn^jana. _ 

MANAGING  Editor  for  10,000  circula¬ 
tion  prize  winning  daily.  Position  open 
April  1st.  Apply  R.  M.  Seaton.  Pub- 
lisher.  The  Journal.  Coffeyville,  Ks. 

REPORTER  by  10,000  circulation  Ne¬ 
braska  afternoon  paper.  Prefer  man 
with  experience  but  will  consider  in¬ 
experienced  man  with  J-school  back¬ 
ground.  Give  full  background,  expected 
pay,  references  in  first  letter  to  R.  S. 
Marvin.  Beatrice.  Nebraska.  Sun. 

REPORTER,  general  assignment,  for 
Gulf  coast  afternoon  and  Sunday 
paper,  25,000  circulation.  Southwestern- 
er  preferred.  Tell  age,  family  status, 
experience,  references,  salary  expected. 
The  News.  Port  Arthur,  Texas. 

YOUNG  MAN  capable  of  handling 
city  desk  and  wire  service,  layout  page 
one,  living  clo.se  to  Pittsburgh,  splendid 
opiKjrtunity.  Four  advanced  to  better 
jobs  in  six  years.  Box  1121,  Editor  & 
Publisher. 


REPORTER  PHOTOGRAPHER -Flor¬ 
ida  attrnoon  daily  has  permanent  staff 
job  for  fast,  exiterienced  reporter,  pref¬ 
erably  married  man  under  40,  starting 
$70.  References,  full  details  first  air¬ 
mail  letter.  Lakeland  Ledger,  Lake- 
la"d.  Florida. 


REPORTER-PHOTOGRAPHER  wanted 
by  progressive  daily.  Good  pay,  good 
opportunity  for  hustler.  Daily  Mail. 
Nevada,  Missouri. 


REPORTER,  with  exi)€rience  in  court¬ 
house,  city  hall  etc.,  best,  for  small 
Indiana  Daily,  near  Indianapolis.  Box 
11  OS.  Faiitor  &  Publisher. 


TWO  OPENINGS  on  10,000  Ohio  daily 
news  staff,  si>orts  editor  and  suburban 
editor.  Camera  know-how  and  car  pre¬ 
ferred.  Write  Paul  Murray,  Piqua. 
Ohio  Daily  Call. 


UNUSUAL  OPPORTUNITY  FOR 
FARM  EDITOR ;  Need  man  to  write 
farm  pages,  cover  farm  meetings  and 
able  to  handle  radio  broadcasts  for 
newspajicr  and  newspaper  owned  radio 
station.  Radio  cxi)erience  not  necessary 
if  you  have  good  voice  and  personality. 
Write  full  particulars,  giving  experi¬ 
ence,  education,  references.  Daily  Jour¬ 
nal.  New  Ulm.  Minnesota. 


WANTED— Social  reporter,  (female), 
immediately.  Permanent  position,  itopu- 
lation  22.000  City  Zone,  ideal  friendly 
community.  Good  salary,  benefits,  paid 
vacation,  modern  daily.  Contact  C.  V. 
Rowland,  Ttie  Sentinel,  Lewistown, 
Pennsylvania. 


WANTED:  Young  male  college  gradu¬ 
ate  with  car  for  general  news  report¬ 
ing  starting  in  June  or  earlier  if  pos¬ 
sible.  Starting  salary  $3380  with  liberal 
wages  raises  after  three  months  and 
one  year.  Daily  Herald,  Fairborn.  Ohio. 

Promotion — Public  Relations 


PUBLIC 

RELATIONS 

REPRESENTATIVE 


This  is  an  unusual  opportunity  in 
the  East  Coast  executive  offices  of 
a  large,  internationally  known 
multi-plant  enterprise.  Qualified  ap¬ 
plicant  must  be  young,  energetic 
and  ambitious,  with  educational 
and  work  background  in  rei>orting. 
editing,  radio  and  TV  production, 
liaison  work  with  related  fields 

of  communication  PLUS  ability  to 
s|)eak  fluently  and  direct  Press 

Conferences.  Social  poise,  ability 
to  meet  people  and  influence  think¬ 
ing  at  all  levels  in  paramount. 
Exceptionally  attractive  salary  and 
employee  Iienefits.  Give  complete 
educational  and  work  background 
as  well  as  your  iiersonal  traits, 
hobbies  and  related  social  activi¬ 
ties  in  first  letter  addressed  to 


BOX  1100 

EDITOR  &  PUBLISHER 


PROGRESSIVE  NEWSPAPER  group 
with  home  office  located  in  chart  area 
6  needs  man  or  woman  to  double  in 
brass  as  employee  publication  editor 
and  assistant  to  public  reiations  man¬ 
ager.  This  is  an  opening  with  a  fu¬ 
ture.  The  i>er8on  we  hire  will  edit 
one  of  the  best  slick  paper  publications 
in  the  nation  and  will  be  one  of  a 
team  of  three  who  are  resixmsible  for 
public  relations,  employe  relations,  per¬ 
sonnel,  research  and  all  around  pro¬ 
motion.  Starting  salary  is  $326  per 
month  with  liberal  fringe  benefits  and 
best  working  conditions.  No  objection 
to  June  grad.  Write  in  detaii  giving 
family  and  military  status.  Box  1118. 
Editor  &  Publisher. 


Instructors 


JOURNALISM  TEACHER:  Opportun¬ 
ity  for  younger  newspaper  man  to  ob¬ 
tain  advanced  degree  while  teaching 
part-time  on  Big  Ten  university  jour¬ 
nalism  faculty.  Proven  scholastic  abil¬ 
ity,  sincere  interest  in  education, 
significant  news  or  advertising  cxiieri- 
ence  essential.  0|)ens  way  to  teaching 
or  higher  newspaper  positiens.  Write 
in  detail  to  Box  1101.  Editor  &  Pub¬ 
lisher. 

Mechanical 

AD  COMPOSITOR.  Community  of 
16,000.  Excellent  area.  Good  scale. 
Must  be  union  or  eligible.  Write  Amos 
Si-arp.  Dixon  Evening  Telegraph, 
Dixon,  Illinois. 

Free  Lance 

PHOTOGRAPHERS ;  new  construction 
photos  are  in  demand  now  by  company 
house  organs  3.000  house  organs  pay 
from  $10  to  $100  for  clean  shots  show¬ 
ing  their  equipment  or  products  in 
use.  Professional  photographers  make 
good  money  in  this  field.  Free  infor¬ 
mation.  Gebbie  Press  Service,  151 
West  48.  NYC  36.  N.  Y. 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


Classified  Advertising 


MORE  SALES-POWER 

FOR  CLASSIFIED  STAFFERS! 

ABILITY  to  sell  more  linage  and  sign 
up  more  contracts  .  .  .  New  pride 
and  happiness  in  their  work  —  these 
are  benefits  enrollees  from  over  200 
daily  papers  report  they've  gained 
from  the  Howard  Parish  Course  in 
Classified  Advertising. 

YOU  get  individualized  attention  in 
this  20-le»8on  correspondence  course. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off 
in  easy-to-follow  style. 

TOTAL  mE,  $66.  For  more  sales- 
power.  Increased  copywriting  ability, 
and  greater  job-happiness,  mail  your 
application  with  initial  $15  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Seliing  Plans 
2!  00  N.W.  79th  Street. 

Miami  47,  Florida 


EDITOR  AND  PUBLI 


Administrative 


PER.SONNEL  MANAGER  -  Colki, 
trained  in  iaboi  relations  and  penongt: 
management.  Presently  heading  tdve: 
tising  department  for  small  chtii. 
hiring  and  training  for  own  depart, 
ment  plus  extensive  personnel  wort 
for  entire  chain.  Family  man,  nrl; 
30's.  Chart  area  10  or  12.  Minimm 
$8000.  Box  840,  Editor  A  Publisher 


GENERAL  MANAGER 

EXPERIENCED  MAN.  39.  with  envs 
able  record  for  converting  losen,  de. 
sires  to  change.  Now  employed  a 
general  manager  leading  daily.  Ex¬ 
perienced  also  as  Business  Mantjtr, 

Advertising  Manager,  Circulation,  Edi- 
tor.  and  Managing  Editor,  full  linoxl- 
edge  of  entire  plant  operations.  Ex¬ 
perienced  in  all  union  rontracti, 

negotiations  and  as  arbitrator.  Id 
years  experience  all  phases  newspaprr 
industry.  Law  background.  Go  a.’i;- 

where.  Box  1041.  Editor  &  PublUhe. 

GENERAL  MANAGER 

OF  DAILY  in  city  15-25,000  win 
opixortunity  for  eventual  investmer. 
Prefer  area  10  or  adjacent  state.  Ciin 
rently  with  one  of  the  nation's  lanwt 
and  best  known  newspapers  in  city 
of  over  a  million  ixeople,  handlinj 
greatest  volume  of  advertising  In  te 
national  advertising  departmif. 
Originally  from  a  small  town.  I  no 
longer  find  the  "big  city"  the  plan 
to  x-ear  a  family. 

MY  BACKGROUND  includes  ta 
years  in  a  major  university  »if 
thoixxugh  training  in  journalism;  ex¬ 
perience  selling  retail  advertising  bod 
large  and  small  dailies;  prcxluction  ii 
nationally  known  agency :  reeeaiti 
and  marketing  with  newspaper  lepie 
sentative. 

I  AM  interested  in  talking  with  i 
publisher  who  nerds  a  young  gener- 
manager  with  full  qualifications,  box- 
ness,  editorial,  advertising. 

Reply  Box  1119,  Editor  &  Publiibe' 


PRODUCTION  MANAGER.  43,  sees 
challenging  future  ns  coordinator,  le 
sistant  to  publisher  or  related  sctlvit;. 
Salary  now  $12,000  on  6.000  over»- 
daily.  Strong  on  personnel,  plannixi. 
purchasing,  common  sense  and  loysl" 
25  years  printing  ard  overall  newxn- 
jxer  experience.  Available  for  interne' 
May,  June.  Box  1105,  Editor  &  Pt*- 
Usher. 


EDITORIAL,  Political  Cartoonist-;-*- 
perienced,  versatile,  knows  advertisiK 
art,  production,  desires  position  w;$ 
daily  newspaper  60  mile  radius  N.i-t- 
Box  1112,  Editor  &  Publisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 

EDITOR  &  PUBLISHER  for  March  23, 
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experienced  circulator  will 

consider  chnnee  for  pemoniJ  remnonn. 
UnmsUhed  background.  All  Phaaea— 
to  100,000  ciiculation.  CoDcgc 
gnduate.  Must  have  $8,000  or  over  to 
consider  change.  Box  826,  Editor  A 
PnbUsher. 


COUNTRY  MANAGER  with  12  yearn 
experience  wants  to  nnove  op.  Ex¬ 
perience  includes  little  merchant  plan, 
deslerships.  motor  routes,  mail,  highly 
competitive  promotion,  A.B.C.  and 
consolidated  13  issue  operation  with 
papers  in  100,000  class.  A  career 
circulation  man.  87  years  of  age. 
married,  one  child.  Chart  area  9-B  or 
4  preferred.  Box  1043,  Editor  A 
Publisher. 


CITY  CIRCULATION  MANAGER  with 
n  years  exiierience  wili  consider 
change.  Interested  in  top  City  Cir¬ 
culation  Job  on  large  paiier,  or  Cir¬ 
culation  msns'rer  job  of  paper  from 
25,000  to  50,000. 

Career  man  fully  experienced  in  all 
phases  of  Circulation,  A.B.C.,  little 
Merchant  plan.  Promotion,  Etc. 

39  years  of  age,  married,  one  child. 
Prefer  chart  rrea  4,  5  or  9.  Box 
1104,  Editor  A  Publisher. 


NOW  EMPLOYED.  Desire  change. 
IS  years  experience  circulation.  Boy 
promotion  specialist.  City,  Suburban, 
Country.  Can  direct  all  phases.  Cost 
conscious.  Highest  references.  Chart 
Areas  4-8-9-10.  Box  1109,  Editor  A 
Publisher. 
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SITUATIONS  WANTED 


Circulation 


Cla*$ified  Advertising 


YOUNG  AGGRESSIVE  (82)  Classifled 
Manager.  Proven  record  as  lineage 
builder,  staff  organiser,  cost  conscious 
executive.  Presently  employed.  6  years 
experience  35.000  circulation  paper. 
Will  go  anywhere  for  right  position. 
Rest  references.  Box  1004,  Editor  A 
Publisher. 


CLASSIFIED  AD  MANAGER 
HIGHLY  qualified  man,  15  years  ex¬ 
perience,  complete  supervision  all 
phases  of  classified  ad  department 
from  production,  programming,  sales 
through  collection;  employed  (past  10 
rears)  metropolitan  area  newspaper: 
references  furnished  on  requesL  Box 
1133,  Editor  A  Publisher. 


CLASSIFIED  MANAGER— with  know- 
bow  desires  change.  Strong  on  Pro¬ 
duction,  Sales  and  Collections.  Past 
records,  prove.  Write  Box  1106,  Edi¬ 
tor  &  Publisher. 

FEMALE  MANAGER  experienced 
prod  record.  Seeks  change.  References. 
Write  P.O.  Box  1094,  Butler,  Pa. 


SITUATIONS  WANTED 


Dispatch — Production 


Displar  Advertising 


PRODUCTION  MANAGER  wuhes  to 
make  change.  Last  5  years  on  me¬ 
dium  daily,  20  years  experience.  In 
mid-for.ies.  Cost  conscious.  Prefer 
Chart  Area  4.  Box  1107,  Editor  A 
Publisher. 


ADMA.N  (83)  desires  ad  m.anager  small 
daily  and  option  to  invest  up  to  $8,000. 
how  on  100,000  daily,  8  years  experi- 
ttce,  BBA  advertising  degree.  Chart 
*•  >2.  perhaps  others.  Box 

«».  Editor  A  Publisher. 


advertising  director 

Young  (85),  aggressive,  full  of  ad- 
wrtismg  and  newsiuiper  knowhow  de- 
jrcs  change.  Now  holds  above  position 
MoS?™.'''*’  e''eni"K  P«Per  25,000  to 
class.  Size  and  location  not  too 
“iortant  aa  long  as  salary  and  op- 
enough.  Present 
plus  bonus.  Write  Box 
Editor  A  Publisher. 

ADVERTISING.  Hi^avy~^n 
>xn.ri'  make-up.  Over  10  years 

Dm  nru'*'  ^^’resently  employed  small 
D^itT!  Ti  "■turn  to  metro- 

York,  New  Jersey.  Mar- 

I*  Published 


plugin  this  manager 

Karch  oi"*  promotion  plus  re- 
ir  Y**™  experience,  last  10 

iutuw  xlvertising.  Salary  and 

Want  Mid  -  West 
Rex  noi"  '?*t™Politan  market.  Write 
I  ‘125,  Editor  A  Publisher. 

Nitor  sc  publisher 


Editorial 

EDITOR 

Poet  sought  on  Daily  Newspaper  by 
Editor-General  Manager  of  outstanding 
Tri-Weekly.  Box  830,  Editor  A  Pub¬ 
lisher. 

LOOKING  for  $10,000  solid  job  in 
spurts  field.  Offer  decade  of  news-  ] 
paper  work.  Competent.  No  drifter. 
Top  background.  Box  819,  Editor  A 
Publisher. 

FEATURE  WRITER,  mature  woman 

8  years  experience,  art  to  politics. 
Strong  on  story  ideas.  Box  831,  Editor 

A  Publisher. 

VERSATILE  NEWSMAN 

IN  FAST  COMPANY 

SEEKS  CITY  OR  SPORTS  JOB.  32. 
Nine  years’  experience — last  seven  on 
one  of  nation’s  largest  papers.  Sharp 
on  make-up,  general  assignment.  Big 
League  sports  writing.  Have  assisted 
news  and  sports  editors.  B.  J. — Mis¬ 
souri.  Present  Pay — $160.  Prefer  East 
or  Midwest.  Box  838,  Editor  A  Pub¬ 
lisher. 

MAYBE  WE  CAN  HELP  YOU  I  Al¬ 
though  the  shortage  of  qualified  help 
is  hitting  us,  too,  we  have  put  nearly 
600  people  to  work  during  the  last 
twelve  months.  Tell  us  what  you  need, 
and  we’ll  help  you  if  we  can.  Bill 
McKee,  Birch  Personnel,  69  E.  Madi¬ 
son,  Chicago,  Illinois. 

LIABILITIES  (your  viewpoint) :  age, 
35 :  sex,  female.  ASSETS :  BS,  jour¬ 
nalism,  9  years  experience  (2  with 
U.P.)  1  public  relations,  6,  magazine 
production — writing,  rewriting,  editing, 
make-up,  bottlewashing.  Desires  relo¬ 
cate  May,  June  in  Chart  Areas  8,  10,  j 
11,  12  as  deskwoman.  general  reporter,  I 
feature-writer,  PM  daily.  Have  way  ! 
with  words,  people :  like  both.  Box 
916.  tMitnr  A  Puhlisher. 

MANAGING  EDITOR— 12  years  as 
reponer,  slot  man,  makeup  editor, 
news  editor  metropolitan  daily.  Write 
editorials.  Family  man.  Box  912,  Edi¬ 
tor  A  Publisher. 

SOCIETY  AND  WOMEN’S  page  edi¬ 
tor.  Ex|>erienced.  good  worker,  tactful. 

1  gets  along  well  with  co-workers.  Col- 
1  lege  education,  good  background,  top 
references.  Prefer  daily  or  weekly  in 
'  suburban  city  in  warm  climate.  Box 
938.  Editor  A  Publisher. 

TRAVELED  J-GRAD.  28,  vet,  two 
years  experience;  seeks  daily,  weekly, 
in  or  around  Pittsburgh ;  reporter, 

;  photographer,  deskman :  good  habits, 
clippings.  Box  907,  Editor  A  Publisher. 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY,  180  West 
42  St..  N.  Y.,  N.  Y.  WI  7-5745. 

CAN  DO  YOUR  JOB — editor,  makeup 
man,  rewriter,  89.  Twenty  years’  ex¬ 
perience.  Prefer  Midwest  or  Far  West. 
Box  1006,  Editor  A  Publisher. 

NEWS  EDITOR 

COPY  DESK  CHIEF 

NEWS  EDITOR  stalemated  on  large 
metropolitan  daily  seeks  position  offer¬ 
ing  good  future.  Would  consider 

smaller  paper,  depending  on  oppor¬ 
tunity.  'Top  background.  36.  married, 
family.  Box  1036,  Editor  A  Publisher. 

NEWSGAL,  27,  2  years  New  York 
City  magazine,  4  years  daily  news¬ 
paper  reporting.  Seeks  editorial  job 
with  magazine,  house  organ.  Chart 
Areas  11,  12.  Box  1029,  Editor  A 
Publisher. 

QUALIFIED,  objective  church  news 
writer  seeks  permanent  spot  on  large 
or  medium  daily.  Box  1032,  Editor 
A  Publisher. 

for  March  23,  1957 


SITUATIONS  WANTED 


Editorial 


NEWSWRITER.  top  experience  na¬ 
tional  business  publication.  Strong 
feature,  business,  financial,  general 
news-writing  experience.  Seeks  edito¬ 
rial  or  public  relations  spot.  Young 
woman,  degree.  Box  1039,  Editor  A 
Publisher. _ 

REPORTER,  25,  with  18  months  solid 
experience  on  75,000  daily,  including 
rewrite,  general  assignment  news  and 
features,  copydesk.  feature  assignment 
in  Europe.  Excellent  record,  refer¬ 
ences.  Columbia  College  AB,  ex-naval 
ulTicer.  Married.  Ready  to  move  to 
larger  daily  or  D.C.  bureau.  Box 
1027.  Editor  A  Publisher. _ 


WIRE  AND/or  sports  editor — J-grad, 
29.  7  years  on  small  Chart  Area  9 
daily  wants  larger  (20,000  up)  daily. 
Prefer  Chart  Areas  1,  3.  11  or  Colo¬ 
rado.  $100  week.  Write  Box  1015, 
Editor  A  Publisher. 


AUTHOR  non-fiction,  book,  magazines 
Atlantic,  Tomorrow.  Mercury,  others. 
Also  expert  literary  translator  from 
Polish,  Russian  (produced  play);  edi¬ 
torial  experience:  seeks  interesting 
work  with  publisher  or  on  magazine, 
Los  Angeles  area.  Lola  Kinel,  2285 
San  Marco  Drive,  Hollywood  28,  Cal. 

PRIZE  WINNER— 26,  will  trade  top 
beat  100,000  metropolitan  pm  rag  for 
future  with  responsible  publication. 
Broad  experience,  local,  national,  for¬ 
eign.  Languages.  Box  1134,  Editor 
A  Publisher. _ 

COMPANY  PUBLICATION  EDITOR 
— Five  years  all  phases  news  experi¬ 
ence — features,  news,  heads  and 
makeup.  Prefer  Chicago  area.  Box 
1117,  Editor  A  Pubiisher. 
EXPERIENCE^AND~  KNOW-llOW— 
responsible,  competitive  editor  with 
flair  for  personnel  and  management. 
Qualified  in  every  way,  excellent  back¬ 
ground,  reputation  and  references. 
Box  1127,  Editor  A  Publisher. 

HOUSE  ORGAN  EDITOR,  PUB¬ 
LICITY  OR  PUBLIC  RELATIONS. 
Experienced  in  newspaper  reporting, 
industrial  editing.  Army  Public  Infor¬ 
mation  and  publicity.  Employed  in 
Great  Lakes  area,  desire  warmer 
climate.  Married,  4.5,  Box  1 120,  Edi- 
tor  A  Publisher. 

LONDON :  Two  Reisxrters  familiar 
with  American,  Canadian  re<iuirements 
will  represent  newspapers,  magazines, 
radio.  TV :  news,  features,  newsletters, 
trade  news,  tapes,  and  assignments 
as  ordered.  Sensible  rates.  Taylor, 
483  Kings  Rd..  S.W.  10,  England.  _ 
NEWS  EDITOR,  44  with  20  years 
exi>erience  desires  change.  Good  news 
record,  references.  Prefers  midwest. 
Box  JJ02.  Editor  A  Publisher. 

NEWSPAPER  MAN,  nine  years  ex- 
I>erience,  last  five  as  copy  editor  on 
metropolitan  daily.  Fluent  in  French, 
has  basics  of  German,  Spanish.  Seeks 
overseas  position.  Box  1 1 10,  Editor 
A  Publisher. 

i’OLI(:E  —  COURT  REPORTER 
Experienced.  Gexod. 
Metropiditan  only. 

Box  1035,  Editor  A  Publisher. 

PRODUCTIVE  COMBINATION  man- 
aging-city  editor,  experienced  news 
coordinator  of  morning  and  evening 
newspapers,  seeks  opportunity  me¬ 
dium-size  daily  in  mild  climate  area. 
Move  necessitated  by  family’s  desire. 
Excellent  reputation,  top  references. 
Please  provide  full  details,  salary  first 
letter.  Box  1111,  Editor  A  Publisher. 

SPORTS — New  York  City  Area,  26. 
family,  presently  employed  sporLs  edi¬ 
tor  of  6,000  Florida  circulation  daily. 
Box  1126,  Editor  A  Publisher. _ 

SOCIAL  SCIENTIST  seeks  editorial 
career,  suburban  New  York  newspaper. 
Box  846,  Editor  A  Publisher. 


Mechanical 


I  PRODUCTION  MANAGER:  refer- 
I  ences,  16  years  2  large  papers.  Box 
I  925,  Editor  A  Publisher. _ 

'  PRINTER  AD-MAN  SEEKS  SITUA- 
I  TION  IN  Massachusetts  area.  Box 
I  1016.  Editor  A  Publisher. 


SITUATIONS  WANTED 


Mechanical 


MECHANICAL  SUPERINTENDENT 
OR  ASSISTANT 

For  medium  daily.  85  years  of  age. 
Excellent  background  and  proven  abil¬ 
ity  for  supervision  and  production. 
Complete  resume  on  receipt  of  yonr 
inquiry.  Box  1010,  Editor  A  Publisher. 


MR.  PUBLISHER— One  who  needs  a 
man  who  can  diplomatically  assist  the 
Editorial  and  Advertising  departments 
toward  good,  efl^cient  composing  room 
production ;  Prepare  plant  and  per¬ 
sonnel  for  new  methods  and  eliminate 
shock :  Listen  to  the  ideas  and  sug¬ 
gestions  of  all :  Evaluate  purchases  of 
equipment  in  relation  to  fitness  of 
needs  and  job  to  do ;  Dispose  ^  of  re¬ 
placed  equipment ;  say  that  he  is  look¬ 
ing  forward  to  20  years  or  more  of 
the  most  interesting  work  in  the 
world.  Write  Box  1007,  Editor  A 
Publisher.  _ _ 


NEWSPAPER  MECHANICAL 
PRODUCTION  EXECUTIVE 

25  years  experience  large  and  small 
daily  newspapers  now  available.  Pres¬ 
ently  employed,  but  desires^  chang^ 
Plant  layout,  modern  production  meth¬ 
ods.  cost  conscious  color  experience, 
well  versed  Union  Law.  Box  1028, 
Editor  A  Publisher. 


TELETYPESETTER  Operator,  8 
years  experience,  fast  and  accurate, 
union,  28.  male,  available  immediately. 
Box  1124.  Editor  A  Publisher. 


Photography _ 

PHOTOGRAPHY:  23,  vet.  Work 

published  American  and  Foreign 
lanRu&S€  dailies.  15  months  sxpexT* 
ence.  All  phases  photography  for  army 
newspaper.  Seek  position  newspaper, 
Availsblo  June  first.  Box 
1131,  Editor  A  Publisher. 


Promotion — Public  Relations 


VETERAN  NEWSMAN.  9  years  heavy 
writing,  public  contact  work,  wanto 
pubiic  relations  post  in  industry.  Wil¬ 
ling  relocate  anywhere  for  challenging 
job  with  future.  Not  afraid  to  work. 
Married.  85.  1  child.  Box  848,  Editor 
A  Publisher.  _ 


FEATURE  WRITER.  15  years  news¬ 
paper  and  radio  experience,  wants 
position  in  public  relations  or  promo¬ 
tion.  Experienced  also  as  editor- 
writer  on  house  organs  and  free  lanea 
spee>  h  writer.  Box  1005,  Editor  A 
Publisher. 


INDUSTRIAL  WRITER 

AWARD  WINNING  WRITER-PHO¬ 
TOGRAPHER.  At  30.  city  editor  of 
metropolitan  morning  newspaper  28,- 
000  circulation.  Heavy  industrial  writ¬ 
ing.  camera  experience.  Knows  wire 
service,  news  publications  operations. 
Seeks  opening  in  business  or  industry 
pubiic  relations.  Relocate  anywhere 
for  opportunity  in  $9,000-$12.000 
bracket.  Very  capable,  responsible  and 
pr'rsonable.  Box  1030,  Editor  A  Pub¬ 
lisher. 


ADVER'nsiNG  DIRECTOR - 
SALIIS  PROMOTION  MANAGER 
Trained,  experienced  (12  years)  as 
all  -  around  sales  -  copy  -  layout  -  Te~ 
search  -  sales  -  sales  promotion  -  li¬ 
aison  man.  Can  CREA’TE.  DEVELOP 
I  and  SELL  original,  objective  ideas. 
Work  closely  with  sales  and  manage¬ 
ment  at  all  levels.  Congenial  person¬ 
ality  promotes  loyalty  of  associates. 
Highly  successful  in  tangible  and 
intangible  sales.  Practical  knowledge 
of  printing,  art  and  promotion.  Family 
man  in  mid-thirties.  $8,500  to  $10,- 
000  minimum.  Will  relocate  wherever 
true  opportunity  beckons.  Box  1116, 
Editor  A  Publisher. 


I  PUBLIC  RELATIONS  or  Employee 
I  Communications  Manager.  Prefer 
I  southwest.  Degree,  83.  married,  know 
I  oil,  aircraft,  paper.  Box  1135.  Editor 
'  A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


Ry  Treni 


Hy  Uubert  t  .  Hroun 

The  attention  of  Congress  President  Eisenhower  at  a 
and  of  the  American  people  has  recent  press  conference  said: 
been  turned  on  the  subject  of  “There  is  no  expenditure  of 
expense  accounts  because  of  public  moneys,  except  only  in- 
Senate  committee  disclosuies  volving  that  where  the  public 
of  questionable  practices  in  the  security  itself  is  involved,  that 
Teamsters  Union.  should  not  face  the  light  of  day 

It  would  a  good  idea  if  Sena-  any  time  any  citizen  inquires 
tors  and  Congressmen  found  for  it.” 

time  to  give  a  little  thought  to  Subsequently,  legislation  has 
disclosure  of  their  own  expense  been  introduced  in  Congress  to 
accounts  especially  those  in-  require  a  full  accounting  of 
curred  while  junketeering  at  the  funds  used  for  congressional 
tax-payer’s^  expense.  This  is  not  travel  abroad.  Whether  any- 
said  to  belittle  the  work  of  the  thing  will  come  of  it,  we  don’t 
present  investigating  commit-  know. 

tees  or  those  that  have  traveled  ,, 

„  .  ,  .  .  Mr.  Munroe  says  in  addition 

on  government  business,  but  to  i  v  -  ,  , 

,  .  there  are  two  laws  which  should 

suggest  that  here  is  an  area  ,  ,  ,  i  j  x 

XL  X  1.  ij  u  be  amended  or  repealed  to  re- 
of  information  that  should  be  .  x-  x. 


"Give  me  my  old  job  bacit,  B.W,;  public  relations  bores  me  to  d*itli!'| 


,  ...  ,  ,  quire  a  public  accounting  of  c»ive  me  my  old  job  back,  B.W.,  public  relations  bores  me  to  oeini. 

made  the  public  s  business.  j?  j  x  xu  j  t.  I 

c  X  mL  j  t:-  ^  e  funds  Spent  thereunder  by  ex-  - — - - 

Senator  Theodore  F.  Green  of  .  x  t  x 

DL  j  1  1  j  ■  XL  1  ecutive  departments.  Last  year 

o  e  s  an  is  e  on  y  mem-  Pentagon  quoted  to  him  two  We  won’t  go  as  far  as  Mr.  legislation  to  reveal  travel  ex- 
er  o  ong^ess  o  levea  sue  j^g  reason  for  not  giv-  Munroe  does  in  suspecting  that  penditures  in  detail, 

an  expense  accoun  in  a  ong  information  of  this  every  member  of  Congress  who  Most  of  the  members  of  Con¬ 
iine.  ecen  y  re  urne  lom  a  gj^ing  Section  1314  of  the  makes  a  trip  abroad  automati-  gress  should  have  nothing  tc 

oui  o  su  y  economic  an  Supplementtal  Appropriation  cally  lives  “high  off  the  hog”  at  hide.  Those  that  do  should!* 
ec  nica  assis  ance  in  .  r  ca,  19.54  (57  stat.  438,  and  the  tax-payer’s  expense.  There  brought  to  light. 

Senator  Green  reported  in  terms  ^(,2  (b)  of  the  Mutual  may  be  some  who  do.  But  it  is 

pounds'^'^ESptiair  pounds  EthZ  Security  Act  of  19.'54.  as  entirely  possible  that  many,  if  S„ip  Coluilin  of  Ads 
^  ■  'a  n  ^  17  ^  AC  •  amended,  68  Stat.  850.  not  most,  of  the  Senators  and  _  1  fxit- 

opian  dollars.  East  African  x,  ,  x  u  mi,  Conirressmen  and  their  staffs  To  Open  Branch  Office 

shilliriD’’S  Hg  Sd^S  tnC  x\Gp.  TllUl**  * 

U.S  ddlars  Tnd  the  S  bm  mond  Chatham  of  Nor?h  Caro-  who  go  fact-finding  abroad  do  Philadelfhh 

to  the  U.'s.  Treasury  was  sought  a  ruling  from  the  legitimate  business  and  With  the  cutting  of  a  colnn: 

S806.01.  This  covered  overseas  General  Accounting  Office  on  are  conscientious  about  their  ex-  of  want-ads  instead  of  the  to 
expenses  of  the  Senator  and  a  these  two  laws  and  on  Dec.  17  penditures.  It  would  be  foolish  ditional  ribbon,  the  PhUadelpho 
staff  assistant,  Alwyn  V.  Free-  the  Comptroller  General,  Jo-  to  den^y,  however,  that  there  /ngwircr  opened  its  new  dw 

man,  and  not  oceanic  travel.  seph  Campbell,  wrote:  have  been  some  excesses  and  town  office  at  Broad  and  W. 

.A.S  can  be  seen,  the  amounts  “Information  regarding  the  °  Streets  March  1  . 

involved  individually  are  not  ne-  purpose  for  which  funds,  made  x  xl  -ocated  at  the  roa 

cessarily  large.  The  total  might  available  under  either  of  the  .  Therefore,  it  wou^ld  be  to  the  entrance  to  the  Bellevue-Stn 

be  sizeable.  But  the  principle  is  two  statutes  concerned,  were  interests  of  all  to  have  this  in-  ford  Hotel,  the  glass  en^ 

important.  expended  by  congressional  com-  f«i™ation  a  matter  of  public  ultra  modern  office  represen. 

Senator  John  .1.  Williams  of  mittees  would  have  to  be  ob-  the  interests  of  pub-  a  new  degree  of  conven^n 

Delaware  has  urged  a  full  ac-  tained  from  the  committees  in-  ’'‘I  confidence  in  Congress,  good  for  the  public.  Officiating 
counting.  He  said  “many  mem-  volved.”  And  so  far  they  won’t  relations  vnth  other  countries  the  dedication  ceremonies  wr 
bers  of  Congress  who  have  trav-  talk.  orderly  procedure  in  the  Joseph  H.  Hopkins,  classifi^ 


have  been  some  excesses  and  town  office  at  Broad  and 
some  unjustified  use  of  public  nut  Streets  March  18. 
funds  in  this  direction.  Located  at  the  Broad  Stre: 

Therefore,  it  would  be  to  the  entrance  to  the  Bellevue-Str» 
interests  of  all  to  have  this  in-  ford  Hotel,  the  glass  encasei 
formation  a  matter  of  public  ultra  modern  office  represen. 


counting.  He  said  “many  mem-  volved.”  And  so  far  they  won’t  relations  vnth  other  countries  the  dedication  ceremonies  ^ 

bers  of  Congress  who  have  trav-  talk.  procedure  in  the  Joseph  H.  Hopkins,  classifi^ 

eled  abroad  .  .  .  have  said  they  «This  reporter  has  written  advertising  manager  of  tx 

would  be  glad  to  see  the  cloak  all  committ^  chairmen  of  Con- 
of  secrecy  removed  in  order  to  gress,”  Munroe  writes,  “asking 

those  who  for  the  release  of  information  H  I 

have  made  these  trips  for  con-  on  junketing  and  their  re-  I 

structive  purposes  and  spent  the  sponses  can  be  summed  up :  I  I 

money  in  conscientious  man-  -We’ll  do  it  if  everybody  else  *  «  l-i  k.  T  TxT  A  k.  TT^T-Tk  I 

aer.”  does.  But  we’re  not  going  to  A  I  I  1-^  ^^1  |v  ^  I  IM  I 

But  still  there  seems  to  be  jjg  only  ones  dancing  around  ■/  ■  I  <1  rfl  <1.  w  VJL  Af  w 

so„.e  i.  do  ,,o.  ,ho  May  Pole.-  H  ■ 

*  *  *  It  goes  entirely  against  ^ 

Pat  Munroe,  correspondent  human  nature  to  suppose  that 

for  the  Albuquerque  Journal,  a  member  of  Congress  can  be  MFmTIATnPC  FOO  THF  DlloruACF  AKin  ^AlE  I 

has  been  conducting  a  one-man  in  any  other  than  a  vacation  i^cCfUI  lAIUKh  l-UK  int  KUKCMASt  AND  SAic  h 

crusade  at  White  House  press  mood,  instead  of  in  a  mood  to  OF  DAILY  NEWSPAPERS  H 

conferences  and  elsewhere  to  make  a  thorough  check  of  EVALUATIONS  •  FINANCIAL  ADVISERS  I 

obtain  such  disclosures  on  Con-  foreign  spending,  when  he 

gressional  junkets.  After  sev-  leaves  this  country  knowing  he’s 

the  he  the  ‘free’  guest  the  agencies 

seems  to  have  received  assur-  he’s  supposed  to  be  inspecting. 

ance  that  the  information  will  And  that  nobody  will  ever  tell 

be  forthcoming  some  time  in  the  the  folks  back  home  about  his 
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Perfect  for  News  Matter 


Model  31  Linotype 


NOW— Newly  engineered  for  smoother,  faster  operation, 
the  multi-magazine  Model  31  Linotype  sets  news  and 
other  straight  matter,  as  well  as  display,  while  cruising 
at  10  lines  per  minute. 

New  features  provide  smoother  operation  and  acceler¬ 
ated  performance  that  increase  production  measurably. 

When  you  need  speed  and  more  than  two-magazine 
capacity,  the  answer  is  the  newly  engineered  Model  31. 

Ask  your  Linotype  Agency  for  full  details. 

Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brookly 

Set  in  Linotype  Corttna,  Crbor,  oiMf  Spartan  famHiee 


•  Cruises  at  10  lines  per  minute  under 

manual  or  automatic  tape  operation. 

•  Carries  one-to-four  standard  90  channel 

magazines. 

•  Provides  a  type  range  up  to  condensed 

30  point. 

•  Most  widely  used  linecasting  machine 

in  the  world. 


n  5,  N.Y.  ^ 


LINOTYPE 


Atlanta,  Boston,  Chicago,  Cleveland,  Dellas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP 

11  U.  S.  .4. 


THROUGH 


RESEARCH 


In  DENVER  a  2-newspaper  city 


The  morning  Sunday 

ROCKY  MOUNTAIN  NEWS 

^  is  FIRST  in  8  major 

retail  classifications!* 


Liquor  Stores 

(Total  Linage) 

NEWS;  71,037 
POST:  45,576 
News  Share:  60.9^ 


Insurance 

(Total  linage) 

NEWS:  7,183 
POST:  5,773 
News  Share;  55.4^ 


Heating  &  Plumbing 

(Total  Linage) 

NEWS:  66,080 
POST:  60,951 
News  Share:  52.0^ 


Jewelry  Stores 

(Total  linage) 

NEWS:  392,555 
POST;  196,901 
News  Share:  66.5^ 


Elec.  Appliances 
&  Supplies 

(Total  Linage) 

NEWS:  940,166 
POST:  344,958 
News  Share:  73.1^ 


Toilet  Goods, 
Beauty  Shops 

(Total  linage) 

NEWS:  50,947 
POST:  30,225 
News  Shore:  62.7^ 


Clothing  Stores 

(Total  Linage) 

NEWS:  707, 727 

POST:  1,508,915 
News  Share:  53.0*5^ 


lUeordi,  If 


Radio 

(Includes  TV  stores) 

(Total  linage) 

NEWS:  250,484 
POST;  1 03,467 
News  Share:  70. 7 


Rocky  Mountain 
DENVER 


News 


Colorado's  first  newspaper  and 
oldest  business  institution — 1859 


SCRIPPS-HOWARD  NEWSPAPERS 


NSW  YORK.  WerM-rWcgroniSriM  Sun  COLUMBUS . Cifinn 

aiVilAND . rreti  aNCINNATI . Post 

PITTSBUROH . ProM  KfNTUCKV . Poit 

SAN  FRANQSCO . Now,  Covington  edition,  Cincinnati  Post 

INDIANAPOLIS . Timni  KNOXVILLE  ....  News-Sentinel 


DENVER  .  .  .  Pocky  Mountain  News  EVANSVILLE . . 

BIRMINGHAM  ....  Poit  Horotd  HOUSTON . Tress 

MEMPHIS . ProH-Scimitor  FORT  WORTH . Tress 

MEMPHIS  .  .  .  CommeKiol  Appeal  ALBUQUERQUE . Trism 

WASHINGTON . News  EL  PASO . HereU-Ted 


Gonoral  AdvarHoIng  Dapartmant,  330  Park  Avanua,  Naw  Tark  CHy 


Chicago  San  FrancUco  Oatrait  Cincinnati  Philadolphio  OMMc 


